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(NAPSA)—Osteoporosis, a con-
dition that causes bones to
become thinner and weaken, is a
major public health threat for
more than 44 million Americans,
55 percent of people 50 years of
age and older. A new Web site—
www.Bone Balance.org—offers
important information on the pre-
vention and treatment of osteo-
porosis. Visitors to www.BoneBal-
ance.org can sign up for a free
monthly “BoneBalance Total Well-
ness” newsletter that offers more
information on bone health, as
well as easy-to-use tips to encour-
age women to take action. The
Web site is sponsored by Roche
and GlaxoSmithKline.

Stress, by increasing cortisol
levels, may cause the body to store
energy as fat. In addition, it leads
many people—particularly people
with metabolic syndrome—to eat
comfort foods loaded with fat and
carbohydrates. Fortunately, Phar-
maceuticals’ Relora, a patented
blend of extracts from magnolia
and phellodendron trees, is de-
signed to lower cortisol and stress
eating while preventing weight
gain in stressed, overweight
women. The plants have a long
history of medical use in Asia. A
study suggests that stress eaters
particularly can benefit from this
supplement. For more informa-

tion, go to www.relora.com.
Cancer therapies have evolved

over the past few years. New
treatment options include hor-
mone therapies as well as thera-
pies that target specific cancer
genes, or targeted therapies.
Women with HER2-positive
breast cancer that has spread to
other parts of their body (met-
astatic) may be candidates for
Herceptin® (Trastuzumab), a tar-
geted therapy tailored against
this specific type of disease. To
learn more about current breast
cancer clinical trials, visit www.
cancer.gov/clinicaltrials. If you are
being treated for HER2-positive
breast cancer, you may be inter-
ested in participating in a special
clinical trial. Information about
the trial can be found at www.reg
isther.com. For information about
Herceptin, call 1-800-821-8590 or
visit www.herceptin.com.

(NAPSA)—To help consumers
obtain the ultimate in bathroom
relaxation, Basco—a company with
a 50-year legacy of manufacturing
quality customized shower doors
and a leading name in the indus-
try—introduced the first consumer-
friendly line of high-end, spalike
shower environments: Celesta Lux-
ury Glass Enclosures®. Whether
homeowners want a calming oasis
or a luxurious showplace, these
enclosures help fulfill that desire
by transforming dream bathrooms
into reality. To learn more about
Celesta Luxury Glass Enclosures,
visit www.celestabybasco.com.

To reconnect with old friends,
many people use online directory
services such as SuperPages.com,
FindWhat.com and MSN that
provide a nationwide database of
names, phone numbers and ad-
dresses. You can search by name,
state or city and get results within
15 miles of the city you’re search-
ing. You may be able to check spe-
cialist directories available
through Classmates.com, college
alumni associations and profes-
sional organizations.

The first electric dishwasher
was developed in Germany by the
Miele Company in 1929, but it
wasn’t until the 1950s that the dish-
washer made inroads in America’s
homes, as the appliance became
cheaper and a more usable size. In
2004, Miele celebrated both the
75th anniversary of the electric
dishwasher and the production of
its 10 millionth unit. The most
recent innovation is Platinum, a
limited edition model made spe-
cially for the anniversary. To learn
more, call 888-346-4353 or visit
www.miele.com.

There’s a new kind of criminal
lurking in cyberspace. By “phish-

ing” for personal data such as
Social Security, bank account and
credit card numbers through
e-mails and Web sites, these con
artists are causing countless
headaches for consumers. The
members of Your Credit Card
Companies have been at the fore-
front of providing safe, secure
online Web sites for their cus-
tomers. Their Web site, www.
YourCreditCardCompanies.com,
has additional resources for con-
sumers looking for ways to protect
themselves against phishing,
credit card fraud and identity
theft.

According to the latest data,
kids need dirt now more than
ever.  The recently launched
“America Needs Dirt” (www.Amer
icaNeedsDirt.com) program was
started because children are
spending less time having fun and
being active outside. The initia-
tive, created by Wisk Laundry
Detergent and baseball great Cal
Ripken Jr., encourages parents to
keep score of their children’s activ-
ity level based on how dirty their
play clothes come home. Parents
can learn more ways to make sure
their children are all-star dirt
lovers and how to enter the Wisk
“Win a Dream Field” contest at
www.AmericaNeedsDirt.com.

(NAPSA)—When updating
your wardrobe, be sure to check
garment labels to make sure the
fabric is easy care. Reject fabrics
that are impractical or of poor
quality. Then care for your new
fashions in the gentle cycle of
your washing machine with a fine
fabric wash—such as WOOLITE®—
that won’t cause shrinking,
stretching or fading, to help
ensure that you’ll be able to enjoy
your clothes for seasons to come. 

According to data from the
non-profit, non-partisan educa-
tional group Kids Voting USA®, an
early education on voting makes a
great difference. Doubletree®

Hotels, with assistance from Kids
Voting USA, has developed a vot-
ing-focused lesson plan and is pro-
viding tools to hundreds of ele-
mentary school students in the
U.S. this year. The voting educa-
tion initiative is an extension of
Teaching Kids to CARE™, a com-
munity outreach program which
pairs the hotels with elementary
schools and youth groups to edu-
cate children about making con-
scious decisions, including caring
for their local community. For
information on voting sites and
registration, visit www.us.gov or
call 1-800-FED-INFO. Learn
more about Teaching Kids to
CARE at doubletree.com/teach
ingkidstocare. 

To help keep children safer, the
National Center for Missing &
Exploited Children (NCMEC) and

Honeywell have developed Got 2B
Safe!, a nationwide program that
teaches children four rules to help
protect themselves from child
abduction and exploitation.
NCMEC recommends that parents
and guardians practice them
with their children and encourage
their schools to adopt abduction
and exploitation prevention edu-
cation programs into their cur-
riculum. For more information,
visit www.Honeywell.com/got2b
safe or www.missingkids.com.

For many women, nuns and
religious sisters have provided a
role model of women in powerful
positions. To honor this contribu-
tion, the Pope John Paul II Cul-
tural Center is staging an exhibit
titled “God’s Women: Nuns in
America” through Jan. 30, 2005.
The exhibit spans a 300-year his-
tory, highlighting the lives of
American saints and looking at
nuns in popular culture. For more
information, call 877-767-3572 or
visit www.jp2cc.org.

(NAPSA)—Pediatric dentist
Mina Elahi recommends parents
bring children to a dentist as soon
as the first tooth appears. Dr.
Elahi also suggests making
brushing fun with a kid-friendly
toothbrush like the new REACH®

Strawberry Shortcake™—and
Orange Blossom™—toothbrushes.
They feature colorful images of
popular cartoon characters,
unique, scratch ’n’ sniff packaging
and scented brush handles. Make
sure kids brush for at least two
minutes.

One chronic disease that mer-
its attention is Sjögren’s syn-
drome (pronounced SHOW-grins).
Sjögren’s syndrome is a chronic,
autoimmune disease character-
ized by dryness symptoms, in
which the immune system mis-
takenly recognizes the body’s own
moisture-producing cells as for-
eign and attacks them. It is not
uncommon for people with other
autoimmune disorders, such as
rheumatoid arthritis or systemic
lupus erythematosus, to experi-
ence the dryness symptoms asso-
ciated with Sjögren’s syndrome. If
you think you may be among the
many Americans suffering from
Sjögren’s syndrome, you can learn
more about the disease and sup-
port groups on the Sjögren’s
Syndrome Foundation Web site
(www.sjogrens.org). 

(NAPSA)—There’s a whole
new generation of rechargeable
batteries that not only provide
the power, convenience and per-
formance of disposables but also
generate significant savings for
the consumer and protect our
environment from overused land-
fills. Winner International, mak-
ers of “The Club” anti-theft device
that is designed to protect your
vehicle, is introducing a full line
of rechargeable batteries de-
signed to protect your pocketbook
and the environment—Juice
Rechargeable Batteries. For more
information, visit www.juicebat
tery.com.

According to a recent Harris
Interactive survey, corporate com-
munity involvement can be a fac-
tor when people decide where to
work. The survey revealed that
72 percent of all employed Ameri-
cans are likely to select an
employer that supports charitable
causes when choosing between
two jobs with the same benefits,
pay, location and responsibilities.
The study, which was commis-
sioned by Deloitte & Touche USA
LLP, also shows that 87 percent
of Americans believe it is impor-
tant for companies to offer volun-
teer activities to their employees.
Seventy-three percent say that
workplace volunteer opportuni-
ties help companies contribute to
the well-being of communities.

(NAPSA)—With one in five
Americans having a special need
affecting his or her lifestyle, cruis-
ing offers a viable vacation choice.
Cruise lines today emphasize
accessibility in the design of their
ships, and cruising has become a
more comfortable way to travel for
persons with disabilities. 

For wheelchair users, most
cruise lines are proactive and pro-
gressive, offering accessible state-
rooms spacious enough for maneu-
verability. Accessible bathrooms
have roll-in showers, grab bars
and built-in seats with an emer-
gency call button or telephone
close at hand. Closet hangers and
light switches are mounted lower,
and life jackets are stored within
reach of a wheelchair user. 

Many cruise ship public areas
are also designed to accommodate
wheelchairs. Automatic sliding
doors and ramped thresholds pro-
vide access to deck areas. Restau-
rants, bars and lounges have
maneuvering space between ta-
bles, and designated areas are
provided in show lounges and
movie theaters. 

For persons with vision disabili-
ties, ships may offer Braille menus.
On some vessels, Braille call but-
tons and audible floor announce-
ments in elevators, and raised door
numbers on cabins and stairwell
banister deck numbers, facilitate
movement around the ship. 

Cruise lines have individual
policies for accommodating service
animals such as guide dogs, but
acceptance of these assistance ani-
mals is common.

For persons with hearing dis-
abilities, many cruise lines pro-

vide a TTY, or text telephone de-
vice, that allows communication
through typing messages. TTY
kits may also include vibrating
alarm clocks and visual alerts for
doorbells. 

Some cruise lines also sell shore
excursions that can accommodate
guests with special needs. Some
tour operators provide accessibil-
ity ratings for their shore excur-
sions, so guests can plan ahead.

All cruise lines request that
guests with special needs notify
them at the time of booking. This
ensures the line can accommodate
the individual and that an accessi-
ble stateroom is reserved. In some
cases, special health services can
be arranged in advance. 

Some travel agents specialize
in booking vacations for those
with special needs, and it pays to
use an agent who is familiar with
the facilities and policies of differ-
ent cruise ships. 

When it comes to a vacation,
many say they find it difficult to
match the value, dining, enter-
tainment and destinations of a
cruise. 

Cruise Vacations Can Accommodate Special-Needs Travelers

A growing number of people with
special needs regard cruising as a
viable vacation choice.




