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(NAPSA)—People around the
world agree, when capturing pre-
cious moments, the best camera is
the one you have with you. As
bulky 35mms have given way to
compact digital cameras, so too
have tiny camera phones made
their way into the hands of mil-
lions. Infotrends research esti-
mates that worldwide nearly 150
million camera phones were sold
in 2004 alone. Welcoming their
sudden popularity, Snapfish, the
leading online photo service, has
released national survey results
revealing significant trends in
camera phone use, as well as ways
for owners to free pictures from
the captivity of their phones.

Conducted independently by
Greenfield Online, the national
survey’s results included the find-
ing that 56% of those surveyed
think camera phones will replace
digital and film cameras within
the next two decades. 

Not surprisingly 62% of camera
phone owners are still storing
their unique photo memories on
phones rather than utilizing
another storage or sharing option.
This finding confirms that getting
photos off the phones remains a
big issue for camera phone users. 

“Storing and printing are the
real problems,” said Christopher
Wu, Vice President of Mobile for
Snapfish, an online photo service
that allows users to share, print
and store photos from digital and
film cameras, in addition to cam-
era phones. “Our survey showed
that people want to do both but
don’t know how.”

Recognizing the need for cam-
era phone owners to free photos
from their phones, Snapfish has
made it possible to universally
e-mail photos to a Snapfish.com
account, by just e-mailing them
from the camera phone to
save@mysnapfish.com. Snapfish
will automatically add photos to

the user’s account, where they can
enjoy free, unlimited online shar-
ing and storage, and order high-
quality prints on Kodak paper for
just 19¢ each. If you’re new to
Snapfish, they’ll automatically
create an account for you, and
send a message to your phone to
confirm the photos.

Further results show that
although camera phones are the
most mobile form of digital pho-
tography, “home” rated the top
location to take photos. No matter
the location, if given just one pic-
ture to take, people were two
times more likely to take a picture
of their child than any other per-
son. Mom overwhelmingly beat
Dad (by 63%) as the 2nd most
popular subject—Dad tied Big
Foot and Elvis. 

In a final survey surprise, if
you thought teens were the only
ones using camera phones, you’ll
be amazed to read that, as with
digital and film cameras, people
with children take 49% more pic-
tures with their phones than
those without.

National Survey Explores Explosion 
In Use Of Camera Phones

Research shows that although
camera phones are the most
mobile form of digital photogra-
phy, “home” rated as the top loca-
tion to take photos. People were
two times more likely to take a
picture of their child than any
other person and Mom beat Dad
as the second most popular sub-
ject—Dad tied Big Foot and Elvis.

(NAPSA)—According to Calvin
Coolidge, “the chief business of
the American people is business.”
Business has changed quite a bit
since Coolidge’s time and, in
today’s environment of constant
change, businesses are increas-
ingly focusing on project manage-
ment as an integral part of their
ability to allocate resources and
achieve desired results.

Construction, like many busi-
nesses in America, requires the
coordination of numerous dis-
parate resources, which may
explain the industry’s widespread
use of project management to help
ensure that a job gets done on
time, as well as allow for the pos-
sibility that it might get done
sooner than expected and for less
money. And while many people
can appreciate the physical
aspects of construction, most
never see the forces at work
behind the scenes, both before and
after the job is completed.

That changed September 11,
2001, when United Flight 77
slammed into the Pentagon’s
western wall and “Project
Phoenix” was born. With a dedica-
tion stemming from sadness, defi-
ance and patriotism, the Pentagon
managers and contractors that
formed the project’s Integrated
Product Team (IPT) were far more
successful than just reconstruct-
ing a building.

Immediately following the
attacks, the IPT moved to set
goals, resolve issues and ease
communications through the myr-
iad of people and organizations
who would play a role in Project
Phoenix. On Sept. 12, 2001, with
the site still smoldering, 250 con-
struction workers arrived deter-
mined to work, even though no
contracts had been let and there
was no promise of a paycheck.
With no plan at the outset and
changes to production being made

constantly, it was incumbent upon
the project managers to mold and
marshal the workers’ enthusiasm
into an efficient and productive
team.

The project began with the
demolition of more than 400,000
square feet of space—of a total
two million square feet damaged.
The task was completed in one
month and one day, whereas a
comparable job typically would
take six to eight months. Follow-
i n g  d e m o l i t i o n ,  t h e  e f f o r t
switched to reconstruction,
fueled by the labor of more than
3,000 total workers who sacri-
ficed weekends and holidays to
put the Defense Department
headquarters back in service.

In a testament to their project
management expertise, the mem-
bers of the IPT met twice daily to
address schedule and construction
changes, dispatched the contrac-
tor and a government representa-
tive to the site so that the priority
and scope of the proposed changes
could be assessed efficiently, and
then made a team decision to
either make the change or proceed
according to the original plan.
Under the gaze of a clock that
ticked down the seconds until 9:38
a.m. on September 11, 2002, the
one-year anniversary of the ter-

rorist attack, crews completed
reconstruction in time for employ-
ees to begin moving into offices on
August 15, 2002. 

During a rededication cere-
mony on September 11, 2002, the
construction workers were hon-
ored for their tireless efforts and
the Project Phoenix team was
honored with awards by both the
National Trust for Historic
Preservation and the Advisory
Council for Historic Preservation.
In his acceptance of the awards,
Deputy Defense Secretary Paul
Wolfowitz expressed the country’s
admiration for those who helped
heal the country’s wounds as he
declared, “This award recognizes
each one of the extraordinary men
and women who have rebuilt the
Pentagon with some of the great-
est tools there are: professional-
ism, passion and pride.”

A success that surpassed all
expectations, Project Phoenix also
has been recognized by Project
Management Institute (PMI), the
global advocacy organization for
the project management profes-
sion. “Project Phoenix is testa-
ment not only to how a country
can come together in a crisis, but
also to how a team of dedicated
professionals can complete a pro-
ject efficiently and effectively,”
says Gregory Balestrero, Chief
Executive Officer of PMI.
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At the Pentagon, reconstruction
efforts began one day after the
9/11 terrorist attacks.

(NAPSA)—A growing number
of men and women are finding
financial freedom by taking up a
welding torch and beginning a
new career. According to the
American Welding Society,
welders can make more money
than doctors and qualified
welders are in demand by many
U.S. industries. Jobs in skilled
trades are expected to increase 50
percent in the next ten years.
Visit www.takeupthetorch.org or
call 800-443-WELD, ext. 416 to
learn more about welding careers.

When termites infest buildings,
they damage lumber, wood panels,
flooring, sheetrock, wallpaper,
plastics, paper products and fabric
made of plant fibers. Their hard,
saw-toothed jaws work 24-hours-a
day, seven-days-a-week, say
experts at the National Pest Man-
agement Association (NPMA).
Experts recommend calling a pest
control professional to protect
your home since professionals
offer the specialized skills neces-
sary to rid a home of termite infes-
tation. For more information, visit
www.pestworld.org or contact a
pest control professional. 

The charitable gifts of an inter-
national Catholic service organi-
zation reached all-time record
highs in 2003. The financial dona-
tions of its 1.7 million members—
known for their commitment to

charitable works—totaled $130
million. Members also performed
over 61 million hours of volunteer
service. According to the Knights
of Columbus’ annual Survey of
Fraternal Activity, Knights at all
levels reported raising and con-
tributing to charity $130 mil-
lion—$1.5 million more than the
previous year. To learn more, visit
www.kofc.org.

According to one haircolor con-
sultant, Giselle, there’s a notice-
able shift in women’s haircolor
preferences, which are mainly
going warmer. In fact, according
to Clairol, the company’s overall
shade palette was comprised of 20
percent warm shades 15 years
ago, while today it is 32 percent
warm. If you’d like to update your
color, she suggests using a hair-
color brand such as Herbal
Essences Haircolor with a shade
palette designed for modern, up-
to-the-minute choices. 

(NAPSA)—As part of the Med-
icare Modernization Act (MMA),
all Medicare beneficiaries will
have access to cholesterol screen-
ing and all new members will be
covered for a physical examina-
tion, which includes a cholesterol
blood test. Using a single drop
of blood, the Cholestech LDX
office-based system measures a
patient’s lipid profile to determine
overall cholesterol levels and the
patient’s risk of heart disease. To
learn more about office-based cho-
lesterol screening and reducing
the risk of heart disease, seniors
can consult their physician or
visit www.americanheart.org. 

There could be good news for
many women concerned about tak-
ing hormone pills to relieve meno-
pausal symptoms. It may be possi-
ble to skip the pills and wear a
patch, leaving fewer hormones in
your system. Estrogen patches
(such as Vivelle-Dot®), for example,
use less hormone because the med-
ication is absorbed through the skin
directly into the bloodstream to be
delivered to the body. Pills require
“extra” hormone because oral estro-
gen must be absorbed by the diges-
tive system. To learn more, visit
www.MenopauseRx.com/Patch
Therapy.htm.

If your lips are irritated or flak-
ing, you may want to apply a med-
icated lip balm to help relieve the

pain and itching. Dr. Charles
Zugerman, associate professor of
clinical dermatology at Northwest-
ern University Medical School in
Chicago, recommends a product
such as Lip Ointment from Blis-
tex, which contains three different
analgesics plus skin protectants
and moisture to soften skin. For
additional information about lip
care, visit www.Blistex.com.

Among the most effective ways
to lower the biggest risk factor for
heart disease—high cholesterol
levels—is to change daily eating
habits. Eating fish, especially
cold-water fish such as brisling
sardines and salmon, delivers a
high dose of omega-3 fatty acids, a
type of fat that may reduce blood
fat levels and clogged arteries.
The fish oils found in sardines
have also been shown in health
studies to be beneficial in the
treatment of depression, asthma
and breast cancer. For more infor-
mation, visit www.KingOscar.no.

(NAPSA)—Member of the Viet-
cong Resistance, physician, film-
maker, and art dealer, Xuan
Phuong has now added “author”
to her resume, telling the story of
her fascinating life to journalist
Danièle Mazingarbe in “Ao Dai:
My War, My Country, My Viet-
nam” (Emquad International).
Learn more at www.emquad.com/
aodai.html.

Salmon can remember odors
for as long as several years.




