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(NAPSA)—For as long as Lisa
Eisner can remember, she has
been intrigued by the Shriners.
Her grandfather was a member of
Kalif Temple in Sheridan, Wyo-
ming, and her childhood was filled
with Shrine parades, circuses and
the infamous red fezzes. She felt it
was time to tell the rest of the
world about them as well.

In her new book, “Shriners,”
Eisner captures the essence of the
Shrine of North America with her
photographs of Shriners taken at
different events throughout the
country. While the book took her
four years to complete, the experi-
ence was a labor of love.

“Everybody knows about the
Shriners…but nobody really
knows about them,” said Eisner. “I
wanted to write this book in a
thoughtful way. There are so
many aspects to the Shrine that I
never got bored or restless. I
enjoyed every minute of working
on this book.”

Eisner, a writer and photogra-
pher, took all the photos in the
book, and traveled to many states
and Shrine events to photograph as
many aspects of the Shrine as pos-
sible, including the Shriners Hospi-
tals for Children in Los Angeles. 

“At first, I thought it would be
hard to document the hospitals—I
wasn’t sure if I could handle doing
such a serious thing,” said Eisner.
“But once I got there, I realized
that there is a trickle-down effect
going on in the Shrine. All Shriners
have a joy of life; they love to smile
and laugh; and that is exactly the
way it was at the hospital.”

Eisner grew up in Greybull,
Wyoming, where she was curious
about fashion and especially those
who went against the fashion
grain. After working as fashion
editor at both Vogue and Made-
moiselle, she opened her own pub-

lishing company, Greybull Press.
“Shriners” is Greybull Press’ tenth
book, and Eisner’s second.

“I’m just fascinated by grown
men acting like kids in today’s
world,” said Eisner. “I think that
is something lost these days.
Shriners are just joyful and lov-
ing—much like children.”

Eisner’s book can be found at
most major retail and online book-
sellers, or by visiting www.grey
bullpress.com.

For more information on
Shriners’ network of 22 hospitals
that provide medical care and ser-
vices totally free of charge to chil-
dren with orthopaedic problems,
burns and spinal cord injuries,
write to Shriners International
Headquarters, Public Relations
Dept., 2900 Rocky Point Dr.,
Tampa, FL 33607 or visit the Web
site at www.shrinershq.org. Treat-
ment is provided to children under
age 18 without regard to race, reli-
gion or relationship to a Shriner. 

If you know a child that
Shriners can help, call 1-800-237-
5055 in the United States or 1-
800-361-7256 in Canada.

Shriners Take Spotlight In New Book

A new book celebrates the
Shriners in pictures.

(NAPSA)—Experts say that poor
maintenance of a vehicle’s tires is a
risk no motorist can afford. GM
Goodwrench is reminding drivers of
the importance of maintaining their
tires to help avoid uneven wear, poor
performance—or even blowouts,
which may result in loss of control
of the vehicle.

Most drivers would agree that
tires are a critical safety compo-
nent of their vehicle. However, the
National Highway Traffic Safety
Administration estimates tire fail-
ures/blowouts contribute to 414
deaths and 10,275 nonfatal in-
juries each year in the U.S. 

Statistics show that some
drivers don’t follow the basic tire
maintenance guidelines that can
help prevent tire failures. For
example, the Car Care Council
reports that 26 percent of the
vehicles inspected at check lanes
during the last Car Care Month
had low air pressure in one or
more of their tires.

Underinflation is the leading
cause of tire failure, according to
the Rubber Manufacturers Associ-
ation (RMA).

“We all want our families to be
safe and secure on the road, and
that begins with proper vehicle
care and maintenance,” said Doug

Herberger, GM North America
vice president and general man-
ager of Service and Parts Opera-
tions. “Although today’s tires are
more technologically advanced
than ever before, regular visual
inspections and maintenance are
critical to enabling tires to per-
form at their best.”

What Causes A Tire 
To Blow Out?

Besides obvious road hazards
such as potholes and road debris,
improper air pressure can cause a
tire to blow out or fail.

Underinflation or overloading
creates excessive stresses and
heat, and can lead to tire failure,
which could result in a crash lead-
ing to vehicle damage, serious
injury or even death, according to
the RMA. The Association adds
that proper inflation extends tire
life and saves fuel.

Drivers can help prevent po-
tential tire failures with expert
advice and service from their
dealership.
Tire Tips from Mr. Goodwrench

Blowouts: If your tire sustains
a blowout while you are driving,
do not slam on your brakes. Slam-
ming on your brakes can cause
the vehicle to swerve in the direc-
tion of the blowout. Instead, gen-

tly apply the brakes to regain con-
trol and slowly guide the vehicle
to a safe area away from the road.

Air Pressure: Tires lose air
through the process of perme-
ation. Changes in outdoor temper-
ature can affect the rate at which
a tire loses air. Typically, a tire
loses one pound to two pounds of
pressure per month, and even
more in warm weather.

To help avoid underinflation,
the RMA recommends checking
the air pressure in your tires at
least once a month and before
every long trip. Tires must be
checked when they are cold— that
is, before they have been run no
more than one mile (1.6 km).

Never “bleed” or reduce air
pressure when tires are hot. It is
normal for pressures to build up
as a result of driving.

GM Goodwrench encourages
consumers to visit their local deal-
ership for an inspection to ensure
that their vehicle is up to date on
its maintenance needs. The in-
spections can point out items
needing service—service that can
help a vehicle run better, last
longer, retain its value and pro-
vide optimal safety and security.

For more information, visit
www.goodwrench.com.

Proper Tire Care Helps Keep Your Vehicle Rolling

✁
Editor’s Note: Although the information in this story is good at anytime, April is Car Care Month.

(NAPSA)—Years ago, mom-
and-pop stores dominated the
retail landscape. In many respects
they still do; they just look differ-
ent. Today, many entrepreneurs,
including those looking to start a
family business, often turn to a
franchise concept.

According to research con-
ducted by PricewaterhouseCoop-
ers for the International Fran-
chise Association (IFA), there are
currently more than 760,000 U.S.
franchised small businesses,
which create jobs for more than 18
million people. Franchising now
spans 75 different industries and
generates in excess of $1.5 trillion
in U.S. economic output.

Such diversity has opened the
field so much that there’s virtually
something for everyone. If you’re
looking to start a small business,
chances are there’s a franchised
version of it out there somewhere.

“Franchising is a direct by-prod-
uct of the American entrepreneurial
spirit,” says IFA President Matthew
Shay. “The concept was developed
by successful entrepreneurs looking
to expand their businesses rapidly.
Today, the franchise phenomenon
has gone global and attracts a
broad range of individuals.”

Stuart Mathis, president of
Mail Boxes Etc., Inc., the UPS
subsidiary company that fran-
chises The UPS Store, echoes
Shay’s comments. “From young
people in their twenties looking to
make a name for themselves, to
military personnel transitioning
to civilian life, to people leaving
corporate careers to start a busi-
ness, we see amazing diversity
among our franchisees,” he says.

One of those budding entrepre-
neurs is Melissa Cocks, who
“inherited” the entrepreneurial
spirit from her father and grandfa-
ther, both of whom were small-

business owners. After learning
the business as an employee, she
bought her first The UPS Store
location at age 22. Two years later,
she purchased her second center.

“I thought about opening a cof-
fee stand or pizza place, but scout-
ing locations around town, I could
see what was needed and where.
The UPS Store seemed right for
me,” she says.

Further along the spectrum are
Nicole and Steve Byrne, who saw
franchising as an opportunity to
explore a new career path and
leave a family legacy. The Byrnes
recently opened a location inside
the Flamingo Las Vegas hotel.
“We were looking to start a family
business and were thrilled about
the unique opportunity offered
through a nontraditional loca-
tion,” says Steve.

The IFA’s Shay says military
veterans are catching the entre-
preneurial spirit as well. Since the
organization implemented its Vet-
Fran program, nearly 300 veter-
ans have signed on for a “tour of
duty” with one of more than 140
participating franchise organiza-
tions. The UPS Store has been
among the most successful, “en-
listing” more than 70 new fran-
chisees through the program.

So, even though the name on
the storefront might be a highly
recognized brand, the person
behind the counter is likely to be a
small-business owner who is help-
ing to maintain a long tradition of
entrepreneurship in America.

The Face Of Small Business In America

OF SMALL BUSINESS

(NAPSA)—A longer tee could
mean a longer drive. Experts have
concluded that longer tees help to
maximize the launch angle of the
club head, which produces less
backspin and leads to longer,
straighter drives. With that in
mind, Pride Golf Tee Company,
the world’s largest wooden tee
maker, has created the Profes-
sional Tee System. To learn more,
and to receive a free pack of PTS
tees, visit www.pridegolftee.com. 

Before you take your motorcycle
on the road or put your boat on the
water, it may pay to be certain your
insurance is shipshape. According
to Jim Lloyd, The Drive Group of
Progressive Insurance Companies,
an independent insurance agent
can help you find the coverage
needed to protect your boat or bike.
You can find an independent insur-
ance agent or broker by looking
through ads in this newspaper or
the Yellow Pages or by visiting
www.driveinsurance.com. 

Traveling at over 180 miles an
hour, the high-speed Eurostar
train takes just 2 hours 35 min-
utes to go from downtown London
to downtown Paris. No wonder
more than 65% of the people trav-
eling between London and Paris,
including Europeans, take the
train instead of the plane. To find
out more, call Rail Europe at
1-800-EUROSTAR or visit www.
raileurope.com.

To meet a growing demand for
“weather resistant” home prod-
ucts, companies such as Certain-
teed now make windows and roof-
ing shingles that are impact
resistant. For more information
about impact-resistant products
or other home improvement tips,
call 800-782-8777 or go to the site
at www.certainteed.com.

Many Americans are not aware
of their stroke risk factors, many
of which can be prevented or con-
trolled. You can start to take con-
trol by knowing these risk factors.
To learn more, call, toll free, 1-
888-4-STROKE or visit the Web
site at www.strokeassociation.org.

The National Anthem Project, a
multi-year effort to reteach Ameri-
cans “The Star-Spangled Banner,”
is led by the National Association
for Music Education (MENC). Mrs.
Laura Bush serves as Honorary
Chairperson. For more information
visit the Web site at www.the
nationalanthemproject.org.

The real name of the painting
known as the Mona Lisa is La
Giaconda. It is the portrait of a
middle-class Florentine woman.

In 18th century America,
artists journeyed from town to
town with paintings of men and
women, complete in every feature
but the faces. A person wishing
to sit for a portrait had to select
the body he liked best and let the
artist fill in the missing hair and
face.




