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Two For One
(NAPSA)—Life is complicated.

Financial planning, estate mat-
ters and taxes are even more per-
plexing for the average consumer.
And the consequences of getting it
wrong can be substantial. Now,
there is a simple, timesaving solu-
tion. Consult a uniquely accom-
plished professional who is quali-
fied as both an Attorney and a
Certified Public Accountant. Con-

ferring with an Attorney-CPA will
bring both perspectives to bear on
your needs in a more effective,
economical and efficient way.

Members of the American Asso-
ciation of Attorney-Certified Pub-
lic Accountants (AAA-CPA) are
especially trained to help con-
sumers and businesses alike in a
wide variety of matters. They pro-
vide objective, confidential advice,
working only for you, in many
areas of law and accounting such
as estate planning, wills, trusts,
probate, business plans, tax plan-
ning and preparation, real estate,
insurance, investments, financial
planning and more.

To maximize the vast knowl-
edge, skills and training of an
Attorney-CPA, establish a profes-
sional relationship with an AAA-
CPA member. This will give you
access to valuable advice, as
needed, year-round. Learn more
and find an AAA-CPA member
near you. Call 1-888-ATTY-CPA or
go to www.attorney-cpa.com.

Guidance from an Attorney-CPA
now can save you and your fam-
ily from trouble down the road.

(NAPSA)—There are ways to
be certain your assets are passed
down to the people you want to
receive them—and usually, where
there’s a way, there’s a will. How-
ever, 58 percent of Americans lack
a basic will, according to a recent
survey—and experts say that lack
of preparedness could cost their
loved ones. 

“A will is generally the first doc-
ument considered in an estate
plan. An estate plan not only
ensures that your property eventu-
ally winds up where you want it to,
but it can relieve your loved ones of
the burden of having to make diffi-
cult financial and medical deci-
sions for you, if you are physically
or mentally unable to do so your-
self,” explains Alan Kopit.

Kopit is the legal editor of
lawyers.com—a free online data-
base of 440,000 lawyers from
LexisNexis Martindale-Hubbell. 

Lack Of Planning
Sixty-nine percent of Ameri-

cans have no living will or medical
directive and just 27 percent have
created powers of attorney for
their health care. Only 26 percent
have powers of attorney for
finances. Living wills and medical
directives explain an individual’s
wishes for receiving life support or
medical treatment. Granting pow-
ers of attorney gives a person or
organization permission to make
health care and financial deci-
sions for you, if you no longer can.
Kopit says not having one of these
plans in place can sometimes cost
families significant money or force
them to make difficult health care
decisions. 

Estate Planning Myths
Twenty-one percent of Ameri-

cans without an estate plan say

their biggest reason for not having
one is lack of sufficient assets. Fif-
teen percent say they are not old
enough. “It’s an absolute myth
that age or amount of assets
should be the central impetus for
making an estate plan,” explains
Kopit. “Even a single young per-
son with modest possessions may
want to control where his or her
assets end up. People should ask
themselves: ‘Do I want to control
where my assets eventually go, or
do I want the state to decide for
me?’ If you want control, you’d be
well served to consult with an
attorney to start estate planning.”

Why Do We Plan?
Among those with estate plans,

25 percent said their biggest moti-
vation for creating one was the
arrival of or preparation for chil-
dren. “No parent should be with-
out an estate plan,” says Kopit.
“Among other things, a plan will
define guardianship for minor
children if something happens to
the parent.” 

For more information, visit
www.lawyers.com.

Protecting Your Family And Your Assets

(NAPSA)—The foods you
choose may be a matter of taste,
but what you actually have a taste
for might surprise you. A study
found Americans are just as likely
to prefer the taste of their local
supermarket’s own private label
products as that of a well-known
national brand.

The study, conducted by Meyers
Research Center, gave double blind
taste tests to consumers in ten loca-
tions from Boston to Los Angeles.
Consumers showed a preference of
51 to 49 percent for the taste of the
private label over the national
brand version of products in twelve
categories that are part of everyday
meals. Private label or store brand
products are items that an individ-
ual retailer puts its own name or
brand on and are available only at
that chain’s stores. Here’s a look at
some results:

Rise And Shine
For a “typical” breakfast of

raisin bran cereal, orange juice
and French roast coffee, the con-
sumers preferred the taste of the
store brand products by a consid-
erable margin. They selected pri-
vate label raisin bran over
national brand versions by a 62 to
38 percent margin; and showed
narrower but still significant pref-
erence for store brand orange
juice and French roast coffee. 

Snack Attack
Among snack foods, consumers

scored private label about the
same as national brands across
several categories. Store brand
chocolate chip cookies were favored
56 to 44 percent. The national
brand potato chips came out on top
by 53 to 47 percent. 

Drink Up
When deciding on a beverage to

go along with their meals, con-
sumers gave the two giant
national brands of cola only a slim
52 to 48 percent margin over the
taste of private label cola—and by
a 51 to 49 percent margin pre-
ferred the taste of the store brand
iced tea mix over that of the
national brands.

Checkout
The growing consumer prefer-

ence for store brands is also re-
flected at the checkout lanes.
According to Information Resour-
ces, Inc., sales of private label
products over the past five years
have grown impressively and
even faster than their national
brand counterparts. Total sales of
store brands in the U.S. now
exceed $50 billion a year in
supermarkets, drug chains and
discounters.

Who Participated
“This was an extraordinary test

of consumers of all types,” said
Brian Sharoff, President of the
Private Label Manufacturers
Assn., which sponsored the study.
“That makes the strong showing
for the taste of store brands all
the more noteworthy.”

Food Shopping: What’s In A Name?

A Matter Of Taste
Results from a taste test comparing private 
label (store brands) with national brands:
 PL  NB
Raisin Bran  62% 38%
Orange Juice  52% 48%
French Roast Coffee 52% 48%
Chocolate Chip Cookies 56% 44%
Frozen Broccoli 64%  36%
Iced Tea Mix 51% 49%

(NAPSA)—Home movies are a
great way to make your family
memories last forever. Now it may
be easier than ever to give these
memories a professional video
editing look. The latest computer
video editing software makes it
easier to transform events such as
weddings, birthday parties and
family vacations into movies. In
addition, you can get all the tools
you need to edit and enhance
those movies with fades and spe-
cial effects.

The first step in making home
movies is choosing a subject.
While some subjects—such as
family events or camping—may be
obvious, others might require
some planning and research. For
example, a great birthday present
might be a video about a person’s
life, with interviews from their
friends and old photos from their
childhood.

Next, get video clips. This is
the most important part. With the
right software, you can grab video
from any source including a VCR,
Hi-8 or DV camcorder, and even
digital cameras. Trim video, cre-
ate compelling titles and drop in
stunning effects using the soft-
ware’s easy-to-use storyboard or
timeline view.

After editing, of course, you’ll
want to share your movie. You can
burn your movie to a DVD or CD
with a scene selection menu that
lets you use your remote control to

select specific video clips to watch,
just like on commercial DVDs.
Both the DVD and CD can be
viewed on TV using a standard
DVD player. 

When you’re looking for a video
editing program, try to find some-
thing easy-to-use that you won’t
outgrow. For example, Ulead
VideoStudio has a movie wizard
that lets you turn videos into
movies in just three simple steps.
When you’re ready to go further,
the software lets you jazz up your
videos with music, transitions,
special effects and animated
titles. You can even incorporate
photos and add a pan and zoom
effect.

For more information on video
software and how to create home
movies, go to: www.ulead.com.

Capturing Great Family Memories

There’s an easy way to make
memories into movies.

(NAPSA)—Root canal treat-
ment, one of the most feared den-
tal procedures, is enjoying a more
positive reputation among
patients these days. If you, like
many people, think a root canal
means hours of anguish in your
dentist’s chair, you’ll be pleased to
learn that most root canal treat-
ments now take less than an hour
and can be virtually painless. The
key to ensuring a positive experi-
ence is choosing the right profes-
sional to perform your procedure.

Your dentist may be well quali-
fied to handle uncomplicated root
canals. For more challenging pro-
cedures, however, it may make
more sense for you to visit an
endodontist. Endodontists are den-
tists who specialize in performing
root canal treatments and relieving
oral and facial pain. Following four
years of dental school, they com-
plete an additional two to three
years of advanced training in
endodontics, the science of treating
problems with the tissue inside the
tooth. On average, endodontists
perform 25 root canal treatments
each week. In contrast, general
practitioners perform approxi-
mately two a week.

Endodontists have incorpo-
rated advanced technologies, such
as digital imaging and operating
microscopes, into root canal treat-
ments, resulting in greater accu-
racy and virtually painless visits
for their patients. These improve-
ments, coupled with endodon-
tists’ expertise in administering
local anesthesia, translate into a
more positive patient experience.

A 2003 survey of root canal
patients conducted by research
firm L.C. Williams & Associates
showed that the vast majority (85
percent) of individuals who had
their root canals performed by
endodontists would return to
them for future procedures. 

How should you decide if you
need to visit an endodontist for
your root canal? Ask your dentist.
Dentists often send their patients
to endodontists for root canal
treatment, so it’s not unusual or
inappropriate to ask if such a visit
is warranted. In fact, a study con-
ducted by the American Associa-
tion of Endodontists (AAE)
showed that 97 percent of dentists
refer patients to endodontists for
root canal treatments and other
endodontic procedures.

To find an endodontist in your
area, either ask your dentist for a
referral, or search for one online
using the “Find an Endodontist”
tool available on the AAE Web
site, www.rootcanalspecialists.org. 

For Virtually Painless Root Canal Treatment,
Call in the Reliever—An Endodontist

***
You gain strength, courage and
confidence by every experience
in which you really stop to look
fear in the face. You are able to
say to yourself, ‘I have lived
through this horror. I can take
the next thing that comes along.’
You must do the thing you think
you cannot do.

—Eleanor Roosevelt
***

***
Good judgment comes from
experience, and experience
comes from bad judgment.

—Barry LePatner
***

***
Aristotle was famous for know-
ing everything. He taught that
the brain exists merely to cool
the blood and is not involved in
the process of thinking. This is
true only of certain persons.

—Will Cuppy
***




