
6

by Dr. Rosemarie Truglio
(NAPSA)—A new national

study shows how television has
become a central focus of many
very young children’s lives. Is that
a good thing or a bad thing? That
depends on how parents approach
it. The following questions and
answers may help you decide:

Q: How much television do
children watch? 

A: According to the study
released by the Kaiser Family
Foundation, in a typical day more
than eight in 10 children under
the age of 6 use screen media,
with those children averaging
about two hours a day.

Q: How is TV used in most
homes?

A: In many homes, electronic
media are used to help manage
busy schedules, keep the peace
and facilitate family routines such
as eating, relaxing and falling
asleep. TV can also be used to
educate. Thirty-seven years ago,
Sesame Workshop changed the his-
tory of television with “Sesame
Street,” proving educational televi-
sion can be a positive learning tool
for preschoolers. 

Now, the nonprofit educational
organization behind the show has
developed a new line of DVDs
called Sesame Beginnings. It’s
designed to encourage interaction
between caregivers and children, as
well as to provide ideas, songs and
activities that caregivers can use to
promote “teachable moments.”

Q. Why focus on infants
and their caregivers?

A. As the recent study found,
millions of children under the age
of 2 are watching TV and videos.
Sesame Workshop’s own research
has found that “Sesame Street”
videos were among those fre-
quently viewed by children under

2. However, the content and cur-
riculum of “Sesame Street” is
designed for ages 2-5. Therefore,
the DVDs were created to provide
video content for families with
younger children—with the goal to
model and foster parent-child inter-
action during viewing and, most
importantly, when the video is over.

Q. Are the DVDs designed
to promote infant TV/video
viewing?

A. No. The purpose of develop-
ing these DVDs is to offer parents—
who do choose to allow their chil-
dren to watch TV/video—content
that is developmentally appropriate
for children under 2 and that rein-
forces important research-based
principles that young children learn
best through adult-child interaction.
Dr. Truglio is Vice President of
Education & Research at Sesame
Workshop. 

Turn Viewing into a Teachable Moment by Watching Together

DVDS FOR THE UNDER 2 SET—In a typi-
cal day, studies show that more
than eight in 10 children under the
age of 6 watch television. 

(NAPSA)—Between surfing the
Internet, visiting chat rooms and
sending text messages, children
spend a great deal of time in
cyberspace—and it’s up to parents
to make sure their kids spend that
time safely. Consider the following
statistics: 

• Approximately 90 percent of
children ages 8 to 16 have viewed
pornography on the Internet. 

• Approximately 70 percent of
sexual advances on the Internet
happen while children use a home
computer. 

• Only 25 percent of children
will tell a parent about an online
encounter with a sexual predator. 

• An alarming 75 percent of
children willingly share personal
information about themselves
over the Internet in exchange for
goods or services. 

In addition, approximately 75
percent of online teenagers use
instant messaging (IM). Why is
this important for parents?
Because 37 percent of online teens
have used IM to write something
they would not have said in person. 

There are both personal and
technological dangers associated
with a child’s Internet use. Not
only might a child access Web
sites containing inappropriate
material, but sometimes the sim-
ple act of visiting a malicious
Web site can cause spyware,
worms or other digital threats to
be downloaded and installed on
your computer. 

Protecting children should be a
parent’s primary concern. There
are several ways to accomplish
this. First, establish boundaries.
Decide what Web sites and con-

tent you feel comfortable letting
your children see, then take steps
to filter or block everything else.
You can find out what sites your
children have visited by reviewing
their Internet history. 

Internet Explorer contains a
feature called the Content Advisor
that enables parents to control the
Web content that children see.
Similar to the “V-chip” found in
many new televisions, the Content
Advisor uses a rating system to
help you set the level of language,
nudity, sex and violence that is
acceptable in your home. 

These tips come from the free
publication “A Parents’ Guide to
Internet Safety” developed by
Geeks On Call—a national com-
pany providing on-site computer
services. The Parents’ Guide is
part of an educational program
called “Kids Club” created by
Geeks On Call to teach children
and parents about Internet
safety and to donate money to
local schools. To download the
free Parents’ Guide or to learn
more about Kids Club, visit
www.geeksoncall.com/kidsclub.

Understanding How The Internet Affects Children

Good news: There’s a new guide
that can help parents monitor
Internet safety for their children.

Insider Picks
(NAPSA)—You can stand out

from the crowd in sizzling style
with help from a star in the know—
beauty entrepreneur and mom-on-
the-go Kimora Lee Simmons.

She created a new cosmetics line
to reflect her lifestyle—urban hip-
hop culture and luxury at an afford-
able price.

Her suggestions:
Start at the top. Distinctive,

fabulous sunglasses can transform
even a tank top and shorts into a
glam “look.” 

Great on-the-go gloss can take
you from work to evening to week-
end. Kiss Kit is a palette of six mix-
and-match shimmering glosses.

Smell yummy by dusting KLS
decadent Chocolate Shimmer
Powder anywhere you want to
sparkle—cheeks, eyes, décolleté,
legs.

Shoes can make an outfit, so
go for something with splash—se-
quins, beads, camouflage, thongs,
espadrille flip-flops.

For a shiny smile, consider
Fabulosity Glossamer to plump
lips with a cooling minty tingle. 

Simmons’s KLS Cosmetics are
at Sephora stores, www.sephora.
com and www.kls.com. Baby Phat
Fashions are available online at
www.babyphat.com.

Gloss can be a girl’s best friend,
making you feel fabulous in sec-
onds, says Kimora. 

(NAPSA)—Those who want to
explore this country’s roots may
want to visit a group of destina-
tions that showcase the role of
agriculture—yesterday, today
and tomorrow.

In 1836, John Deere, a black-
smith from Vermont, set up shop
in the small Rock River town of
Grand Detour, Ill. Convinced the
sticky Midwestern soil required a
special kind of plow, he forged one
in 1837. His “self-polishing” plow
grew in popularity and, as it did,
so did the company that bears his
name.

Today, visitors to the John
Deere Historic Site can watch a
blacksmith at work in a replica of
the blacksmith’s shop where
Deere fashioned his historic plow.
The site also features the home
John Deere built, a gift shop and
an archaeological exhibit that
shows the site of John Deere’s
original blacksmith shop.

The  John Deere  Pavi l i on
located in Moline, Ill. is considered
one of the top five tourist attrac-
tions in the state and has welcomed
guests from all 50 states and
dozens of countries. It offers vin-
tage and modern-day equipment
and interactive exhibits devoted to
the development of the company
and agriculture around the world. 

One exhibit answers a child’s
question about where food comes
from, while a 40-inch touch-
screen display offers visitors a
vision of the future of agricul-
ture and the challenges of feed-
ing the global  population of
tomorrow. A feature film called
“Anthem: A Song of the Land”
salutes the dedicated work of
farm families worldwide.

The adjacent John Deere Store
is a one-of-a-kind retail shop offer-

ing hundreds of unique, officially
licensed John Deere products.

Also in Moline, the John Deere
Collectors Center is the primary
resource for enthusiasts and col-
lectors interested in the history
and heritage of the company and
the collection of John Deere trac-
tors, equipment and memorabilia. 

It includes a living history
exhibit that replicates a 1950s era
dealership, complete with a cus-
tomer service department to
answer questions about parts and
manuals for vintage equipment.
The Center also hosts auctions
and seminars and has an active
tractor restoration area.  

Recently, these destinations
instituted a facility rental pro-
gram, opening up the attractions to
those looking for a unique location
to hold a special event, such as a
reception or company meeting. 

The company also offers event
planners and local caterers who
work with groups to plan parties.
Other sites to visit include the
Deere family homes and Deere &
Company’s World Headquarters. 

To learn more, visit www.John
DeereAttractions.com or call (309)
765-1000.

A Trip Back In Time To The Roots Of Farming

A variety of destinations offers
visitors an entertaining and infor-
mative look at the role of agricul-
ture in the U.S. and around the
world.

(NAPSA)—The Web is an
excellent resource to help reduce
the stress of car shopping and
increase the likelihood of finding
exactly the vehicle you are looking
for. Want your own customized
shopping experience? Automotive
Web sites such as AutoTrader.com
allow you to personalize your car
search. Registered users of the
“My AutoTrader.com” function,
listed on the company’s home-
page, can save up to 10 searches
and up to 25 cars in their per-
sonal space and refer back to the
searches at a later date. In addi-
tion, the comparison tool allows
you to compare your top three car
choices. To gain more control over
your car-buying experience, visit
www.AutoTrader.com.

**  **  **
Studies show the lower the tax

rate on the company where you
work, the higher your salary is
likely to be. Michael P. Boyle,
President of Tax Executives Insti-
tute, points out that tax rate
reductions in European countries
have led to increased tax rev-
enues. Moreover, a recent study
by the American Enterprise Insti-
tute strongly links lower corpo-
rate rates with higher wages. 

**  **  **
According to business stylist

Susie Mendíve, it can save time
and money to have an outside
expert help with the process of
styling your business. For exam-
ple, a company such as Network

Solutions can help you create a
Web site, design a logo and even
drive traffic to your business. You
can even design your Web site
yourself with their Do-It-Myself
easy-to-use Web templates, or
have one of their Web designers
create a site for you. For more
information and tips on how to
“style your business,” visit the
Web site at www.styleyourbiz.com
or www.networksolutions.com.

**  **  **
Identity theft is a serious crime

that costs American consumers
billions of dollars and countless
hours each year. It occurs when
someone uses your personal infor-
mation without your permission
to commit fraud or other crimes.
While you can’t entirely control
whether you will become a victim,
there are steps you can take to
minimize your risk. The Federal
Trade Commission encourages
consumers to Deter, Detect and
Defend to help cut down on iden-
tity theft. To learn more, visit
ftc.gov/idtheft.

***
Politics is the art of the possible.

—Otto von Bismarck 
***

***
Today’s public figures can no
longer write their own speeches
or books, and there is some evi-
dence that they can’t read them
either.

—Gore Vidal 
***

***
Be a listener only, keep within
yourself, and endeavor to estab-
lish with yourself the habit of
silence, especially in politics.

—Thomas Jefferson
***

***
All great changes are irksome
to the human mind, especially
those which are attended with
great dangers and uncertain
effects.

—John Adams
***




