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(NAPSA)—Building a new
home can be an exciting and
rewarding experience for you and
your family. Throughout the
design process, you’ll make a lot of
important decisions—one of them
being the measures you’ll take to
ensure that your home can keep
you cool in the summer and warm
in the winter. What insulation
should I use? Should I install
energy-efficient windows? Fur-
nace? HVAC?

Increasing your new home’s
energy efficiency will have a signif-
icant impact on its long-term oper-
ating cost and provide a more com-
fortable living environment with
preferable temperatures and fewer
drafts. When you consider that
U.S. homes account for 21 percent
of our nation’s energy use, it’s clear
that an energy-efficient home is
also a key ingredient to responsible
growth as our population and the
size of new homes increase.

Approximately 1.2 million new
single-family homes are built in the
U.S. each year, with the average
new-home size increasing signifi-
cantly, from 1,645 square feet in
1975 to 2,434 square feet in 2005,
according to the National Associa-
tion of Home Builders. As we con-
tinue to build and as our homes get
larger, so will the increased strain
on our wallets, our energy supply
and the environment.

There are several ways to build
your home to ensure that it effi-

ciently keeps temperatures com-
fortable. One of the most cost-
effective ways of doing so is by
properly insulating your home
with the latest insulation technol-
ogy to maximize its energy effi-
ciency potential.

“The most effective insulation
products on the market today com-
pletely fill wall cavities, eliminat-
ing all gaps and voids where
energy can escape,” suggests Dean
Johnson, host of the national home
improvement show “Hometime.”
“Homeowners should also use insu-
lation that doesn’t contain volatile
organic compounds (VOCs) such as
formaldehyde, which may have
long- and short-term adverse
health effects. In tighter-built,
more energy-efficient homes,

indoor air will not mix as fre-
quently with fresh outdoor air, so
it’s important to remove sources of
formaldehyde from the home to
reduce the potential for poor indoor
air quality.”

One example of an insulation
product that is helping homeown-
ers realize significant savings on
heating and cooling bills, without
sacrificing indoor air quality, is
the Johns Manville Spider Cus-
tom Insulation System. Spider is a
formaldehyde-free fiberglass insu-
lation and is ideal for new home
construction because it sprays
into wall cavities and fills all
nooks and crannies to provide a
superior insulation barrier. Spray-
in products such as Spider are
installed by a professional and
will significantly reduce heating
and cooling costs, saving a typical
household an average of $300 per
year.

Properly insulating your new
home will continue to save you
money for as long as you own it and
may also increase the resale value
of your house. Building a home is a
big investment of your money and
your time. Doing it right the first
time around will make the entire
experience—and the time you
spend in your home with your fam-
ily—that much more enjoyable.

To learn more about how to
properly insulate your home and
the positive impact insulation can
have on the environment, go to

Energy-Saving Features Mean Long-Term Savings And Comfort

Fiberglass spray-in insulation
can help make a home more
energy efficient for long-term
savings.

(NAPSA)—Thousands of Post
Offices are providing even better
service thanks to new Automated
Postal Centers (APCs). Just about
every product and service that is
available at the counter is avail-
able through the APC. And because
the APC is self-service, customers
can expedite their trips to the Post
Office. 

Currently, there are about
2,500 APCs deployed in postal of-
fices across the country. 

The automated centers are
designed to reduce customer ’s
transaction time in Post Offices by
providing alternative access to
services such as Priority Mail and
Express Mail, and they give cus-
tomers an alternative to the full-
service retail window.

The APC allows customer to:
• weigh packages and purchase

the appropriate postage for mailing
• buy First-Class, Priority and

Express Mail postage 
• purchase ATM-style First-

Class stamp booklets
• purchase postage for interna-

tional letters
• add Delivery Confirmation

services to their mail piece
• look up ZIP Codes
• find information for different

types of postal services
• pay with debit and credit cards 
• print Express Mail shipping

labels, and
• print Certified and Return

Receipt forms.
By virtue of its design—a 40-

inch wide by 38-inch deep foot-
print—the APC provides customers
with enhanced weighing and rat-
ing capability for letters, flats and
packages up to 70 pounds.

By placing APCs in heavily used
postal lobbies, the Postal Service
gives customers quick, easy and
convenient access to its products
and services. 

To learn more about APCs and
to find APC locations, visit
www.usps.com.

Automated Postal Centers are designed to reduce a customer’s trans-
action time in Post Offices by providing alternative access to prod-
ucts and services.

Postal Product Machines Get Stamp Of Approval

(NAPSA)—A few tips can help
protect you from a new type of
scam used by identity thieves. 

The scam, known as “vishing,”
involves criminals using Internet
phone services (called VoIP) to
trick consumers into revealing
information about their bank
accounts and credit card numbers
over the phone.

Here’s how it works: A crimi-
nal calls you at home or sends an
e-mail that asks you to call a
local number. In either case, the
criminal pretends to be someone
from your bank or financial insti-
tution. Because the phone num-
ber on your caller ID or in your
e-mail appears to be a local one,
you might feel safe in calling it.
However, the truth could be that
the scam artist is using VoIP
technology to “own” a local phone
number, and that he actually
lives in a different state. 

Avoiding Vishers
Following these tips from

Geeks On Call can help keep you
from being victimized:

•Don’t give your credit card
numbers, checking account num-
bers or Social Security number to
unknown callers. 

•Don’t let a caller pressure you
into revealing anything private
about yourself.

•Be very, very suspicious of
any e-mails that appear to be from
your bank or financial institution.
Usually, they will never contact
you by e-mail.

•If you think your bank or
financial institution is really try-
ing to contact you, don’t respond
to any e-mails and don’t talk to
anyone who calls you. Instead,

call the main number for your
bank or financial institution found
on your bank statements, in your
local phone book, or on the back of
your credit card or check card. 

•The safest option is to visit
your bank and ask them in person
whether or not they are trying to
contact you.

Reporting Scams
If you suspect a vishing scam:
•Contact your bank or finan-

cial institution 
•Contact the Federal Trade

Commission (FTC) by calling
(877) FTC-HELP

•Report fraudulent PayPal e-
mails by forwarding them to
spoof@paypal.com 

•Contact the Internet Crime
Complaint Center at http://
www.ic3.gov/complaint. 

This information comes from
the experts at Geeks On Call, who
provide on-site computer services
to homes and businesses across
America. To contact them, visit
www.geeksoncall.com or call (800)
905-GEEK.

Internet Scam Alert: Beware Of “Vishers”

There are some easy ways to
avoid a new type of identity theft
scam called vishing. 

3….2….1….Lift Off
(NAPSA)—The annual Team

America Rocketry Challenge
(TARC) is becoming a real blast
with students around the country.
The contest, in which students
must design and build a model
rocket carrying one hen egg that
will fly to exactly 850 feet and
stay aloft for exactly 45 seconds
and return the egg uncracked, is
now in its fifth year. 

TARC is sponsored by the Aero-
space Industries Association and
the National Association of Rock-
etry, with co-sponsorship by the

National Aeronautics and Space
Administration, the Defense
Department, American Associa-
tion of Physics Teachers, and 39
AIA member companies.

The winning teams split a prize
pack of $60,000 in cash and sav-
ings bonds, and NASA and the
Defense Department contribute
additional prizes. Applications for
the 2007 contest are available
now at www.rocketcontest.org.
Visit on the Web to sign up for
updates and view additional con-
test details. 

AIA’s Team America Rocketry
Challenge has really taken off
with students.

Travel Insurance Tips
(NAPSA)—Before you even

begin to pack, a smart way to min-
imize the wrinkles and financial
risks on your next trip is with
travel insurance. Travel insurance
can help you deal with missed
flights, lost luggage or money, or
becoming injured while you’re
abroad. 

Once you’ve decided on getting
travel insurance, the next step is
what to consider when choosing a
policy. Experts at the American
Society of Travel Agents (ASTA)
suggest you consider these ques-

tions before choosing:
• Does the policy provide suf-

ficient coverage for any medical
eventuality?

• Does it provide a 24-hour
emergency service or assistance
company?

• Does the policy cover per-
sonal liability, in the event you
accidentally cause injury or dam-
age to others and face litigation?

When purchasing travel insur-
ance, check with your ASTA travel
agent about any purchase dead-
lines and what, if any, restrictions
might apply. To learn more about
travel insurance, visit www.travel
sense.org/tips/insurance.asp.

A SMOOTH TRIP—Travel insurance
can help you deal with missed
flights, lost luggage or money
and medical emergencies.

***
I cannot pretend to feel impar-
tial about colors. I rejoice with
the brilliant ones and am gen-
uinely sorry for the poor
browns.

—Winston Churchill
***

***
I have always felt that a politi-
cian is to be judged by the ani-
mosities he excites among his
opponents.

—Winston Churchill
***

***
I like pigs. Dogs look up to us.
Cats look down on us. Pigs treat
us as equals.

—Winston Churchill
***

***
It has been said that democracy
is the worst form of government
except all the others that have
been tried.

—Winston Churchill
***

***
It’s not the size of the dog in the
fight, it’s the size of the fight in
the dog.

—Mark Twain 
***




