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(NAPSA)—Dividends have
made a comeback from a period
during the 1990s when investors
prized capital growth more than
dividends. Several factors will sig-
nificantly affect dividend growth
going forward, explained Judith
Saryan, portfolio manager of
Eaton Vance Utilities Fund. 

“Over 70 percent of all invest-
ment assets will be in the hands of
retirees or near-retirees by 2020,”
Saryan said. “Although many
retirees look to bonds for income,
this income source is unlikely to
grow during a period of low interest
rates and bond yields. By contrast,
dividend-paying stocks offer the
opportunity to collect dividend
income, while also benefiting from
the potential for growth of capital.” 

Recent laws are helping to pro-
pel dividend growth. One is the
Sarbanes-Oxley Act, passed in the
wake of corporate accounting
scandals. The Act ensures better
overall corporate governance and
more transparent financial report-
ing. The top tax rate on qualifying
dividend income was also reduced
to 15 percent from 38.6 percent in
2003. This makes dividends more
attractive to investors and thus
companies were motivated to raise
their dividend—the only item on
the financial statement that can-
not be restated. 

Another important factor is the
dividend payout ratio (the amount
that a corporation pays out in div-
idends relative to its earnings),
which is currently at a historic

low of 32 percent. Historically, the
average payout ratio is over 50
percent. Yet, since the changes in
tax law, many corporations have
been raising their dividends. 

“While we expect earnings
growth to moderate as the econ-
omy slows, we anticipate dividend
growth will continue at record lev-
els,” said Saryan. “With record
amounts of cash on balance
sheets—the so-called ‘fat wallet’
phenomenon—and rising interest
from private equity firms, we
expect corporations will feel
greater pressure to prioritize the
use of cash to pay dividends to
their shareholders.” 

The significant impact of divi-
dends on the total return of stocks
over time is another factor. From
1926 to 2005, over 40 percent of
the total return of stocks came
from dividends, according to
Ibbotson Associates and Standard
& Poor’s® index service 2005. 

“Hypothetically, if an investor
were to have reinvested those div-
idends, the total return coming
from reinvested dividends would
have potentially been even
higher,” said Judy Saryan.
“Depending on the length of time
an investor held the stock, divi-
dends could have contributed
between 70 and 80 percent of the
total return of a stock.” 

But, perhaps the most impor-
tant positive attribute of dividend-
paying stocks is their historic out-
performance as compared to
stocks that don’t pay dividends.

Dividend-paying stocks outper-
form non-dividend payers by 300
basis points (3 percent) a year,
according to Ned Davis Research
(based on historical returns of
Standard & Poor’s 500 component
stocks between 1972 and 2005).
History also shows that stocks
that initiate and grow their divi-
dends tend to outperform others
by 600 basis points (6 percent) per
year (Ned Davis Research). Of
course, past performance is no
guarantee of future results. 

Eaton Vance Corp. is a Boston-
based investment management
firm whose stock trades on the
New York Stock Exchange under
the symbol EV. Eaton Vance and
its affiliates managed over $135.5
billion in assets as of January 31,
2007, for more than 100 invest-
ment companies, as well as indi-
vidual and institutional
accounts, including those of cor-
porations, hospitals, retirement
plans, universities, foundations
and trusts. 

Before investing in any Eaton
Vance Fund, prospective investors
should consider carefully the
Fund’s investment objectives,
risks, charges and expenses. The
Fund’s current prospectus contains
this and other information about
the Fund and is available through
your financial advisor. Read the
prospectus carefully before you
invest or send money. 

Eaton Vance Distributors, Inc.,
The Eaton Vance Building, 255
State Street, Boston, MA 02109 
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(NAPSA)—There was a time
when local businesses relied on
customer referrals and the Yellow
Pages to be visible. Nowadays, as
consumers turn to Web searches
to find products and services, it’s
more important than ever for
small businesses to have a Web
presence.

According to a recent Dou-
bleClick Touchpoints IV survey, 18
percent of respondents said they
were most influenced in their
decision to buy a new product or
service as a result of research they
conducted on the Web. That is a
greater percentage than for those
who cited seeing the product or
service offering in a brick-and-
mortar store or hearing of it
through word of mouth, the next
two most influential factors.

For local retailers, a Web pres-
ence is important to remain com-
petitive and fuel growth. For-
rester Research Inc. projects that
by 2011, online sales will account
for 9 percent of all general sales,
and some retail segments, includ-
ing apparel and computers, are
expected to double sales during
the next five years. But how do
you get started if you’re not
equipped with a help desk and
finances for Web site design and
development? 

Microsoft Corp. makes it easy
for small-business owners to get
online with an Internet-based ser-
vice called Microsoft Office Live
(www.officelive.com). It offers
small businesses a domain name,
e-mail accounts and the tools to
easily build and host a Web site—
all for free with an Office Live
Basics package. 

“I’m saving approximately
$1,200 a year by doing my own
Web site with Office Live,” said
Brenda Derrow of the Sequoia
Lodge in California. “And believe

me, if I can do a Web site, anybody
can, because I’ve had no computer
experience.”

Many small-business owners
believe they are already missing
out by not having an online pres-
ence. Yet for many small compa-
nies, cost, complexity and having
the time to maintain a Web site
often stand in the way of getting
online.

Still, some small businesses
may be reluctant to take the
plunge on their own. So
Microsoft joined with Best Buy to
provide access to experts trained
to address the technology needs
of small-business owners. Cus-
tomers can walk into a Best Buy,
speak to a consultant about
Office Live and decide which of
the services are right for them.
Small businesses can also take
advantage of Best Buy’s Geek
Squad 24-Hour Computer Sup-
port Task Force, which sorts out
any Web site issues and answers
technology questions. 

With this all-in-one solution,
expanding the reach of your small
business on the Web is now easier
than ever. For more information,
visit a Best Buy store or
www.officeliveoffers.com/bestbuy.

Consumers Are Online; Small Businesses Should Be, Too

Small-business owners can now
take advantage of affordable
tools and services to easily build
their Web presence.

(NAPSA)—How should home-
owners choose the best replace-
ment windows? There are five fac-
tors that determine the quality and
durability of a replacement win-
dow. Homeowners should use these
factors to evaluate what replace-
ment window is right for them.

Total Performance
Replacement windows should

be thermally efficient and add to
the total comfort of your home.
Choose a window that meets
ENERGY STAR® guidelines and has
a .32 or lower U-Value, which
measures heat transfer through
the window.

Material Strengths
Replacement windows should

be low maintenance, durable and
continue to look good over time.
Wood windows look great but will
require more upkeep over time
than fiberglass or vinyl low-
maintenance alternatives.

Vinyl,  the most frequently
used material, has a tendency to
warp, fade, expand and contract
in extreme temperatures, causing
seal failures over time. 

A better option is Ultrex®, used
by Infinity from Marvin. Ultrex is
a pultruded fiberglass material
that is eight times stronger than
vinyl and three times stronger
than wood. Because of its incredi-
ble durability and strength,
Ultrex fiberglass outperforms all
other replacement window mate-
rials and will look great for years
to come.

Appearance and Design
Advances in technology have

made it possible to purchase high-
performance, long-lasting replace-
ment windows that look great, too. 

Look for a narrow window pro-
file. The narrower the profile, the
more space can be used for glass,
letting in more light and enhanc-
ing your view. A replacement win-
dow should blend in seamlessly

with your home, so choose a win-
dow that complements your inte-
rior. EverWood®, available exclu-
sively on Infinity replacement
windows, looks, feels, paints and
stains like wood to match your
décor, yet is inorganic and
requires no maintenance.

Reliability and Expertise
There are hundreds of window

manufacturers in the market-
place today. How do you know
who to trust? Choose a window
manufacturer that is well estab-
lished and has an excellent repu-
tation. Ask around to see who has
been satisfied with the installa-
tion and service they’ve received
when replacing their windows.

Total Value
To ensure the best value, look

for a manufacturer known for its
reliability and expertise and a
product that delivers it all—
excellent performance, superior
materials and unmatched
appearance and design—all at a
competitive price.

To learn more about replac-
ing your windows and to learn
more about Infinity Replace-
ment Windows from Marvin,
please call (877) 228-0015 or
visit www.infinitywindows.com.

Five Things Every Homeowner Should 
Know About Window Replacement

Choose your window material
carefully so your windows will
always seal well. 

(NAPSA)—If you’re planning a
small-ship vacation, a reference
guide such as Grand Circle’s free
“101 Tips for Small Ship Travel-
ers Abroad” could help. Chock-full
of handy tips, charts and termi-
nology, it provides an overview of
this hot travel trend, explains
your options and offers advice for
maximizing the experience. Call
(800) 248-3737.

**  **  **
Five steps could reduce

sodium in your diet: Buy lower-
sodium foods; don’t add salt
when cooking; reduce the con-
sumption of fast food; avoid
prepackaged, frozen and canned
foods; choose fresh food and cold
meats. Learn about the Alliance
for Affordable Services at
www.AffordableServices.org.

**  **  **
The American dream of owning

a home is also one of the most
common ways to accumulate per-
sonal wealth. According to the
Federal Reserve 2004 Survey of
Consumer Finances, the median

net wealth of homeowners is
$184,400, while the median net
wealth of renter households is
only $4,000. 

**  **  **
When it’s time to pay for a col-

lege education, a simple 1-2-3
approach can help students and
families navigate the oftentimes
confusing maze of financial aid
information. Consumers can
access numerous tools and
resources on smart borrowing for
college by visiting www.sal
liemae.com. 

Most of the copper produced in the world is used by the electrical
industry, chiefly in the form of wire, because copper is the best low-
cost conductor of electricity around.

***
A passionate interest in what
you do is the secret of enjoying
life—whether it is helping old
people or children, or making
cheese or growing earthworms.

—Julia Child
***

***
A woman is like a tea bag. It’s
only when she’s in hot water
that you realize how strong she
is.

—Nancy Reagan
***

***
It may be the cock that crows,
but it is the hen that lays the
eggs.

—Margaret Thatcher
***

***
We won’t always know whose
lives we touched and made bet-
ter for our having cared,
because actions can sometimes
have unforeseen ramifications.
What’s important is that you do
care and you act.

—Charlotte Lunsford
***




