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(NAPSA)—Say goodbye to fluo-
rescent lights and annoying co-
workers—it’s time for the annual
family vacation. While anxiously
packing a suitcase filled with sun-
screen and leisure reading, we
often avoid thinking about over-
crowded airports, long lines and
the dreaded “Are we there yet?”
syndrome. However, on-the-go
entertainment options have
increased dramatically this year,
making airline travel more practi-
cal, less aggravating and—dare I
say—even enjoyable.
In an effort to give passengers a

more pleasant in-flight experience,
more and more airlines have begun
to offer new amenities that allow
passengers to stay entertained
while in the air, including Web
browsing, wireless broadband with
e-mail, seat-to-seat instant messag-
ing capabilities, music, movies and
games. Larger aircraft with per-
sonal media players at your seat
offer even more for travelers, with
certain airlines now offering such
niche entertainment as DirecTV
service, the Sundance Movie Chan-
nel, more than 100 satellite radio
stations, Pay Per View options fea-
turing new releases, the ability to
build and share personalized
playlists and much, much more.  
Even travelers stuck on air-

lines not equipped with in-flight

entertainment or frequent fliers
who have exhausted the available
movie selection no longer have to
rely on bulky laptops or portable
DVD players to watch a movie in
flight. Digital Copy, a new DVD
format backed by several of the
major film studios, gives con-
sumers more convenience and
choice in how and where they
watch their favorite films. 
DVDs featuring Digital Copy

come packaged with a second disc
that includes a digital version of
the film along with the purchased
standard DVD. Insert the addi-
tional disc into your desktop or
laptop computer and in less than
a minute the film is loaded
directly to your iTunes or Win-
dows Media library. Once the film

is uploaded to your digital media
library it can be easily transferred
to a video-enabled iPod or other
portable video player—without
having to pay extra costs associ-
ated with traditional digital
media downloads. (Digital Copy
works great on road trips, too.) 
Twentieth Century Fox is lead-

ing the charge for Digital Copy,
offering plenty of fan- and family-
favorite flicks including “Juno,”
“X-Men” and “Robots” on DVD
with Digital Copy. The studio has
more than 30 titles available fea-
turing this new technology, so you
can find a film to entertain anyone
and everyone in the family. Even
better, some airlines are offering
in-flight iPhone/Pod connectivity
so you don’t have to worry about
your device running out of power
halfway through a second viewing
of “Ice Age: The Meltdown.”
So, if the thought of sitting at a

90° angle for four hours makes
you wonder if you’d have been bet-
ter off swimming in your bathtub
than your destination’s luxury
resort pool, today’s wealth of in-
flight entertainment options will
surely help make your time in the
air seem shorter and more pleas-
ant. Perhaps your next trip will be
less about focusing on the destina-
tion and more about enjoying the
journey.

Make Time Fly While Traveling 
New Entertainment Options Keep Passengers At Ease While In The Air

Digital copy transfers of DVDs
such as “Ice Age: The Meltdown”
to personal portable video players
make the skies seem a little
friendlier while in flight. 

(NAPSA)—With an ever-grow-
ing array of gaming styles and
subject matter, video games have
quickly evolved from kids-only
pastimes to activities that the
family can enjoy together.
With the holidays just around

the corner, here are a few sugges-
tions for everyone on your list: 
Fun for the whole family
• “BOOM BLOX” is a must-

have Wii game that’s explosively
fun and a great game for the fam-
ily to play together. The first
game developed in collaboration
between EA and Steven Spielberg
(who wanted to create a game he
could play with his kids), this puz-
zler offers action-packed destruc-
tion that takes gameplay to a new
level of enjoyment and creativity.
Available for the Wii and mobile
phones, it offers fast-paced multi-
player action, nearly 400 brain-
busting challenges and a cast of
entertaining characters.
• “Hasbro Family Game Night,”

for the Wii and PS2, features six fam-
ily favorites: “CONNECT FOUR,”
“BATTLESHIP,” “YAHTZEE,”
“BOGGLE,” “SORRY!” and the all-
new “SORRY! SLIDERS.” It’s acces-
sible and challenging for both kids
and adults, with digital gaming ver-
sions of popular board games. Play-
ers can choose between traditional
rules or mix it up with additional
game modes for fun, new ways to
play. Players can also deck out their
very own in-game game room and
unlock accessories like themed
posters, furniture and more.
For young (6-12) girls and boys
• The No. 1 toy for boys 9-11

comes to interactive life on the Wii
with “NERF N-STRIKE.” Play in
a unique and interactive NERF
universe superbly suited for
action-packed fun. This Wii game
comes bundled with the first-
ever SWITCH SHOT EX-3 NERF

blaster. Simply plug in a Wii
remote and it becomes your in-
game blaster, or exchange for the
dart chamber and take it outside
and use like a traditional NERF
blaster with darts.
• Girls can explore four unique

worlds as they discover their own
magical pet shop in “LITTLEST
PET SHOP” for the Wii, Nintendo
DS and PC. Youngsters can play
with and collect 20 of their favorite
Littlest Pets (DS) and 32 pets on
Wii/PC. Players can earn Kibble
Coins by completing more than 16
different minigames and unlock
tons of playsets and accessories for
their pets to enjoy.
• America’s top educational

best-seller of all time comes to the
Nintendo DS with “BRAIN
QUEST.” Recognized by teachers,
trusted by parents and loved by
kids, this stimulating and enter-
taining series features more than
6,000 unique questions in each
game. Brain Mode allows kids to
jump right in, immersing them-
selves in fast-paced quiz games as
they answer questions on their
favorite subjects: English, history,
math, science and geography. The
game also features Sudoku, tai-

lored to kids of all ages with 4x4,
6x6 and 9x9 puzzles.

A Tween Girl’s Dream! 
• Combining the hottest music

hits from around the world with
the coolest dance moves and total
character customization, “BOOGIE
SUPERSTAR” provides girls the
ultimate gaming experience: to
sing and dance their way to super-
stardom! In this Wii title, players
are “discovered” and whisked away
to an island where they learn what
it takes to become a star. 

Teenagers & Beyond 
• A popular board game gets

reinvented with a party twist in
“MONOPOLY” for the Wii, PS2,
PS3 and 360. With four-player
simultaneous play, the whole
family can get involved. There
are dozens of fun and interactive
minigames, plus new game
boards with creative and silly
themes. And with the fast-paced
“Richest Mode,” you can get
through an entire game in 30
minutes or less.
• “TRAVEL GAMES FOR

DUMMIES” for the Nintendo DS
is a fun way to learn, practice and
play your favorite on-the-go
games. Inspired by the well-known
For Dummies brand, “Travel
Games For Dummies” includes
three games in one: Sudoku, Soli-
taire and crossword puzzles.
For Moms that Love Games
• Featuring Hasbro games like

“MONOPOLY,”  “SCRABBLE”
and “TRIVIAL PURSUIT,” Club
Pogo is a leading online games des-
tination featuring more than 100
classic card, board, trivia, arcade
and word games. Available in six-
month and year long subscriptions,
it makes a great gift. To learn more,
visit www.clubpogogift.com.
For additional information on

these and other Electronic Arts
games, visit www.ea.com.

Fun And Challenging Video Games For Everyone In The Family

A video game is often a gift that
keeps on giving, providing hours
of fun and excitement for the
whole family.

(NAPSA)—One of the leading
electronic security companies for
businesses across the country sug-
gests these tips for keeping your
office, employees, customers and
inventory secure:
• Make well-lit, access-con-

trolled parking available and sug-
gest a “buddy” system within the
parking area; 
• If possible, make security

escorts available to and from
employee parking;
• Register all guests and ac -

company them during their visits; 
• Never leave your reception

area unattended;
• Do not allow entry doors to

be propped open if no one is pre-
sent or nearby;
• Don’t allow unknown service

personnel free access to your office
space;
• Report broken doors, win-

dows and locks to building secu-
rity personnel; 
• Monitor and report suspicious

activity in or near your facility; 
• Install an electronic access

system and closely inventory all
photo badges, ID cards, etc.; 
• If you already have a secu-

rity system, request regular sys-
tem inspections and evaluations;
• Do not open suspicious pack-

ages: Report them to local
authorities;
• Employ updated computer

security software for your entire
network;
• Back up and store sensitive

and critical information and
databases;
• Shred or destroy old docu-

ments containing sensitive busi-
ness information;
• Keep an inventory of your

most critical equipment, hardware

and software;
• Develop fire and emergency

plans and regularly practice drills;
• Keep facilities well lit, inside

and out, even during nonbusiness
hours; 
• Form a safety team to help

keep safety and security issues in
focus; and
• Encourage employees to se -

cure valuables, including docu-
ments that might contain personal
information, in their work areas at
all times and especially during
company gatherings or breaks. 
Consider a monitored security

and fire system from an expert such
as Protection One, one of the largest
national providers of electronic
security systems to homes and busi-
nesses, as well as a remote/IP video
system, which allows easy access to
facility cameras via the Internet. Be
sure to include wireless or IP-based
backup service in the event your
phone line becomes disabled. 
For additional tips or a free

security evaluation of your busi-
ness, visit www.ProtectionOne.
com or call (800) GET-HELP. 

Secure Your Office

Access control systems are one
affordable way of easily protect-
ing your office, employees and
sensitive information. 

(NAPSA)—A growing number
of consumers are finding that
developing an extra source of
income can be one way to reduce
the stress that often accompanies
an uncertain economy. 
For example, when the econ-

omy weakens and the future
seems uncertain, many Americans
begin to look to direct selling, or
sales made on a one-on-one basis
away from a fixed retail establish-
ment (think Mary Kay and Cre-
ative Memories), as a way to work
part time and add to the family
income. 
According to Amy Robinson

with the Direct Selling Associa-
tion (DSA), interest in the busi-
ness tends to rise during difficult
economic times. 
“In 2007, 15 million Americans

worked as direct selling represen-
tatives and they sold more than
$30 billion worth of products and
services,” Robinson said. For
instance, a woman named Cheryl
Rickard took a job as an art con-
sultant for Ethnic Expressions, a
direct selling company that spe-
cializes in African-American art
and decorative accessories. “I
started to earn money to pay off
credit cards, and now I’m doing it
full-time,” Rickard said. 
For anyone interested in

becoming a direct selling repre-
sentative, DSA offers these help-
ful hints: 
• Check to see if the company

is a DSA member, which means it
must follow the association’s rig-
orous Code of Ethics. 
• Make sure the company sells

an actual product or service and
doesn’t focus only on recruiting. 
• Start-up costs should be min-

imal,usually just the cost of a
sales kit. 
For more information on direct

selling, visit the Web site at
www.directselling411.com. 

Creating New Sources Of Family Income

Experts say that in 2007, 15 mil-
lion Americans worked as direct
selling representatives and they
sold more than $30 billion worth
of products and services.




