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(NAPSA)—From a snow-covered
island to the delightful world of Pixie
Hollow, new family-friendly video
games from Disney Interactive
Studios give players the opportu-
nity to explore magical worlds. 
Club Penguin is a virtual world

where children can play games,
interact with friends and engage in
a variety of fun activities, all in the
guise of colorful, personalized pen-
guin avatars. Adapted for Nintendo
DS, Club Penguin: Elite Penguin
Force introduces kids to all-new
adventures and brings familiar ele-
ments from the Club Penguin world
to a portable platform for the first
time. Players can complete secret
agent missions as part of the Elite
Penguin Force, solve mysteries, play
mini games and connect with the vir-
tual world of Club Penguin in new
ways, including being able to earn
coins and uploading them wirelessly
to their online penguin account.
Players embark on missions utiliz-
ing familiar and all-new gadgets,
accessories, vehicles and locations
to investigate puzzling events. 

Fans of the beloved Tinker Bell
and Disney Fairies can explore
the whimsical world of Pixie Hol-
low and play as the popular fairy
herself in Disney Fairies: Tinker
Bell for Nintendo DS. Players can
interact with dozens of enchanting
Disney Fairies, including Fawn,
Iridessa, Rosetta and Silvermist.
In the game, Tinker Bell invites
players to discover her mystical
world, embark on challenging
time-based activities and fun
miniquests to prepare for the com-
ing seasons, explore their fashion
tastes and create fashion trends.
Special items hidden throughout
the DS game contain secret codes,
which can be used to unlock items
in the online world of Pixie Hollow
(www.PixieHollow.com), where
players can log in, create their
own personalized Fairy and help
bring about the change of seasons
by making friends, playing games
and collecting items in nature. 
For additional information on

both games, visit www.disney
interactivestudios.com. 

Video Games Let Kids Connect In Creative Ways

Two new video games offer trusted brands and top-notch entertain-
ment for kids.

Treat Yourself To 
Better Nutrition

(NAPSA)—According to the
National Health and Nutrition
Examination Survey, less than 10
percent of Americans are consum-
ing the recommended levels of
fiber each day. Another survey
from the Hartman Group found
that consumers are also looking to
add more antioxidants and other
nutrients to their diets.
Now, Kellogg Company is mak-

ing it easier to improve your nutri-
tion with its new
Kellogg’s FiberPlus™
Antioxidants snack
bars, which contain
35 percent of the daily
recommended value
of fiber, plus 20 per-
cent of the daily rec-
ommended value of

antioxidants vitamin E and zinc.
“Consumers have always been

looking for ways to add more fiber
to their diets, and they know fiber
is only one important part of over-
all nutrition,” said Julie Salmen,
R.D., Kellogg Company. “Kellogg’s
FiberPlus Antioxidants snack bars
make it easy to enjoy a wider
range of nutritional benefits.”
With many Americans not get-

ting enough vitamin E and zinc,
it’s important to include antioxi-
dant-rich foods in the diet for
overall nutrition. Figure skater
and Dancing with the Stars cham-
pion Kristi Yamaguchi also knows
the importance of overall nutri-
tion. As an athlete and a busy
mom, she appreciates nutritious
and convenient snacks.
“As a mom, I know it’s often

difficult to get enough nutrition,”
Yamaguchi said. “Foods like new
Kellogg’s FiberPlus Antioxidants
snack bars are a great way to
treat yourself to better nutrition.” 

Kristi Yamaguchi

(NAPSA)—More than 12.1 mil-
lion people have been diagnosed
with chronic obstructive pul-
monary disease (COPD)—a lung
condition that includes chronic
bronchitis, emphysema or both—
and many are now being empow-
ered to speak out about their expe-
rience living with the disease
through a national campaign, Cele-
brate Life’s Moments: Share Your
COPD Story. The campaign,
launched by the COPD Founda-
tion—a leading advocacy group for
people living with COPD—is help-
ing to put patients in the spotlight
by providing an opportunity for
them to share an experience, mem-
ory or story with their friends,
family members and others.

As part of the campaign, the
COPD Foundation conducted a
survey that reveals that when it
comes to understanding the emo-
tional impact of the disease,
patients and their family mem-
bers, friends and doctors may not
be seeing eye to eye. Survey results
demonstrate a need for improved
communication between patients
and their loved ones. The Celebrate
Life’s Moments: Share Your COPD
Story program was created to
encourage people to talk about
COPD and help them recognize
that they are not defined by their
disease.
“Because many patients may

feel alone or not feel like them-
selves after their diagnosis, it’s no
surprise that they could face
breakdowns in communication

with their doctors and loved ones,”
said John W. Walsh, President of
the COPD Foundation. “People
with COPD need to talk with both
family and doctors about their
experience, and help people in
their lives understand what they
are going through.”
COPD is characterized by an

accelerated, progressive loss of
lung function. Over time, symp-
toms of the disease, which include
shortness of breath, cough (some-
times with phlegm or mucus) and
wheezing, may restrict a patient’s
ability to perform normal activi-
ties of daily living. Smoking is the
most common risk factor for
COPD cases worldwide. Currently,
the disease ranks as a leading
cause of disability and death in
the United States, and is pro-

jected by the National Heart,
Lung, and Blood Institute
(NHLBI) to become the third-lead-
ing fatal illness by the year 2020.
Patients, caregivers, physicians,

family members and friends can
visit www.ShareYourCOPDStory.
com to learn more about COPD
and the campaign, and to hear
patients share their personal sto-
ries.  The program was made
possible through support from
Boehringer Ingelheim Pharmaceu-
ticals, Inc. and Pfizer Inc. 

COPD Patients Breathe Better By Celebrating Life’s Moments
Leading COPD Advocacy Group Conducts National Storytelling Campaign

A new campaign is encouraging
those with COPD to speak out and
share their experience with friends
and family members.

The national survey of COPD patients and 
physicians reveals…
• 51 percent of patients say that their 
loved ones don’t understand what it is like 
to live with the condition, and 30 percent 
of patients report feeling that they cannot 
speak with their friends and family 
members about their condition.
• More than half (53 percent) of 
physicians believe that patients experience 
guilt following their diagnosis, but less 
than one-third (28 percent) of patients 
report actually feeling guilty, with “relief 
that there was an explanation for 
breathing problems” being the most 
common emotional response to their 
diagnosis (40 percent).
• Approximately four out of five doctors 
(83 percent) spend less than one quarter 
of their time talking with patients about 
their emotional health related to COPD.

   

(NAPSA)—Hectic schedules
don’t have to mean you can’t make
healthier mealtime choices.
For example, Kathy Kaehler,

celebrity trainer, former NBC
“TODAY Show” fitness correspon-
dent and mother of three preteen
boys, often relies on a low-fat,
American Heart Association-certi-
fied, lunchmeat line.
“When you’re a busy profes-

sional with children who have
their own active lives, it can be
challenging to feed your family
healthy food,” said Kaehler. “As a
food coach, I know home-prepared
meals are typically better for my
family. That’s why I developed
routines like prepping food for the
entire week on Sundays, which
creates simple meals without
expanding the waistline or hitting
the pocketbook.” 

Save Time and Calories
Being organized and choosing

convenient and healthy products,
she says, is the key to lunch suc-
cess. Kaehler ’s meal planning
includes having ingredients such
as whole grain breads, fresh
grapes and crunchy carrot sticks
on hand along with packaged
lunchmeats, such as Healthy
Ones™, which are naturally low in
fat because they are made from
lean meats (turkey and chicken
breast, premium ham and roast
beef) with no fillers or artificial
flavors. 

Save Money 
By preparing meals at home

and packing lunches, Kaehler ’s
family not only eats healthier but
saves money. 
“In this economy, we are all

looking for new ways to save
money,” said Kaehler. “By making
meals with Healthy Ones lunch-
meats from Armour-Eckrich
Meats, I’m being fiscally responsi-
ble while serving a better-for-you,
premium-quality lunch that tastes
great.” 

Learn More
For more information, visit

www.healthy-ones.com. 

Save Calories, Time And Money 

Kathy Kaehler, celebrity trainer,
former NBC “TODAY Show” fit-
ness correspondent and mother
of three preteen boys, advises
busy parents to prep food for the
entire week on Sundays.

(NAPSA)—The symptoms of
ADHD—inattention, hyperactiv-
ity,  and impulsivity—make it dif-
ficult to pay attention and focus,
be organized, complete tasks, and
maintain relationships. Talk to
your doctor if you think you may
have ADHD.

**  **  **
Cough control is important for

good personal and public health.
“TussiCaps® utilizes hydrocodone,
which is a well-tolerated and
powerful antitussive, providing
patients with up to 12 hours of
cough relief in an encapsulated
form conducive to accurate and
safe dosing,” said Herbert Neu-
man, M.D.

**  **  **
If you’re a woman over 40, get

an annual mammogram, advises
the California Health Com -
munication Partnership, which is
supported by the Seth Sprague
Educational and Charitable
Foundation. If you can’t afford
one, call your state department of
health or 1-800-4-CANCER.

Turning Your Mailstream
Into An Asset

(NAPSA)—Increasingly, busi-
nesses are taking a closer look at
how they manage the flow of docu-
ments, packages and marketing
materials that they rely on—their
mailstream.
Mailstream is the new word for

all the correspondence that moves
through a business, both in and out.
Many firms are finding that how
well they manage their mailstream
can have an effect on the company’s
bottom line. For example:

• Are direct mail marketing
materials going out in a timely
fashion to the correct targets?
• How fast are invoices going

out and how fast are checks com-
ing in? 
• How is the company manag-

ing mailing costs? Is it paying too
much for postage?
One way to address the cost fac-

tor is to use an in-house pos t age
meter. Used properly, a meter, such
as the Pitney Bowes digital Mail-
station 2™, can help a company
save time and money by tracking
how much postage is needed and
how much is being spent before a
mailing even leaves the building. 
Other benefits include no

wasteful overstamping, refilling
your meter online or through the
phone 24/7, and promoting your
business by putting your logo or
other graphic on the envelope.
Plus, it can add to productivity

by eliminating unnecessary trips
to the post office.
For more information or to

order today, please call 1-866-5Pit-
ney, Ext. 4026 and refer to promo-
tional order number 999990454 or
visit pbmailstation.com.

Many firms are finding that how
well they manage their mail-
stream can have an effect on the
company’s bottom line.




