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(NAPSA)—Despite the uncer-
tain economy, there are still vast
opportunities for small business
growth. With the right tools and a
little know-how, small businesses
can thrive over the coming
months.

Constant Contact, Inc., a pro-
vider of email marketing and
online survey tools, offers its top
five email marketing tips for
small businesses to improve com-
munications, boost customer loy-
alty and attract new and repeat
business.

1. Define your objectives.
Your goals for an email campaign
should determine your content.
The most effective email strate-
gies are those that offer value to
your subscribers: either in the
form of educational content or pro-
motions. To drive sales, a promo-
tional campaign is the best for-
mat. To create brand recognition
and reinforce your expertise in
your industry, educational news-
letters are the way to go.

2. Build a quality list. A
quality, permission-based email
list is a vital component of any
email marketing campaign. Ask
customers and prospects for per-
mission to add them to your list at
every touchpoint. And while per-
mission is vital, it’s equally impor-
tant to maintain a clean list. Take
the time to correct bad email
addresses and remove old ones.

3. Listen to your customers.
Easy-to-use online surveys allow
businesses to ask specific ques-
tions about customers’ prefer-
ences, interests and satisfaction,
arming business owners with
valuable information they can use
to improve their products and ser-

vices to best meet the needs of
their customers.

4. Send only relevant and
targeted communications.
Find out about customers’ specific
interests when they sign up.
Then, send only relevant content
to those subscribers. Your cus-
tomers will appreciate the extra
effort and customization.

5. Reinforce your brand. To
ensure recognition of your brand,
it’s important to reinforce it in all
email communications. Use a rec-
ognizable name in the “from” line
of your emails and use it every
time. Similarly, be sure to include
your company name, logo and a
consistent design and color
scheme in every email.

Email marketing is an easy,
effective and affordable method
for communicating with your loyal
customers. By implementing these
five simple tips, you’ll not only
improve the success of your email
marketing campaigns, you’ll reap
the benefits of those results—
stronger relationships, loyal cus-
tomers, repeat business and refer-
rals—for many months to come.

To learn more about how email
marketing can help your business
thrive, or to sign up for a free 60-
day trial of Constant Contact,
visit www.constantcontact.com.
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(NAPSA) — A growing number
of homeowners are looking for
ways to get more out of their prop-
erty and expand their living
space. Many have decided the
answer lies in either adding or
remodeling a porch.

New research unveiled at the
2009 International Builders’ Show
reveals that the majority of home-
buyers want a front porch. This
reflects a previous National Associa-
tion of Home Builders (NAHB)
study that reports the front porch
will be a standard feature on homes
by 2015. It’s a sort of throwback to
the turn of the 20th century.

In fact, the front porch is one of
many elements building industry
insiders say are changing about
the American home, according to
the NAHB’s “Home of the Future”
study. Other trends include
smaller square footage, two-story
design and resource efficiency.

For many, a front porch pro-
vides an affordable extra room

that refreshingly comes without
walls — literally and figuratively.
In other words, the front porch
can serve as a dining room, game
room, reading room, office, even
the neighborhood’s hangout.

Whatever the reason, builders
and remodelers who think out-
side the walls by adding a porch,
or “the American Great Room” as
CertainTeed calls it, stand to
gain customers and move inven-
tory. Consumers who are driving
this trend view porches as a way
to gain living space, curb appeal
and home value.

Consumers interested in
adding a front porch to their new
construction or existing home can
obtain design ideas by visiting the
Dream Porch Web site at
www.certainteed.com/porch.

Of course, as more homes are
being built or remodeled to
include a front porch, a simple
drive around town will also spur
design ideas.

Extend Your Living Space With A Front Porch

The more things change, the more they stay the same — particularly
when it comes to home design features such as this porch.

(NAPSA)—The beauty of at-
home treatments is that they
make it easy to pamper yourself
and still be kind to your budget.

Here are a few examples of
salon treatments you can replicate
at home. Most at-home products
are so easy to use, mastering the
techniques is easy.

• Salon blowouts. Skip salon
blowouts by investing in a profes-
sional hair dryer. Blow-dry your
hair most of the way and then put
in medium-size Velcro rollers.
When your hair is dry, unroll
rollers and apply hair spray.

• Root touch-ups. New root
touch-up products can help you
extend the time between applica-
tions of hair dye without stressing
your hair or your wallet.

• Hair removal. Professional
waxing can be expensive, so check
out over-the-counter hair removal
products.

“You can get salon-quality
results at home—and at a frac-
tion of the cost,” says Alison
Deyette, style director of AliOn
TheGo.com. Deyette likes Nair’s
line of dermatologist-tested prod-
ucts, including Shower Power
Sensitive Formula—an in-
shower depilatory that moistur-
izes as it removes hair, leaving
skin smooth days longer than
shaving. There’s also Nair Exfo-
liator for Legs and Body, a 3-in-1
formula that gently exfoliates,
removes hair from beneath the
surface and moisturizes skin.

Nair Soothing Wax Kit for legs,
body and bikini is infused with
menthol to provide an “ouchless”
waxing experience, and Nair
Salon Divine Microwaveable Body
Wax Kit is a stripless wax that
heats up in a microwave and
effectively removes short hair.

• Mix up some kitchen cos-
metics. The kitchen can be a
great source of beauty remedies.
Swap out your expensive toner for
witch hazel, add olive oil to bath-
water to help soften skin, or make
your own oatmeal mask. Just mix
dry oatmeal and water into a
paste. Then gently spread it on
your face. After it dries, rinse off
with warm water and pat your
face dry.

For more information, visit
www.NairLikeNeverBefore.com.

Looking Your Best For Less

There are simple ways to cut the
cost of your beauty routine.

(NAPSA)—Weeds crowd out
grass and steal nutrients. Spray
them with a selective herbicide
such as Bayer Advanced™ All-In-
One Lawn Weed and Crabgrass
Killer (bayeradvanced.com). It
kills more than 200 broadleaf
weeds.

**  **  **
Red Robin has long been a

leader in the gourmet burger
department by adding Latin,
Italian and Asian influences to
its signature burgers,  and
always using the freshest ingre-
dients. To find out more, visit
www.redrobin.com.

**  **  **
A new study may help many

people living with emphysema.
People ages 40 to 74 with emphy-
sema mostly in the upper lobes of
the lungs may be eligible for
enrollment at one of the up to 50
study sites. Visit Emphysema
Trial.com or call 1-877-54-STUDY. 

**  **  **
Credit is still  available to

those with good scores, says Liz
Pulliam Weston, MSN Money
personal finance editor and
award-winning author of the
book “Your Credit Score.” For
helpful financial tips and tricks
from Liz Pulliam Weston, visit
www.money.msn.com.

**  **  **
An aromatic collection of fine

scents for Mother’s Day is avail-
able—at discount prices, in indi-
vidual bottles and in gift sets—
from Perfumania, America’s
largest fragrance store. To learn
more, visit www.perfumania.com.

**  **  **
There are hundreds of public

gardens, botanical gardens, edu-
cational gardens and more
across the U.S. They help with
plant and tree conservation, but
also preserve animal habitats
through research and the effi-
cient use of  water.  Visit
www.publicgardens.org to find a
garden. 

**  **  **
According to the Los Angeles

Universal Preschool, it’s impor-
tant to remember that there is no
“best” preschool. Listen to recom-
mendations from others but make
the decision that is right for you
and your child. To learn more,
visit www.laup.net.

***
Enlighten people generally, and
tyranny and oppressions of body
and mind will vanish like evil
spirits at the dawn of day.

—Thomas Jefferson  
***

***
Failure does not count. If you
accept this, you’ll be successful.
What causes most people to fail
is that after one failure, they’ll
stop trying.

—Frank Burford 
***

***
Good management consists in
showing average people how to
do the work of superior people.

—John D. Rockefeller 
***

***
History is the present. That’s
why every generation writes it
anew. But what most people
think of as history is its end
product, myth.

—E.L. Doctorow
***

Visitors to Iceland should
know that tipping at a restaurant
is an insult.

The Earth’s atmosphere is
only about 21 percent oxygen,
most of the rest is nitrogen.

The cubit, said to be used by
Noah to build the ark, was based
on the distance from the elbow
to the tip of the middle finger. 




