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(NAPSA)—With families
preparing more meals at home,
it’s easy to run out of ideas and
slip into a mealtime slump.
Christy Jordan, a stay­at­home
mom, food columnist and blogger
on Southern Plate.com, is no
stranger to mealtime madness.
“Like so many busy Americans,

I’m always on the lookout for no­
hassle recipes that my family will
actually eat,” says Christy. “No
matter if you’re a beginner or pro
in the kitchen, all it takes is a bit
of prep and a dash of creativity to
whip up simple and delicious
dishes the whole family will love.”

Helpful Hints
Christy offers her personal

strategies that help her organize
meals to leave more time for family
fun:
• Designate a day, like Satur­

day, to grocery shop and plan out
meals for the week. Try to make it
a family activity—the more you get
the kids involved in the process, the
more they’ll enjoy the end result.
• Stock up on refrigerator or

pantry staples when they’re on
sale, so you’ll have items on hand
for last­minute needs. Christy’s
go­to entertaining recipe is a sim­
ple, delicious queso dip made from
VELVEETA and a can of RO*TEL.
• Make your meals multitask

for you—repurpose leftovers and
turn them into a whole new dish.
Save leftover queso dip in the
refrigerator and pour over a baked
potato or cooked pasta for an
easy, cheesy sauce.

• It’s great to incorporate your
family’s heritage or traditions
into mealtime and recipes. Or
create new memories, such as
having the kids choose what
home­cooked meal to eat on their
birthdays.
• The next time you’re out at

your favorite restaurant, start up
a conversation with your servers
to see if they’ll dish on the ingre­
dients in your favorite menu item.
You’ll be amazed how you can re­
create a restaurant­inspired dish
at home for less.
For additional mealtime advice

and recipe inspiration, log on to
www.Velveeta.com. Until October
30, 2009, VELVEETA is teaming
up with five “Kitchenistas” to
share recipes and daily cooking
tips. Visitors to the site also have
the opportunity to enter a daily
sweepstakes for a chance to win a
VELVEETA it! prize package
worth $75.

Take the Guesswork Out of
Mealtime

If you’re in search of a go­to
weeknight meal, look no fur­
ther than this guaranteed
crowd­pleaser.

Cheesy Chicken &
Broccoli Rice

Prep Time: 10 min.
Total Time: 25 min.

Makes: 6 servings, 1 cup each

What You Need!
1 lb. boneless, skinless

chicken breasts, cut into
bite­size pieces

1 can (141⁄2 oz.) chicken broth
2 cups instant white rice,

uncooked
1⁄2 lb. (8 oz.) VELVEETA

Pasteurized Prepared
Cheese Product, cut into
1⁄2­inch cubes

1 pkg. (10 oz.) frozen
chopped broccoli, thawed

Make It!
COOK chicken in large non­

stick skillet on medium­high
heat 5 minutes or until chicken
is done.

STIR in broth. Bring to boil.
ADD rice, VELVEETA and

broccoli; cover. Remove from
heat. Let stand 10 min. Stir
until VELVEETA is completely
melted and mixture is well
blended.
For more mealtime inspiration

and recipes like this one, visit
www.Velveeta.com.

Get Inspired To Break Out Of The Same Mealtime Routine

Cheesy Chicken and Broccoli
Rice is easy to make and a tasty
way to enjoy vegetables.

RO*TEL is a product of ConAgra Foods, Inc.

(NAPSA)—A unique program
could pay off in dividends for fam­
ilies across the country.
It gives teams of girls the

chance to learn the basics of long­
term investing while managing
$50,000 “virtual portfolios.” The
teams will keep their gains in the
form of college scholarships and
learn money management skills in
the process.
Statistics show that the vast

majority of girls growing up today
can expect to spend most of their
adult lives in the labor force. Most
will work to support their fami­
lies; many will do so on their in ­
come alone. Yet, according to a
recent survey conducted by Harris
Interactive, although girls and
boys understand equally well that

it takes responsibility and hard
work to succeed financially, girls
feel considerably less confident
about managing money.
The program, called the ING­

Girls Inc. Investment Challenge,
was designed to help change that
with the guidance of trained staff
from Girls Inc.—a not­for­profit
that helps 900,000 girls annually

through direct service, the Web
site, books and CDs. Programs are
offered in many cities and towns
and are listed on the Girls Inc. Web
site at www.girlsinc.org. With the
help and guidance of trained Girls
Inc. staff and employee­volunteers
from the financial services com­
pany ING, teams of girls ages 12­
18 will build and manage diversi­
fied, real­time portfolios as part of
an integrative investment­ and
economic­literacy curriculum.
“Learning how to spend, save

and grow your money effectively is
a critical life skill,” says Joyce M.
Roché, president and CEO of Girls
Inc.
“The earlier we can engage

girls in saving and investing, the
more likely we will be able to grow
a generation of smart, empowered
investors,” says Rhonda Mims,

president, ING Foundation, and
adds that whether a girl is from a
low­income or wealthy home, or
lives in a rural or urban commu­
nity, at some point in her life, she
is likely to be responsible for her
own financial well­being.

Making Lessons Pay Off
The following tips could help

parents boost their daughter ’s
financial IQ:
• Get Her Involved—Take

your daughter shopping and talk
to her about the items you pur­
chase. Explain how you decide if
something is worth buying and
why you might choose one product
over another.
• Open The Books—Let your

daughter watch you pay bills and
manage your money. Explain
where your money comes from
and how it is spent.
• Cash In—Consider giving

your daughter a weekly allowance
to be used on certain activities or
items that she values. Be sure she
saves at least 10 percent of what
you give her each week.
• Explain Credit—Talk to

your daughter about credit and
spending. Explain that credit is
not free money but a loan that
needs to be repaid.
For more information, visit

www.ing­usafoundation.com.

Boosting Girls’ Financial IQs

A unique program lets teams of
girls manage a $50,000 virtual
portfolio.

Learning how to spend,
save and grow your money

effectively is a critical life skill.

(NAPSA)—Cold sore sufferers
must cope with embarrassment
about their physical symptoms
and emotional stress associated
with the pain. Nexcare Cold Sore
Treatment alleviates these con­
cerns by providing fast pain relief
and helping to prevent drying and
cracking without leaving a notice­
able residue behind. For more
information, visit www.nexcare
coldsore.com.

** ** **
A popular science competition

called ExploraVision challenges
students to envision cool future
technologies that could help
improve the world as well as
rewards winners money for col­
lege. Sponsored by Toshiba and
administered by the National Sci­
ence Teachers Association, its
entry deadline is February 2,
2010. Visit www.exploravision.org
or call (800) EXPLOR­9.

** ** **
The American Foundation for

the Blind’s Center on Vision Loss
says seniors with vision prob­
lems can avoid falls at home.
The group offers an online video
series called “Preventing Falls
by Adapting Your Home” at
www.afb.org/seniorsite/falls.

** ** **
Women balancing multiple chal­

lenges at work and at home can get
free help. The National Association
of Professional Women offers
interactive online networking

forums, access to seminars, webi­
nars, podcast services and keynote
speaker resources. Learn more at
www.napw.com or by calling (866)
540­NAPW.

** ** **
“I’m a big fan of dietary supple­

ments,” says Basketball Hall of
Famer Nancy Lieberman. “Man­
natech has a great line of dietary
supplements. The Optimal Support
Packets combine the best products
in a convenient packet I can take
on the go.” For more information,
visit new.mannatech.com or call
(800) 281­4469.

** ** **
A recent study published in the

medical journal Pediatrics found
that a substantial, nourishing
breakfast can improve the ability
of children to concentrate at
school. It is a smart idea to start
their day with the freshest and
most nutritious eggs, such as
those from Eggland’s Best. For
information and recipes, visit
www.eggland.com.

 
       

             
       

     
       

       
        
       

           
         
       

           
               
             

       
         

 
     
       

           

       
           
             

         
           
             

       
       

           
     
         
         

         
     

     
           
         

         
         

       

       
     

       
         

       
         

         
       

       
             

         
           
     

        
     

         
   

       
       
       

           
         

           
     

   

       

           
       

     
  

     
   

       
       

         

   
   

     
   

       
     

 
      

 
     

   
     

     

 
       

     
         

   
           
     
     

         
     

       

     
         

                 

     
             
     

             

   
           
       
         
           

     
     

           
       
       

   
       

         
           
           
         
               
         
       

     
       

       
       
     
   
       

     
         
         
     
       

       
         
         

             
       
         
     
       
           

         
         
     

   
       

         
           

         
 

       
         
             

       
     

     
             

       
           
             

           
   

     
       
     
 
   

       
           

         
       

         
 

     
         
     

       
       

   
       

           
           
           

       
   

       
       

           
       
     

     

         
       

 

     
       

         

 
         

     
     

         
         
       

 
       

         
         

       
     
       
         

       
       

 
         
       

       
       
     

     
     

           
         
       
   

       
       
     

     
           
       

   
         
         
       
 
       

   
   

         
         
         

       
   

       
         
             

         
           

           
           
         
 
     

     
         
         

     
         

   
     

 

       

         
     

           

   
     
     

     
         

     
         
         

       
       

   
   

     
     
   
       

     
         
       

       
       

     
       
   

       
     

     
         
       
         
         
     

       

     
     

             
       
     

   

       
       
       

       
 

     
           
       
     
           

     
       

           
         
     
 

     
         

     
     

       
       

             
         
       
       

     

Distinguish Yourself With Personal Branding 
(NAPSA)—Everyone knows 

networking is critical to success in 
career development, starting a 
business and forging relation­
ships. Those who want to stand 
out are taking the additional step 
of creating their own personal 
brand. 
Personal branding is about pre­

senting yourself in the best possi­
ble light. To do this, nonverbal 
communication is just as impor­
tant as verbal communication. 
One surefire way to communicate 
your brand without saying a word 
is to use professionally printed 
business or social calling cards 
and stationery. 
These items are great for net­

working events and follow­up cor­
respondence, and there are a 
number of resources available for 
designing and producing them. 
Recently, FedEx Office (for­

merly FedEx Kinko’s) introduced 
its Design & Print Center tool in­
store and online, making it easy 
and convenient to create and 
order custom­printed materials— 
including business or social call­
ing cards, letterhead and match­
ing envelopes, notepads, return 
address labels, notecards and 
more. To get you started, this new 
service features thousands of pro­
fessionally designed templates. 
You can also upload your own 
logos and images to further cus­
tomize your design and personal 
brand. 
All orders come with free 

seven­business­day delivery via 
FedEx. Expedited three­business­

What sets you apart from the 
crowd? Personal branding can 
help and it’s easier than you think. 

day delivery is also available for 
an additional fee. To learn more, 
stop by a location or visit 
www.fedex.com/designprint. 
No matter where you order 

your custom­printed materials, 
remember that the design should 
be a reflection of your personality 
as well as the image you want to 
portray. For example, select a sim­
ple design that uses a basic color 
scheme if your style is more tradi­
tional, or go with bold colors and 
striking graphics if you have a 
modern flair. 
Social butterflies and bud­

ding entrepreneurs alike will 
f ind that the use of custom 
cards and stationery can make a 
powerful statement and set 
them apart. For more tips, check 
out www.NewsInfusion.com and 
search for keyword “Personal 
Branding.” 




