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(NAPSA)—Many parents may
be surprised to learn that, accord-
ing to Harris research, children
begin taking an interest in chang-
ing their rooms just after the age
of 5, citing more space to hang out
and play as the No. 1 wish for the
space. The study also found that
71 percent of parents think the
design of a child’s room impacts
creativity.
“We’ve seen how room design

can unleash a child’s creativity in
our own family,” said Cortney
Novogratz from HGTV’s “Home
by Novogratz.” “For example, it’s
important to give children their
own workspace and play space
filled with materials designed to
help express their ideas in a pro-
ductive and inspirational way,
like arts and crafts supplies and
construction toys such as LEGO
Friends. It’s also important to
give children plenty of floor space
in which to play and get creative;
this gives them their own per-
sonal space in which to spread
out and use their imaginations to
the fullest.”
In addition to inviting children

to put their remodeling and re-
building skills to the test using
toys that encourage construction,
Robert and Cortney Novogratz
offer these suggestions for creat-
ing those special environments
that children will find inspiring
and parents will find appealing:
•Give kids more space.

Leave as much floor space open
for playing and hanging out as
possible. Center the room with a
soft rug and include easy storage
solutions. The most effective stor-

age is easily accessible to kids,
where they can pull it out, play
with their toys and be able to put
it back without any help. The best
storage solutions do not dominate
the room but cleverly do the job
without taking up too much space.
Kids need room to build, paint,
create and so on but they also
need supplies to do so, so try to
keep storage solutions simple.
•Show children their ideas

have value by including them in
the design decision-making process
as much as possible, letting them
offer their ideas. Bear in mind that
boys and girls are equally inter-
ested in having a say in the design
of their rooms. If you make your
children a part of the creation
process, they may be more likely to
take better care of their environ-

ment and their belongings.
•Personalize with color

and collections. Embrace bold
colors and don’t forget to have
fun with it. Add more personality
and originality, and foster a
child’s pride by displaying his or
her collections. Fun solutions for
displaying collections include
corkboards or pin boards to dis-
play art; Lucite shelves and
boxes to display collections; and
simple cubed shelving units that
are cost effective and great for
displaying models, trophies and
other things that kids gravitate
toward.
•Learnmore. For further visual

inspiration from the Novogratz on
how to put these tips into action,
visit www.LEGOBuildTogether.com
or call (800) 838-9647.

HowTo Design A BedroomThat UnleashesYour Child’s Creativity

Simple cubed shelving units are cost effective and can be a great way to
display models, trophies and other things kids like to create and collect.

(NAPSA)—Encouraging your
kids to pitch in with household
chores can do more than help keep
your house clean.
According to a study conducted

by the University of Minnesota,
the best predictor of a child’s suc-
cess is the age at which he or she
begins helping with household
chores. The research showed that
by involving children in regular
routines of cleaning and tidying
up, parents instill a sense of
responsibility, competence, self-
reliance and self-worth in their
children, which stay with them
throughout their lives.
“Getting your kids involved in

cleaning is a great way to spend
time together as a family while
teaching the importance of health
and hygiene in the home,” said Dr.
Jana, M.D., F.A.A.P., a board-cer-
tified pediatrician and award-win-
ning author.
Here are a few tips to help get

the whole family engaged in
household cleaning:
•Choose family-friendly

cleaning products: Be cautious
when using cleaning products with
or around young children. As chil-
dren get older, they should be
taught to handle with care, use as
directed, and keep all cleaning
products and sprays away from
their eyes. When cleaning around
young kids, look for family-friendly
cleaning agents. The makers of
LYSOL® have launched a new line
of hydrogen peroxide cleaners
called LYSOL® Power & Free™,
aimed to help keep homes healthy.
LYSOL® Power & Free™ delivers
more cleaning power than bleach
(on tough grease and soap scum)
but without the harshness—mak-
ing it suitable for everyday use
around kids and pets.
•Turn cleaning into a game:

Incorporate game-style activities,
like “hide and seek,” into an other-
wise mundane cleaning routine.
Ask your kids to spot areas that are
unclean and you may be surprised
how many they find!
•Implement a rewards sys-

tem: Give kids specific cleaning

goals and reward them once the
goals are completed. Using visuals
such as a chore chart is a great
way to keep kids on task, remind
them to clean and to keep track of
how often they are doing it. Give
your kids stickers to place on the
chart when they’ve completed a
task and, if you like, provide mod-
est rewards for collecting a speci-
fied number of stickers. While the
real reward is a clean home, you
can also offer anything from a
family movie night to a reasonable
allowance.
•Tailor tasks to specific age

groups: Give younger children
simpler, one-step tasks like dust-
ing or picking toys up off the floor.
Save the more complex jobs, such
as vacuuming, scrubbing and dis-
infecting, for older kids.
•Take time to educate: It’s

never too early to educate your kids
about germs! Help them identify
and then tackle bacteria-rich sur-
faces, like door handles, kitchen
sinks, toilets and light switches. You
can also teach them about house-
hold hygiene through other educa-
tional activities. Check out these
sites for ideas on how to teach kids
about germs and hygiene:
•Kidz Zone section at Lysol. com:

www.lysol.com/healthy-families/
kidz-zone
•CDC’s Ounce of Prevention:

www.cdc.gov/ounceofprevention
•CDC Germ Stopper Re-

sources: www.cdc.gov/flu/protect/
stopgerms.htm
Visit Lysol.com for more tips on

keeping a healthy home as part of
the LYSOL® Mission for Health.

Involving Kids In Cleaning: A KeyTo Future Success

Cleaning up together is a great
way for families to spend quality
time together.

(NAPSA)—You can get a stone
composite sink made of a patented
material that resists chips, stains,
heat and everyday kitchen use.
Called Silgranit II and available
from Blanco, it’s nonporous, easy to
clean and extremely hygienic. Learn
more at www.blancoamerica.com or
by calling (888) 668-6201.

* * *
One of the best ways to add value

is at the window. The refreshed, fash-
ionable Palm Beach polysatin shut-
ters with the DuraLux finish by

Hunter Douglas make an excellent
investment choice for your home. For
more information, visit www.hunter
douglas.com or call 800-274-2985.

* * *
If you are installing an emer-

gency generator, make sure to
connect it to your electrical sys-
tem with a transfer switch that
keeps power from feeding back
into the power lines. That’s the
word from the Electrical Safety
Foundation International. Learn
more at www.electrical-safety.org.

(NAPSA)—When it comes to
leaving work behind, not everyone
vacations the same way. That’s a
key finding of a recent survey that
revealed that boomers (individu-
als approximately 48–66 years of
age) and millennials (individuals
approximately 18–31 years of age)
have very different approaches
when it comes to what they want
from a vacation. These differences
can be seen in various areas—
from how they approach social
media while on vacation to how
they maintain a work/life balance.

Celebrating Relaxation
The 2012 Princess Cruises

Relaxation Report was commis-
sioned by Princess Cruises with
Wakefield Research. Princess
Cruises, which annually helps
more than 1.3 million passengers
escape completely aboard its
worldwide fleet of ships, con-
ducted the survey to examine
Americans’ ability and approach
to relaxation and vacation trends.
“It’s evident through our survey

findings that Americans’ approach
to relaxation and vacationing is
changing with each generation,”
said Jan Swartz, Princess Cruises
executive vice president.
Making Time for Relaxation
For starters, it appears that

boomers take their vacation time
seriously, with only one in three
finding it impossible to go an
entire vacation without doing any-
thing work related.
In contrast, nearly six out of 10

of younger millennials would not
be able to completely escape and

disconnect from work on vacation.
Millennials are also leaving relax-
ation time on the table. Of those
employed with vacation time
available to them, less than half
used all their paid time off.
Boomers, on the other hand,
appreciate their vacation time and
nearly 60 percent used all of their
allotted time last year.

To Do or Not to Do
Of those surveyed, 57 percent

considered themselves “relax-
ers”—someone who enjoys sitting
back and doing nothing—as
opposed to the other 43 percent
surveyed who described them-
selves as “doers”—someone who
wants to fit as many activities as
they can into each escape.

Managing Social Media
In addition to Americans’ vary-

ing views on relaxation, many
respondents were divided on
whether social media is a must-
have while on vacation.
For example, 85 percent of mil-

lennials reported that a vacation
won’t stop them from making a

social media update. In contrast,
only 48 percent of boomers said
they would update a social chan-
nel while on vacation.
The No. 1 social media outlet

for Americans vacationing is Face-
book—nearly six out of 10 Ameri-
cans said they would likely make
an update. The survey also
revealed that 16 percent would
reportedly visit YouTube and 15
percent would likely visit Twitter
while vacationing.
Parenting and Relaxation
Sixty-four percent of parents

have taken a vacation without
their child, although that comes
with a guilt price tag. Of the par-
ents who have vacationed without
their kids, 46 percent felt guilty
for not taking their kids along.
More than half of moms felt guilty
about leaving their kids at home
but just over a third of dads share
their guilty feelings.
Pop Culture Escape Break
On the celebrity vacation

buddy front, one in four females
said they would like to hang out
with Chelsea Handler on a relax-
ing beach day, whereas 25 percent
of all men would rather share
their sunblock with Jay Leno.

Dream Escapes
When asked to describe their

perfect vacation libation, 37 per-
cent of females think their dream
escape as a mai tai—tropical and
beachy—whereas 27 percent of
men think of their dream escape
as a bottle of beer—party time!
To learn more, visit www.

princess.com.

Survey Shows Generational Divide Over Relaxation Habits

According to a recent survey,
boomers and millennials ap-
proach their vacation time in very
different ways.




