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(NAPSA)—Networking, the art
of cultivating relationships in the
business community, has drawn
more attention and dialogue than
perhaps any other crucial aspect of
conducting business over the last
20 years, and yet is surprisingly
not taught in colleges and univer-
sities. Moreover, so much “advice”
is batted about that it’s often diffi-
cult for the average small-business
owner or sales professional to
determine just how much of what’s
been said about networking is fact
and how much is myth.

But there is good news for the
utterly confused. A new book,
“Truth or Delusion? Busting Net-
working’s Biggest Myths” (Nelson
Business) by authors Ivan Misner,
Ph.D., Mike Macedonio and Mike
Garrison, spells out the ground
rules for effective networking once
and for all. The authors examine
49 dictums commonly used by the
average business professional
when describing their referral
marketing strategy, and for each
one, the authors either validate it
as stone-cold truth or discard it as
pure fallacy.

Some of the common ideas
examined in the pages of “Truth
or Delusion?” include:

• Networking is a fad. (Delusion)
• If you provide good customer

service, people will care about
you. (Delusion)

• You can network anywhere,
anytime, on any occasion—even at
a funeral. (Truth)

• There is an unlimited
amount of referrals. (Truth)

• To be good at networking, you
have to be a real “people person.”
(Delusion)

• When you give referrals to
others, you can expect them to
give referrals to you. (Delusion)

Throughout the book, the
authors provide real-life examples
from their clients’ and their own
professional experiences, and give
readers action steps they can fol-
low to incorporate effective net-
working tactics into their own
business strategies.

The book draws from the
knowledge and experience of
three of the world’s foremost
experts in the field of business
referrals—Dr. Misner is the
founder and chairman of BNI
(Business Network Interna-
tional), the largest business-net-
working organization in the
world, which generates millions
of referrals a year resulting in
billions of dollars’ worth of busi-
ness for its members.

Busting Networking’s Biggest Myths

Networking is not a get-rich-
quick scheme; it’s about cultivat-
ing relationships to help build
your career or business. If you
keep this in mind, you can net-
work anywhere, anytime, on any
occasion—even at a funeral!

(NAPSA)—As the first of the
77 million baby boomers have
begun turning 60, retirement has
started taking on a whole new
meaning: Namely, today’s seniors
want to stay active, involved—and
working. Whether it be due to
financial need, a desire to make a
difference, or simple boredom, an
increasing number of retirees are
returning to the labor force; the
U.S. Department of Labor reports
a 37.7 percent increase in the
number of workers age 65 and
over in the past decade.

And many are choosing a new
profession: caregiving. According
to Paul Hogan, founder and CEO
of Home Instead Senior Care,
caregiving is an employment
option that’s ideally suited to the
mature worker. In fact, about two-
thirds of the company’s own
CAREGivers are 45 years or older.

One significant advantage “post-
retirement” caregivers typically
bring to this work is that of being
close in age to their clients—thus
making it much easier for them to
forge a bond and increasing the
likelihood that caregiver and client
will enjoy similar activities.

Helping to shatter the tradi-
tional notions of retirement are
people such as 104-year-old R.
Waldo McBurney, a beekeeper
and author who was recently hon-
ored as America’s oldest living
worker at the Prime Time Awards
ceremony in Washington, D.C.
McBurney was joined at this
event—which was sponsored by
Experience Works—by the oldest
workers in each of the 50 states
plus the District of Columbia and
Puerto Rico.

In addition, during the same
ceremony, Home Instead Senior
Care received the prestigious
Experience Works 2006 Outstand-
ing Employer of Older Workers
Award. The company is a sterling
example of the strength of seniors
caring for seniors, and the
tremendous power of tapping the
country’s older workforce to meet
a critical—and growing—service
need in our society.

And, very simply, many seniors
are just more comfortable having
other seniors in their homes,
according to Hogan. To learn
more, visit www.homeinstead.com/
jobs.

Seniors Serving Other Seniors As Caregivers

R. Waldo McBurney, America’s Oldest Worker at 104, refuses to allow
advancing age to slow him down. Many like him are helping to shatter
the notion of traditional retirement.

(NAPSA)—In this day and age,
little girls are growing up before
their time. Cell phones and MP3
players are replacing childhood
toys, while TV shows casting the
next pop star and supermodel are
becoming substitutes for whole-
some family entertainment. As
mainstream media continues to
bombard young girls with pro-
vocative imagery and attitudes,
it’s no wonder they try emulating
mature behavior. 

“Wholesome dolls are the perfect
way to reinforce it’s okay to be a
kid, enjoy childhood, and not be in
such a hurry to grow up,” advises
Sheilah Gilliland, spokesperson
for eToys.com, which sells close to
900 types of dolls.

Highly recommended dolls such
as Amazing Amanda and Amazing
Allysen are a positive alternative
to the overtly sexy dolls on the
market. They both interact with
girls offering endless hours of life-
like, age-appropriate play. Another
special doll is the one-of-a-kind My
Twinn doll that captures a child's
personality from a photo supplied
by the parents. My Twinn artisans
create a lifelike customized doll
with handpainted eyebrows,
cheeks, lips, freckles and birth-
marks, as well as style the hair on
each individual doll. These com-
panion dolls are designed to be a
playmate for today and a keepsake
for years to come.

Baby dolls such as the My
Twinn Baby feature a soft, cuddly
body with eyes that open and shut,
which promotes nurturing play.
Girls can care for their My Twinn
Baby bundles of joy with a full line
of lifelike baby accessories, just
like their mom. Lastly, you can rest

assured kids will always enjoy
adopting timeless Cabbage Patch
Kids to take with them on their
childhood adventures.

Wholesome dolls encourage age
appropriate play imagination and
ultimately instill positive values
in girls during their most impres-
sionable years. Time spent pre-
tending, imagining and discover-
ing helps children develop good
self-esteem and establish lasting
relationship skills. 

Every child is bound to grow up,
but hopefully the gifts of precious
dolls and other traditional fun play
items like wooden dollhouses will
make lasting childhood memories.
When you give the gift of a classic
doll, you are not simply buying a
gift children will play with for
years, but one that will become a
childhood keepsake and will be
treasured for a lifetime.

For more information on order-
ing a My Twinn doll, go to
www.MyTwinn.com. To view a
wide range of charming dolls that
will delight your child, visit
www.eToys.com.

Wholesome Dolls Preserve 
Fleeting Moments Of Childhood

A classic doll is a gift children
will play with for years and trea-
sure for a lifetime.

A Quacker Christmas
(NAPSA)—Putting sparkle into

your seasonal celebrations may be
easier with some how-tos from a
well-known designer. 

Exuding homespun style,
Jeanne Bice is one of the most
popular faces on QVC. Founder of
The Quacker Factory, her clothes
strike a chord with millions of
fans because they are casual,
embellished, unique and fun. It’s
not just Bice’s creativity with
designs that endears her to fans—
it’s her attitude.

In her new book, “Jeanne Bice’s
Quacker Factory Christmas”
(Health Communications, $19.95),
Bice teaches readers: If you can’t
fix it, decorate it; give from the
heart; laugh loudly and often; let
your friends pick you up; and real-
ize you don’t have to be perfect.
Her book captures her practical
ideas and her inspirational, posi-
tive attitude toward the holidays—
and all of life’s ups and downs.

With the trend toward nesting
and family gatherings, tips range
from informal get-togethers to sim-
ple yet creative recipes (e.g.,
Candy Cane Martinis) and home-
made gifts (no, it’s not gauche).

To learn more about The
Quacker Factory and for a free
preview chapter of the book, visit
www.quackerfactory.com. The
book is available in local stores
and at www.hcibooks.com.

(NAPSA)—Scrapbooking has
become the newest chapter on
holiday gift giving. It not only
breaks the norm, it can help make
gift giving less stressful and more
rewarding. For holiday crafting
tips, visit: www.annagriffin.com
or www.aladdinscrapbook.com.

**  **  **
Things are looking up for floor-

covering shoppers. A Web site has
been launched that lets shoppers
explore all the flooring products
(from hardwood to stone to car-
pet) in all their favorite colors,
and to visualize these products in
rooms throughout their homes. To
learn more, visit www.wfca.org.

**  **  **
Savvy companies realize that

to make the most out of the holi-
day spike in spending, they must
stay top of mind with customers
with frequent communications. E-
mail marketing is a fast, easy and
affordable way to do this. Accord-
ing to experts, small businesses
should plan and send their e-mail
campaigns early—to grab the
attention of shoppers before the
holiday rush.

**  **  **
Owning to its unique appear-

ance, affordability and high dura-
bility, concrete countertops con-
tinue to gain popularity as the
material of choice for kitchen and
bath remodeling. In addition, con-
crete countertops can be cus-
tomized with a variety of decorative
colors, stains, finishes and features

for added style. For more infor-
mation, visit www.quikrete.com.

**  **  **
To get a copy of AARP’s new

publication, “Home Modification:
Your Key to Comfort, Safety, and
Independent Living” (also avail-
able in Spanish), visit www.
aarp.org/homedesign or call (888)
OUR-AARP and mention the pub-
lication number, D18524.

**  **  **
Tupperware’s Simply Perfect™

Pastry Sheets make rolling out
dough easy with a nonstick surface
and metric measurements printed
on the mat. Visit www.tupper
ware.com for more information.

**  **  **
RFID technology refers to

radio waves transmitting key
information over short distances.
RFID tags consist of a silicon chip
that stores this information and
an antenna that transmits it to a
receiving device. For more infor-
mation, visit www.HyperScan
Gamer.com.

***
Nothing great was ever
achieved without enthusiasm. 

—Ralph Waldo Emerson
***

***
Make yourself necessary to
someone. 

—Ralph Waldo Emerson 
***

***
Language is a city to the build-
ing of which every human being
brought a stone. 

—Ralph Waldo Emerson
***

***
The world is all gates, all oppor-
tunities, strings of tension wait-
ing to be struck. 

—Ralph Waldo Emerson 
***


