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(NAPSA)—Good news for
teachers and those with a thirst
for knowledge: A social learning
company that has helped to pre-
pare students for success in
higher education has created a
new social media learning plat-
form meant to help anyone learn
something new.

Since a site called Learnist was
launched recently, tens of thou-
sands of online experts have
curated the Web’s best resources
into “learn boards”—multimedia
mash-ups of videos, podcasts, e-
books, blog posts, pictures and
quizzes.

The topics covered on the learn
boards range from how to multi-
ply complex fractions to how to
play the guitar. Visitors to the site
can browse and learn about sub-
jects in categories such as Art &
Design, Education, Food &
Drinks, Travel & Places, Sports
and more. The emphasis is on
social learning, so users collabo-
rate and help each other learn
through comments and recom-
mended learn board additions.

Influential experts are adopt-
ing Learnist, including fashion
designer Melissa Fleis, contestant
on reality TV series “Project Run-
way,” and best-selling author of
“The Lean Startup,” Eric Ries.

“The Lean Startup movement
has spread around the world
through social learning and
Learnist helps that by leveraging
the wealth of Lean Startup con-
tent online and using that to cre-
ate sequenced resources to help
people learn more from and with
each other,” says Eric Ries.
Reaching the Online Learner

The site offers an innovative
way to reach a social media–savvy
learner both inside and outside
the classroom. Several university
instructors have created learn
boards with multimedia postings
that reinforce their classroom
material. The site has focused on
creating Common Core State
Standards content for students in
grades 7–12. Lifelong learners of
all ages explore and share infor-
mation on a variety of academic
and nonacademic topics.

For example, a learn board on
wave theory might start with a def-
inition of the theory, then move into
a video of a lecture from an expert
in the field, then into slides being
displayed in the video lecture, all in
an effort to explain a topic. English
teachers might take a similar
approach by creating a board for a
class on “The Adventures of Huck-
leberry Finn.”

The site also functions as a
DIY resource, so cooks who want
to master a recipe can get step-by-
step instructions with helpful
videos while handymen can learn
how to build and stain a bookcase.

Like other social media sites
such as Facebook, visitors can
interact with learn boards by ask-
ing questions, leaving comments or
“liking” posts, increasing the social
aspect of the learning experience.

Whether it’s to meet academic
standards, brush up on existing
knowledge or learn a new skill, the
idea behind Learnist is to organize
the world’s information online in a
way that encourages the sharing
of knowledge and learning.

Going Mobile
Additionally, the company cre-

ated Learnist for the iPhone and
the iPad so users can create and
curate content from anywhere at
any time, making it easier to learn
and share information on the go.

To request an invitation to
Learnist, please visit learni.st or
download Learnist for the iPad or
Learnist for the iPhone on the
Apple App Store.

A Social Media Approach To Learning

A social media website has been
created so people can use a mul-
timedia approach to sharing what
they know on a wide range of
topics.

(NAPSA)—A 2012 Horowitz
Associates study reveals that only
37 percent of Hispanic TV viewers
surveyed say mainstream media
does a good job of accurately rep-
resenting ethnic and racial
groups, but there’s encouraging
news about diversity in television
programs and films this Hispanic
Heritage Month.

The nation’s top cable compa-
nies, in partnership with the
League of United Latin American
Citizens (LULAC), are presenting
programs and movies that feature
compelling Hispanic figures and
events on cable’s On Demand ser-
vice. The Hispanic-themed pro-
gramming represents a broad
industry effort to provide digital
cable customers convenient access
to relevant, factual and entertain-
ing Hispanic and Latino television
shows and movies—On Demand
all month long.

“Hispanic Heritage Month is sig-
nificant because it calls upon the
Hispanic community to share our
culture and rich traditions with the
entire country. We’re proud of our
long-standing partnership with the
cable industry because it provides
an opportunity to share positive
images of Latinos and allow view-
ers to watch compelling stories that
tell the history and celebrate the
many contributions Latinos have
made,” said LULAC National Pres-
ident Margaret Moran.

With a couple clicks of the
remote control, culture-hungry
viewers can instantly choose from
a diverse line-up of Hispanic pro-
gramming. In turn, they can “like”
www.facebook.com/diversityon
demand and connect to details
about their cable provider’s pro-
gramming and engage in discus-
sions with others.

Hispanic Heritage Month On
Demand program highlights
include:

A Storied Past—Gain a new
understanding of historical events

through real-life stories. The dra-
matic account of Ernesto “Che”
Guevara’s inspiring and thrilling
youthful motorcycle trek across
Latin America traces the origins
of his revolutionary spirit.

Dramatic Interpretations—
See award-winning novels
brought to life on film to interpret
history and culture. While charac-
ters such as Cesar and Nestor
Castillo—brothers and aspiring
musicians who flee from Cuba to
America in the hopes of reviving
their failed musical careers—may
be fictional, their stories are
reflective of today’s challenges.

Live and Laugh—Kings of
Latin comedy George Lopez,
Cheech Marin, Joey Medina, Alex
Reymundo and Paul Rodriguez
joke about unique cultural oddi-
ties, while Carlos Mencia helps
break down barriers by address-
ing ethnic stereotypes, racism and
the inability to laugh at oneself.

Hispanic Hearth and
Home—Complete the cultural
immersion with a close look at
food. Simmer awhile with chef
Aaron Sanchez, owner of New
York’s Centrico restaurant and
Tacombi, who preps dishes with
people he admires and takes view-
ers on visits to iconic spots in the
Big Apple.

Programs Celebrate Hispanic Heritage Month

The top cable companies are pre-
senting programs that feature
compelling Hispanic figures and
events on cable’s On Demand
service during Hispanic Heritage
Month.

Making The Most Of
Boomer Volunteers
(NAPSA)—While the number

of older volunteers who want to
contribute their time and talent is
increasing, not all organizations
are prepared to take advantage of
this growing resource.

Often, organizations need to
take a fresh look at what this new
generation of baby boomer volun-
teers can contribute. That may
mean reconsidering the types of
volunteer opportunities they offer,
so they can make the most of the
mentoring and work experiences
these boomers bring.

Fortunately, the Aging Net-
work’s Volunteer Collaborative is
designed to help agencies prepare
for the influx of boomers and to
take full advantage of the volun-
teers they have.

The Collaborative is a full-ser-
vice support center designed to
help the agencies of the Aging
Network engage older adults in
meaningful service. Its website
provides tools and resources to
build a strong volunteer program.

To learn more, visit www.aging
networkvolunteercollaborative.org.

To take advantage of what boomer
volunteers have to offer, many
organizations need to re-evaluate
their volunteer opportunities.

(NAPSA)—Keeping America’s
schools and students on the road
to success is no easy task. Teach-
ers, students and school officials
often find themselves scrambling
to raise funds with little monetary
support at the local level.

Fortunately, one of the best-
known carmakers in the world is
once again stepping up and help-
ing out. For the past 19 years, the
Chrysler brand has supported the
enrichment of schools in the com-
munities where it does business,
contributing over $4 million since
its start.

For instance, through its
“Drive for the Kids™” fundraising
initiative, the carmaker uses its
local dealerships to coordinate
with parents and teachers to
host fundraisers in support of
the enrichment of America’s
schools.

Making A Contribution
Each year, Chrysler coordi-

nates 300 local fundraisers
across the country. Many of these
events earn several thousands of
dollars that go toward a variety
of school initiatives, such as
equipment and books, and offset
the costs of various student
events.

In addition, the school earns a
$10 contribution for each test-
drive taken in a 2012 Chrysler
Town & Country minivan—a vehi-

cle ranked highest in customer
loyalty 11 years in a row.

A Chance To Win
Attendees who register for

more vehicle information or par-
ticipate in one or more test-drives
are entered automatically into the
Chrysler Group national giveaway
for a chance to win $45,000
toward any eligible Chrysler
Group vehicle.

Plus, the five schools that have
the most test-drives this year will
win $5,000 for their school.

To sign up and get rolling with
a Drive for the Kids fundraiser,
visit drive4kids.com. To learn
more about Chrysler, visit
www.chrysler.com.

Carmaker Is Driven To Help Students Achieve

By test-driving a vehicle, parents
and guests can raise money for
schools in the community where
they live.

(NAPSA)—In the 1940s, Don
Miguel Gascón Winery became the
first winery in Argentina to bottle
a pure Malbec varietal wine. Since
that time, it has been instrumen-
tal in bringing Argentine Malbec
to worldwide prominence. To learn
more, visit the website at
www.gasconwine.com.

* * *
The Pampered Chef is the

largest direct seller of kitchen
tools. At its in-home cooking
shows, you can see and try prod-
ucts and learn quick and easy food
preparation techniques. Learn
more at www.pamperedchef.com,
www.facebook.com/ThePampered
Chef, www.pamperedchef.com/
mealtimeminutes or (800) 266-
5562.

(NAPSA)—These days, having
the right camera means the cam-
era can make it easy to share pho-
tos with family and friends. For
example, the Canon PowerShot
ELPH 320 HS digital camera fea-
tures built-in wireless capabili-
ties. Learn more at www.usa.
canon.com.

* * *
In addition to UVA and UVB sun-

screens, PREVAGE® Triple Defense
Shield SPF 50, contains idebenone,
the most powerful antioxidant avail-
able; thiotaine, which helps neutral-
ize sun damage; and vitamin E
acetate, a stable form of vitamin E to
fight free radical damage. For more
information, visit www.Elizabeth
Arden.com.

* * *
More than half a million fami-

lies send their kids to independent
private schools, reports the
National Association of Indepen-
dent Schools. For information
about the admissions process and
financial aid, visit www.nais.org/
go/parents.

* * *
Prepaid cards provide much of

the ease of a checking account
with a major advantage—they
cannot be overdrawn. No credit
check is required. For more infor-

mation, call (866) 398-3306 or
visit www.accountnow.com.

* * *
A self-powered emergency radio

and flashlight combo, the Etón
FRX 3, with an AM/FM/NOAA
radio, will keep you informed,
while the battery (recharged via
solar panel or hand crank) keeps
the light and power on. It’ll even
charge mobile devices via a USB
port.




