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(NAPSA)—Today, homeowners
want a bath that is more than
functional. They want it to com-
plement their home’s overall style
and character.

Bathrooms have moved from
being a purely functional room, to
being an extension of the home’s
décor. When it comes to putting the
final touches on a new or remod-
eled bath, nothing is more impor-
tant than selecting the right light-
ing. A good lighting plan can do
more than provide general illumi-
nation for health and beauty care.
It can create an attractive, relax-
ing atmosphere that enhances your
home’s charm.

Recent industry trends show
that homeowners look to extend
their individuality into their bath-
room while sporting a custom, yet
coordinated look. New lighting
products on the market make
keeping a cohesive, streamlined
décor in the bath easy. For exam-
ple, Progress Lighting®—the na-
tion’s leading manufacturer of
decorative lighting products—
offers lighting collections for the
bath and vanity areas that coordi-
nate with faucets, towel bars and
other bathroom accessories.

When selecting bath and van-
ity lighting, the key task is to pro-
vide shadow-free lighting on the
face while selecting fixtures that
coordinate with other accessories
in the room. By following these
tips, your bathroom can have that
individual, yet customized look:

• Add wall brackets to the side
of the mirror to further eliminate
shadows on the face. For mirrors
under 48” wide, use vertically
mounted wall brackets.

• Mount one main fixture
over the mirror, as well as addi-
tional recessed down lights,
mounted 24” to 36” on centers
between the face and the mirror,
to prevent shadows.

• Select lighting fixtures that
match the size and scope of a bath.
Areas over 100 square feet require
several recessed down lights or dec-
orative surface mounted fixtures.

• For large bathrooms or
dressing areas, use a close-to-ceil-
ing or small hanging fixture.

• Use high-output shower
lights or a ceiling-mounted plastic

unit in the shower for additional
safety.

• Consider a recessed unit over
the commode as a functional light-
ing detail.

• Use bulbs with only enough
wattage to ensure proper lighting
levels. If the fixture uses exposed
bulbs, do not use wattage higher
than 40 watts. For fixtures with
clear or well-diffused glass, use no
more than 75 watts. Etched or
white glass should be used with no
more than 100 watts.

• Use color-corrected fluores-
cent bulbs with all fluorescent fix-
tures for a warm lighting effect.

When looking to upgrade or
remodel your bath and vanity
area, look no further than your
lighting plan to make a differ-
ence in the look and feel of the
room. Not only is upgrading your
lighting plan one of the easiest
and most cost-effective ways to
enhance any room in your home—
including your bathroom—good
lighting enhances other upgrades
in the bath like tile or marble
countertops and floors, cabinetry,
or even your wallpaper.

For more information on light-
ing tips and guidelines, contact
Progress Lighting at 864-599-
6000 or visit their Web site at
www.progresslighting.com.

Illuminate and Coordinate Your Bathroom

Designed to coordinate with
Delta® Faucet bathroom acces-
sories, fixtures within Progress
Lighting’s Victorian Bathroom
Collection create a coordinated
look in bath and vanity areas.

Deceptive Mailings
(NAPSA)—Consumer fraud is a

big business. Based on the U.S.
Postal Inspection Service’s receipt
of about 75,000 consumer fraud
complaints each year, fraud re-
mains a constant threat to the
American consumer.

The U.S. Postal Inspection Ser-
vice, the primary law enforcement
agency that investigates mail
fraud, encourages consumers to be
aware and educated—not duped.
They offer the following schemes
as examples of what to look out for:

• Bogus employment opportu-
nities. These ads usually feature
claims of “thousands of high-pay-
ing government jobs.” However,
what you end up paying for is
material that you could have got-
ten free from the government
agency—which may or may not
have job openings.

• Phony charitable solicita-
tions. Either your money never
gets to the charity, or the charity
doesn’t exist at all.

• Work-at-home schemes. Not
only don’t these scams guarantee
regular salaried employment, but
you will have to invest money
before you learn how a plan works.
Always suspect an ad claiming you
can earn unusually high income
with little or no effort.

• Prizes or sweepstakes. If you
have to pay a processing fee, it’s
generally a scam. The prizes are
never anything of real value.

To learn more, or to report a
fraud online, visit the U.S. Postal
Inspection Service Web site at
www.usps.com/postalinspectors.

Consumers should always be
leery of mailings that seem too
good to be true.

(NAPSA)—Usually when skiers,
cyclists and other active people
choose a helmet, their decision is
based on how good it looks and
feels, not on how well it protects. It
is true that no one wants to wear a
helmet that is not stylish or com-
fortable, and fit certainly is impor-
tant. But how a helmet protects is
the most vital factor to consider
when choosing the right one. 

Not all helmets work to protect
in the same way, and it is impor-
tant for people to consider this
before strapping one on. Foams
called EPS and EPP, used in most
helmets for more than 30 years,
absorb energy by breaking upon
impact. If the impact is not hard
enough to crack or break the
foam, then the majority of the
force is transferred through the
helmet directly to the person’s
skull.

New advancements in helmet
technology have led to the devel-
opment of a foam liner, called Zor-
bium™ Foam, that protects in a
different way: by absorbing
energy and rebounding on impact.
Engineers at W Helmets™ (which
was named after Wendy Moore
who died while skiing without a
helmet) invented Zorbium Foam
to make helmets safer year-round
for skiing, snowboarding, bicy-
cling, skateboarding, and other
non-motorized action sports. W
Helmets are ATSM certified for all
these activities. 

Many people are not aware
that some helmets cannot be worn
again after taking just one hit—
the helmet has done its job and it
is time for a new one even if the
slightest foam crack occurs.
Because Zorbium does not have to
break to work and rebounds after
impact, it can be worn again to
provide protection more than
once. Zorbium makes W Helmets
a true multiple-impact, multiple-
sport helmet.

For helmets to provide maxi-
mum protection, they have to stay
put. W Helmets are equipped with
an exclusive Dialit™ System that

helps achieve the perfect fit with a
simple turn of a dial on the back
of the helmet. For comfort, a built-
in climate control system called
the Slider™ allows vents to be eas-
ily opened and closed for superior
ventilation and to adjust to hot
and cold weather.

Recognizing that no one will
wear a helmet if it doesn’t look
good, W Helmets designers did
not sacrifice style for safety. The
sleek design is available in hot
colors like Ruby Red Metallic,
Gypsy Blue Metallic, Pearlescent
White, Chromashift Copper/
Green, Carbon Fiber, Gun Metal
Silver and Midnight Metallic. 

More people are taking to the
slopes than ever before, and
experts say chances are that
10,000 may leave with some type
of head injury this season. The
most serious accidents among
skiers and snowboarders usually
involve head injuries. It is time to
rethink helmet protection. No
matter what the sport or skill
level, helmet wearers must
remember to act responsibly.
Engineers at W Helmets are
working to advance helmet protec-
tion so that you can “Mind Your
Melon™” while enjoying your fa-
vorite action sports year-round.

For more information, visit the
Web site at www.whelmets.com, or
call W Helmets at 800-816-2505. 

Advancements in Helmet Technology

New advancements in helmet
materials make them safer than
ever.

Note to the Editor: This is to replace the story titled “Choosing The Right Helmet” in
booklet 2066. Please place this version of the story.

✄

(NAPSA)—A growing number
of homeowners are singing the
praises of new technology that can
bring music to any room of a house.
Once a luxury available only to
the wealthy, the technology—
called distributed audio—wires a
house so speakers can be placed
throughout. The speakers are con-
trolled from a central location,
and from each individual room.
Homeowners can learn more by
visiting the Home Automation &
Networking Association Web site at
www.hanaonline.org. 

Helping promote parent-child
interaction and shared reading
are some toys and games inspired
by Caillou (pronounced kai-you),
a weekday PBS KIDS television
show for preschoolers, produced
by CINAR in association with
PBS. The show is based on a book
series of the same name about a
curious four-year-old. Caillou
information is available on the
Web at www.pbskids.org/caillou
and www.irwintoy.com. 

According to industry experts,

forestland in many areas of the
South is increasing. Reports show
that the forestry community re-
plants more than one billion trees
each year in the South and is
responsible for the conversion of
former farmland back into forest-
land, which accounts for the net
increase of forested acres. The
Southeastern Lumber Manufac-
turers Association represents inde-
pendent lumber manufacturers
throughout the Southeast. To
learn more, visit the Web site at
www.slma.org.

(NAPSA)—Granny Smith apple
slices and applesauce are nestled
inside a mouthwatering butter
crust with a deliciously sweet
streusel topping to make Rustic
Apple Tarts. For delicious desserts,
visit www.butterisbest.com. From
main course creations and savory
sweets to frequently asked ques-
tions, browse butterisbest.com.

Teens don’t have to spend a
fortune to look good and make a
statement with their individual
style, say experts at Fruit of the
Loom. You can use basic white
tees and tanks as both inner and
outerwear. You can personalize T-
shirts with software, cut along the
collar for the current “frayed” look
or iron on a logo. For information
on styles and product availability,
visit www.fruit.com.

Digital photo software makes
creating holiday cards, framed gifts
and special family photo albums
simple for even the novice user. A
number of these applications are
available to turn any computer into
a mini photo studio. Some camera
makers, such as Nikon and its soft-

ware partner ArcSoft, include edit-
ing software with cameras. The
Web also offers many exciting sites
to help digital photographers get
the most out of their camera, cre-
ate fun holiday projects and also
learn about photography. Browse
the Internet for sites such as
NikonNet (www.nikonnet.com) to
learn how to take better pictures
and share holiday photos online.
For more information about dig-
ital photography, the Coolpix
775 and other Nikon digital
c a m e r a s ,  l o g  o n  a n d  v i s i t
www.nikonusa.com/coolpix775.

It takes forty minutes to boil
an ostrich egg.

The turkey was wrongly
named for the country thought to
be the place of its origin.




