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(NAPSA)—One anniversary
celebration will be the cat’s meow,
as it commemorates a gourmet
brand of canned cat food and
helps raise money to protect the
welfare of animals.

Both local and national
humane organizations rely on
philanthropic support to accom-
plish their goals and ensure the
excellence of their programs. In
celebration of its 20th Anniversary,
Fancy Feast will donate five cents
for every can of cat food purchased
between February 1 and April 30,
2002, up to $20,000, to the Ameri-
can Humane Association (AHA).
The AHA is a national organiza-
tion dedicated to the well-being of
cats and has worked to prevent
cruelty, abuse, neglect and
exploitation of animals since 1877.

“Celebrating the brand’s an-
niversary in this way enables us
to reach out to pets who need spe-
cial care and new homes,” said
Bob Roth, AHA Director of Mar-
keting. “By purchasing a can of
Fancy Feast, cat owners can enjoy
knowing that they are helping
pets in need nationwide.”

Cat owners should also feast
their eyes on this gift of good taste:
Beginning February 1 through
August 30, 2002, Fancy Feast pre-
sents a sweepstakes that’s truly
the cat’s pajamas. One grand-prize
winner will receive a luxurious trip
for two to one of five exotic sites
the Fancy Feast Cat has visited in
different advertising campaigns
during his career, such as Paris or
the Greek Isles. Twenty first-prize
winners will each receive a lifetime
supply of cat food; 200 second-prize
winners will receive a commemora-
tive, 20th Anniversary picture
frame.

A seasoned world traveler, the
Fancy Feast Cat has made “purr”-
sonal appearances at hundreds of
Cat Fanciers’ Association cat shows

across the country, helped to edu-
cate more than 600,000 cat owners
about proper pet care, and raised
awareness about animal welfare
through philanthropic donations
equaling more than one million
cans of cat food to animal shelters
and humane organizations.

For official rules or details
about the sweepstakes or for
more information about the dona-
tion to the AHA, cat owners are
invited to visit  www.Fancy
Feast.com or call 1-888-332-4095.
Sweepstakes ends 8/30/02. No
purchase necessary to enter. Void
where prohibited.

On the Web site, cat lovers will
find photos of the Fancy Feast
Cat, as well as have the chance to
embark on an interactive world
tour of the locations the famous
feline has visited over the years.

During this landmark celebra-
tion, cats can enjoy exquisite
gourmet food while their owners
know they  are  he lp ing  pets
nationwide.

A Fancy Celebration For A Good Cause

Cats can now enjoy gourmet
food while their owners know
they are helping pets nationwide.

Magnet Therapy
(NAPSA)—A new kind of ath-

letic shoe was truly made for
walking—and thanks to magnets
in the midsole, it may help pro-
vide walkers with relief from podi-
atric pain and stress.

Bioflex’s patented concentric cir-
cle magnetic system, found in the
midsole of the Etonic Magnetix
Walker, accelerates healing of foot
ailments by attracting and repel-
ling charged particles in the blood,
creating movement and generating
heat. The process causes the blood
vessels to dilate, thus increasing
circulation. The magnetic field also
creates a slight electric current
that stimulates the nervous system
to block pain sensations.

In clinical tests at Baylor Col-
lege of Medicine and other institu-
tions, Bioflex concentric circle tech-
nology was scientifically proven to
generate enhanced pain relief,
accelerated healing, increased
range of motion, improved circula-
tion and quicker recovery from
intense training.

In a recent article called
“Walking Fit,” Prevention Maga-
zine said one consumer who test
walked Etonic’s Magnetix Walker
shoes “raved about them,” saying:
“I suffer from foot pain that usu-
ally keeps me off my feet, but I
was able to walk more than an
hour at a street fair in summer
heat with no pain!”

To learn more about the Mag-
netix Walker, call (888) 447-0023
or visit www.etonicathletic.com.

Walk this way—and let mag-
nets do the work, helping your
feet heal.

(NAPSA)—One of the world’s
most famous drivers of American
imagination also drove an ambu-
lance in France. Walt Disney’s first
job was with the French Ambulance
Corps in 1916. Today, his theme
parks, resorts and entertainment
company have helped steer millions
of dreamers and thrill seekers
towards fun and excitement. 

December 2001 marked the
100th birthday of Walt Disney. To
celebrate, Walt Disney World
Resort began a year-long celebra-
tion called 100 Years of Magic. The
event is centered at Disney MGM
Studios, which now features a 122
foot-tall Mickey’s Sorcerer’s Hat—
but MGM isn’t the only park to get
into the act. Shows, attractions
(including nearly 400 performers)
and parades will be featured in all
four Disney parks. Highlights
include:

• Sharing a Dream Come
True—In the Magic Kingdom,
Mickey Mouse and other characters
magically appear in giant snow
globes that are paraded through
the park. Throughout the parade,
fanciful floats stop along the routes
and guests are invited to come into
the street and celebrate with over
100 Disney characters.

• Walt Disney: One Man’s
Dream—Disney-MGM Studios
includes a multi-media tribute to
Walt Disney. The tribute features
artifacts such as Walt Disney’s
animation table, castle-models
from Walt Disney World and ears
from the original Mickey Mouse
Club. Visitors can also listen to
rare interviews with Disney,
where he talks about creating

Mickey Mouse.
• Mickey’s Jammin’ Jungle

Parade—Disney’s Animal King-
dom features a traveling, interac-
tive island street party with Dis-
ney characters paying tribute to
their “animal friends.” During the
parade, nearly two dozen guests
are invited to join the characters in
their customized rickshaws (Min-
nie Mouse, for example, lounges in
a bungalow complete with steamer
trunks, wardrobe cases, hat boxes
and a bathtub).

• Tapestry of Dreams—Epcot
celebrates children and the legacy
of Walt Disney with a parade
through its World Showcase, fea-
turing characters called the Dream
Seekers. As the nightly parade
begins, recorded voices of children
tell their dreams for the world as
the Dream Seekers dance along.

For more information visit
www.disney.com.

Celebrating 100 Years Of Disney Magic

One of the world’s most popu-
lar theme parks celebrates the
100th birthday of its founder
throughout 2002.

(NAPSA)—As college seniors
face their final semester, one
question looms large: Where do I
go now? To help new graduates
answer that question, the Metro
Denver Network, a partnership of
Colorado’s leading businesses and
economic development organiza-
tions, has compiled a list of key
factors in deciding where to land
after graduation.

• Job market—In the current
market, competition for jobs can
be fierce. Thorough research into
the job market in the area of your
choice will pay off when you
choose a city with a robust econ-
omy that will serve you well in
your post-college career.

• Cost of living—While $350
might be enough for an apart-
ment in college, the reality is,
most large cities require much
more than that for a decent post-
college place. Do a cost-of-living
comparison online to determine
just how far your future salary
will go.

• Recreation facilities—You
got used to walking across cam-
pus, so you’ll be looking for every
excuse to get outside once you’ve
entered the working world. Find a
city that is conducive to your
recreation of choice—whether
that’s a hip gym, a city park, a
walking path, a winding river or a
nearby pool.

• Transportation—Deter-
mine your comfort level with mass

transportation. Many residents of
large cities rely on buses, subways
or carpools to get to work each
day. Make sure you know how
much traffic is too much for you.

• Cultural opportunities—
Look into museums, concert
venues, theaters, sports arenas,
shopping centers and other
attractions that interest you. The
larger the city, the more likely it
will [be to] have multiple outlets
for culture.

• Local alumni clubs—Before
you move, investigate whether your
alma mater has a local alumni club
in your future town. Staying in
touch with fellow classmates after
graduation will not only help you
feel more at home in the new city,
but also will help with networking
for future job searches.

For more tips from the Metro
Denver Network on post-gradu-
ate moves, visit www.denver
chamber.org.

After College—Where Do I Go Now?

The right job will be impacted
by where you choose to live.

***
A really busy person never knows how much he weighs.

—Edgar Watson Howe
***

Social Security & Medicare
Advisor at www.newsletter.
tscl.org.
The Hormone Foundation at
www.hormone.org.
Sears Craftsman tools at www.
sears.com.
Parent-Teacher stores at
www.TeacherStores.com.
Kelly Services at www.kellyser
vices.com/kcn.
Carnation Instant Breakfast at
www.CarnationInstantBreak
fast.com.
MONISTAT® 1 Combination Pack
at www.fastsymptomrelief.com.
The Hong Kong Tourism Board
at www.DiscoverHongKong.
com.
Maytag’s Gemini™ double-oven
range at www.maytag.com.
California Dried Figs at
www.valleyfig.com. 
The Tampa Bay Convention &
Visitors Bureau at www.visittam
pabay.com.
Rocky Mountain Orthodontic’s
Dentist Athletes Hall of Fame at
www.rmortho.com.
Friskies Dental Diet at www.
healthiercat.com.

Check Out
These Web Sites:

(NAPSA)—Many winter dan-
gers are caused by the season’s
more popular sports—skiing,
snowboarding, sledding and snow-
mobiling. Although that powdery
stuff can make the season bright,
it can also lead to cold tempera-
tures and slick surfaces.

“While enjoying the season of
snow and ice, don’t underestimate
the dangers of winter sports and
keep safety in mind before taking
advantage of all the season has to
offer,” said Bruce Bonanno, MD, of
the American College of Emer-
gency Physicians (ACEP).

Reduce your chances of injury
this winter, by following these
preventive measures from ACEP:

Skiing and Snowboarding 
•Get in shape. Being physi-

cally fit before you ski or snow-
board will make the sport easier
and help prevent injury.

•Take a lesson. The best way
to become a safe skier or snow-
boarder is to learn good skills
from a qualified instructor.

•Use the right equipment.
Make sure your ski or snowboard
bindings are adjusted correctly.

•Wear protective gear, includ-
ing eye protection. 

•Know your limits. Stop before
you become tired.

•Whenever starting downhill
or merging into a trail, look uphill
and yield to others.

•Learn to properly load, ride
and unload from any ski lift.

Sledding
•Check sleds for jagged, sharp

edges and protruding rivets. 
•Teach children the impor-

tance of checking out the sliding

area before sledding down a slope,
as well as how to stop or bail off
the sled in an emergency.

•Never hook sleds onto motor-
ized vehicles.

Snowmobiling
•Know how to properly operate

the particular model of snowmo-
bile before driving it.

•Wear goggles, helmets with
chin straps and protective clothing.

•Conduct a safety check before
each ride. Never start without a
full tank of gas.

•Know the terrain. Know
where fences, gullies, and rocks
may be hidden. Beware of open
bodies of water and thin ice. 

•Be alert. Remember that the
loud noise generated by the snow-
mobile may prevent you from
hearing an approaching train,
snowmobile or car.

•Don’t snowmobile alone, at-
tempt stunts or use excessive
speed.

Winter Sports Injuries

Safety is an important part of
enjoying winter sports such as
skiing and snowmobiling.




