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(NAPSA)—The town that in-
spired a nation and gave rise to
such fundamental American ideas
as freedom and democracy is now
giving visitors the opportunity to
experience a country, and a city, on
the eve of the American Revolution.

Colonial Williamsburg, the
largest living history museum in
the United States, is currently cel-
ebrating the 75th anniversary of
the city’s restoration. This unique
locale gives travelers a chance to
step back in time to 1774 and
interact with America’s founding
fathers, including Thomas Jeffer-
son, Patrick Henry and George
Washington.

In doing so, visitors can learn
first-hand how and why these
patriots and other Virginia
colonists unified a nation, and
demanded their independence
from England.

Throughout the town, people
have the opportunity to delve into
exciting and engaging stories as
Williamsburg opens its homes and
shops. New programs for 2002
include:

• “About Town”—During this
hour-and-a-half walking tour,
visitors are personally escorted
throughout the Historic Area by
“People of the Past,” such as
Thomas Jefferson, Martha Wash-
ington and others, who invite
visitors to see 18th-century
Williamsburg through the eyes of
those who once lived there.

• “Talk of the Town”—18th-
century characters meet with visi-
tors embarking on their Historic
Area experience to provide an
unparalleled introduction to colo-
nial Virginia.

• “Among the Dipping Gourds”
—Free black and enslaved men
struggle with their personal sense
of manhood in a society that val-
ues them primarily for their labor.

Slaves, both men and women, face
a possible death sentence while
free and enslaved women discuss
public and private issues they
encounter related to slavery.

• “A Licensed Dissenter”—The
Reverend James Waddell, Presby-
terian minister and teacher, regu-
larly visits the meeting house
established by Williamsburg resi-
dents. In addition to his preaching
duties, Waddell offers instruction to
children in Latin, Greek, Hebrew
and English, as well as geometry
and surveying for young men.

Readers of Southern Living
magazine recently recognized
Colonial Williamsburg as a
“Favorite Historic Site” for the
sixth straight year. The Colonial
Williamsburg Foundation is a not-
for-profit educational institution
that operates the restored 18th-
century capital.

Colonial Williamsburg is lo-
cated just 150 miles south of
Washington, D.C., off Interstate
64. For more information or reser-
vations, call toll-free (800) HIS-
TORY or visit the Web site at
www.colonialwilliamsburg.org.

A Living Testament To American History

New programs at Colonial
Williamsburg beckon visitors to
explore life in pre-revolutionary
America.

Pirates And Pleasures
(NAPSA)—Many famous and

in-famous visitors have passed
through one Virginia town during
its 394-year history, but perhaps
the most notorious was the swash-
buckling Blackbeard the Pirate. 

Now, you can enjoy the es-
capades of this colonial menace
when they’re reenacted during The
Third Annual Hampton Blackbeard
Festival starting June 1, 2002.

Tour character vessels on the
Downtown Hampton waterfront.
Watch as they skirmish through-
out the three-and-a-half day event.
Visit the pirate camp and market
created to resemble Blackbeard’s
den. There you can view and buy
arts and crafts and other merchan-
dise and enjoy musical entertain-
ment of then and now.

For more information contact
Hampton Conventions & Tourism
at 1-800-487-8778 or 757/722-
1222. Or check out the Hampton
Conventions & Tourism Web site
at www.hamptoncvb.com.

Meet “Edward Teach,” the 18th
century pirate and others during
a festive reenactment in Virginia.

( N A P S A ) — T h i s  M a y,  l a w
enforcement agencies across the
country are launching Click It or
Ticket campaigns—high-visibility
efforts to enforce seat belt laws.
Under the campaigns, many
states will use newspapers, radio,
TV and other media to broadly
publicize their plans to increase
enforcement and warn people to
buckle up or get a ticket. Then
they will begin the stepped-up
enforcement, issuing tickets—not
warnings—when people aren’t
wearing seat belts. 

The Click It or Ticket cam-
paigns will coincide with Opera-
tion ABC Mobilizations, nation-
wide efforts to enforce seat belt
and child safety seat laws. Over
11,000 law enforcement agencies
will participate in the Mobiliza-
tions, which will occur during
Buckle Up America Week.   

“This May, we will see an
unprecedented level of law en-
forcement activity to enforce our
nation’s seat belt and child safety
seat laws,” says Jeffrey W. Runge,
M.D., administrator of the Na-
tional Highway Traffic Safety
Administration (NHTSA). “We
know that Mobilizations and Click
It or Ticket efforts work to prevent
injury and save lives. The threat
of a ticket gets people to buckle up
themselves and their kids.”

Law enforcement officers will
be on special alert for unbuckled
teenagers. Partly because of low
seat belt use, traffic crashes are
the leading cause of death for peo-
ple 15 to 20 years old, according to
NHTSA. In addition: 

• Fatality rates for teenage
drivers are four times higher than
for older drivers.

• In 2000, two-thirds of the 16-
to 18-year-olds killed or seriously
injured in fatal car crashes were
not wearing seat belts.

“Teenagers are at a deadly inter-
section of age and high risk behav-
iors,” says Dr. Runge. “Car crashes
are the number one killer of our
young people, and we are using
these Mobilizations and Click It or
Ticket efforts to get the ‘Buckle Up’
message across to them.”

Motor vehicle crashes take an
economic toll as well as a human
one. Crashes cost the U.S. $150
billion a year, including $17 bil-
lion in medical costs, NHTSA
says. The agency also says that
seat belts reduce the risk of being
killed in a car crash by 45 per-
cent to 60 percent and the risk of
being injured by 50 percent to 65
percent.

To learn more about the Opera-
tion ABC Mobilizations or the
Click It or Ticket campaigns, visit
www.nhtsa.dot.gov.

Click It or Ticket Efforts Target Seat Belt Use

Teenagers are less likely to
buckle up than more experienced
drivers.

(NAPSA)—Today, there are 43
million reasons to walk. By 2020,
there will be 60 million reasons to
walk—in a nationwide team event
to fight arthritis.

Arthritis is already the nation’s
number one cause of disability,
affecting people of all ages, gen-
ders and races.

As arthritis surges to epidemic
proportions, the Arthritis Founda-
tion is fighting back with the
Arthritis WalkSM, a new nationwide
team walk event to raise aware-
ness and funds. The event kicks
off National Arthritis Month in
nearly 50 cities across the U.S. in
May 2002.

“With 60 million Americans fac-
ing arthritis by the year 2020, now
is the time to take action,” said
Tino Mantella, president/CEO,
Arthritis Foundation. “Not only is
walking beneficial in the preven-
tion and control of arthritis,
money raised from the Arthritis
Walk will fund promising research
that is critical to finding new ther-
apies, treatments and a cure for
arthritis.”

By teaming up and joining the
Arthritis Foundation, corporations
and individuals can make a differ-
ence in the lives of Americans who
suffer from arthritis, including 8-
year-old Toi Leon, the national
honoree for the Arthritis Walk.
Leon was diagnosed at the age of
2 with systemic juvenile rheuma-

toid arthritis, a potentially dis-
abling form of arthritis. 

At her young age, Leon has
endured five knee surgeries and a
regimen of medications, physical
therapy and doctors visits.

The national presenting sponsor
of the Arthritis Walk is Aleve®, mar-
keted by Bayer Consumer Care. 

Other national sponsors include
Osteo Bi-Flex®, a dietary supple-
ment for joint health and Preven-
tion magazine.

The Arthritis Foundation is the
only nationwide, nonprofit health
organization helping people take
greater control of arthritis by lead-
ing efforts to prevent, control and
cure arthritis and related diseases.

For more information about the
Arthritis Walk and to register, call
the Arthritis Foundation at (800)
960-7682 or visit www.arthritis.org.
For a free brochure about walking
and arthritis, call (800) 283-7800 or
visit www.arthritis.org.

Fighting A Growing Public Health Threat

Walking is good for arthritis in
more ways than one, say the
experts.

Turning Leaf Coastal Reserve
at www.turningleaf.com.
For potty training tips, visit
www.pull-ups.com.
For facts on sugar, visit www.
sugar.org.
For information on water-saving
irrigation products, visit www.
rainbird.com.
PBS’ 2002 National Memorial
Day Concert at www.pbs.org/
memorialdayconcert.
EarthLink’s high-speed Internet
access solutions at www.earth
link.net.
Ocean Spray’s Sweetie Grape-
fruit Juice Drink at www.
oceanspray.com.
MSN Money at http://money.
msn.com.

Check Out
These Web Sites:

The words alumnus and
alumna are the Latin words for
“foster son” and “foster daugh-
ter.” Though used in Great Britain
to mean “pupil,” in America they
describe only graduates of a
school or college.

(NAPSA)—Millions of auto
owners are involved in accidents
every year. And if that weren’t bad
enough, auto owners are often
stunned to find out that their auto
coverage actually may not cover
everything they anticipate. For
instance, many auto policies will
take a deduction for deprecia-
tion—even if a brand-new auto is
involved in an accident while dri-
ving off the dealer’s lot.

“Too often, the importance of hav-
ing the right insurance is not real-
ized until a loss occurs, and con-
sumers are left paying more than
expected for auto repairs,” accord-
ing to Cathy Rein, president and
CEO of MetLife Auto & Home.
“There are many unexpected out-of-
pocket expenses that consumers need
to be aware of, because all insurers
are certainly not the same.”

Below are some questions you
should ask before purchasing auto
insurance:

• If your new car is damaged
beyond repair, will your auto
insurer replace the vehicle with a
new one, or take a deduction for
depreciation (a loss in value as
items age or wear out)?

• If your older auto is involved
in an accident, will your auto
insurer replace items like tires, bat-
teries, steering and electrical wiring
components in full, without taking
a deduction for depreciation?

• If you have an accident while
driving a rental car and it needs
repair work, will your auto insur-
ance pay the rental agency’s
expenses for daily loss of rental

income while the auto is out of ser-
vice? Will it pay for the towing, stor-
age and administrative costs that
the rental company may incur?

“Consumers are often surprised
to find out that their insurers deduct
for depreciation when settling both
total and partial loss claims on their
brand new owned vehicles,” says
Rein. “Customers are also shocked
to get bills from a rental-car com-
pany for the company’s business
losses, and are unhappy to discover
that their auto insurance does not
reimburse for these expenses. By
asking questions before the loss, the
customer has the option to either
accept limited coverage or secure a
more complete policy.”

For more information about
MetLife Auto & Home, contact
your local MetLife Auto & Home
provider or authorized Indepen-
dent Agent, or visit MetLife’s Web
site at www.metlife.com.

Dream Car, Nightmare Insurance?
Do You Have All The Auto Coverage You Think You Have?

A thorough understanding of
your auto insurance policy can
help keep you on the road to
savings.




