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(NAPSA)—According to the
United States Fire Administration
(USFA), 3,650 children under age
14 are killed or injured in residen-
tial fires each year. 

More than half of the children
who die in those fires are under
age five and often too young to
recognize, and help themselves in,
an emergency. Also, children play-
ing with fire start two out of every
five fires that kill young children. 

For these reasons, it is very
important that parents and care-
givers talk to children about fire
dangers and take proper mea-
sures to ensure their homes are
fire safe and that the whole family
will be able to escape in case a fire
does occur. 

The U.S. Fire Administration
offers the following fire safety tips
for parents, caregivers and house-
holds with small children: 

Preventing Fire
• Children are curious about

fire. Keep matches, lighters and
other ignitable materials in a
secure place and out of their
reach. Teach children the dangers
of fire and not to play with it. 

• Have your children tell you
when they find matches and
lighters. 

• Check under beds and in
closets for burnt matches—evi-
dence that your child may be play-
ing with fire.

• Replace mattresses made
prior to the 1973 Federal Mattress
Flammability Standard. 

Escaping Fire 
• Install and maintain a smoke

alarm on every floor of your home
and outside of sleeping areas. 

Test the batteries monthly. Con-
ventional smoke alarms require
yearly battery changes, while
lithium powered alarms may last
up to ten years without a battery
change. Whichever type is used,
having working smoke alarms
nearly doubles one’s chance of sur-
viving a fire. 

• Familiarize children with the
sound of your smoke alarms and
what to do if one goes off: crawl
under smoke, leave the building

and go to a designated meeting
place outside. 

• Develop and practice a fire
escape plan with your family. Iden-
tify two ways to escape from every
room in your home. 

• Firefighters may look scary to
children. Teach them not to hide
from firefighters in case of fire. 

Preventing Burns
• Teach children how to stop,

drop and roll to minimize burns if
clothing ignites. 

• Dress children in pajamas
that meet federal flammability
standards. Avoid loose-fitting 100
percent cotton garments, like
oversized t-shirts as sleepwear.

The United States Fire Admin-
istration, an entity of the Federal
Emergency Management Agency,
is the federal leader in the areas
of public fire education and
awareness, fire service training,
fire-related technology and data
collection.  

For more information on chil-
dren’s fire safety or other fire
safety topics, please write to the
United States Fire Administration,
Publications Office, 16825 South
Seton Avenue, Emmitsburg, MD
21727 or visit www.usfa.fema.gov.

Children and Fire: Know The Risks

It’s important for parents to
talk to children about fire dan-
gers and how to escape should a
fire occur.

Big In Popularity—
Superior Small Lodging

(NAPSA)—To a growing number
of Florida visitors, small motels and
resorts are growing in popularity.
Now travelers who enjoy smaller,
more intimate accommodations
have an easier way to find them in
the St. Petersburg/Clearwater area,
also known as Florida’s Beach.

The colorful new 2002 Super
Small Lodging brochure describes
properties with 50 units or less.
The program includes 96 motel and
small resort members, the largest
in the country.

To qualify, the resorts must
pass thorough inspections admin-
istered by an independent expert
in the hotel industry. The inspec-
tions cover cleanliness and main-
tenance aspects of the properties.

The majority of accommoda-
tions are located directly on or
close to beaches and marinas,
with restaurants and shopping
nearby.  Visitors can choose
between well-appointed rooms or
efficiency apartments with fully
functional kitchens. Many of the
properties let children stay free
and a growing number allow pets. 

For a free copy of the brochure
visit www.FloridasBeach.com or call
1-877-352-3224.

THINK SMALL—Many travel-
ers to Florida’s beaches looking
for big quality in accommoda-
tions are thinking small.

(NAPSA)—Now in its ninth
straight year, Paws to Recycle, the
nation’s first aluminum can recy-
cling program to benefit animal
shelters nationwide, has raised
over $2 million for shelters while
helping the environment.

Every year, Alcoa Inc., Ameri-
can Humane Association (AHA)
and Friskies PetCare Company
supply animal shelters with tools
and resources needed to conduct
aluminum can drives from Sep-
tember through November. 

This effort is designed to raise
money for important shelter oper-
ating costs such as food supply
and spay and neuter programs
that benefit every community. 

Paws to Recycle awards grand
prizes of $3,000 to shelters who
recycle the most pounds of alu-
minum cans, gain the most com-
munity involvement and generate
the best publicity campaign. 

Five “Wild Card” winners are
also chosen and awarded $500
each. 

In addition, all participating
shelters receive coupons for cat
and dog food products manufac-
tured by Friskies PetCare. 

“The best part is that recycling
aluminum cans for Paws to Recy-
cle not only benefits animal shel-
ters, but the environment as
well,” says Cindy Strowbridge,
marketing coordinator for AHA.
“This is a partnership we are so
proud to be a part of. Between all
of the diverse causes and resources
that Friskies, AHA and Alcoa bring
to the table, we have a rock-solid
equation for this wonderful pro-
gram that benefits everyone.”

Craig Covert, market develop-
ment manager for Alcoa’s Rigid
Packaging business, says that in
2001, nearly 100 shelters partici-
pated in Paws to Recycle. 

Since the program’s inception,
shelters have recycled over 7.5
million pounds of  aluminum

cans, earning shelters over $2
million while keeping over 248
million cans out of landfills. 

“We are happy to support Paws
to Recycle in order to help the
environment and to help shelters
survive,” says Covert. “By partici-
pating in this program, shelters
and communities are making a
difference; by recycling, they are
saving energy and allowing a
valuable resource to be used
again and again.”

For animal shelters or individ-
uals interested in aluminum can
recycling, Alcoa offers five impor-
tant recycling tips: 

1. Get in touch with your local
recycling center where you can
turn in aluminum cans for cash. 

2. Rinse cans before recycling. 
3. Aluminum pet food cans

and beverage cans go in the same
recycling bin. 

4. Do not recycle any aerosol
cans. 

5. Reach out to others. You
may be amazed at how many alu-
minum cans and how much
money you can collect by involv-
ing the whole community. 

To learn more about how you
can aid both the environment
and animal shelters, call 1-800-
646-7297 (PAWS).

Recycling Program Benefits Animal Shelters

You “can” help animals in
shelters by recycling an alu-
minum can.

(NAPSA)—According to the
experts at the Kumon Math and
Reading Centers, it’s important to
read your child a wide variety of
books and ask your child questions
about the books. Run your fingers
along the words as you read to your
child so that he/she learns that
English print goes from left to
right, top to bottom, front to back.
To learn more, visit the Kumon site
at www.kumon.com.

In the past, many gardeners
who long to festoon their beds
with bountiful and bold colors
may have looked at weigela—an
old-fashioned shrub noted for its
spectacular spring burst of pink
or red trumpet-like flowers—but
ultimately looked elsewhere.
That’s because the shrub had a
reputation for having only one
season of garden interest. After it
finished blooming, it would fade
into obscurity. That’s no longer
the case with the introduction of
Wine & Roses, the first weigela
with dark purple leaves, and the
first to win the Pennsylvania Hor-
ticulture Society’s Gold Medal.
For more information about Wine
& Roses and other award-winning
new plants, visit a garden center
or the Web site at www.Color
ChoicePlants.com.

Since 1998, all portable propane
cylinders manufactured in the
U.S. have been equipped with a
safety device, but an estimated 37
million older cylinders used for gas
grills, patio heaters, deep fryers
and RVs presumably remain in
use. If you’re one of the 60 percent
of grill owners who barbecue on a
gas grill, you probably know that
LP cylinder exchange is the easi-
est, most convenient way to get a
new or refurbished cylinder. Pro-
pane exchange centers are now
situated in thousands of retail
locations. AmeriGas, the nation’s
largest propane supplier, has
more than 16,000 propane
exchange installations across the
country. For additional informa-
tion on the AmeriGas PPX-Plus
cylinder exchange program, visit
www.amerigas.com.

(NAPSA)—A summer contest,
called “Hit the E! Summer Hot
Spot with Kahlúa,”  offers con-
sumers the chance to experience
a once-in-a-lifetime party. Spon-
sored by Kahlúa, one of Amer-
ica’s leading spirits brands and
E! Entertainment Television, the
contest offers trips for two to fif-
teen lucky grand prize winners.
Each grand prize consists of a
three-day, two-night trip to an
event-filled weekend (September
19-21, 2002) for two at the “Ulti-
mate USA Hot Spot” (destination
unknown) plus $250 in spending
cash. To learn more about the con-
test log onto Kahlúa’s Web site at
www.kahlua.com or E! Entertain-
ment Television’s Web site at
www.eonline.com.

An increasingly popular crafts
project is to stain Adirondack
chairs with stencils that comple-
ment the deck. This can be easier
than you think. For help with
prepping and staining exterior
wood, call The Flood Company.
The company’s technical service
representatives provide immedi-
ate answers, even on weekends.
You can also request Flood’s Can-
Do guide, a “hot-to” booklet that
provides consumers with a worry-
free experience for exterior wood

care projects. For more informa-
tion or to receive a free Can-Do
guide, call 1-800-321-3444 or visit
www.floodco.com.

Educational experts agree that
the more children read, the more
they’ll enjoy reading and the bet-
ter readers they’ll become, say
experts at Sylvan Learning Cen-
ters. For tips on instilling the joys
of reading, helping children
understand math, and making
learning a fun family endeavor,
request a copy of “Seven Days of
Activities for Family Learning
Fun” at www.educate.com/family
fun. For more information about
Sylvan, call 1-800-31-SUCCESS
or visit www.educate.com/info.

Rebif® at www.rebif.com.
Feeding Our Future at  www.
stop-hunger.org.
Bell Sports at www.bellsports.
com. 
Olay at www.olay.com.
Evenflo’s Express Booster Seat
at www.evenflo.com.
Proctor & Gamble’s Old Spice at
www.scent.com.
Energy Resources Program at
http://ask.usgs.gov.
Hackensack University Medical
Center at www.humed.com.
The Italian Trade Commission
at www.italtrade.com/usa.
Oracle Small Business Suite at
www.oraclesmallbusiness.com. 
Microsoft PowerPoint 2002 at
www.microsoft.com.

Check Out
These Web Sites:

***
If you want to see what children
can do, you must stop giving
them things.

—Norman Douglas
***

***
Let me tell you the secret that
has led me to my goal. My
strength lies solely in my tenac-
ity.

—Louis Pasteur
***




