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(NAPSA)—It may be hard to
believe, but more than 60 percent
of Americans are either over-
weight or obese. That’s a 57 per-
cent increase in obesity in the
past 10 years alone.

America has a serious health
crisis on its hands; not only is obe-
sity a significant health problem,
but it’s also a major risk factor for
developing type 2 diabetes. Type 2
diabetes is a metabolic disorder
that’s caused by the body’s inabil-
ity to make enough or properly
use insulin, which is necessary for
the body to use sugar. Sugar is the
vital fuel for the body’s cells. Left
untreated, type 2 diabetes can
cause damage to the kidneys,
eyes, nerves or heart.

According to the American Dia-
betes Association, nearly 17 million
people suffer from diabetes in the
United States, with type 2 diabetes
accounting for 90 to 95 percent of
all cases. One million new cases of
diabetes are diagnosed every year
in America, and these numbers are
expected to grow as obesity rates
continue to skyrocket.

According to a number of
recent studies, reducing weight
and exercising more can have a
dramatic effect on delaying or pre-
venting the onset of type 2 dia-
betes. “There is a correlation
between excess weight and type 2
diabetes,” says leading obesity

researcher Dr. George Bray of the
Pennington Biomedical Research
Center, in Baton Rouge, LA. “It is
extremely important that people
who are overweight and at risk for
type 2 diabetes do what they can
to lose weight.”

The World Health Organization
suggests lifestyle changes are the
most effective way to prevent type
2 diabetes. In addition, the added
benefits of diet and exercise can
include reduced blood pressure
and cholesterol levels, and im-
proved quality of life.

Those who are overweight or
obese and find it difficult to take
off the pounds through diet and
exercise alone may want to con-
sult their physician about other
available options. One such option

is a prescription weight-loss med-
ication called Xenical (orlistat).
Xenical helps patients lose weight
by preventing one-third of dietary
fat from being absorbed. A recent
study showed that Xenical, com-
bined with diet and lifestyle
changes, can prevent or delay the
onset of type 2 diabetes.

The study, called XENDOS, exam-
ined more than 3,300 obese or
overweight patients over a four-
year period. Half of the patients
were treated with Xenical plus diet
and exercise, while the other half
were treated with placebo (sugar
pill) plus diet and exercise. Results
showed that the risk of developing
type 2 diabetes was 37 percent
lower in patients treated with
Xenical compared to those treated
with diet and exercise alone.

Furthermore, both short- and
long-term weight loss were
notably greater with the Xenical-
treated patients compared to
those treated with diet and exer-
cise alone. Twice as many patients
on the drug lost more than 10 per-
cent of their body weight after
four years than those who made
only lifestyle changes.

What does this all mean? If you
are overweight or obese and at risk
for type 2 diabetes, a visit to your
doctor to discuss your options may
be the first step in helping to lower
your risk for type 2 diabetes.

Study Shows Weight-Loss Medication Significantly 
Prevents Or Delays Type 2 Diabetes

Editor’s Note: Fair Balance Statement. Xenical is unlike other weight-loss medications because it is not an appetite sup-
pressant. It is the most extensively studied pharmacological weight-management treatment to date with more than 30,000
overweight or obese patients participating in clinical trials with Xenical. Since Xenical prevents about one-third of the fat
in the food consumed from being absorbed, patients may experience gas with oily discharge, increased bowel movements, an
urgent need to have them and an inability to control them, particularly after meals containing more fat than recommended.
Xenical should not be taken if patients  are pregnant, nursing, have food absorption problems or reduced bile flow. If taking
cyclosporine, patients should speak to their doctors before taking Xenical. Xenical reduces the absorption of some vitamins.
Therefore, a daily multivitamin is recommended.

✄

(NAPSA)—If someone refers to
you as the “black sheep of the
bunch,” you may want to thank
them. Wool from black sheep has
become highly desirable. It’s now
used as a blending and shading
fiber in all-natural clothing and
home products. 

In recent history, black sheep
were used as little more than
counting devices for keeping track
of sheep herds. For every 1,000
white sheep, a black sheep was
added. Today, however, black-
sheep wool lets designers create
warm, natural colors without
using harsh dyes that run when
they are washed or are harmful to
the environment. 

For example, Pendleton Woolen
Mills Fall 2002 Pure & Natural
Collection is an eco-friendly collec-
tion of blankets and apparel made
with 100 percent pure, no-dye
wool fibers. The company’s design-
ers say black fleece was key to
helping them achieve their dis-
tinct looks. When black and white
fleece is combined in certain pro-
portions, it creates a wide range of
natural-looking taupe hues. 

The collection includes a fawn-
and-cream striped bed blanket, as
well as one of the company’s
famous “Motor Robes” (used for
years as must-haves for the car).

The company’s women’s wear
include the Ombre Shirt Jac and
Buffalo Check Vest, which com-

plements a variety of tops and bot-
toms, like the stone-color, cotton-
Lycra® stretch pant, brown cotton
corduroy trouser, cardigan sweater
and ivory turtleneck.

The men’s collection features a
Sherpa vest and wool shirt styles,
worn with blue or black denim
jeans, khakis or cords. All of these
naturally dyed Pendleton prod-
ucts feature a special Pendleton
Pure & Natural hang tag describ-
ing the undyed wool as “as close to
nature as a product can get.”

Consumers can visit the Web
site www.pendleton-usa.com to
shop online or order a catalogue.
You may also check the Pendleton
Web site for store locations
throughout the country.

Counting On Black Sheep

Black sheep’s wool has become
a desirable product in the fashion
industry.

(NAPSA)—When men need a
hand with something, there are
certain things that help them get
a grip. That’s the finding of a
recent survey conducted by
Pennzoil to celebrate the launch of
the first quart-sized motor oil bot-
tle with an easy-grip handle. Men
across the country were asked
about getting a handle on sports,
cars and life in general, and here’s
what they said:

Sports
When it comes to sports, it

seems men feel Kobe Bryant rules
the courts and Joe Montana is the
all time king of QBs. Other find-
ings include:

• The stadium food that is
hardest to handle: Polish sausage
with sauerkraut (29 percent), chili
cheese dogs (20 percent), nachos
with everything (16 percent), and
beer (10 percent)

• The stadium and fans that
are hardest for opposing fans to
handle: Oakland Raiders, The Col-
iseum (21 percent); Philadelphia
Eagles, Veterans Stadium (14 per-
cent); and Kansas City Chiefs,
Arrowhead Stadium (11 percent).

Automotive
Many of men’s automotive

repair decisions are driven by con-
venience. For example, Pennzoil’s
new quart-sized bottle with easy-
grip handle may have helped
“changing the oil” rank as one of
the easiest auto maintenance tasks
on the survey. Additional results
include:

• The most difficult driving
condition to handle: Sleet and ice
(64 percent), fog (17 percent), and
rain (10 percent)

• The distraction that’s hard-

est to handle when driving: Talk-
ing on the cell phone (31 percent),
kids fighting (30 percent), and
heavy traffic (28 percent).

Life
The majority of respondents

agreed they wished they could get
a better handle on finances and
their weight. In addition, there
was one thing that more than a
quarter of respondents said needed
a handle, but didn’t have one: a
toddler. Other results include:

• Things in a man’s life that
must have a handle: Toolbox (57
percent), lawn mower (56 percent),
briefcase (42 percent), toilet (33
percent), and cooler (25 percent)

• The greatest handle of all
times: Door handle (44 percent),
toilet handle (20 percent), and
love handle (15 percent).

For more information, visit
www.pennzoil.com.

Getting A Handle On Men’s Lives

A necessary auto-maintenance
task, changing the oil, has been
improved with a new easy-grip
handle.

(NAPSA)—While most parents
know it’s important to use child
safety seats, many do not follow
the four steps recommended for
restraining children as they grow.   

Although motor vehicle crashes
remain the leading cause of death
for children age 4 to 14, a third of
all children in the U.S. age 14 and
under are riding in the wrong
restraint type for their age and
size, according to a 2002 observa-
tional study conducted by the
National SAFE KIDS Campaign. 

The National Highway Traffic
Safety Administration (NHTSA)
recommends that parents follow
the 4 Steps for Kids, a process that

graduates a child from a rear-fac-
ing infant seat, to a forward-facing
toddler seat, then to a booster seat,
and finally to a safety belt. 

The step that parents most often
miss is using a booster seat after a
child has outgrown a forward-fac-
ing toddler seat. In fact, fewer than
six percent of children who should
be in a booster seat use one, accord-
ing to NHTSA. Lap and shoulder
belts are designed for an adult’s
body and do not protect young chil-
dren in a crash. Moreover, a safety
belt that doesn’t fit right can cause
serious  injuries to a young child in
a crash. A booster seat raises a
child up so that the safety belt can
fit properly.

Because seven million children
are in child care, during the
upcoming national Child Passen-
ger Safety (CPS) Week (February
9-15), NHTSA and the National
SAFE KIDS Campaign will rein-
force the safety message by train-
ing child care providers nation-
wide about child passenger safety
laws, child seat installation, and

the importance of following the 4
Steps for Kids. They will use a
curriculum developed by NHTSA
and the American Academy of
Pediatrics.

Though every State and the
District of Columbia have child
seat laws, many only require that
children be placed in a safety seat
up to around age 4. NHTSA rec-
ommends that parents follow the
4 Steps for Kids and make sure
children are properly restrained
on every trip.

To help parents, NHTSA’s
Buckle Up America Campaign has
developed several new materials
for this year’s CPS Week, includ-
ing a booklet that details each of
the 4 Steps for Kids and a
brochure about buying and using
booster seats. These materials
may be available at a police
department, traffic safety or
pediatrician’s office; or online 
at t h e  N H T S A We b  s i t e  a t
www.nhtsa.dot.gov.   

Need help with your child
safety seat? Visit a child safety
seat inspection station or a certi-
fied child passenger safety techni-
cian near you. To find one, go to
www.nhtsa.dot.gov/people/injury
/childps and click on the Child
Safety Seat Inspections button or
call the DOT Auto Safety Hotline
at 1-888-DASH-2-DOT (1-888-
327-4236.)

Child Passenger Safety Week Focuses On Booster Seats

4 Steps for Kids

1. REAR-FACING INFANT SEATS in the back seat
from birth to at least one year old and at least
20 pounds.

2. FORWARD-FACING TODDLER SEATS in the
back seat from age one to about age four and
20 to 40 pounds.

3. BOOSTER SEATS in the back seat from about
age four and 40 pounds to at least age eight,
unless 4’9”.

4. SAFETY BELTS at age eight or older or taller
than 4’9”. All children 12 and under should
ride in the back seat.




