
16

New Online Medical Guide
(NAPSA)—It can be hard to

know which medical information to
trust. One study may show that
alcohol is good for you, and another
may show it increases your risk for
breast cancer. And much content
on the Internet is sponsored by
companies interested in selling a
certain drug or treatment.

All medical research is not cre-
ated equal and some studies are
more reliable than others. Now,
the organization devoted to clari-
fying for consumers the truth
behind sometimes-exaggerated
claims has created a resource to
help find the health care treat-
ment options that are best for you.

Medical experts say that pa-
tients recover faster when they
have a hand in making treatment
decisions. Consumer Reports Med-
ical Guide is available online to
give you the information you need
to make informed decisions. The
site draws on evidence-based medi-
cine to present unbiased informa-
tion in an easy-to-read fashion.

You can access the guide at
www.ConsumerReportsMedical
Guide.org.

A new Web guide from Consumer
Reports gives health information
you need and can trust.

(NAPSA)—Practice can make
perfect. This adage holds true for
sports, playing a musical instru-
ment and especially when young
people are learning how to drive.

While parents cannot protect
their teens from every risk they
may encounter during these  years,
helping teens improve as drivers
may help prevent the tragedy and
devastation that a motor vehicle
crash too often brings to a family.
It’s estimated motor vehicle
crashes claim the lives of nearly
4,000 teens each year and injure
more than 300,000.  

To help prevent these tragedies
and the needless pain and suffer-
ing they bring to parents, family,
friends and the community, the
Network of Employers for Traffic
Safety (NETS), through a grant
from the UPS Foundation, devel-
oped The Novice Driver ’s Road
Map.  

Used by concerned parents and
distributed by employers, high
schools, pediatricians and state
departments of motor vehicles, the
Road Map is designed to help par-
ents provide the missing link in a
novice driver’s education—practice.  

Built around eight practice
drives that expose the teen driver
to progressively more difficult
driving conditions and environ-
ments, the practice sessions
increase the number of practice
hours and provide communica-
tion tips and strategies to help
create a learning environment
that is positive and stress free.  

The material is also designed to
help parents cope with the impor-
tant role of driving coach by assist-
ing them as they navigate the chal-
lenging process of teaching a teen
driver safe driving behaviors.  

In addition to the Road Map,
parents also get The Coach’s
Game Book, a companion piece
that covers a variety of “need to
know” information on graduated
licensing laws, how to be a good
role model, what mistakes to
expect and how to manage the use
of the car.

Learning how to drive and to
drive well is an important transi-
tion from childhood to adulthood.
While parents cannot protect their
teens from every risk they may
encounter through these tumul-
tuous years, their role as driving
coach may prevent the tragedy
and devastation that a motor
vehicle crash too often brings to a
family.

For more information on
obtaining the Road Map, contact
NETS at 888-221-0045 or visit
the Web site at www.traffic
safety.org.

New Program Helps Teen Drivers Practice Skills

Experts say practice can be the
missing element in many teen
drivers’ training.

(NAPSA)—Some use icing and
sprinkles, others rely on fondant
and stamps, but regardless of the
technique, people are getting cre-
ative with their cakes. In fact,
according to a recent 2005 Baking
Trends in America survey by
Wilton Enterprises, an over-
whelming 98 percent of moms
enjoy cake decorating. 

If you received rave reviews on
your toddler ’s birthday cake or
friends ask you to design their
wedding cake, then it’s time you
share your talent with the rest of
America. Wilton, the authority on
bakeware and cake decorating, is
searching for the cake artist who
“takes the cake” in decorating.

Calling All Bakers! 
People across the U.S. and

Canada are challenged to put
their decorating skills to the test
by entering Wilton’s Second
Annual “Your Take on Cake” Dec-
orating Contest. 

Cake entries will be judged on
creativity, appearance, technique
and the overall use of materials.
The grand prize winner will receive
a $5,000 cash prize and a trip to
The Wilton School two-week Mas-
ter Course for Cake Decorating in
Darien, Ill. (a Chicago suburb). 

In addition to the grand prize,
winners will be chosen in each of
five categories: 

• Kid birthdays 
• Adult birthdays 
• Baby/wedding showers 
• Weddings 
• Other occasions (bar/bat mitz-

vah, holidays, anniversaries, etc.). 
A winner and runner-up in each

category will be awarded $100 and
$50 in assorted Wilton products,
respectively. Three Honorable
Mention winners will receive $25
in assorted Wilton products.

Enter to Win 
The contest runs until 11:59

PM ET 9/30/05; visit www.your
takeoncake.wilton.com to obtain
an entry form. Entries can be
completed and submitted online,
or downloaded, completed and
mailed to: “Your Take on Cake”
Contest, 200 East Randolph
Drive, Suite #6300, Chicago, IL
60601. 

Entries must be postmarked by
9/30/05 and received by 10/8/05.
All entries must include a com-
pleted entry form and two 4 inch x
6 inch high quality images with
clear resolution showing the deco-
rated cake—one of the top (aerial
shot) and one of the front. We ask
that participants don’t mail the
actual cake.

The winning cake decorator will
not only receive grand prize hon-
ors but he or she should also pre-
pare for a possible life-changing
experience. “Last year’s winner
received so much attention in her
community that she plans to start
a home business of decorating
cakes for friends and neighbors,”
said Nancy Siler from Wilton
Enterprises. “We are ready to rec-
ognize the next talented cake cre-
ator for all the celebrations he or
she has made extraordinary.”

For more information go to
www.wilton.com or visit www.your
takeoncake.wilton.com. 

Take The Cake On Decorating! 

(NAPSA)—There are ways peo-
ple can drive down the cost of
their auto insurance. One of the
fastest-growing auto insurers in
the U.S. offers these tips:

• Youth Has Its Privileges—A
number of discounts are available
to young people. For instance,
doing well in school may save you
money on your auto insurance.
Good students in certain age
groups may qualify for an auto
insurance discount with certain
companies. Young people who are
safe drivers are often eligible for
insurance discounts as well.
Speeding tickets and fender bend-
ers can increase auto insurance
costs. Some companies lower your
premium every six months,
assuming there are no claims
against your driving record.

• Insurance Bliss—Married
couples may be able to save on
insurance in a number of ways.
For instance, if you and your
spouse each have a car, you might
be able to cut costs with a multi-
car/multidriver insurance dis-
count. Other ways to save include
installing security alarms on your
vehicles and joining auto clubs
that include towing. 

• Cover All Gaps—Having
gaps in auto insurance coverage
can cost you money. The insurance
industry correlates gaps in cover-
age with a higher risk of acci-
dents—even if the gap is just one
day. That correlation can drive up
your insurance rates.

• Shop Around—It’s a good
idea to compare the rates of sev-
eral different companies before
deciding on an insurer. Shop
around every six months to find
the best deals.

• Credit Counts—Paying your
bills on time may help lower your
auto insurance costs. Companies
often use credit-based insurance
scores to determine a driver’s risk
factor.

• Get Informed—Your vehicle’s
safety equipment, crash test rat-
ing and repair/replacement costs
all help determine your auto
insurance rate.

• Save Time—Buying directly
from writers such as Esurance
may help you save money because
it cuts out the middleman. Also,
getting insurance from online
direct writers typically means you
won’t have to wait for your agent’s
office to open to report a claim,
make a policy change or get an
extra insurance card.

• Web Watch—An interactive
Coverage Counselor tool is avail-
able at www.esurance.com. The
site also provides users with per-
sonal coverage recommendations.

Tips For Curbing Insurance Costs

Shop for auto insurance online
from sites like www.esurance.
com. Esurance saves you time
and money by cutting out the
middleman.

(NAPSA)—“With the right prod-
ucts, it’s easy to create beautiful,
eye-catching styles, regardless of
the weather conditions,” said
Pantene stylist Brett Freedman,
who manages the manes of celebri-
ties such as Gwyneth Paltrow, Kate
Hudson and Kirsten Dunst. Discover
more secrets to beautiful hair online
at pantene.com. 

Geeks On Call offers a variety
of on-site support services,
including troubleshooting, main-
tenance, upgrades, networking
and training/consulting for com-
puter users at their homes or
businesses. When virus and spy-
ware issues surface or other com-
puter headaches arise, the com-
pany’s certified technicians
deliver prompt, expert PC service
on-site, including information on
safely erasing data. To learn
more, call 1-800-905-GEEK or
visit www.geeksoncall.com. 

The Environmental Protection
Agency (EPA) estimates it’s pos-
sible to improve fuel economy
and save nearly $700 in one year
by following a few simple tips,
such as replacing your car’s air
filters regularly and keeping
tires properly inflated. GM Good-
wrench encourages consumers to
visit a dealership for an inspec-
tion to ensure that their vehicle
is up to date on its maintenance
needs. For more information,
visit www.goodwrench.com.

If you have questions about
how to plan for your financial
future, you can call USAA at 1-
800-898-7389 to talk with a non-
commissioned financial advisor, or

visit www.usaa.com and enter
keyword “financialadvice” for
more information.

Looking for the American
Heart Association’s heart-check
mark while grocery shopping can
keep you and your family healthy.
The distinctive red heart with a
white check mark on food labels
helps you quickly and reliably
find healthy foods that can be
part of a sensible eating plan.

Industry data indicate that
baby boomers now have a 50-50
chance of living past age 90, but
most do not have a plan in place
to ensure adequate income for 25
or more years in retirement. The
experts at the financial services
company ING refer to this as
“America’s Income Challenge.” To
learn more about meeting it, visit
www.ing.com.

Bankers Life and Casualty
Company, a national life and
health insurer specializing in the
insurance needs of seniors, spon-
sors Forget Me Not Days®. The
nationwide fundraiser collects
money to benefit local Alzheimer’s
Association chapters. You can
learn more at www.bankers.com
or 800-231-9150.

(NAPSA)—New research into
treatment preferences may mean
good news for cancer patients
with chemotherapy-related ane-
mia, a potentially debilitating
condit ion af fect ing almost
three-quarters of chemotherapy
patients. Better understanding of
what patients want out of their
treatments may help physicians
prescribe the most appropriate
medication. Anemia can cause
fatigue, or extreme tiredness,
that may interfere with patients’
daily activities. For more infor-
mation on chemotherapy-related
anemia, go to www.cancer.com.

Low blood pressure is one of
the most important ways to pre-
vent heart disease. Foods and
beverages high in potassium aid
in controlling blood pressure. On
average, Americans suffer from
an 800-milligram potassium
deficiency. Dr. Michael Roizen
suggests including two glasses
(16 ounces) of  100 percent
orange juice each day to offset
this deficit. To learn more about
heart health, visit www.Florida
Juice.com/HeartHealth.




