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Car Dealers Aim To
Keep Children Safe 
(NAPSA)—To make sure that

“back-to-school” and safety go
together, many new-car dealers
across the country are hosting child
safety seat inspections this fall. 

They will be doing this as part
of a national “Boost for Safety”
campaign, a program developed
by the National Automobile Deal-
ers Association (NADA) and the
National Highway Traffic Safety
Administration (NHTSA). 

The initiative is planned to
coincide with the beginning of the
school year, when many children
will be on the roads each day. 

Experts say more than 40,000
child passengers under age four
are injured or killed in car crashes
annually. And over 50,000 kids
between four and eight are
injured or killed each year. 

“We hope others will join us in
this important effort to educate
parents and their kids about the
need to buckle up safely,” said
Jack Kain, NADA chairman and a
Kentucky new-car dealer. 

For more information on child
seat safety and the “Boost for
Safety” Campaign, visit www.
nada.org/boostforsafety. 

As part of a safety program, car
dealers are offering free inspec-
tions of children’s car safety
seats. 

(NAPSA)—Knowing the right
questions to ask at the emergency
room could help people get the
best treatment. Yet a survey found
many ER patients don’t know
what they should say to their
attending doctors and many more
do not know to ask about their
treatment options. 

The survey—commissioned by
ETHICON and conducted by Harris
Interactive—found that more
than one-third of adults feel only
somewhat or not at all confident
that they would know the right
questions to ask if they had to go
to the ER for a serious cut or lac-
eration. In addition, two in five
adults said they do not have a
choice in the type of care they
receive once they are at the ER. 

“The results of this study indi-
cate the need for Americans to
educate themselves to take proac-
tive control over their medical
care,” said Ronald Stram, chair-
man of emergency services, St.
Joseph’s Hospital, Syracuse, N.Y. 

Dr. Stram points out that nearly
one-quarter of adults are not aware
that there are alternatives to
stitches—and that one in 10 said
their fear of stitches may deter them
from making a necessary ER visit.
“Requesting topical skin adhesives
such as DERMABOND* Topical
Skin Adhesive in lieu of traditional
sutures can help eliminate ‘needle
anxiety,’ offer added protection
against dangerous bacteria such as
staph and E. coli, and make recov-
ery easier by enabling patients to
bathe immediately,” he explains. 

Taking Control Of Treatment 
Dr. Stram says following these

tips can help people get the best
treatment: 

• Do not hesitate to ask the
triage nurse or the ER physician
about the course of care and treat-
ment methods. 

• Carry a written list of med-
ications that you are taking and
allergies that you may have. This
can help prevent serious drug
interactions or an allergic reac-
tion if you can’t provide the infor-
mation yourself and your primary
care physician is not accessible. 

• Review and understand the
terms of your insurance coverage
before an emergency strikes.
Always have your medical card
with you as well as the phone num-
bers of your insurance carrier. 

• Educate yourself in advance.
The American College of Emergency
Physicians’ Web site (www.acep.org)
includes suggestions on organizing
medical records and responding to
emergencies. For information on
alternatives to traditional sutures,
visit www.dermabond.com. 

Taking Control Of Emergency Room Treatment

Being prepared for an emergency
can help people get the best care
at the ER. 

* Trademark of ETHICON, Inc.

(NAPSA)—What often sepa-
rates a sleepy “C” student from an
energetic “A” or “B” achiever? It
may be something as simple as a
balanced breakfast. Research has
shown that students who eat
breakfast have a clear edge over
students who don’t. 

A study published in the jour-
nal Pediatrics, for instance, found
that hungry children have lower
math scores and are more likely to
repeat a grade, while Tufts Uni-
versity reported that children who
participate in school breakfast
have lower rates of absence and
tardiness.

Despite breakfast’s proven
importance, though, it’s estimated
that nearly one in four Americans
do not eat a morning meal. While
nearly 30 million children partici-
pate in the National School Lunch
Program, only nine million partic-
ipate in the School Breakfast Pro-
gram. But breakfast is available
in almost 80 percent, or 78,000, of
schools that serve lunch.

“The ‘breakfast gap’ is wide—
millions of children come to school
hungry each day—and that gap
needs to be closed by increasing
participation in the School Break-
fast Program,” says nutrition con-
sultant Tami Cline, M.S., R.D.,
Cline Consulting. 

Smart Solutions
Schools are taking steps to

make their breakfast programs
more appealing to students. Some
are now serving new grab-and-go
boxed breakfasts called Breakfast
Breaks, made by East Side En-
trees. They’re available in seven
different varieties and include a
cereal bowl pack, an additional
bread/grain serving and a serving
of 100 percent juice. 

Served with milk, Breakfast
Breaks provide a complete, nutri-
tious breakfast that meets govern-
ment requirements by providing
one-fourth the recommended daily
key nutrients for children. One
menu, for example, includes Gen-
eral Mills Honey Nut Cheerios®,
animal crackers, and Mott’s®

Apple Juice. 
Designed specifically to get kids

to eat them, Breakfast Breaks are
packaged in colorful boxes that
feature trivia and graphics of stu-
dent characters enjoying activities
like skateboarding and soccer.
Plus, the boxes include “Play
Bucks” that students can collect
and redeem for fun prizes such as
sports equipment. 

“We want to reward kids for
eating breakfast and make eating
breakfast at school cool,” explains
Gary Davis, CEO of East Side
Entrees. “Then we can begin to
close that breakfast gap so more
children will be ready to learn at
school each day.”

For more information, visit
www.breakfastbreaks.com.

Breakfast Makes The Grade

Food For Thought—Studies
show students perform better
after eating a balanced breakfast.

(NAPSA)—The biggest opportu-
nities for job seekers, these days,
may actually lie with smaller com-
panies. There are approximately 20
million small businesses currently
operating in the United States in
virtually every industry and field
from health care and technology to
accounting/finance, sales and hos-
pitality, according to the U.S. Small
Business Administration. 

Small businesses employ half of
all private sector employees and
have generated 60 to 80 percent of
new jobs annually over the last
decade. A recent CareerBuilder.com
survey found 42 percent of hiring
managers operating in small busi-
nesses still report difficulty in find-
ing qualified job seekers to fill their
open positions.

“We talk to small companies
all the time regarding their need
for talented people to move their
business forward and make the
next big idea happen,” said Jason
Love lace ,  Vice  Pres ident  o f
CareerBuilder.com’s Interactive
Sales Group, which focuses on
recruitment solutions for busi-
nesses with 100 employees or
less. “Smaller companies offer a
unique work environment that
allows its employees to have an
active role in the growth and suc-
cess of the company.” 

According to the survey, small
business employees say there are
distinct advantages to working for
companies with:

1. Camaraderie/family-like
environment

2. Less red tape in corporate
hierarchy

3. A sense that you are making
a difference

4. Strong growth potential 
5. More employee recognition.

Even with all the advantages,
there still remains a shortage of
qualified job applicants for small
business jobs mainly because of
misconceptions regarding the
compensation packages and
career advancement opportunities
of smaller companies. 

In reality, many small busi-
nesses offer compensation pack-
ages that are competitive with
their larger counterparts, produce
considerable revenue sums and
provide employees with the means
to rise through the ranks quickly
in a secure environment. In fact,
job satisfaction levels for employ-
ees of small business actually
track above the national average
for all workers.

There are hundreds of thou-
sands of jobs from small busi-
nesses across the country posted
on CareerBuilder.com. You can
search for jobs by industry, loca-
tion and job type; conduct ad-
vanced searches with multiple cri-
teria; post up to five different
resumes and have jobs that match
your job search criteria automati-
cally e-mailed to you. Your next
big opportunity with a small busi-
ness may be just a click away.

When Looking For A Job—
Bigger Isn’t Always Better

(NAPSA)—Fixing a child’s hair
is the #1 grooming activity that
moms find most consuming. To
make this activity easier on both
parents and toddlers, use a prod-
uct that can detangle your child’s
hair. With a helping hand from
mom or dad and the new JOHN-
SON’S® BUDDIES™ NO MORE TAN-
GLES® Easy-Comb Shampoo, Con-
ditioner, and Spray, children can
now effortlessly comb and style
their own hair. 

Thanks to a franchise operation
that buys houses in volume, it’s
possible to have a positive effect
on the homeownership trend and
turn a profit at the same time.
Through a national franchise
chain called HomeVestors of
America, existing single-family
homes are purchased, rehabbed
and sold for a profit, often to first-
time homeowners. To learn more
and to receive a free copy of the
“Franchise Pre-Investment Check-
list,” call 1-888-495-5220 or visit
www.HomeVestors.com.

Kids love to show off their cre-
ativity during Halloween, making
costumes, carving jack-o’-lanterns
and decorating homes. Kids can
now express their seasonal spirit
with Halloween-themed Play-Doh®

compound. Hasbro’s Halloween
Trick or Treat Bag includes 20
one-ounce cans of black, orange,
red, yellow, green and purple com-
pound and is available at mass
market retailers.

From mesmerizing master-

pieces of floral architecture to the
famous fishing holes of days gone
by, Tallahassee, Fla. showcases
southern hospitality with the
Southern Manors and More Tour.
For a free brochure, call the Talla-
hassee Area Convention and Visi-
tors Bureau at (800) 628-2866 or
visit www.seeTallahassee.com.

It has been estimated that 10
percent of all reproductive-age
women in the United States have
Polycystic Ovary Syndrome—and
most don’t even know they have
it. The American Association of
Clinical Endocrinologists makes it
easy to find more information.
Visit www.aace.com.

Studies show that consumers
view employees who wear uni-
forms as being more professional,
organized and reliable. UniFirst
provides a range of uniforms and
services to more than 195,000
business customers each week. For
more information, call 800-225-
3364 or visit www.unifirst.com.

(NAPSA)—You can get great
reduced-sugar recipes on www.
splenda.com.

The jaguar symbolized
strength and courage to the
ancient Maya Indians, who con-
sidered the animal a god.




