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(NAPSA)—As more and more
individuals conduct some form of
work from home, the borders
between home and office are
becoming increasingly blurred.

The Wall Street Journal found
that nearly 10 million full-time
employees work from home at least
one day a month. And according to
the U.S. Department of Labor, the
main reasons Americans work
from home are because they have
work to catch up on (46.4 percent)
or because that is the nature of
their job (32.5 percent).

For people who choose to set up
a home office, décor can be some-
thing of a challenge; office space
has specific needs that make it dif-
ferent from other rooms in the
home. The home office demands
the kind of durability found in
commercial spaces. It needs to be a
distraction-free environment and a
functional setting—yet because it’s
under the same roof as the rest of
your house, a certain degree of
warmth and comfort is also
expected.

The new STAINMASTER® Home &
Office™ line meets the growing
demand for stylish flooring options
for these spaces, which marries lux-
ury, comfort and style with high
performance—terrific for dens and
small-business environments.
STAINMASTER® carpet is designed
for the ultimate in style, luxury,
performance and this new line
encompasses the same fashion-
able design and stain resistance.
The STAINMASTER® Home & Office™

carpet line gives homeowners a
comfortable and functional foun-
dation for their home office space
so they do not have to choose
between style and performance.

“The Home & Office™ carpet
line is strong enough for the office,
yet elegant enough for the home,”
explains Steve Griffith, vice presi-

dent of residential flooring at
INVISTA. “The line allows con-
sumers and small-business own-
ers to bring the style and perfor-
mance synonymous with the
STAINMASTER® brand into small
businesses and special areas of
the home.”

The STAINMASTER® Home &
Office™ carpet line offers easy
removal of most food and beverage
stains and advanced soil protec-
tion to help keep carpet looking
newer longer. Excellent texture
retention in high-traffic areas,
outstanding fade resistance and a
limited lifetime anti-static war-
ranty make the STAINMASTER®

Home & Office™ carpet line ideal
for small-business environments
and home offices. 

A few additional things to con-
sider when setting up quality
home office or small business
spaces:

• Ensure that chairs and desks
are comfortable, yet ergonomically
supportive;

• Allow for good lighting;
• Include room for storage files

and other materials; and
• Use window treatments to

block glare on the computer
screen.

Home Office Spaces Need Special Treatment

Carpet in a home office space
should combine versatility, dura-
bility and warmth.
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(NAPSA)—Your daughter may
have posted the photos on a lark or
only for her friends, but what starts
as innocent snapshots and personal
information on a social networking
site can help make her vulnerable
to online sexual exploitation. Pho-
tos can be copied, reposted and
used to embarrass her, and they
could potentially land in the hands
of a sexual predator. 

Although many teens think set-
ting a profile to “private” guaran-
tees safety online, many of them
are not careful enough about safe-
guarding their privacy online.
Teens also commonly feel that they
can control information that they
post or share online. Unfortu-
nately, friends, acquaintances and
even people they don’t know can
copy pictures and text—and re-
post them elsewhere or share them
via e-mail or instant messaging.

“Teens need to realize that any-
thing they post online is public
information. It might as well be
written and posted on a bulletin
board for everyone in the world to
see,” said Nancy A. McBride,
national safety director for the
National Center for Missing &
Exploited Children (NCMEC). 

And some teens grant access to
their private profiles to people
they don’t know in real life, which
may make it easier for sexual
predators to approach them. One
in seven children has received an
online sexual solicitation, accord-
ing to a survey issued last year by
the University of New Hampshire
for NCMEC.

NCMEC recommends parents
and guardians educate themselves
about technology, establish rules
for computer use, know who com-
municates with their teens, put

their family computer in a com-
mon room and know what other
access their teen has. It’s also
important that young people
understand not to give out per-
sonal information or to meet in
person with someone they know
only from online communication.

McBride says it’s even more
important now for parents and
guardians to help teens under-
stand that online behavior can
have real-world consequences.
“The marks your teen leaves
online can offer a virtual tour
through their experimentations
and flirtations. There may be no
way to hide their missteps from a
teacher, potential employer or col-
lege admissions counselor.”

She advises parents and
guardians to talk with their teens
about the information they post
online, and if they find something
of concern in their profile, to work
with their teens to remove the pic-
ture or information. 

To learn more about online
safety, get resources for parents,
guardians and teens, or report
online solicitation, visit www.cyber
tipline.com or call 1-800-THE
LOST.

Teens Need To Think Before Posting Information Online

Teens need to realize that any-
thing they post online is public
information. 

(NAPSA)—When it comes to
car insurance, there are a number
of ways to reduce your insurance
premium, and an independent
agent or broker can give you the
inside scoop on savings.

Here are a few questions to ask
an independent insurance agent.

Can I save by shopping
around? Insurance rates can vary
by hundreds of dollars among com-
panies. Because of this, checking
the rates of several companies may
be the single most important thing
you can do to get the best possible
price. An independent agent or bro-
ker can compare rates for you
quickly and easily.

Am I carrying excess cover-
age? Depending on vehicle age,
optional comprehensive and colli-
sion coverages, also called physi-
cal damage coverages, may not be
worth keeping. Your independent
agent or broker can give you
advice on whether it makes sense
to buy these coverages.

Should I raise my deductible?
Raising your deductible from $250
to $500 could reduce your collision
and comprehensive premium by 20
percent. And, because the average
driver files a collision claim only
once every 10 years, odds are that
over the lifetime of your car, a higher
deductible will save you money. Your
independent agent or broker can
show you how raising your deductible
can help lower your premium.

Do I qualify for any dis-
counts? Many insurance compa-
nies offer reduced premiums
related to driver lifestyle or car

features. Discounts can be avail-
able for homeowners, students
with good grades, senior citizens
who take an approved defensive
driving course and others. Other
discounts are tied to cars
equipped with anti-lock brakes,
anti-theft devices, air bags and
other safety features. You also
might save money simply by pay-
ing your premium in full. Take the
time to investigate these options
and discuss them with your agent.

Should I split my policies
between carriers? Don’t assume
having your car and home insured
by the same company is the best
money-saving option. Because car
insurance rates vary from com-
pany to company, it may make
sense for you to have your car and
home insured by separate compa-
nies. Your agent or broker can
review your options and help you
decide.

To learn more or to find an
independent agent or broker, visit
Progressive online at drive
insurance.com. 

Five Questions To Save You Money On Car Insurance

(NAPSA)—Pool owners often
think pool care can be a compli-
cated job. Luckily, experts offer
these six simple steps for opening
your pool this season. 

1. Drain the water off the cover
and away from the swimming pool.
Clean cover and store in a clean,
dry place away from sunlight. 

2. Ensure the pump, filter and
skimmer basket are in good work-
ing order. Clean the filter with a
chemical cleaner specifically
designed for swimming pool filters. 

• For DE filters, make sure the
filter grids are in good shape. 

• For cartridge filters, make
sure there are no holes in the fil-
ter media, especially in or on the
pleats and at the top and bottom. 

• For sand filters, replace your
filter sand every three to five
years. Make sure only to use the
proper grade of material for swim-
ming pool sand filters. 

3. Fill the pool to the proper
level. Circulate water for 24 to 48
hours.

4. Take a pint of water to your
local BioGuard pool store for a
computerized analysis and a per-
sonalized prescription for pool care. 

5. Follow the maintenance pro-
gram prescribed by your Bio-
Guard authorized pool profes-
sional for the most brilliant,
algae-free water possible. 

6. Test and treat your water
regularly. 

And don’t forget to open your
pools now. Pool openings should
begin when overnight tempera-
tures remain above freezing and
day time temperatures remain
above 60 degrees.

BioGuard dealers also offer pool
care products and programs that
make opening the pool in the
spring and maintaining the pool
throughout the season a snap.
Consult your pool professional for
expert advice all year round. For
more information on the effective
use of pool and spa products and to
locate the BioGuard dealer nearest
you, visit www.bioguard.com or
check your local yellow pages.

Six Simple Steps To Maintain Your Pool

Those in the swim will fill their
pools to the proper level, then let
the water circulate for 24 to 48
hours. 

(NAPSA)—A glass of wine can
offer much more than a relaxing
drink at the end of a stressful
day. It may also ensure a health-
ier heart, a reduced risk of cancer
and many other health benefits.
To learn more, visit www.health
saver.com.

**  **  **
A pocket-sized, portable broad-

band device called the Sony mylo
handles instant messaging, Web
browsing, music, photos, videos
and more. It connects to any
accessible 802.11b wireless net-
work in the world. For more infor-
mation, visit www.mylo.com.

**  **  **
Orlando has more than 5,300

dining choices—from upscale
eateries with celebrity chefs to
family-friendly restaurants. For
information or to order a free
vacation-planning kit, visit the
Orlando/Orange County Conven-
tion & Visitors Bureau, Inc. Web
site at orlandoinfo.com or call
(800) 551-0181.

**  **  **
Bayer Advanced offers three

kinds of drench products, which
contain the active ingredient
Merit® and kill Japanese beetles
when they try to eat the leaves.
You can learn more by visiting
www.bayeradvanced.com or by
calling (877) BAYERAG.

**  **  **
InRepose.com makes it easier

to ensure last wishes are known
by those left behind. It’s a free
resource that helps families deal
with the chaos, grieving and non-
legal issues that arise after a
loved one’s passing.

**  **  **
In a test by Horsepower TV,

upgrading to Royal Purple high-
performance motor oil freed up
nine horsepower in a V-8 engine.
More information on its lubri-
cants can be found at www.roy
alpurpleinfo.com.

***
The object of living is work,
experience, happiness.

—Henry Ford
***

***
Happiness makes up in height
what it lacks in length.

—Robert Frost 
***

***
The gift of happiness belongs
to those who unwrap it.

—Andrew Dunbar
***

***
A really great talent finds its
happiness in execution.

—Johann Wolfgang von
Goethe

***




