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(NAPSA)—A new campaign
from the Ad Council is putting the
brakes on the No.1 killer of Ameri-
can teens: car crashes. 

National Highway Traffic
Safety Administration (NHTSA)
data show that, on average, more
than 300,000 teens are injured in
car crashes each year, nearly
8,000 are involved in fatal crashes
and more than 3,500 are killed. 

A new national program may
help turn those statistics
around. It encourages teens to
be the spokespeople against
reckless driving by empowering
them to speak up when they’re
in the car with friends and don’t
feel safe. Launched by the Ad
Council, the “UR the Spokesper-
son” campaign includes a series
of public service announcements
(PSAs), a new Web site and a
tool kit for classroom and com-
munity-based outreach. It was
created pro bono by North Cas-
tle, an ad agency specializing in
reaching teens. 

In addition to encouraging
teens to speak up, the campaign is
meant to increase awareness of
the dangers of reckless driving
and educate teens on how to be
safe drivers. The campaign also
offers these tips to parents:

• Know the state’s Graduated
Driver License Law, including
requirements for supervised dri-
ving and restrictions on time of
day and passengers in the car. 

• Set family rules about dri-
ving, such as no driving after 10
p.m. and no changing CDs or han-
dling MP3 players.

• Establish and enforce con-
sequences, including loss of dri-
ving privileges for breaking the
rules. 

• Give Them A Ride—Let your
teens know that they can call you
for a ride home any time they
don’t feel safe getting in a car with
a friend.

For more information on the
campaign and to see the ads, visit
www.URtheSpokesperson.com. 

Teens Speak Up Against Reckless Driving

Speak Your Mind—Encouraging teens to speak up against reckless
driving could help keep them safe. 

(NAPSA)—If you have strong
opinions about how much money
different jobs are worth—and how
you get paid—there is good news.
You may be able to turn your opin-
ions into a free paycheck and a
vacation. 

By taking a few minutes to take
part in the annual “Getting Paid In
America” online survey about pay-
roll issues, consumers can provide
useful feedback that can help pay-
roll professionals improve service.
They will also automatically enter a
contest with a grand prize of a trip
to Las Vegas and two weeks’ pay.

In addition to a desire to con-
stantly make improvements, the
industry faces a number of chal-
lenges, such as disaster recovery
and identity theft. It is also trying
to integrate a number of new
developments, such as offshore
payroll functions, payroll cards
and biometric technology.

Your responses will go a long
way to adapting these technolo-
gies and trends to the workplace.

The 2006 version of the survey
revealed the following:

•Nearly 55 percent said that
having health benefits was more
important than having higher
wages.

•Over 93 percent of respon-
dents use their direct deposit
option when getting paid.

•Well over half (56.32 percent)
said they were not confident their
private data (such as Social Secu-
rity number and address) would
remain private if their paycheck
were processed overseas.

Those who participate in the
2007 version of the online survey
will have a chance to win a trip to
Las Vegas, Nevada and the

national equivalent of two weeks’
pay. Interested workers can access
the survey at www.nationalpay
rollweek.com.

The winner will be announced
during National Payroll Week—
September 3-7, 2007. National
Payroll Week celebrates the hard
work by America’s 156 million
wage earners and the payroll pro-
fessionals who pay them.
Together, through the payroll
withholding system, they con-
tribute, collect, report and deposit
approximately $1.5 trillion, or
66.8 percent, of the annual rev-
enue of the U.S. Treasury. 

Sally Thomson from FBL
Financial Group, Inc. in Iowa was
chosen as the 2006 Grand Prize
winner of the “Getting Paid In
America” online survey contest.
Thomson won a five-day, four-
night trip for two to Las Vegas
and a free paycheck.

To learn more, visit the Web site
at www.nationalpayrollweek.com.

Taking A Survey Could Take You To Las Vegas

By taking part in an online survey
about payroll issues, consumers
will also automatically enter a con-
test with a grand prize of a trip to
Las Vegas and two weeks’ pay. 

(NAPSA)—It’s not difficult to
treat yourself and your family to
some of life’s everyday luxuries.
They can improve moods, energize
spirits and refresh one’s overall
outlook. 

Even the smallest indulgences
can have a positive impact. “Stud-
ies have found that happiness is a
compilation of the little moments
in life,” said Cooper Lawrence,
developmental psychologist. “The
more little moments one can
accrue, the happier one will be.” 

What makes people happy can
vary. For some, it’s a fine wine.
For others, it’s a great book.
Indulging the sense of smell is
even becoming one of life’s little
luxuries, and it is something that
can be shared by everyone. 

“Treating yourself to something
small—even scent—gives you that
feeling of control while also hav-
ing a big impact on your world,”
said Lawrence. “Not only is scent
a great way to treat yourself, but
it’s also one of the best ways to
relieve daily stress.” 

If you haven’t indulged in the
everyday luxury of scent, try some
of these tips to awaken your
senses:

• To perk up—if you find your
energy sinking by the end of the
day, take five minutes to enjoy a
freshly brewed latte. The rich
smell of coffee will help rejuvenate
your senses, while taking a few
minutes to savor your drink will
give you time to relax from the
day’s pressures.

• To refresh—help your family
get a fresh start with the fra-
grance of Cool Morning Air® from
Renuzit® Subtle Effects™ Air
Freshener (www.renuzit.com)
sprayed in the bedroom, bathroom

and throughout the hallways. It
gives a crisp, cool scent that will
tingle your family members’
senses and awaken their minds. 

• For that little pick-me-up—
citrus and other fruit scents work
well to rejuvenate the mind and
senses. “Citrus is magical,” said
Lawrence. “It energizes you, yet it
feels like home.” A little around
your home can freshen the air and
brighten your day—the scent works
especially well in the kitchen. 

• For a calming effect—the
soft, soothing scent of lavender is
great for everything from a bubble
bath to a subtle mist in the bed-
room or bathroom to help your
family unwind. “The clean scent of
bubbles and soap is very relaxing
and one of the best ways to clear
your mind,” said Lawrence. “The
cleaner the scent, the better; this
is why bath salts come in scents
like lavender.”

The next time you’re at the
store, look around for products that
your family can indulge in, whether
it’s a box of chocolates, a gourmet
tea or one of the four new, fresh
and natural scents of Renuzit Sub-
tle Effects Air Freshener.

Indulge Your Family’s Senses With Everyday Luxuries

Help your family get a fresh start
with fragrance sprayed through-
out your home.

(NAPSA)—Each day, even cloudy
ones, damaging rays from the sun
can reach your skin. Fortunately,
skin cancer may be the most pre-
ventable form of the disease. 

What’s more, the American Can-
cer Society® maintains that many of
the 1 million skin cancer cases
expected to be diagnosed this year
could have been prevented by wear-
ing daily sun protection.

“The truth is—there is no ex-
cuse not to wear sunscreen every
day,” says Dr. Darrell Rigel, clini-
cal professor of dermatology at the
New York University School of
Medicine. 

A few simple tips about choosing
sunscreen can help keep your skin
healthy and protected year-round:

1. Don’t rely solely on SPF:
Merely a measure of how long
you’ll be protected from skin-burn-
ing UVB rays, Sun Protection Fac-
tor, or SPF, doesn’t account for the
deeper-penetrating UVA rays. 

Use a sunscreen that offers at
least an SPF 30 but don’t let it be
your only deciding factor. 

2. Be sure your sunscreen
contains the most effective
UVA ingredients: Avobenzone is
a common UVA sunscreen ingredi-
ent that breaks down in sunlight.
To counteract this problem, select
Neutrogena sunscreens now con-
tain what many people consider a
revolutionary new discovery—a
technology called Helioplex. 

It provides stabilized, highly
effective and long-lasting protec-
tion against the UVA rays that
can lead to the signs of premature
aging or skin cancer. 

3. Read :  Carefully review
labels to see if the sunscreen con-
tains this cutting-edge technol-
ogy. Helioplex can be found in
recreational sunscreens, such as
Neutrogena Ultra Sheer Dry-
Touch Sunblock SPF 55/70 and
Healthy Defense SPF 45 Daily
Moisturizer, as well as certain
daily face products.

According to a recent study
published in Dermatologic Ther-
apy, more than 50 percent of life-
time sun exposure can be reduced
by using daily sun protection. 

4. Play favorites: Be sure to
use and reapply sunscreen prop-
erly. It helps if you choose a for-
mulation you love, so whether it’s
a lotion, spray, gel or mist, find a
formula that suits your specific
tastes. 

For more information, visit
www.neutrogena.com.

Making Sense Of Sunscreen Labels

To help save the skin you’re in
from the harsh rays of the sun,
dermatologists recommend
being sure your sunscreen can
protect you for a good, long time.

(NAPSA)—Sports bring people
together. In fact, many WNBA
stars are finding that not only are
they closer on the court, they’re
bonding off the court as well. For
ticket information and game
schedules, visit wnba.com.

**  **  **
Bob Greene, author of “The

Best Life Diet,” says dieters
should eat more vegetables for
weight loss and good health. To
help meet the daily recom-
mended goal,  Greene keeps
frozen and canned vegetables
such as Green Giant on hand.To
learn more, visit www.eatbetter
america.com/bestlife.

**  **  **
You don’t have to spend a lot

of time and money to throw a
memorable celebration for your
youngster ’s birthday. Imagina-
tive party themes and fun activi-
ties that are easy to do and won’t
break the bank can be seen at
www.familyfun.com.

**  **  **
One great way to complete any

elegant dinner at home is the
smooth, velvety taste of Acqua
Panna Natural Spring Water.
With its pleasing notes of fresh-
ness, this beverage complements
every meal, enhancing the over-
all dining experience. 

***
You have to take it as it hap-
pens, but you should try to make
it happen the way you want to
take it.

—Old German Proverb
***

***
All that is necessary is to accept
the impossible, do without the
indispensable and bear the
intolerable.

—Kathleen Norris
***

***
A man shares his days with
hunger, thirst and cold, with the
good times and the bad, and the
first part of being a man is to
understand that.

—Louis L’Amour
***

***
A man must live in the world
and make the best of it, such as
it is.

—Michel de Montaigne
***




