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(NAPSA)—Are you thinking of
a sunny getaway to the Carib-
bean, Africa or South America?
As you plan any trip, it is easy to
think of only the exciting attrac-
tions, the fine dining, the sun-
drenched beaches and the escape
from the daily grind. Yet, you
should also think of getting vac-
cines that will help protect you
from diseases that may be com-
mon at your destination.

Twinrix® [Hepatitis A Vaccine
(Inactivated) and Hepatitis B
(Recombinant) Vaccine] is the only
hepatitis A and hepatitis B combi-
nation vaccine available in the
United States. The U.S. Food and
Drug Administration (FDA) has
approved an accelerated dosing
schedule using Twinrix, which
consists of three doses given
within three weeks, followed by a
booster dose at 12 months.

According to travel medicine
specialist Bradley A. Connor,
M.D., Past President, Interna-
tional Society of Travel Medicine,
“This new vaccine dosing sched-
ule will  be helpful for last-
minute adult travelers who are
going to areas that are known to
be at intermediate to high risk
for both hepatitis A and hepatitis
B viruses.”

Hepatitis A and/or hepatitis B
viruses are common in many
areas throughout the world such
as Africa, Asia, South America
and parts of the Caribbean. In
fact, hepatitis A is one of the most

common vaccine-preventable dis-
eases encountered by travelers.
Both hepatitis A and hepatitis B
infections cause serious diseases
of the liver. Severe infections can
cause serious illness and even
death. Vaccination is recom-
mended for people at risk of infec-
tion who are traveling to areas
where hepatitis A and hepatitis B
viruses are common.

“Hepatitis A and hepatitis B
are serious liver diseases which
can be prevented through vacci-
nation,” says Dr. Connor. “Twin-
rix ’s new accelerated dosing
schedule offers an option that
could benefit individuals such as
those preparing to travel inter-
nationally to high-risk areas.”  

Preventing 
Dangerous Infections

Hepatitis A virus is commonly
spread by close personal contact

and by eating food or drinking
water contaminated with the
hepatitis A virus. Hepatitis B
virus is commonly transmitted
through infected blood or body
fluids.

“People at risk of exposure to
these viruses should talk to their
doctor about taking steps to pro-
tect themselves, including getting
vaccinated,” urges Dr. Connor.  

About Twinrix®

Twinrix is indicated for immu-
nization against hepatitis A and
hepatitis B viruses in persons 18
years of age and older. 

As with all prescription med-
ications, please talk with your
healthcare provider to see if
Twinrix is right for you.

In clinical trials with Twinrix,
the most common side effects
included pain and redness at the
injection site,  headache and
tiredness. These effects were
mild and did not last more than
48 hours. (See Adverse Reactions
section of the Prescribing Infor-
mation for Twinrix for other
potential side effects.) As with
any vaccine, there is a small risk
of allergic reactions. If you notice
any problems following vaccina-
tion, or if you are allergic to any
component of the vaccine such as
neomycin, yeast or latex, please
inform your healthcare provider.

For more information, speak
with your doctor,  visit  www.
travelsafely.com or call (888)
825-5249. 

Traveler Alert: Get Immunizations Before Your Trip

Note to Editors: For complete Twinrix Prescribing Information, please visit www.travelsafely.com. Twinrix is a reg-
istered trademark of GlaxoSmithKline. Manufactured by GlaxoSmithKline Biologicals, Rixensart, Belgium. Distrib-
uted by GlaxoSmithKline, Research Triangle Park, NC.
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Understanding the Diseases
Hepatitis A infection is a potentially serious 
liver disease caused by the hepatitis A 
virus. Adults usually show symptoms, 
which may include jaundice (yellow skin 
and eyes), fatigue, nausea, fever, 
abdominal pain and loss of appetite.
Hepatitis B infection is a serious liver 
disease commonly spread by contact with 
infected blood or body fluids.  Infection 
can become lifelong and can cause 
scarring of the liver, liver cancer, liver 
failure and even death.

(NAPSA)—Learning more
about fire safety in the bedroom
may help protect your family—
especially the youngest members.

Bedrooms are the second most
common location where home fires
start. Each year, 20,800 fires
begin in mattresses and bedding,
causing 380 deaths and 2,200
injuries.

Most mattress fires are started
by children under 5 playing with
lighters or matches. Mattress fires
are the second-leading cause of
fire deaths among preschoolers.

A mattress fire can engulf an
entire room in flames in under
three minutes, making a safe exit
impossible. Children who set mat-
tress fires often try to hide them by
covering them with blankets and
bedding, thereby spreading the
flame and putting them in danger.

Most homeowners have no idea
how flammable a mattress can be.
That’s one reason the Consumer
Product Safety Commission set a
new safety standard, effective
July 1, 2007, requiring all mat-
tress sets manufactured or
imported into the U.S. to be more
flame resistant. 

However, there are millions
whom the law will not help be-
cause many people are not ready
to buy new mattresses.

Fortunately, there’s now a more
cost-effective alternative. Louisville
Bedding Company, the world’s
largest manufacturer of mattress
pads, has invented a flame-resis-
tant mattress pad and box spring
cover called the FireDefender

Sleep System.
The FireDefender Sleep System

was created to give existing mat-
tress sets a level of protection sim-
ilar to the requirements of the new
CPSC standards at a more reason-
able cost.

The system prevents mattress
flashover for up to thirty minutes,
giving families more time to
escape their homes safely and fire-
fighters more time to control the
blaze.

To help educate families about
fire safety, Louisville Bedding
Company has launched an infor-
mative national television and
Internet campaign. Covered topics
include bedroom fires, mattress
fires, fires caused by children and
some basic safety tips.

These tips can be downloaded
at www.firedefendersystem.com.

Bedding That Protects You While You Sleep

A flame-resistant mattress pad
and box spring cover could save
your life and prevent the spread
of fire throughout your home.

(NAPSA)—A calm yet con-
nected time of the day, the nightly
bath can be a great time to sneak
in some learning, be it new words,
practicing ABCs or reinforcing
lessons from the day.

That’s because baths help cre-
ate a focused and relaxed mood in
children, a mood that lends itself
well to education.

Many kids’ bath products make
it easy for parents to use this time
to offer lessons disguised as
amusement. For example, one
brand that strives to make bath
time fun also helps to introduce
children to global culture.

The engaging packaging on
Circle of Friends products high-
lights various global cultures
through the stories of different
children. Each item features a
child with his or her own story. 

For example, when kids are
taking a bath with Hoshi’s Bonsai
Strawberry Bubble Bath, they can
learn about Hoshi’s homeland,
Japan. Likewise for Russia, with
Natasha’s No Tearski Shampoo.

“Introducing global culture at
an early age is exciting to children
and it helps them perceive human
differences as something worth
celebrating and not to be feared,”
says Eleanor Keare, Circle of
Friends president.

Another like-minded brand
that embraces bath time learning
is SkinM.I.L.K., which stands for
Milk Is Life for Kids. 

Formulated with 5 percent real
milk proteins and vitamins A, D
and E, which are all good for the
skin, the packaging features a
milk-producing animal and en-

courages families to give to a good
cause—in this case, 5 percent
gross proceeds go to Heifer Inter-
national to help send a milk-pro-
ducing animal to a family in need.

“We thought this line would
give parents an opportunity to
teach kids about giving back,”
said Laureen Schroeder, director
of marketing for SkinMilk. “So
when kids are in the tub using the
Foaming Bath product with Chasi
the Water Buffalo, parents can
seize the opportunity to teach
them about the value of helping
others.”

Of course, all this fun learning
can offer a different kind of bene-
fit. Many parents struggle with
children who are uncooperative at
bath time, so any product that
gets kids in the tub is a welcome
tool. And if they learn something
in the meantime—great. 

For more information, log on to
Circle-of-Friends.com or www.
MilkIsLifeForKids.com. 

Bath Time Bubbles With Learning Opportunities

Move over, rubber ducky. New
bath products teach children
about global cultures and the
benefits of giving.

(NAPSA)—Virtually every suc-
cessful author, from Stephen King
to Dan Brown, started out as a
wannabe writer, with talent, per-
sistence and a good story to tell.
But that also describes just about
every unpublished scribe sitting
at the word processor.

So what is it that makes the
difference between a rejection slip
and a multibook deal? According
to one best-selling, Hollywood-
based fiction publisher, the differ-
ence is that someone with influ-
ence believed in that writer. 

“So many creative writers have
seen their dreams crushed, with
only three in 10,000 stories writ-
ten in the U.S. ever getting pub-
lished. That’s a very sobering sta-
tistic,” said John Goodwin,
president of Galaxy Press. “You
have to have someone to believe in
you and stand up for you and say
‘look at this person.’”

One vehicle for supporting new
and fledgling authors is the world-
acclaimed, free-to-the-public global
contest called Writers of the
Future, now in its 23rd year. Cre-
ated by best-selling author and
humanitarian L. Ron Hubbard,
the merit-based Writers of the
Future Contest was initiated to
discover and encourage talented
beginning writers of science fiction
and fantasy.

Quarterly winners of the con-
test appear in a best-selling,
annual, speculative fiction anthol-
ogy published by Galaxy Press,
receive cash prizes and attend an
all-expenses-paid gala awards cer-
emony and writing workshop.

“The Writers of the Future
Contest is that break that new
writers and illustrators need and
deserve,” Goodwin said. “This tra-
dition continues with the latest
group of announced winners for
our latest installment.”

Throughout the contest’s 23-
year history, more than 500 writ-
ers and illustrators have had
someone stand up and say “look at
these writers and illustrators as
the contest’s winners.” Writers
have gone on to publish over 300
novels and 3,000 short stories,
with several becoming New York
Times best-selling authors. The
entire history of past winners and
awards ceremonies can be seen at
www.writersofthefuture.com.

The contest was later
expanded to include illustrators
who have also gone on to success-
ful illustration and design
careers. “L. Ron Hubbard Pre-
sents Writers of the Future Vol-
ume 22” (Galaxy Press, 2006) fea-
tures the works of the 12 winning
quarterly writers and 12 illustra-
tors from the 2005-2006 contest.
It is available in such diverse
outlets as airports and Wal-Mart,
as well as bookstores.

To learn more, including details
on how to enter the contests, visit
the Web site at www.writersof
thefuture.com or the blog at wotf
blog.galaxypress.com.

You: The Next Best-Selling Author?

A quarterly contest gives aspir-
ing writers and illustrators the
chance to have their work pub-
lished and appreciated.

***
When you have got an elephant
by the hind legs and he is try-
ing to run away, it is best to let
him run.

—Abraham Lincoln
***

***
The best thing we can do is to
make wherever we’re lost look
as much like home as we can.

—Christopher Fry
***

***
Happy the man who early
learns the wide chasm that lies
between his wishes and his
powers.

—Johann von Goethe
***

***
My advice to you is not to
inquire why or whither, but just
enjoy your ice cream while it’s
on your plate.

—Thornton Wilder
***




