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(NAPSA)—Bed and Breakfast
owner Meg Curtis knew that some-
thing was very wrong with her hus-
bandwhen she discovered three years
ago that the bank was ready to fore-
close on their home and inn. Skip,
usually someticulous and timely with
the bills, couldn’t remember when he
had last paid the couple’s mortgage.
Soon after, Skip was diagnosed with
Alzheimer’s disease at age 59.
Although Meg and Skip were

devastated by the initial diagnosis,
they have refused to let Alzheimer’s
throw their lives and love com-
pletely off course. Though the Cur-
tis’ daily life running the B&B is
different from what they had envi-
sioned, they find ways to enjoy a
fulfilling relationship. Skip stays
active and assists with daily tasks
like setting the table, cleaning the
dishes, tending to the dogs and
feeding the sheep.

Meg knows firsthand that caring
for a loved one withAlzheimer’s dis-
ease can be challenging, but she has
learned many ways to make daily
life more manageable and maintain

a strong relationship. Meg says, “It’s
essential to keep the lines of com-
munication open. When you talk to
someone withAlzheimer’s, it’s impor-
tant to remember to use a calm tone
of voice, to always treat the person
with dignity and respect, and to use
humor when possible.”
Alzheimer’s disease afflicts more

than 5.3 million people in the
United States, affecting all types of
relationships including countless
marriages. Alzheimer’s is not a part
of “normal aging.” It is a progres-
sive and degenerative brain disor-
der that causes problems with
memory, thinking, behavior, and
the ability to perform daily func-
tions. Eventually, these problems

become severe enough to affect
work, lifelong hobbies, and social
life.
If you suspect a loved one has

Alzheimer’s disease, it’s important to
see a doctor right away for proper
diagnosis and treatment with cur-
rently available medications. Part-
nering with a doctor to determine the
best available treatment is key, but
Meg also notes that it’s important for
caregivers to turn to others for sup-
port. “No one needs to experience
Alzheimer’s disease alone. Try to build
a team of family members, friends,
physicians, nurses, and others to help
spread the responsibility.” It’s also
helpful to identify local Alzheimer’s
organizations and support groups.
For more information on Alz-

heimer ’s disease, visit
www.AlzheimersComboCare.com.

The Power Of Love
Maintaining A Fulfilling Relationship Despite The Challenges Of Alzheimer’s Disease

Note to Editors: Namenda® (memantine HCl) is indicated for the treatment of moderate to severe Alzheimer’s disease.
Namenda is contraindicated in patients with known hypersensitivity to memantine HCl or any excipients used in the for-
mulation. The most common adverse events reported with Namenda vs. placebo (≥ 5% and higher than placebo) were dizzi-
ness, confusion, headache, and constipation. In patients with severe renal impairment, the dosage should be reduced. Please
see accompanying full prescribing information for Namenda.
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(NAPSA)—It could pay to
watch out for fake checks.
Whether they’re selling their

car, doing business online or sim-
ply collecting money owed, mil-
lions of Americans fall victim to
fake checks every year and lose
between $3,000 and $4,000 each.
Fortunately, you might steer

clear of fraudsters by following tips
from the Office of the Comptroller
of the Currency (OCC), which
supervises all national banks:
•Be cautious about accepting

checks—even a cashier’s check—
from people you don’t know.
•When selling goods or ser-

vices on the Internet, consider
online payment systems or escrow
services rather than accepting
checks.
•Call or visit the bank on

which the check is written to
determine its authenticity before
accepting or depositing the check.
•Avoid using funds before a

check clears. Banks may be
required to make funds available
before a check has cleared, but it
may be several weeks before a
check actually clears.
•Never accept a cashier’s check

for more than your selling price to
pay the excess to a third party
identified by your customer.
The OCC joined other federal

agencies, financial service compa-
nies, trade associations and non-
profit consumer organizations as
part of the Consumer Federation
of America’s Fake Check Task
Force to fight check fraud. The
task force provides online re-
sources at www.fakechecks.org
and at www.consumerfed.org
/fakecheckscams.

Fighting Fake Checks
If you think you’ve received a

counterfeit cashier’s check, official
check or money order, contact the
issuing bank to report receipt of
the check and to verify authentic-
ity. Look up the bank contact
information because the informa-
tion on the check is probably
fake. To look up a bank’s official
Web site or address, visit
www2.fdic.gov/idasp/main_bank
find.asp. In addition to contacting
the appropriate bank, contact the
following authorities:

•General scams—Call the
Federal Trade Commission at
(877) FTC-HELP or file a com-
plaint at www.ftc.gov.

•Internet-based scams—
Submit a complaint with the Fed-
eral Bureau of Investigation’s
Internet Crime Complaint Center
at www.ic3.gov.

•Mail-based scams—Call the
U.S. Postal Inspection Service at
(888) 877-7644 or file a complaint
at postalinspectors.uspis.gov.
If your complaint involves a

national bank and you cannot
resolve the problem with the
bank, visit HelpWithMyBank.gov
to submit a complaint to the
OCC’s Customer Assistance
Group.

Guarding Against Fake Checks

There are simple ways to avoid
check fraud.

by Dan Henry
CEO, NetSpend Corporation
(NAPSA)—The U.S. economy

may be down—as well as the rest
of the world’s financial markets—
but banks are hiking their fees
again and Americans struggling
through these tough times are the
ones taking the hit to their wallets.

The decision by
several large na-
tional banks to hike
credit card interest
rates on unpaid bal-
ances and raise
overdraft fees is just
one more example of
the rapidly changing
credit environment

in which consumers are living.
These actions are making it more
difficult than ever for Americans
to manage their finances during
one of the worst economic climates
in recent history. However, there
is a viable alternative being used
by millions—prepaid debit cards.
Prepaid reloadable debit cards

offer the best financial manage-
ment option today. Consumers are
looking for a system to help them
pay bills, make purchases and
save money, and prepaid debit
cards help by giving users control
of their spending.
Meanwhile, bank customers

are continuing to be heavily
affected by increased fees and

interest rate hikes. According to
the Federal Deposit Insurance
Corp., last year, United States
banks and savings institutions
collected $39.5 billion in deposit-
account charges. In addition,
research firm Moebs Services, Inc.
found that the financial industry’s
median overdraft charge has
increased 10 percent—to $27.50—
in the six months since banks
began receiving money under the
Troubled Asset Relief Program
(TARP), a program started last
year by the U.S. government to
purchase assets and equity from
financial institutions in order to
strengthen the financial sector.
Prepaid debit cards are the

viable alternative to the fees and
interest rates that consumers are
currently paying. These cards are
able to offer many of the benefits
of the larger banks—online access
and bill pay, instant account
alerts—and even some that banks
can’t, such as a savings account
with a 5 percent annual percent-
age yield.
While banks are taking more

money out of Americans’ wallets,
NetSpend prepaid debit cards are
helping people put that money
back, and even providing them
with money management tools
and features that enable them to
better track spending and put
money away for the future.

Rising Credit Card Interest Rates And Bank Fees
Underscore Advantages Of Prepaid Debit Cards

Henry

(NAPSA)—According to indus-
try studies, as many as 8 million
American homeowners are ex-
pected to face foreclosure through
2012. Making matters worse is
that scam artists see this crisis as
a prime opportunity to make
money off of people in danger of
losing their homes.
These so-called mortgage “res-

cue” companies use simple mes-
sages in print, broadcast and
online ads to hook in homeowners
facing foreclosure or other finan-
cial difficulty. Or they may contact
homeowners directly, offering help
for a fee.
Scammers may imply they are

associated with NeighborWorks,
the U.S. Department of Housing
and Urban Development (HUD),
the Federal Housing Administra-
tion (FHA), HOPE NOW and
other reputable organizations to
gain a homeowner ’s trust, per-
sonal information and money.
NeighborWorks America urges

homeowners who need help to
beware of foreclosure rescue
scams and offers the following tips
to avoid them:
• Never use any ad, person or

company that approaches you and
claims to be able to “stop foreclo-
sure now” for a fee.
• Never release your financial

information online or over the
phone to a company you know
nothing about.

• Never send your mortgage
payment, or any payment, to a
company other than your mort-
gage lender.
• Visit the Web site at www.

findaforeclosurecounselor.org to
find HUD-approved organizations
that offer free, legitimate foreclo-
sure counseling.
• If you prefer to speak to a coun-

selor over the phone, call the
Homeowner’s HOPEHotline at 888-
995-HOPE for free foreclosure pre-
vention counseling by expert coun-
selors at HUD-approved nonprofit
counseling agencies. The hotline is
open 24 hours a day, seven days a
week, in English and in Spanish.
Counseling is also available in 20
additional languages by request.
• Contact your mortgage

lender. Contrary to what a foreclo-
sure scammer will tell you, you
should contact your lender the
minute you have trouble making
your monthly payment.
• If you suspect a scammer has

approached you or victimized you,
contact your local Better Business
Bureau or state attorney general’s
office. In addition to reporting a
scam locally, you can file a com-
plaint with the Federal Trade
Commission (FTC). To file a com-
plaint in English or Spanish, visit
the FTC’s online Complaint Assis-
tant at www.ftccomplaintassistant.
gov or call 1-877-FTC-HELP (1-
877-382-4357).

HowTo Avoid Foreclosure Rescue Scams(NAPSA)—For numerous trans-
portation clients, the HNTB
Corporation designed lanes dedi-
cated to buses, ride-sharing com-
muters and energy-efficient vehi-
cles. This encourages mass transit
and could reduce carbon emissions
and fuel consumption. For infor-
mation on the greening of America’s
roads, visit www.hntb.com/point-of-
view.

* * *
The Kellogg Company, among

others, is following the trend toward
natural ingredients by adding a
touch of 100 percent natural honey
to Kellogg’s Corn Flakes. The cereal
provides the subtle taste of natural
honey that people want.

* * *
The fourth annual In the Dri-

ver’s Seat Road Rage Survey com-
missioned by AutoVantage ranks
the country’s most and least cour-
teous cities for driving. Visit
www.autovantage.com for more
information.




