
(NAPSA)—Wyndham Vacation
Ownership offers two flexible
timeshare programs, CLUB WYND-
HAM® Plus and WorldMark, The
Club, which provide owners with
an annual points or credits-based
currency to select when and
where they want to vacation. For
more information about Wynd-
ham Vacation Ownership, visit
WyndhamVacationResorts.com or
WorldMarkbyWyndham.com.

**  **  **
There’s a Web site that offers

information and resources to those
who want to advocate against higher
taxes on alcoholic beverages. Called
AxeTaxes Not Jobs.com, it offers
tips on organizing and sample let-
ters that can be sent to elected offi-
cials. To learn more, visit
www.axetaxesnotjobs.com.

**  **  **
With Sandra Lee’s Semi-Home-

made cake recipe, pleasing your
family may be easier than you
imagine. For the recipe and easy
entertaining tips, visit
www.SimpleandDelicious.com.

**  **  **
Live Your Life Well is a free,

online program of Mental Health
America—the country’s leading
nonprofit dedicated to helping all
people live mentally healthier
lives. You can learn ways to

improve your life and keep stress
in check by visiting www.live
 yourlifewell.org. 

**  **  **
Experts say companies should

develop an employee communica-
tion strategy for handling out-
breaks of the H1N1 flu. The Soci-
ety for Human Resource Manag-
 ement recommends updating
them at least once a week on the
status of the 2009 H1N1 virus.
Learn more at www. shrm.org.

**  **  **
“It’s easy to see how some shop-

pers could be led astray into think-
ing foods without high fructose corn
syrup are somehow more health-
ful, but typically that isn’t the case,”
explained nutrition expert Christine
Rosenbloom, Ph.D., R.D., profes-
sor of nutrition, Georgia State
University, Atlanta. Learn more at
www.Sweet  Surprise.com.
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(NAPSA)—Parents and teachers
who want children to learn more
about the economy and business
have a new resource to help them.
The Federal Trade Commission

(FTC), the nation’s consumer pro-
tection agency, has created
www.ftc.gov/YouAreHere, a Web
site that introduces kids to key
consumer and business concepts.
The site is set in a shopping

mall and is aimed at young people
under 12—a group that is re -
ported to spend billions of dollars
on goods and services every year. 
The site takes kids on an expe-

riential journey that presents the
FTC’s mission and its role in
American commerce.
By linking the work of the FTC

to the lives of kids, YouAreHere
teaches youngsters how to be more
savvy consumers by demonstrating
the benefits of competition, how
advertising can influence buying
decisions, and the rules and regu-
lations that many businesspeople
deal with. The site also helps par-
ents and teachers teach kids about
their role in the marketplace. 
Visitors can design and print

advertisements for a shoe store,
uncover suspicious claims in an
ad, learn to identify the catches
behind bogus modeling and “free”
vacation offers, and guess the
retail price of various candies
based on their supply, demand
and production costs. 
One game allows visitors to

compare sales pitches from three
pizza restaurants as it explains
competition. A short film playing
at the cinema illustrates the his-
tory of the FTC. In the Security
Plaza, kids learn the importance
of protecting personal information

on- and offline. Meanwhile, the
Arcade offers “Info Defender 3,” in
which players can defend the
identities of Earthlings against
Cyclorian invaders.
For parents and teachers, the

site offers fact sheets that cover
advertising, marketing and com-
petition in more detail, along with
ideas for related activities. 
Teachers report using the site

in classroom activities that in -
volve consumer economics, gov-
ernment, social studies, history
and language arts because it
offers a unique approach to pro-
viding consumer tips and explain-
ing the role of business and gov-
ernment in daily life.
The Federal Trade Commission

works for consumers to prevent
fraudulent, deceptive and unfair
business practices and to provide
information to help spot, stop and
avoid them.
To learn more, visit the Web

site at www.ftc.gov/YouAreHere.

Learning About The Economy At A Virtual Mall

Young people can learn how to
be savvy shoppers at a site that
introduces them to key consumer
and business concepts.

by Sherry Torkos, B.Sc., Phm.
(NAPSA)—Many people make

the same promise to themselves
every year: to finally lose those
unwanted pounds. Fortunately, it
may be easier than they think
once they realize some of the bar-
riers to success. For one thing, it’s
unfortunate that many make that
pledge in winter, when activity
levels are low. They wind up
falling short of weight-manage-
ment goals and then start eating
even more because of yet another
diet failure.
To avoid this vicious cycle, keep

your spirits soaring and weight
gain at bay:

1. Change your exercise
routine with the change of
seasons. If you’re into biking,
swimming or gardening during
the summer, switch to running,
tennis or soccer in the fall. Then
in winter, try skiing, Pilates or ice
skating. Join a club. Take a class.
Walk a dog.

2. Pay close attention to
foods high in sugar and re -
fined starches because they
cause sharp increases in blood
sugar. Reach for complex carbo-
hydrates (whole wheat, brown
rice, oats, flaxseed, legumes, veg-
etables) because they are broken
down more slowly and evenly,
which helps to control blood sugar
levels. Boost your fiber intake, eat
smaller portions and don’t skip
meals.

3. Don’t forget your hor-
mones, especially insulin.
Insulin and blood sugar levels
should be a concern for everyone,
not just people with diabetes.

When insulin levels are high, the
body stores more fat and is unable
to use fat as a source of energy.
Stabilize blood sugar and pro-

mote weight management with
Phase 2 Carb Controller. This
white kidney bean extract, found in
Carb Intercept from Natrol,
reduces the breakdown and absorp-
tion of starch calories, thus reduc-
ing blood sugar and promoting fat
loss.

4. Take a good-quality multi-
vitamin and fatty acid supple-
ment. You need antioxidants, B
vitamins and vitamin D when you
may not be eating enough fruits
and vegetables. Fish oil supple-
ments are good for heart health
and emotional well-being. New
research suggests that omega-3
fatty acids can help fight fat by
increasing fat oxidation.

• Ms. Torkos is a nationally
recognized pharmacist, author,
lecturer and certified fitness
instructor. You can learn more
online at www.livesowell.com.

How To Keep Your Weight-Loss Resolution 

Changing your exercise routine
and diet may reduce winter
weight gain.

(NAPSA)—Winter may be on
its way, along with fewer day-
light hours, but you can still
make the most of natural sun-
light with the help of a skylight. 
A good skylight can brighten a

room much better than a light-
bulb. What’s more, certain tubular
skylights have been “Green
Approved” by the NAHB (National
Association of Home Builders)
Research Center under the
National Green Building Stan-
dard toward green certification of
a home. The NAHB Research Cen-
ter is a full-service product com-
mercialization company that
strives to make housing more
durable and affordable. Compa-
nies that have earned the Green
Approved mark are helping main-
stream builders make the right
choices when they design and
build Green Certified homes.
A skylight can be easy for

homeowners and contractors to
install. ODL, Inc. offers a two-
piece installation kit that makes
installing the skylight simple
because the bottom adjustable
tube overlaps the top adjustable
tube. Homeowners and contrac-
tors have fewer product pieces to
work with, which is especially
helpful in attic installations.
The NAHB “Green Approved” 10-

and 14-inch Energy Star–qualified
skylights from ODL, Inc. feature a
patented Solar Lens Dome, which
increases light through the tube.
The dome is designed to make the
most of available sunlight even

during low-light hours. During
full mid-day sun, a 10-inch tubu-
lar skylight illuminates up to 150
square feet of space with the light
of about three 100-watt light-
bulbs. The 14-inch tubular sky-
light is designed to illuminate up
to 300 square feet, which is equal
to about five 100-watt light-bulbs. 
ODL now offers a dimmer for

its popular Energy Star®–qualified
tubular skylight, giving con-
sumers the ability to control the
amount of light entering a room
through their tubular skylight.
The Solar Powered Dimmer is the
first in the industry to not require
hard wiring, using solar power
instead, resulting in quicker and
less expensive installation than
competitive products. 
For more information, visit

www.ODL.com or call (866) ODL-
4YOU.

Let The Sunshine Indoors

A 14-inch tubular skylight gives
light equal to five 100-watt light
bulbs.

***
Don’t put off for tomorrow what
you can do today, because if you
enjoy it today you can do it
again tomorrow.

—James Michener
***

***
If you take no risks, you will suf-
fer no defeats. But if you take
no risks, you win no victories.

—Richard Nixon
***

***
Good ideas are not adopted
automatically. They must be dri-
ven into practice with coura-
geous impatience.

—Admiral Hyman Rickover
***

***
If no one ever took risks,
Michelangelo would have
painted the Sistine floor.

—Neil Simon
***

***
Thunder is good, thunder is
impressive; but it is the light-
ning that does the work.

—Mark Twain
***

The words “alumnus” and
“alumna” are the Latin words for
“foster son” and “foster daugh-
ter.” Though used in Great Britain
to mean “pupil,” in America they
describe only graduates of a
school or college.

Miami, Fla., gets its name from
an Indian word “mayami” mean-
ing “big water.”

In 1909, the U.S. became the
twelfth country in the world to
embrace the British Boy Scout
movement and establish a scout-
ing program.




