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(NAPSA)—Staying safe at
home can be simpler for you and
your family if you heed a few
hints from personal security
expert Robert Siciliano, CEO of ID
Theft Security, and private inves-
tigator Robin Martinelli, of Mar-
tinelli Investigations Inc.

What to Put in Place
• An alarm system can run the

gamut from basic noisemakers to
complex notification programs,
many with sophisticated options
and service packages.
• Lighting is important for dis-

couraging crime. “Install huge flood-
lights all around your house,” says
Martinelli. “They deter anyone.”
• Indoor and outdoor cameras

are helpful but are more for gath-
ering evidence. “If you get video of
the crime, share it with the police.
Hopefully, the evidence will help
catch the thieves,” says Martinelli.
• “Thanks to smartphone and

tablet technology, many cable com-
panies are offering home security
products that can be remotely pro-
grammed and operated,” says
David Gregg, Executive Director,
Consumer Product Newsgroup.
“From checking on a new puppy to
programming your heat and
lights, it’s never been so easy to
keep an eye on things at home.”
Such services can even be included
in your cable communications and
entertainment package.
• Install peepholes and talk

through the door when you don’t
recognize someone.
• Remember, all locks are not

made equal. Call a qualified lock-
smith, one associated with a well-
known lock manufacturer, to take
a physical security survey of your
home and grounds.
• Signs are great deterrents.

“Post ‘Beware of Dog’ signs, even
if you don’t have a dog, and put up
security signs and stickers,” says
Martinelli.

Taking Extra Precautions
• Before you buy a home, check

out the neighborhood. “Pull the
police records for your neighbor-
hood for the last two years,” says
Martinelli.
• Martinelli also recommends

documenting all your property.
“Video record or photograph
everything in your home, noting
the serial numbers of items, and
store the tape or chip in a safe-
deposit box at the bank.”
• Leave a light on around the

house. “It is one of the best pre-
cautions you can take,” says Mar-
tinelli. “Leave on lights, televi-
sions and music. People will
assume you are home.” Use timers
to rotate which lights are lit, vary-
ing the rooms and time of night
the lights are on.

Staying Safe When Moving
• Moving to a new residence

can be a vulnerable time. Those
packing boxes on the curb from a
new flat-screen TV, sound system
or small appliances are a tip-off
that you may have some attrac-
tive, expensive items. Break the
boxes down and take them to a
recycling center.
• You’ll also feel safer if your

Internet, TV and phone services
are set up, along with your utili-
ties, from day one. It’s easy to do
in advance of your move at
www.CableMover.com, where you
can learn more about cable home
security options.

An Inside Look At ProtectingYour Family And Belongings

Consumer products journalist
David Gregg and interior designer
Libby Langdon provide home
security and other moving tips on
cablemover.com.

(NAPSA)—There’s good news
for those seeking a new career. No
matter what jobs you may have
held in the past, a career in sales
can offer an opportunity to “go
with what you know” in a new and
rewarding way.
Those in the profession say an

entry sales opportunity typically
requires little or no specific expe-
rience in a particular industry
and can still offer good income
potential.
“There is always a demand for

good salespeople, especially in
areas like insurance, because the
market is always growing,” says
Peter Leighton, senior vice presi-
dent of recruiting at Combined
Insurance, a leading provider of
individual supplemental accident,
disability, health and life insur-
ance products and part of the ACE
Group of Companies. “Those who
are personable, ambitious, confi-
dent, positive and disciplined
often make the most successful
salespeople.”
However, Leighton notes, some

job seekers shy away from consid-
ering sales positions because a
majority of such positions pay on
commission, which can be a nega-
tive to some applicants. But, he
says, that shouldn’t be a deter-
rent, as some companies help new
salespeople balance the financial
risk when first starting out.

Finding The Right Job
Leighton says when consider-

ing a sales job, it’s important to
look for companies that offer four
key benefits:
• guaranteed initial income;
• comprehensive training and
support;

• free leads;
• employee status.
“These particularly help new

sales representatives while they

build their business. But not all
companies offer them, so it’s impor-
tant to do your homework,” he says.

An Entry To Other Fields
A sales job can also be a great

stepping-stone to finding work in
another field. “Sales is a great job
opportunity for the 20–24 age
group of job seekers who may be
entering the workforce for the
first time,” Leighton says. “The
skills that are gained from a sales
position, such as time manage-
ment, communication, problem
solving and working with others,
are qualities that employers in all
industries look for, and they are
easily transferable.”
Leighton adds that Combined

Insurance is looking to hire 3,000
sales representatives and man-
agers and is open to considering
those who are unemployed, under-
employed or just looking for a
career change.
To learn more, visit www.

combinedinsurance.com/careers.

Many Seeking A New Start Are Sold On Sales

Exper ts say people who are
personable, ambitious, confi-
dent, positive and disciplined
often make the most successful
salespeople.

(NAPSA)—A recent national
survey found that only one in six
U.S. drivers is “tire smart” when it
comes to checking tire pressure—a
quick and simple step that can
optimize vehicle safety and fuel
economy and helps tires last
longer.

Gender & Generation Gap
Significant differences exist

between men and women and
also among younger and older
drivers.
Men are more likely than

women to be “tire smart,” accord-
ing to the survey. About 20 per-
cent of men and 14 percent of
women are considered “tire
smart.” That means fewer women
know to check tire pressure
monthly and to check tires when
they are cold (before driving).
Women know better than men
where to find the correct tire
pressure for their vehicle: on the
driver’s doorjamb or door and in
the owner’s manual.
A more stark difference exists

between generations. Twenty-
seven percent of drivers aged 60
and older are “tire smart” while
only 8 percent of drivers 18 to 39
know the basic tips for properly
checking tire pressure. The survey
was conducted for the Rubber
Manufacturers Association, which
represents tire manufacturers in
the U.S.

Safety Risk
Underinflated tires pose a

safety risk, waste fuel and cause
premature tire wear. The U.S.
Department of Energy estimates
that properly inflated tires can
save about 11 cents a gallon at
today’s gas prices.
Motorists can Be Tire Smart

and Play Your PART.
Pressure: Check tire pressure

monthly with a tire gauge and
inflate to vehicle manufacturer’s
recommended pressure.

Alignment: Misalignment of
wheels can cause uneven and
rapid tread wear.

Rotation: Rotate tires every
5,000 to 8,000 miles to help you
achieve more uniform wear.

Tread: Advanced and unusual
wear can reduce the ability of
tread to grip the road in adverse
conditions.

Learn More
For further information, visit

www.betiresmart.org or call (202)
682-4800.

See If You Are “Tire Smart”

(NAPSA)—Nonprofit PetSmart
Charities, the leader in pet adop-
tions and largest funder of animal
welfare efforts in North America,
encourages people to consider an
emergency preparedness plan
specifically for their pets. Stay
connected by signing up for e-mail
alerts at www.petsmartcharities.
org/emergency-relief.

* * *
Each year, 12 writers and 12

illustrators have their work pub-
lished in the science fiction and
fantasy anthology series “L. Ron
Hubbard Presents Writers of the
Future.” Orson Scott Card says,
“It’s what keeps sci-fi alive.”
Learn more at www.writersofthe
future.com.

* * *
Vouchers, charter schools and

other “school choice” policies each
receive majority support from
mothers of school-age children in
the “Schooling in America Survey,”
a project of the pro-reform Fried-
man Foundation for Educational
Choice. Learn more at www.ed
choice.org/SchoolingSurvey and
(317) 681-0745.

The average car produces a pound of pollution every 25 miles.

The typical hen will lay about19 dozen eggs a year.

***
No matter where you go, there
you are.

—Unknown
***

***
He travels fastest who travels
alone.

—Proverb
***

***
Good company in a journey
makes the way seem shorter.

—Izaak Walton
***

***
He who would travel happily
must travel light.

—Antoine de St.-Exupery
***

***
If you reject the food, ignore the
customs, fear the religion and
avoid the people, you might bet-
ter stay at home.

—James Michener
***

If a car is traveling at 55 miles per hour, it will travel 56 feet before the
average driver can shift his foot from the accelerator to the brake.




