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(NAPSA)—You know you’re
looking at a new trend in the
making when Destiny’s Child pop
star Beyonce Knowles dons a pair
of “Virgo” studded jeans for her
“Work It Out” video from the
Austin Powers film Goldmember.

That’s right, astrology is “in”
again, and almost anything astrol-
ogy-related is popular on the gift-
giving front.

Designer astrological T-shirts,
diamond encrusted sun-sign
pendants and other “astro-goodies”
are selling out at stores across the
country. 

On the crest of the trend wave
are new Web sites like Astro-To-Go
(astrotogo.com) that have become
hip destinations for astro-seeking
shoppers. This psychedelic site offers
live readings from top-notch astro-
logers, free daily horoscopes, cus-
tomized astrology charts, and such
out-of-this world gifts as:

• The Gifted Child Report—
Great for families with a new star
member, this personalized chart

provides a horoscope for children
and guidance for new parents. 

• LifeQuest—Great for bed-
time (and moonlight) reading, this
chart has been called “amazingly
accurate and insightful.” 

• Soular Therapy—This sen-
sual collection of soaps, candles
and scents—all packaged in indi-
vidual “sun sign” motifs—may
very well give everyone you know
a sunnier disposition.

• Astro-Baby Onesies and
Sippy Cups—Let the little light of
your life look her best sipping
from her star-studded cup in this
whimsical baby wear.

• Zodiac Glasses—Perfect for a
retro lounge-music cocktail party,
these zodiac-themed drinking
glasses let you raise your drinks to
the stars. 

One possible side effect of the
new astro-trend? It could mean
the dreaded return of that old
pickup line, “What’s your sign?”

For more information, visit
www.astrotogo.com.

A Sign of Gifts To Come

It’s In The Stars: Astrological gifts are hot this holiday season.

(NAPSA)—The phone’s ringing,
the fresh cranberries just rolled
under the refrigerator, you might
need a chainsaw to cut the turkey
(it’s still frozen) your kids are fin-
ger painting the table with cran-
berry sauce, and your guests have
arrived 40 minutes early. Yep, it’s
holiday time again.

This year, take control and turn
to the Thanksgiving experts at
Ocean Spray for help. Avoid the
hassle, with Plan-It Thanksgiving,
a special holiday planning section
of www.oceanspray.com. Log on
and fill up on time-tested recipes
(plus some new twists), turkey
tips, the well-dressed holiday table,
cranberry crafts and a first-timer’s
guide. All developed to “un-harry”
the most harried of hosts.

This new site will be offered in
addition to Ocean Spray’s already
popular Consumer Helpline—
1-800-622-3263. Need help plan-
ning? No problem. Need help
dressing the holiday table? No
problem. Need a new cranberry
recipe twist? No problem. Plan-it
Thanksgiving even shows you how
to cook and store fresh cranberries.

Take advantage of the stunning
crimson color of cranberries when
gilding your table and dishes. Rus-
tic to elegant, check out Plan-it
Thanksgiving for creative and
crafty cranberry ideas.

And, don’t forget the kids!
“Involving your future chefs in
holiday activities can seem over-
whelming,” says Cindy Taccini,
Manager of the Ocean Spray Test
Kitchen and time-challenged
mom. “But do it. They’ll love being
a part of your annual preparation.

And, if you Plan-it right,” says
Taccini, “they can be a big help.
Start them out making jellied
cranberry sauce shapes with
cookie cutters.”

Ocean Spray offers this new
one-stop-shopping guide to
holiday planning via its website
www.oceanspray.com. Plan-it
Thanksgiving launches October
2 1 s t  a n d  r e m a i n s  t h r o u g h
December 31st for help with
creative leftover ideas and enter-
taining tips. 

But, if you prefer the personal
touch, especially on Thanksgiv-
ing Day, the Ocean Spray Con-
sumer Helpline is ready to tackle
any holiday food fiasco. Con-
sumer Helpline Representatives
answered approximately 120,000
calls last year, from cranberry
cooking tips, to new recipes and
ingredient substitutions. Ocean
Spray’s Consumer Helpline is
open Monday through Friday at
1-800-662-3263 from 9:00 a.m. to
4:00 p.m. Eastern time.

Web Site Helps Avert Holiday Food Fiascoes

Help for the holidays—from
turkey to cranberries—can now
be found online.

Fight The Flu With
Vaccination

(NAPSA)—If you are like many
Americans, you won’t receive a flu
vaccination this year, thinking that
influenza is not a serious disease,
that your flu vaccination from last
year still works, or that the vaccine
is not for the healthy.

The truth is that nearly every-
one should be protected against
influenza. One of the world’s most
deadly diseases, it kills 20,000 peo-
ple a year in this country alone. In
addition, the virus changes rapidly,
so just because you were vacci-
nated last year doesn’t mean you
are protected this year.

Fortunately, a leading vaccine
distributor, Henry Schein, Inc., has
10 million more doses available
now than last year, so more at-risk
people, including the elderly, can
be vaccinated. It also means
healthy adults can receive the pro-
tection they need to avoid a miser-
able disease that can keep them
out of commission for days.

For more information on vac-
cine supply, physicians can call 1-
800-772-4346 or see the Web site:
www.henryschein.com. Anyone can
learn more about the flu online at
www.cdc.gov.

A flu shot reduces the average
2.8 days lost from work annually.

(NAPSA)—They served during
war and protest, and then returned
home to a divided America. On Vet-
erans Day, November 11, 2002,
America’s Vietnam veterans will
look to the National Mall in Wash-
ington, DC, to mark the 20th
anniversary of the black granite
wall that brought a nation back
together—the Vietnam Veterans
Memorial.

The names of more than 58,000
war dead are etched into the
somber memorial that is now
Washington’s most visited site. 

Those who survived the nation’s
longest war are now the largest
group of America’s wartime veter-
ans. Their median age is 56.

During the Vietnam Veterans
Memorial’s 20 years, the Depart-
ment of Veterans Affairs (VA) has
worked to reach out to Vietnam
veterans with special programs
and services to meet their chang-
ing needs. 

In 1978, VA started the Agent
Orange Registry for veterans
concerned about possible health
consequences of exposure to her-
bicides in Vietnam. In 1979, VA
established its Vet Center pro-
gram that has grown into a
national system of 206 commu-
nity-based counseling centers
specializing in assisting Vietnam
and other war veterans with
post-traumatic stress disorder.

More than 300,000 veterans
have joined the Agent Orange Reg-
istry and more continue to join as
research indicates new illnesses
linked to Agent Orange exposure.
Joining the Registry entitles a vet-
eran to a VA Agent Orange health
assessment that establishes a
record of medical history and cur-
rent health and puts the veteran
on the mailing list for research
and benefits updates.

In 1991, that research led Con-
gress to authorize VA to presume
that certain specific illnesses are
the result of Agent Orange expo-
sure and grant compensation to
veterans on the basis of their ser-

vice in Vietnam. Those illnesses
now include chloracne, prophyria
cutanea tarda, peripheral neu-
ropathy, non-Hodgkin’s lymphoma,
soft tissue sarcoma, Hodgkin’s dis-
ease, multiple myeloma, prostate
cancer, respiratory cancers (lung,
larynx, trachea and bronchus)
and, the most recent addition,
Type 2 diabetes.

VA also provides benefits for
children of Vietnam veterans born
with spina bifida and for the chil-
dren of female Vietnam veterans
with certain other birth defects.

A VA toll-free helpline keeps
veterans informed of Agent
Orange issues. Callers can speak
directly to VA representatives
Monday through Friday from 8
a.m. to 4 p.m. Central Standard
Time, or access a 24-hour auto-
mated system. They may leave
messages, have information sent
to them and listen to recordings
about Agent Orange exposure, VA
benefits, health care and disabil-
ity compensation. The number is
1-800-749-8387. 

For general information, visit
the VA Web site at www.va.gov;
for information about Agent
Orange, including health effects,
benef i ts  and services ,  v is i t
www.va.gov/agentorange.

Veterans Day Marks Vietnam Veterans 
Memorial 20th Year

(NAPSA)—The house of your
dreams may become a reality
sooner than you think, thanks to
an exciting new mortgage plan
that removes the greatest obstacle
to home ownership—the high
down payment, closing and other
upfront costs associated with buy-
ing a home.

Available nationwide, the new
HomeStretch™ plan allows con-
sumers to purchase a home and
begin building equity before they
have accumulated the savings
necessary for down payment and
closing costs. What’s more, it
allows the homebuyer to immedi-
ately use existing savings for
needed home improvements—
great if you’re looking for a lower-
cost “fixer-upper.”

Ideal for lower or middle-
income, first time or move-up
homebuyers, this new FHA fixed
rate first mortgage program offers
qualified homebuyers a four per-
cent HomeStretch loan from
GMAC Mortgage. The loan covers
the three percent down payment
required by the FHA; the extra
point covers such items as closing
costs and lawyers’ fees. If the con-
sumer stays in the home for ten
years, the HomeStretch loan is
forgiven. In most areas, homebuy-
ers with a household income up to
150 percent of the area median
can take advantage of the plan. 

A HomeStretch loan helps con-
sumers take advantage of current,

low interest rates by providing the
essential funding for up-front
costs that have been driven sky-
ward by rising home values. “We
are very excited to offer the Home-
Stretch plan as a solution for
many Americans who want to pur-
chase a home but may feel intimi-
dated by high down payment
requirements,” says Ralph Hall,
Chief Operating Officer, GMAC.
“This is the first national mort-
gage program of its kind. It has
already helped many Americans
into their first homes.” 

To learn more about the Home-
Stretch plan, call 1-800-888-
GMAC.

New Mortgage Makes Homes More Affordable

A new mortgage plan helps
people get into a home of their
own faster than they may have
thought possible.

***
Few things are harder to put up
with than the annoyance of a
good example.

—Mark Twain
***

***
Dreams are the touchstones of
our character.

—Henry David Thoreau
***

***
When work is pleasure, life is a
joy! When work is a duty, life is
slavery.

—Maxim Gorky
***




