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(NAPSA)—Businessperson is the
most popular career choice among
students, says a new poll, but it’s
not their parents’ business careers.

Despite accounting scandals, a
rising unemployment rate and a
struggling economy, nearly 1,200
teens participating in a recent JA
Interprise Poll selected “busi-
nessperson” as their “ideal career”
choice. 

For the first time, “doctor,” was
edged out as the top choice by
teens wanting to open restau-
rants, own clubs, or rise to CEO of
America’s largest corporations.
“Teacher” was tied with “lawyer”
as the third most desired career. 

Expectations for annual salary
by age 40 are at the lowest levels
since the poll’s inception three
years ago. Last year, 14 percent of
students said they would make $1
million by age 40, compared to
only nine percent this year. 

Girls may be more realistic
about the possibility of high earn-
ing power. Boys were much more
likely than girls (42.2 percent vs.
22 percent) to believe that they
would make more than $250,000
by age 40.

Although parents may influ-
ence the direction of their chil-
dren’s job aspirations, 76 percent
of students said they did not want
to follow the career path of either
parent. 

Students also made a strong
connection between education and
success. Nearly three-quarters
indicated that a four-year college
degree or graduate education was
essential to obtaining a career
characterized as “ideal.” 

Teens had the chance to learn
more about possible careers dur-
ing Groundhog Job Shadow Day.
Sponsored by Monster, the
National Job Shadow Day Coali-
tion paired young people with on-
the-job “hosts” in various work-
places. The coalition includes
America’s Promise—The Alliance
for Youth, the U.S. Department of
Labor, U.S. Department of Educa-
tion, and Junior Achievement. 

Junior Achievement is dedi-
cated to educating young people
about business, economics and
free enterprise. JA programs help
prepare students for key economic
and workforce issues they may
face in the future.

The 2003 JA Interprise Poll is
part of an ongoing series on stu-
dent views of economic issues. 

For more information on JA and
the poll, visit www.ja.org; or write
JA National Headquarters, One
Education Way, Colorado Springs,
Colo. 80906. You can also contact
the nearest Junior Achievement
office.

Businessperson Most Popular Career Choice

For the first time, businessper-
son edged out doctor as the top
career choice among teens.

(NAPSA)—It’s in the can. Paws
to Recycle, the nation’s first alu-
minum can recycling program to
benefit animal shelters recently
wrapped up another successful
campaign—bringing the total of
money raised for shelters to more
than $2.7 million.

The money is used for impor-
tant shelter operating costs such
as food supply and spay and
neuter programs to benefit every
community.

Every year, Alcoa Inc., Ameri-
can Humane Association (AHA)
and Purina PetCare Company
supply animal shelters with the
tools and resources needed to con-
duct aluminum can recycling dri-
ves from September through
November.

“The best part is that recycling
aluminum cans for Paws to Recy-
cle not only benefits animal shel-
ters but the environment as well,”
said Cindy Strowbridge, market-
ing coordinator for AHA.

For the 2002 program, Paws to
Recycle is awarding grand prizes
of $3,000 to four shelters that
demonstrated exemplary achieve-
ments in the most pounds of alu-
minum cans recycled, most com-
munity involvement and best
publicity campaigns. The 108 par-
ticipating shelters recycled more
than 786,000 pounds of aluminum
while keeping 24 million cans out
of landfills.

Five “Wild Card” winners were
also chosen and awarded $500
each. In addition, all participating
shelters received coupons for cat
and dog food products manufac-

tured by Purina PetCare.
“This is a partnership we are so

proud to be a part of,” said Barbara
Royer-Healy of Purina PetCare.
“Between all of the diverse
resources that Purina, AHA and
Alcoa bring to the table, we have a
rock-solid equation that has made
the last nine years a huge success.”

According to Craig Covert,
market development manager for
Alcoa’s Rigid Packaging division,
more than eight million pounds of
aluminum cans have been recy-
cled since the program began.

“For nine years now, the pro-
gram has greatly benefited the
lives of shelter animals, while
increasing aluminum can recycling
at the grassroots level in communi-
ties nationwide,” said Covert.

To learn more about how you
can help both the environment
and animal shelters, call 1-800-
646-7297 (PAWS).

Another Successful Year For Animals And The Environment 

Fundraising campaign wraps
up its ninth year of helping
animals and the environment.

Identity Theft Ranks First 
In Consumer Fraud

(NAPSA)—When actor Will
Smith played Agent J in the movie
Men In Black, that was show busi-
ness. But, when Carlos Lomax
impersonated actor Will Smith,
that was identity theft.

Postal Inspectors arrested
Lomax for stealing the actor ’s
identity. Lomax was sentenced to
jail and ordered to pay restitution.

“Identity theft is the number
one consumer fraud in the
nation,” says Chief Postal In-
spector Lee R. Heath. The crime is
so serious that the U.S. Postal
Service has launched a consumer
protection campaign to educate
the public.

Said Heath, “Victims run the
gamut of society. They’re wealthy,
they’re poor, they’re old, they’re
young. Be smart, protect your per-
sonal information.”

The experts at the U.S. Postal
Inspector Service recommend that
consumers inform the authorities
if they find their name is being
used illegally to obtain credit
cards or merchandise by mail.

To learn more, visit www.usps.
com/postalinspectors.

Experts say the emotional
costs of identity theft can be as
serious as the financial ones.

(NAPSA)—An increasing num-
ber of families find togetherness by
running away from home, together.
Many get a jump on the vacation
season by taking a break in the
springtime to visit somewhere
warm and welcoming. Research
shows that Orlando is the number
one family spring break destina-
tion in the country. In fact, each
year many families gather in
Orlando to experience a celebration
of re-connecting called Family
Spring Break™. For vacation pack-
age information, call 1-888-ORL-
4FUN or log on to orlandoinfo.
com/springbreak.

Legal problems may be a lot
easier—and less expensive—to
solve for many people now that
lawyers are getting technological
help to do more in less time. One
such aid is a new Web site for legal
professionals featuring simple
graphics and industry-specific con-
tent. It delivers information about
products and services for the legal
industry, such as what are called
extranets, or secure Web sites.
They let lawyers post documents
and other data online and selec-
tively share information with

clients, co-counsel, and so forth.
More information is at www.hp.
com/go/legal and www.hp.com/
sbso/services/netdocuments.html.

When planning a second wed-
ding, make sure you have every
bride’s best accessory—luminous
skin. One product that improves
skin’s healthy appearance is Olay
Total Effects Visible Anti-Aging
Vitamin Complex with Vita-
Niacin. It gently exfoliates and
moisturizes skin, evening-out
tone. For brides reciting their
vows outside, this product is also
available with SPF 15 UV Pro-
tection to help protect skin from
sun damage.

(NAPSA)—According to a
recent study, while 99 percent of
parents eat out with their kids, 25
percent find the experience hectic,
hurried and not all that enjoyable.
The choice of restaurants can go a
long way toward making the expe-
rience more enjoyable. For exam-
ple, a comfortable, casual destina-
tion such as KFC offers a Kids
Laptop Pack with choices such as
chicken strips and macaroni and
cheese. KFC also serves home-
style chicken, mashed potatoes
with gravy and baked beans that
satisfy more grown-up tastes.

To complement your egg or
toast, try new, convenient break-
fast products such as precooked
breakfast sausage or bacon that
you can heat in the microwave in
less than a minute with no mess.
One delicious example is Jimmy
Dean® Fresh Taste. Fast!® pre-
cooked bacon. Heated in the
microwave, three strips are
ready to eat in 30 seconds and
there is no frying pan to clean.
Perhaps best of all, this bacon
tastes like you cooked it in a fry-
ing pan. It’s available in three
varieties, Hickory Smoked (like
regular flavor bacon), Harvest
Maple (for a sweeter taste), and

a Seasoned Black Pepper (very
flavorful).

Fresh fruits from Chile, espe-
cially grapes, make eating fruit
in the winter fun. It’s important
to eat five to nine servings of
fruits and vegetables every day.
Colorful fruits and vegetables
provide the wide range of vita-
mins, minerals, fiber and phyto-
chemicals your body uses to stay
healthy and energetic,  help
maintain a healthy weight, pro-
tect against the effects of aging
and reduce the risk of cancer and
heart disease. For more informa-
tion on fresh fruits from Chile,
visit www.cffausa.org. For infor-
mation about 5 A Day and The
Color Way Guide to the Health
Benefits of Colorful Fruits and
Vegetables, visit the Web site
www.5aday.com and www.about
produce.com.  

A camel needs little water
because it sweats very little, and
keeps most of the water that is in
its body.

Pansy flowers are so called
from the French pensée, meaning
“thought.”




