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(NAPSA)—The U.S. Army’s
mission in Iraq has changed signif-
icantly since the march to Bagh-
dad—evolving from invasion mode
to stabilization during that coun-
try’s transition from dictatorship to
democracy. While U.S. troops make
major offensives against adver-
saries, lessons from Iraq are
rapidly transforming the Army’s
stateside training exercises.
Deploying soldiers are being pre-
pared to neutralize terrorist
threats and overcome guerrilla tac-
tics upon arrival in Iraq as well as
performing necessary civil affairs
and humanitarian missions.  

Serving as a hub for tactical
preparation for missions in Iraq
and in the War on Terrorism, the
U.S. Army’s National Training Cen-
ter (NTC), at Fort Irwin, Calif., has
hosted desert warfare exercises for
more than 1 million soldiers since
1981. Additional challenges in the
Iraq mission— including resistance
from small bands of enemies using
civilian clothes and city streets as
camouflage—have led to the expan-
sion of the Center’s curriculum.
During this high-intensity training
rotation, soldiers experience a wide
range of scenarios, including opera-
tions within mock Iraqi villages,
complete with religious tensions, a
frenzied political climate and
unsettled military conflicts. The
NTC’s resident Opposing Force—
officially known as the 11th
Armored Cavalry Regiment—por-
trays terrorist insurgents, religious
activists and political leaders to

expose deploying units to the com-
plexities they will encounter in
Iraq. 

“Over in theater, you do see a
mixture of tactical, civil affairs
and humanitarian missions. One
second you’re shooting to protect
yourself, the next second you’re
handing a candy bar to a little
kid,” said Lt. William Powers, 1st
Cavalry Division. “As soldiers, we
need to be very flexible.”

Additionally, the NTC teaches
cultural and political awareness.
The key instructors for these exer-
cises are observer-controllers
whose primary job is to help visit-
ing units improve battlefield per-
formance. In years past, the Army
would usually rely upon senior
officers to interact with local lead-
ers. “The lessons learned out of
Iraq are showing us that regard-
less of what your specific job is in
the Army, you have to be able to
do this operation,” said Sgt. Maj.
Jack Armstrong, an observer-con-
troller at the NTC. Today, every
soldier who steps out in the Iraqi
streets on patrol serves as an
ambassador for the U.S. Army. As

a result, NTC training focuses on
helping soldiers expand their
awareness and respect for local
customs and religious beliefs. 

A long-time element of the
Army’s training, the NTC has also
put increased emphasis on the ele-
ment of media on the battlefield.
To prepare soldiers, the NTC
developed the International News
Network, using soldiers to portray
media on the battlefield. Begin-
ning with Operation Enduring
Freedom in Afghanistan and con-
tinuing through Operation Iraqi
Freedom, the U.S. military is
allowing media from around the
world to embed within units to
cover military operations first
hand. This approach provides
unfiltered access to soldiers and
operations in an attempt to dis-
tribute objective news about the
conflicts in Afghanistan and Iraq.
Now, with this reemphasized
training, American soldiers will be
able to complete their missions
with speed while maintaining
access for global media outlets.       

Though these exercises replicate
every possible type of modern com-
bat scenario, the Army’s goal is to
teach each soldier that situational
awareness, interaction with locals
and flexibility are the absolute keys
to their safety and to mission suc-
cess in Iraq.  

More information about the
National Training Center can be
found at www.Irwin.Army.Mil. For
information about careers in the
U.S. Army, visit www.GoArmy.com.
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Soldiers Retool Stateside Training To Meet New Challenges 

On The Modern Battlefield

(NAPSA)—Does tax season
have you worried? Well, there’s
still time to minimize your 2003
tax bill. According to Diversified
Investment Advisors, there are
also steps you can take now to
help trim the tab for 2004.

If you have not already made a
contribution to an Individual
Retirement Account (IRA), you
have until April 15, 2004 to do so
for the 2003 tax year. As long as
your earned income is more than
$3,000, there are two different
types of IRAs that may help you
reduce your federal taxes—the
Roth IRA and the traditional IRA.
A single filer earning below
$95,000 or joint filers with income
below $150,000 can contribute up
to $3,000 to a Roth IRA this year.
Individuals age 50 or over can
make an additional “catch-up con-
tribution” of up to $500 this year.
Although contributions to a Roth
IRA are not tax-deductible, your
after-tax contributions can trans-
late into tax-free growth. As long
as you have held the account for
at least 5 years and you are at
least 591⁄2, you won’t pay federal
taxes on any earnings when you
withdraw your money.

If you don’t qualify for the Roth
IRA, contributing to a traditional
IRA can also help you cut your
federal tax bill since you may be
able to deduct the contributions to
your account. This year you can
contribute up to $3,000 to an IRA
—$3,500 if you’re age 50 or over.
Although you probably can’t
deduct your traditional IRA con-
tributions if you are filing jointly
and earn more than $60,000 per
year and are covered by an
employer-sponsored retirement
plan, you can still make a differ-

ence in your federal taxes. By con-
tributing to an IRA on an after-tax
basis, you’ll still take advantage of
tax-deferred growth. 

Once you have decided on an
IRA strategy for this tax year, start
thinking about trimming your
taxes for the future. Perhaps the
easiest and most effective thing you
can do is to increase your contribu-
tion to your employer-sponsored
retirement savings plan. This has
the benefit of reducing your taxable
income—and therefore your cur-
rent tax bill—and potentially
increasing the amount of money
you will have when you retire. Also,
keep track of all potential deduc-
tions such as medical expenses,
charitable contributions and work-
related expenses. If you have
investments outside your retire-
ment savings plan, make sure that
they are as tax-efficient as possible. 

Planning ahead is the key to
ensuring that you don’t pay more
taxes than necessary. For more
information about retirement sav-
ings visit www.divinvest.com.

IRAs And Other Last Minute Tax Tips

If you’re 50 or over you can make
an additional $500 “catch-up con-
tribution” to your Roth IRA this
year.

(NAPSA)—With all the cul-
tural conversation of today’s “met-
rosexual” man—well-groomed,
sophisticated, and cosmopolitan—
it’s no wonder that men’s jewelry
is approaching center stage in the
fashion world. 

Jewelry design experts at the
world renowned Gemological
Institute of America (GIA) say
men’s jewelry is not just a passing
fad. In fact, designers and retail-
ers are devoting more time, atten-
tion, and store space to men’s jew-
elry than ever before.

“Men today are demonstrating
increasing fashion sophistication
among themselves. They are
undoubtedly more comfortable
wearing jewelry—non-wedding
rings, necklaces, and bracelets, for
instance—than their fathers
were,” said jewelry design instruc-
tors for GIA, where students from
all over the world learn to design
and manufacture jewelry.

According to historians in GIA’s
library, the emergence of men’s
jewelry is not a recent phenome-
non. Early monarchs and noble-
men wore extravagantly bejew-
eled items—clothes lavished with
diamonds, pearls, and gold but-
tons; fashionable pearl stickpins;
ornamental timepieces; ornate
diamond necklaces; and swords
set with decorative gemstones. 

Men today are showing the
same desire to want to show their
identity to the world, and they’re
at ease and confident enough to

complement a watch with a
bracelet, necklace, or ring. And,
now more varied forms of jewelry
have become socially acceptable
for them, said GIA.

But what kind of jewelry do
modern men want? What catches
their eye? What do they think
catches the ladies’ eyes?

GIA design experts say old and
new styles are merging. Recogniz-
ably masculine pieces are being
paired with a fresh, feminine
twist, and designers are taking
advantage of the growing trend of
genderless fashions. Soft and lus-
trous Tahitian pearls—a tradition
in women’s pieces—are being
incorporated with leather for a
sensuous male touch. White gold
and rubber is an emerging combi-
nation seen in bracelets and neck-
laces for men.

Cufflinks are more popular
than ever. Classic designs in gold,
silver or platinum are always a

big hit for the conservative busi-
nessman. Integrating diamonds,
black onyx, malachite, garnets,
rubies or sapphires represents a
novel departure for the sophisti-
cated man who likes to match
accessories with his attire.

And, men don’t have to be pro-
fessional athletes or rock stars to
wear earrings these days. Hand-
crafted designer pieces in silver or
platinum can create an elegant
blend of contemporary masculin-
ity. A diamond stud is perfect for a
night out on the town. 

The attractiveness of stain-
less steel ,  most prominently
seen in the watch segment, has
found its way into fine jewelry
for men. It has the same high-
polish appearance of platinum—
and the durability—but is much
more affordable. Stainless steel
and other metals, such as silver
and titanium, are gaining popu-
larity in rings. Chain necklaces
are designed for an industrial,
manly look. Steel pendants can
also be combined with a leather
cord for a nouveau bracelet or
necklace. Some designers are even
setting diamonds into stainless
steel pieces.

Any diamond purchased should
come with a GIA grading report,
which gives details of the quality of
the diamond based on the Four
Cs—cut, color, clarity and carat
weight. For more information on
these topics, visit GIA at
www.gia.edu, or call 800-421-7250.

A New Outlook On Men’s Jewelry

Handcrafted designer silver cuff-
links paired with a matching pen-
dant can create an elegant blend
of contemporary masculinity. (NAPSA)—By asking the

right questions, you may be able
to obtain the best insurance for
your needs, say experts at
MetLife Auto & Home. For
example,  some cars that are
expensive to repair and tradi-
tionally have higher theft rates
carry higher insurance costs. If
your new car comes equipped
with anti-theft/alarm devices or
anti-lock brakes, you may qual-
ify for discounts. For more infor-
mation about MetLife Auto &
Home, visit www.metlife.com.

America’s largest and most suc-
cessful missing child recovery pro-
gram is getting the stamp of
approval for its efforts to reunite
missing children and their fami-
lies. ADVO, Inc.’s America’s Look-
ing For Its Missing Children® pro-
gram is being honored in
Washington, D.C. as part of a new
Smithsonian Institution National
Postal Museum exhibit, In the
Line of Duty: Dangers, Disasters
and Good Deeds. For more

information regarding the Amer-
ica’s Looking for Its Missing Chil-
dren® program, visit www.advo.
com.

After three years’ worth of intense
research and in-depth strategic
planning, the Brawny® Man has a
new look. In addition, his new
appearance is accompanied by
improved paper towels. The result
is a bold new package that not only
packs a visual punch but also lets
the consumer know that the prod-
uct inside is as improved as the
image outside. To learn more, visit
the Web site at www.brawny
man.com. 




