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(NAPSA)—Far-flung family
and friends are discovering a new
breed of telephone company that
offers unlimited long-distance
calling for as little as $20 a month
by using the Internet to route
calls.

The technology is called Voice
over Internet Protocol, or VoIP
and people like Susan Jones of
Orlando, Fla. are finding it inex-
pensive, simple to install and easy
to use.

After retiring and moving to
Orlando from Oklahoma, Jones
started researching long-distance
phone companies and calling
plans on the Internet. She found
8x8 Inc., a company that sells a
product called Packet8. It costs
less than twenty dollars a month
and lets Jones use her high-speed
Internet connection and a regular
telephone for all her local, long
distance and international phone
service. The cost includes her tele-
phone number, voice mail and
unlimited calls within the United
States and Canada.

Jones said when she moved to
Orlando, she planned her budget
for housing, food and entertain-
ment but forgot about long dis-
tance and was shocked to find she
was often on the hook for over
$200 a month.

“I’m a gabber,” said Jones, who
has a daughter in New York, a son
in Seattle and friends in Okla-
homa. “So it really shot my budget
to have to pay the big long dis-
tance bills I was getting from talk-
ing so much.” 

Bryan Martin, 8x8 CEO and
Chairman, said customers like
Jones benefit most from VoIP.

“These are the people who

already have a high-speed DSL or
cable connection in their home and
use e-mail to keep in touch with
friends but also like talking on the
phone,” said Martin. “Now they are
able to connect a phone to their
Internet line and start talking for a
fraction of the cost of their previ-
ous long-distance service.”

Jones said she was impressed
by another feature of the product
which allowed her to pick her own
area code, even if it is far away
from where she lives. 

“When I signed up for the ser-
vice, I chose an Oklahoma phone
number even though I live in
Florida, so calls from friends in
Oklahoma to me here in Orlando
are local calls for them,” said
Jones. 

Setting up the service was a
snap, said Jones. Her new phone
company sent her a small adapter
that she plugged into the Internet
connection in her home. Then she
plugged her telephone into the
device and started making and
receiving calls across the US and
Canada for less than $20 a month. 

“I always thought that you had
to be a computer whiz to use tech-
nology like this, but that just isn’t
true,” Jones said. “I use a regular
telephone to make and receive
calls the way I always have. The
only thing different is my phone
bill. I laugh at myself because it
really only took just a few minutes
to set up just like the Web site
said. It was a lot easier to set up
than my VCR which is still blink-
ing 12:00, 12:00, 12:00 after two
years.”

VoIP is gaining popularity with
frustrated telephone consumers
such as Jones who are looking for
a simple, low cost option to com-
plicated calling plans and big
telephone bills. VoIP services are
simple and straightforward: Cus-
tomers can talk as much as they
want for $20 a month including
voice mail, caller ID, call waiting,
three-way calling, call forwarding
and caller ID blocking. There are
no long-term commitments.

Jones no longer counts minutes
or schedules calls for nights and
weekends. She no longer worries
about the long itemized phone
bills that never seem to add up
right and never seem like a good
deal. VoIP works for international
calls, too. Most providers offer ser-
vices to Asia and Europe with per-
minute or flat-rate plans. For
example, Packet8 offers rates of
two cents per minute to most of
Western Europe.

“Since I moved to Orlando, I’m
on the phone all the time but I
don’t worry about the bill at the
end of the month,” said Jones.
“My kids could probably use a
break from all my calls but I still
like to hear their voices anyway.”

Low-Cost Long Distance 

Today’s technology can make
long-distance calls cost a lot
less.

(NAPSA)—Here’s a bright idea
while you’re enjoying the sun in
your convertible: wear sunscreen.

Incidental sun on a daily basis
adds up to many days of sun on an
annual basis. Cumulative expo-
sure to the sun is one of the main
factors causing skin damage. “Just
15 minutes per day exposed to the
sun equates to 90 hours per year
of incidental sun exposure,” said
Tom Rohrer, MD, spokesperson for
The Skin Cancer Foundation and
clinical associate professor of der-
matology at Boston University
School of Medicine. He and experts
at Mazda recommend, as part of a
healthy daily routine, the applica-
tion of sunscreen rated at least
SPF 15.

Mazda is starting to alert cus-
tomers to this situation. For
instance, Mazda is taking the ini-
tiative to remind drivers that
applying sunscreen for protection
from the sun could be as impor-
tant as buckling up before step-
ping on the gas. To drive this
point home, the carmaker distrib-
uted windshield labels to each of
its 700 dealers as part of a new
year-round public-awareness cam-
paign with the foundation.

It’s particularly important to
remember sun safety when you’re
driving. It’s easy to think of a car
as “inside” and thus safe from the
sun. However, harmful UV radia-
tion can come through the win-
dows. Even more important is to
be careful when you’re driving
with the top down—you can get
film for the windows to filter out
damaging ultraviolet light but

with the top down you’re com-
pletely unprotected.

The labels, which will be dis-
played prominently on all convert-
ibles and sunroof-equipped vehi-
cles, urge drivers to apply
sunscreen when dropping their
tops. In addition to the MX-5 Miata
convertible, Mazda produces five
other vehicles offering sunroofs as
options, including the rotary-pow-
ered RX-8 sports car, Mazda6,
Mazda3, MPV and Tribute.

The Skin Cancer Foundation is
the only national and interna-
tional nonprofit organization con-
cerned solely with the world’s
most common malignancy—cancer
of the skin. The Foundation con-
ducts public and medical educa-
tion programs, and provides sup-
port for research to reduce the
incidence of skin cancer.

To learn more about sun expo-
sure, go to www.skincancer.org. To
learn about the new program,
visit www.mazdausa.com.

Care In Your Car

Beware of ultraviolet rays while
you’re out enjoying your con-
vertible.

(NAPSA)—Using the jagged
mountains of the Alaska Range as
obstacle courses and glaciers as
landing pads, the U.S. Army’s
High Altitude Rescue Team
(HART) is performing a unique
wilderness mission. Partnered
with the National Park Service,
the team annually spends three
weeks in and around the more
than six million acres of Denali
National Park and Preserve,
training four-person Chinook heli-
copter pilots and crews amid dra-
matic scenery and dynamic
weather patterns.

Nicknamed the “Sugar Bears,”
these crews also play a vital role
in mountaineering safety, estab-
lishing high (14,200 ft.) and low
(7,200 ft.) base camps for climbers
and remaining on standby during
peak climbing season to evacuate
stranded explorers in the harshest
conditions. 

“When you actually get called
up to this mission, you know it’s
the real thing,” says U.S. Army
Chief Warrant Officer Wade Boyn-
ton, Chief Instructor, High Alti-
tude Rescue Team. “There could
be somebody whose life literally
depends on you—that’s a good
feeling at the end of the day.
There might be somebody walking
around who might not otherwise
be here if it wasn’t for us.”

Through the partnership, the
Army aviation team—Company B,
4th Battalion, 123rd Aviation Reg-
iment, based at Fort Wainwright,

Alaska—prepares for their war-
time mission to provide heavy-lift
helicopter support anywhere in
the world. Maneuvering the mas-
sive Chinook helicopters along the
peaks and ridges of Denali
National Park and Preserve is no
easy task for these Soldiers
assigned to serve and train in the
mountains.  Each helicopter
weighs 23,000 pounds without
cargo, measures 51 feet long by 19
feet tall and travels at speeds up
to 200 miles per hour. 

“The mountain will change
hourly,” says Army Lt. Col. Randy
Rotte, Commander of 4th Battal-
ion, 123rd Aviation Regiment. “It
might be a beautiful day, you
might be fighting the sun and the
warmth, and a few hours later you
could be hunkered down in an ice
cave, riding out a pretty bad
storm.”

Remaining cognizant of their
training mission and the environ-
mental demands they face, the
team’s annual rescue assistance to
the National Park Service also
helps prepare pilots and crews for

survival situations they may face
during war. The team inserts
nearly 20,000 lbs. of essential pro-
visions such as oxygen, medical
supplies, fuel and food during the
climbing season. Tents and build-
ing materials are also transported
for shelters used by Park Service
rangers and volunteers.

About 1,300 thrill-seekers reg-
ister each year to conquer Mount
McKinley, the highest point in
North America. At 20,320 ft.,
attempting to reach the top can
overwhelm even the most sea-
soned mountaineers.

“It’s a very demanding place
for us to be and that’s why I like
to do it,” says Chief Warrant Offi-
cer and Chinook Pilot Jeffery
Gladden.

Since 1971, the Sugar Bears
have hauled hundreds of thou-
sands of troops and tons of cargo
in support of training operations
and community support missions.
Whether rescuing stranded
climbers in Denali,  hauling
1,000-gallon water buckets to
fight forest fires, performing
emergency airlifts of native
Alaskans in the face of rising
floodwaters or delivering holiday
gifts to remote orphans, these
courageous pilots and crews
remain prepared to provide air
support and perform high alti-
tude rescues under any condition.

To learn more about U.S. Army
aviation, visit www.goarmy.com or
www.wainwright.army.mil.

U.S. Army Teams Perform Unique Wilderness Mission on Mount McKinley,
High Altitude Rescue Teams in Alaska Partner with National Park Service
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(NAPSA)—No matter their des-
tination, consumers are always on
the lookout for ways to get the most
from their family travel dollar. 

Fortunately, there are many
ways for families to save money

when traveling. Here
are some travel tips
that can help you cut
costs while adding
value:

• Be on the look-
out for places with
added value such as
free welcoming gifts
for kids at hotels

• Think off season—take
advantage of discounted rates at
attractions like ski resorts during
the summer 

• Make smart choices when
dining out while on vacation

Eating on-the-go
The average family of four

spends an average of $112 a day
on food while on their vacations.
With more families looking for
nutritious and affordable meal
options while on-the-go, fast food
restaurants are providing terrific
dining options. 

For example, there’s the Market
Fresh® line from Arby’s®, which now
has fresh salads such as the
Martha’s Vineyard™, Santa Fe™ and
Asian Sesame™. All of these salads

offer fresh, unique ingredients like
sliced almonds, grape tomatoes,
dried cranberries and cut apples.
Arby’s also has Market Fresh® Low
Carbys™ wraps that are great for
people eating on the go.   

Cutting Costs
When traveling with a family

there are many ways to cut costs.
Avoid eating in pricey hotel
restaurants and theme parks. Try
something new when taking a
road trip—stop for a picnic, or
keep a soccer ball in the car that
kids can kick around during a
bathroom break. That gives every-
one a chance to take a break and
charge their batteries. 

Go with the Flow
As the Travel Mom, I am

always in search of practical
pointers that make life easier for
families when they are away from
home. My mantra for traveling
with kids is: “Be prepared. Be
realistic. Be flexible.” Prepare for
your trips by doing as much plan-
ning and research in advance as
possible, but be realistic.

Emily Kaufman is the Travel
Mom—“the authority on success-
ful travel with kids.” A regular
guest on CBS and Fox’s Good Day,
Live, she also writes a monthly
column for Women’s Day Maga-
zine and is an ABC national radio
contributor. For more tips, visit
www.thetravelmom.com.
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