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(NAPSA)—Shopping for gifts
can be a real dilemma. Just what
do you get the person who has
everything, your finicky Aunt
Mary, your co-worker or your
child’s baby-sitter? Gift cards may
be the answer: One size fits all,
and the recipients can get exactly
what they want. But before you
buy a wallet full of gift cards from
your favorite retailer or your local
financial institution, the Federal
Trade Commission (FTC), the
nation’s consumer protection
agency, wants you to know that
some strings may be attached. 

Some cards can be used only at
the retailer’s store locations; oth-
ers can be used at any retailer
and online. Some have expiration
dates. Some let you “reload” or
add money to the balance on the
card. And some have fees that can
reduce the card’s value, like acti-
vation fees, transaction fees,
monthly maintenance fees, inac-
tivity or nonuse fees, replacement
fees for lost or stolen cards, or bal-
ance inquiry fees.

Store cards sold by retailers
are usually issued free of charge.
But banks often charge a fee to
buy their cards. Some bank gift
cards come with a Personal Iden-
tification Number (PIN) that lets
you withdraw cash from an ATM. 

Other things you should know
before you buy a gift card: 

• Read the fine print. If you
don’t like the terms and condi-
tions, buy elsewhere.

• Ask about expiration dates
and fees. This information may
appear on the card itself, on the
accompanying sleeve or envelope,
or on the issuer’s Web site. If you
don’t see it, ask for it. Make sure
that whatever the salesperson
tells you is in writing.

• Check on purchase excep-
tions. For example, can you use a

store-specific gift card at both the
physical store and the store’s Web
site? Can an “all-purpose” card
really be used to buy groceries or
gasoline?

• Treat gift cards like cash. If
your card is lost or stolen, report
it to the issuer immediately. You
may be out the entire amount on
the card. Some issuers will not
replace the cards, while others
will replace them for a fee. 

• If your card expires before
you’ve had a chance to use it or
exhaust its value, contact the
issuer. They may extend the date,
although they may charge a fee to
do that. 

For more smart shopping tips,
visit ftc.gov/consumer. The FTC
works for the consumer to prevent
fraudulent, deceptive and unfair
business practices in the market-
place and to provide information
to help consumers spot, stop and
avoid them. To file a complaint or
to get free information on con-
sumer issues, visit ftc.gov or call,
toll-free, 1-877-FTC-HELP (1-877-
382-4357); TTY: 1-866-653-4261.

Tips For Buying And Using Gift Cards

Some gift cards come with
strings attached, like fees and
purchase exceptions.

Building A Greener Future
(NAPSA)—“Green building” is

a home-building concept that uses
design, construction and mainte-
nance to create more energy-effi-
cient, environmentally friendly
buildings.

The popularity of this concept
is growing. According to a recent
study, green-built homes will
account for between $19 and $38
billion in construction by the end
of 2007.

As the demand for green build-
ings grows, experts at the South-
eastern Lumber Manufacturers
Association (SLMA) ask homeown-
ers to consider these “green” facts:

• Unlike steel and concrete,
wood does not conduct heat and
cold, making it the most energy-
efficient building material. 

• Wood products require less
energy to manufacture than
cement, steel or other alternatives
—five times less than cement and
24 times less than steel! 

• Forest growth in the U.S. has
continually exceeded harvests—
the geographic area that encom-
passes the U.S. today has more
forest cover than it did in 1920.

One of the “greenest,” most
energy-efficient home-building
materials is wood. It requires less
energy to manufacture.

(NAPSA)—Many couples are
getting married and starting fami-
lies in their 30s—often a lot later
than they’d planned. 

While women 25-29 have the
highest birth rates, births to older
women are increasing signifi-
cantly, with many women becom-
ing first-time moms in their 30s
and 40s. According to the National
Center for Health Statistics, birth
rates for women ages 35 to 39 are
up 43 percent between 1990 and
2004. 

Waiting to start a family is
often complicated by the fact that
it can take an older couple longer
to conceive. Added to the emo-
tional turmoil couples experience
when trying time and time again
is the financial burden it also
imposes. 

Kinsey and Don Eliot tried con-
ceiving for four years before Kin-
sey actually became pregnant. 

“Between the doctors visits, the
home pregnancy tests and the
medications we used in order to
conceive a child, we ended up
spending a lot more than your
average couple to have a child,”
said Kinsey. “I was using about
four to five pregnancy tests alone
in a month. And at $15 to $20 a
test, it wasn’t cheap.” 

Many couples tend to think
that financial planning for a baby
should begin when the baby is
born. Many don’t expect the finan-
cial burden associated with trying
to conceive. 

One small way couples can
reduce the burden is to use new
refillable test systems. For exam-
ple, a new digital test called Con-
firm Clearly offers virtually

unlimited use with a refillable
reader and disposable test sticks.
Because users only have to buy
the refillable test reader once,
Confirm Clearly offers a great
value. Refills generally lower the
cost to approximately $5.00 a
test. 

“For many patients who are
trying to conceive, there can be a
big emotional impact on their
lives. What they don’t prepare for
is the huge financial burden that
can come as well,” said Dr. Julie
DaVolio of Plano Women’s Health-
care in Texas.

“If I had a refillable test at the
time or a test that was more cost
effective, it would have saved us a
lot of time, a lot of money and a
lot of stress,” said Kinsey. “With
the refillable tests, you have those
on hand for future use and I think
it would help a lot of people trying
to conceive.” 

For more information, visit
www.confirmclearly.com. 

When Planning A Family Is A Challenge

Using refillable pregnancy tests
is one easy way that couples
can reduce the financial burden
of family planning.

(NAPSA)—What Is Dry
Mouth?

Dry mouth is the feeling of not
having enough saliva, or spit, in
your mouth. If you have dry
mouth all or most of the time, you
know it can be uncomfortable and
may even cause problems with
chewing, swallowing or speaking. 

Who Is Likely To Have
Dry Mouth?

While anyone can have dry
mouth, older adults are commonly
affected by it, say dental re-
searchers at the National Insti-
tutes of Health (NIH). It’s not
because of the aging process
itself, they say, but because older
adults are more likely to take
medications or have diseases or
conditions that can lead to
reduced salivary flow. Medica-
tions for high blood pressure,
depression and urinary inconti-
nence—and several others—can
cause the salivary glands to make
less saliva. Additionally, older
adults may be more likely to have
diseases such as diabetes, which
can cause dry mouth. Certain
cancer treatments can also affect
the salivary glands. Head and
neck radiation therapy can cause
the glands to produce little or no
saliva. Chemotherapy may cause
the salivary glands to produce
thicker saliva, which makes the
mouth feel dry and sticky. 

If you think you have dry
mouth, the dental experts at NIH
advise you to see your doctor or
dentist about what you might do
to get relief.

How Is Dry Mouth Treated?

Dry mouth treatment depends
on what is causing the problem.
Be sure to see your doctor or den-
tist to try to find out the reason
for your dry mouth and which
treatment might be helpful.
Treatment may be as simple as
changing your medication or its
dosage. Your doctor or dentist
might also suggest a medication
that can help stimulate saliva
flow or advise you to use artificial
saliva to help keep your mouth
wet. 

In addition to treatments sug-
gested by your doctor or dentist,
here are some things you can do
at home: 

• Sip water or sugarless drinks
throughout the day.

• Avoid drinks with caffeine,
since caffeine can dry out the
mouth.

• Sip water or sugarless drinks
during meals to make chewing
and swallowing easier.

• Chew sugarless gum or hard
candy to stimulate saliva flow.

• Avoid using tobacco and alco-
hol, since both dry out the mouth.

Dry Mouth

To view or order a free copy of a
publication about dry mouth,
visit www.nidcr.nih.gov.

by Paul Goat Allen,
Barnes&Noble.com

(NAPSA)—In 1983, L. Ron
Hubbard began the annual Writ-
ers of the Future contest as a sin-
gularly unique means for gifted
new science fiction/fantasy writers
and illustrators to have their work
acknowledged on a worldwide
stage. Since then, over the past 22
years, the contest has become the
standard by which any aspiring
writer and illustrator in science
fiction and fantasy “measure their
work,” according to editor Algis
Budrys.

Notable selections in Volume
XXII include Diana Rowland’s
“Schroedinger’s Hummingbird,”
which takes on quantum mechan-
ics in a story a la Ray Bradbury’s
time travel classic, “A Sound of
Thunder.” Carol and Mark have
lost their young son in a tragic
accident, and Carol, who has the
ability to move back and forth
through time, is futilely trying to
re-create their idyllic past—again
and again and again. “The Sword
from the Sea” by Blake Hutchins
is a darkly poetic fantasy reminis-
cent of Ursula K. Le Guin’s Earth-
sea sequence that revolves around
an orphan girl named Gull. Pos-
sessing magical abilities that some
in her oceanfront village consider
heretical, the child’s life changes
dramatically when a strange war-
rior washes ashore. Brandon
Sigrist’s “Life on the Voodoo Driv-
ing Range,” about a homeless

man’s struggle to survive, is equal
parts contemporary fantasy and
cautionary tale.  

One of the joys of reading
anthologies is discovering exciting
up-and-coming authors—with
breathtaking new visions, innova-
tive writing styles, etc.—and in
the 22nd annual edition of “Writ-
ers of the Future,” that literary
bliss couldn’t be more satisfying.
If the dozen winning stories fea-
tured within are any indication,
the future of the genre is in more
than capable hands.

New Literature

A new collection of great science
fiction is available.

***
Friends, and I mean real friends,
reserve nothing. The property
of one belongs to the other.

—Euripides
***

***
Never do anything against con-
science even if the state
demands it.

—Albert Einstein 
***

***
Whoever undertakes to set him-
self up as a judge of Truth and
Knowledge is shipwrecked by
the laughter of the gods.

—Albert Einstein 
***

***
The last temptation is the great-
est treason: To do the right deed
for the wrong reason.

—T.S. Eliot 
***




