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(NAPSA)—There are now
nearly 45 million Americans with-
out health insurance, including 9
million children—more than the
total number of kids enrolled in
the first and second grades in U.S.
public schools—and the numbers
could be even higher. 

For the past 10 years, the State
Children’s Health Insurance Pro-
gram, or SCHIP, has provided
health coverage to children whose
parents cannot afford coverage or
who are not offered health insur-
ance through their jobs. Through
the program, millions of children
have access to a doctor when they
are sick and get the health care
that they need to stay healthy.

This year, SCHIP must be
reauthorized by Congress in order
to continue. The current funding
levels for these state programs—
set in 1997—are not adequate to
keep up with the growing num-
bers of uninsured kids, so it will
take an increase in federal fund-
ing just to cover kids currently
enrolled in these programs, with
more money needed to help the
millions more uninsured children.

The Robert Wood Johnson
Foundation is focusing its Cover
the Uninsured campaign in 2007
on the need for children to have
health insurance. Now in its fifth
year, the campaign is the largest

mobilization in history to shine a
national spotlight on the need to
secure health coverage for all
Americans. The Foundation and
the broad network of business
owners, union members, teachers,
students, consumers, doctors,
nurses, faith leaders and others
involved in this campaign are
planning activities that highlight
the success of SCHIP, demon-
strate the ongoing need for ensur-
ing that children have health cov-
erage and enroll eligible families
in insurance programs.

“The country’s most successful
effort to cover kids is in danger
unless Congress and the presi-
dent act decisively to reauthorize
and expand SCHIP,” said Risa
Lavizzo-Mourey, M.D., M.B.A.,
president and CEO of the Robert
Wood Johnson Foundation. “If
they fail to renew and adequately
fund the program, they will be

abandoning millions of uninsured
children, and the nation will lose
an important opportunity to make
further progress in covering the
uninsured.”

The centerpiece of the effort is
Cover the Uninsured Week, to be
held April 23-29, 2007. Activities
during the Week will include press
conferences, enrollment activities,
community forums, seminars for
small businesses, educational
events on campuses, faith-based
activities and more.

“Covering children is an
important first step in covering
all Americans, and SCHIP is crit-
ical to achieving that goal,” said
Lavizzo-Mourey. “There has
never been a more important
time for us to come together and
support federal efforts to provide
health coverage to children. Con-
gress must properly fund SCHIP
and make America’s uninsured
their top priority.”

In addition to pushing for
SCHIP reauthorization and ex-
pansion, organizations nation-
wide will host events to enroll eli-
gible children in existing public
programs, such as SCHIP and
Medicaid.

More information about the
campaign and Cover the Unin-
sured Week activities is available
at www.CoverTheUninsured.org.

Campaign Seeks Help For Millions Without Health Insurance
Cover The Uninsured Campaign Focuses On Helping 

America’s Uninsured Children

What is SCHIP?
The State Children’s Health Insurance 
Program (SCHIP) was authorized by 
Congress in 1997 to provide coverage for 
children living in families earning too 
much for Medicaid, but not enough to 
afford private insurance. Today, more than 
6 million children are covered by SCHIP.

(NAPSA)—To steer this riding
season in the right direction,
you’ll want to make sure your
motorcycle, and your motorcycle
insurance policy, are in good work-
ing order before hitting the open
road. 

While you should always check
your owner’s manual for specific
guidelines, here are some general
tips for getting ready:

1. Change the oil and filter.
Many manufacturers recommend
changing the oil and filter before
storing a bike for any extended
period of time and again when you
bring it back out for riding season.
Be sure to first start up the motor-
cycle to warm the engine and then
shut it off before changing the oil
and filter.

2. Check the belt or chain.
Make sure it is set to the manufac-
turer’s recommended tension. And
if you have a chain, lubricate it.

3. Check nuts and bolts.
Start off the riding season with a
solid bike. Make sure everything
is tight. “A well-maintained
motorcycle not only assures a fun
time, it can save you money by
avoiding accidents, which helps to
keep your insurance rates down,”
says Rick Stern, motorcycle prod-
uct manager, The Progressive
Group of Insurance Companies.

4. Inspect tires. Look for any
damage and also make sure each
tire is inflated to the correct pres-
sure. You’ve only got two tires, so
for maximum stability it is very
important to avoid underinflation
as well as overinflation.

5. Look for fluid leaks. The
easiest way to check for this is to
look at the floor under the motor-
cycle. Leaking oil or brake, radia-
tor or clutch fluid can cause their
own special problems. For exam-

ple, being low on brake fluid could
make it hard to stop your motor-
cycle. You don’t want to find that
out after you’re already on the
road.

6. Check all lights. Make
sure headlights, taillights, brake
lights and turn signals are all
functioning properly.

7. Brush up on your riding
skills. Find a safe place to prac-
tice riding skills such as fast
stops, figure eights, U-turns, etc.,
so you’re ready for the season.
You’ll be glad you did. 

8. Update your policy. Per-
haps one of the most important
things you can do at the start of
the season is review your insur-
ance coverage to be certain you,
and your bike, are covered. Talk to
your local independent insurance
agent. 

Independent agents represent
many companies and they can
help you understand the cover-
ages you need. An independent
agent can also help you find the
combination of price and service
that’s right for you. To learn more
or to find an independent agent,
visit driveinsurance.com. 

Eight Tips For Gearing Up To Motorcycle Season

Checking your bike and your
owner’s manual can put you on
the road to safety and fun. 

(NAPSA)—Parenting young
children while taking care of your
own parent with cancer at the
same time can mean juggling
practical and emotional priorities.
The patient information Web site
of the American Society of Clinical
Oncology, www.plwc.org, offers
tips about healthy caregiving.

Addressing Children’s 
Concerns

Set aside regular times each
day to give children undivided
attention, even if it is for only 10
or 15 minutes.

Talk to children openly and in
age-appropriate language about
your parent’s illness. Let children
know that it is normal for people
who care about a family member
who has cancer to be worried or
sad sometimes.

Encourage them to ask ques-
tions and answer honestly. Be
careful not to promise things will
be okay if they may not, but reas-
sure them that you will let them
know if anything changes.

Caring For Parents 
With Cancer

Ask the social worker, a nurse or
doctor from the cancer treatment
center for referrals to resources in
your community, such as trans-
portation assistance, home deliv-
ered meals and home nursing care.

Request a home safety evalua-
tion by a visiting nurse or occupa-
tional therapist, for recommenda-
tions on adaptive devices and
services to enhance safety and
functional independence.

Make contingency plans so that
a relative or friend can relieve the
caregiver on short notice.

Coping Strategies 
For Caregivers

As often as possible, try to eat
a balanced diet and get enough
sleep and regular exercise.

Allow yourself small intervals of
time to rejuvenate, such as plan-
ning time with family or friends
that does not involve discussions or
tasks related to cancer.

Take advantage of local care-
giver support groups, as well as
online support groups and mes-
sage boards.

Many of these suggestions cen-
ter around the theme of asking for
help. Most family and friends are
willing to help, particularly when
given specific suggestions. Dele-
gating tasks can help you spend
more quality time with your chil-
dren and your parent and allow
you to keep yourself healthy.

Visit www.plwc.org for more
tips on caring for a parent with
cancer, in addition to doctor-
approved cancer information.

Sandwich Generation: Parenting While Caring For Parents With Cancer 
Helpful Tips From The American Society Of Clinical Oncology

(NAPSA)—Last year, nearly 45
million people filed changes of
address with the U.S. Postal
Service. And, according to a Postal
Service official, more and more peo-
ple are using the Internet to do so. 

“In 2006, 14 percent of people
who filed changes of address used
the Internet, up from 12 percent
in 2005,” says Charles E. Bravo,
senior vice president, Intelligent
Mail and Address Quality. “In all,
nearly seven million people filed
address changes at usps.com. It’s
the fastest, easiest, and most con-
venient way to file.”

Other change-of-address op-
tions include Telephone Change of
Address at 1-800-ASKUSPS and
the hard-copy Mover ’s Guide
found in Post Offices.

In addition to making sure that
your letters, statements, and
advertising mail follow you to
your new home, you might want
to consider participating in the
optional Catalog Request Card
Service, available both online and
with the Mover’s Guide.

This is how it works: After you
complete the Change of Address
form, you can select specific retail
catalogs—current or new—or
choose “No Thanks.”

“Americans requested that 12
million catalogs be sent to their
new homes in 2006,” says Bravo.
“We’re providing this service so
that people can have their favorite
catalogs on hand when they’re
needed most, to organize their
homes quickly and easily when it’s
convenient for them,” says Bravo. 

There’s a strong correlation
between Internet use and a pref-

erence for hard-copy catalogs,
according to Bravo. “Many of our
customers who show a preference
for Internet Change of Address
also show a preference for hard-
copy catalogs,” he says. “About 10
times as many people who file
changes of address online also like
receiving catalogs in the mail,
compared to those who prefer to
change their addresses with a
hard-copy form. These customers
request that an average of 5.5 cat-
alogs be sent to their new homes.”

An independent federal agency,
the U.S. Postal Service is the only
delivery service that visits every
address in the nation, 146 million
homes and businesses, six days a
week. It has 37,000 retail locations
and relies on the sale of postage, prod-
ucts and services to pay for operat-
ing expenses, not tax dollars. The
Postal Service has annual revenues
of $73 billion and delivers more than
46 percent of the world’s mail volume. 

Every day, more than 800,000
people visit its website: usps.com.

Nearly 7 Million Americans Changed Addresses Online In 2006
And 12 Million Catalogs Were Requested For New Homes

Letting friends, family and cata-
log companies know about a new
address is easier than ever.

***
There is only one real happi-
ness in life, and that is the hap-
piness of creating. 

—Frederick Delius
***

***
Definition of happiness: The full
use of your powers along lines
of excellence. 

—John F. Kennedy
***

***
I count myself in nothing else
so happy as in a soul remem-
bering my good friends. 

—William Shakespeare
***

***
That action is best which pro-
cures the greatest happiness for
the greatest numbers. 

—Francis Hutcheson
***

***
But what is happiness except
the simple harmony between a
man and the life he leads?

—Albert Camus
***

***
Never mistake motion for
action. 

—Ernest Hemingway
***




