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by Scott Merritt
(NAPSA)—Is it me or do they

launch the space shuttle these
days for the sole purpose of
repairing what went wrong on
takeoff to avoid catastrophes upon
re-entry? I support safety but
nowadays the phrase “Let’s light
this candle”—famously spoken
week after week by Rabbi
Mordechai Goldfarb of Congrega-
tion Beth Shalom in the Connecti-
cut suburb of Old Saybrook—
takes on a new meaning.

The space program was all but
dead after a successful series of
moon missions in the ’60s and
’70s. Though that was the heyday
of LSD, so whether or not man
actually walked on the moon
remains a mystery. One thing that
we know for sure is that Tom
Hanks was THIS close to doing so,
but didn’t (as illustrated in the
Hollywood blockbuster film “Tom
Hanks Never Walked on the
Moon”).

Launched with much fanfare
in the early 1980s, presumably by
engineers who hated ’80s elec-
tronica music so badly that they
couldn’t even stay on the same
planet with it, the space shuttle
program represented the next
revolution in space travel. The
orbiter was able to run missions
repeatedly...unless, of course,
someone forgot to tighten a screw
somewhere along the way.

Such was the unfortunate case
with the space shuttle Challenger,
which completed nine missions
before disintegrating on January
28, 1986. This disaster could have
been avoided had the O-rings been
shaped like actual O’s, rather
than rhombuses. Seven lives, and
a vehicle almost as cool as a
DeLorean, were lost as a result of
a simple geometry problem.

The Challenger disaster
brought the space program to a

grinding halt—until they built a
space shuttle with a much cooler
name. Thus was born the Endeav-
our, which while an American
spacecraft, was inexplicably
named by a Brit called Reginald
Huggins, III—thereby explaining
the randomly placed “U.”

Shuttle launches eventually
became passé. Launch coverage
moved from broadcast networks to
the Weekly World News, which
features the latest-breaking space
news you won’t read anywhere
else, such as this actual passage:

“ . . . the f i f ty- four-year-old
astronomer claimed that not only
was Pluto still a planet but that it
was inhabited by Irish sheepdogs.”

This is clearly news you will
see nowhere else.

The shuttle program languished
until February 1, 2003, when
Cuban percussionist Ramón
“Mongo” Santamaría passed away
unexpectedly. Ironically, his music
was playing at mission control that
day when Columbia burned up
upon re-entry. NASA scientists
determined that a hole formed on
the shuttle’s wings, caused by a
piece of foam that peeled away from
the fuel tank during the launch.

Since then, NASA has become
the king of all overprotective
mommies when it comes to its
space program. Upon launch,
every shuttle’s cargo bay is
stocked with heat-resistant tiles, a
Costco-sized container of Tang
and several cases of those diapers
the crazy astronaut wore when
she drove cross-country faster
than a shuttle in order to “talk to”
someone who made whoopee with
her imagined astronaut boyfriend.

The tiles in the cargo bay are
there to replace damage sus-
tained upon takeoff. Meaning:
The space program has become
the world’s costliest unnecessary
repair shop.

In the old days, astronauts
lived on the edge. Staring death in
the face, and in most cases dying
doing so. But they earned the
acclaim of the American people.

Noted sci-fi author Larry Niven
put it best in 2001 when he said,
“Dinosaurs became extinct
because they didn’t have a space
program. And if we become extinct
because we don’t have a space pro-
gram, it’ll serve us right!” Which
begs the question: Has he been
conscious for the past 40 years?

Nevertheless, the space pro-
gram forges ahead. The space
station won’t build itself, dia-
pered astronauts need training
for their next tile-replacement
mission and sci-fi writers need to
ignore reality and say ridiculous
things about why dinosaurs went
extinct.

•Scott Merritt ’s  work has
appeared in Newsday, Travel +
Leisure and Business Traveler.
He’s won awards for all sorts of
stuff, including raising $65 mil-
lion for a charity and having per-
fect attendance in third grade.
His amusing musings can be
found on his humor blog at
http://funnylittleworld.blogspot.com.

Help Wanted: Space Shuttle Astronaut/Tile Mason 

(NAPSA)—While most parents
and guardians wouldn’t give an
unfamiliar person their home
address, their teenagers might
provide this information and more
to people they don’t know over the
Internet. Every day, teens and
young adults use social network-
ing Web sites, chat rooms and per-
sonal blogs to share unique infor-
mation about themselves, but also
personal information that could
put them at risk of being
approached by someone who
means them harm. 

Now, parents, guardians and
mentors have a way to help pro-
tect the younger people in their
lives from falling victim to these
online risks. The 2 SMRT 4U
Family/Educator Toolbox provides
adults with online resources so
they can learn about highly popu-
lar social networking sites and
engage youth in an important dia-
logue about the potential risks of
posting too much information
online. 

The Toolbox is a new compo-
nent from the 2 SMRT 4U cam-
paign, a national Internet safety
awareness initiative created by
the U.S. Postal Inspection Service,
The National Center for Missing
& Exploited Children (NCMEC)
and in support of the U.S. Attor-
ney General’s Project Safe Child-
hood. Since its launch in Novem-
ber 2006, the campaign has
reached hundreds of thousands of
teens, tweens and young adults
with helpful do’s and don’ts for
navigating and posting on Inter-
net sites. The campaign Web site,
2SMRT4U.com, has logged more
than 419,040 requests for the free
2 SMRT 4U ring, a tangible
reminder for teens to “Type smart.
Post wisely.” 

A recent survey commissioned
by NCMEC and conducted by the
University of New Hampshire
found that 34 percent of teens
posted their real names, telephone
numbers or home addresses
online. Once posted on the Inter-

net, this information, as well as
information or photos that reveal
local sports teams, activities or
locations unique to the teen, is
live in cyberspace for anyone to
see and act on. 

Designed to help families and
educators learn more about
increasingly popular social net-
working sites and how they are
used as a communications tool,
the 2 SMRT 4U Family/Educator
Toolbox provides tips and ideas on
how to talk openly with teens
about the potential risks of reveal-
ing too much information. It con-
sists of three components: “Social
Networking 101,” “Start a Conver-
sation” and “Safety Tips” for fami-
lies and educators. The Toolbox
also includes real-life stories from
teens; tips for families, educators
and teens; a poster and two sets of
resource cards for adults who
want to spread the word about
Internet safety to the young peo-
ple in their lives. For those who
instruct or mentor the youth audi-
ence, the Toolbox also has a down-
loadable presentation for mentors,
counselors or teachers to share in
a group setting.

To learn more about the 2
SMRT 4U campaign, visit
www.2SMRT4U.com, where you
can access the 2 SMRT 4U Fam-
ily/Educator Toolbox or request a
free 2 SMRT 4U ring.

A recent survey found that 34
percent of teens posted their real
names, telephone numbers or
home addresses online.

Internet Safety Tools For Families

(NAPSA)—Henry J. Cook III is
the National Commander of the
Military Order of the Purple Heart
(MOPH), the only congressionally
chartered veterans’ service organi-
zation for combat-wounded veter-
ans. The MOPH, with more than
39,000 Patriot members, exists to
offer support and assistance to the
combat wounded and their fami-
lies. His story is indeed a profile in
courage.

Henry Cook first enlisted in the
Army in 1953 at the age of 16.
The Army sent him home, but he
went back in 1955 and enlisted
again. He was excited about the
Special Forces and joined the elite
unit in 1959. He completed air-
borne training and in 1964 gradu-
ated from Officer Candidate
School and was commissioned a
2d Lt., Infantry. His Army assign-
ments included training in three
Army branches: Infantry, Intelli-
gence and Artillery. However,
most of his time was spent in Spe-
cial Forces.

He was a career Special Forces
(Green Beret) officer, having
served for 42 years of combined
duty, active and reserve, and was
a Green Beret for 33 of those
years. He retired as a colonel of
Special Forces.

Behind Enemy Lines
His combat tours began in Viet-

nam, where in 1967-68, as a lieu-
tenant and captain, he was a mem-
ber of the then top-secret Mobile
Guerrilla Forces, which involved
the leading of indigenous troops in
operations behind enemy lines and
in areas denied to conventional mil-
itary forces. He operated behind
enemy lines for extended periods of
time conducting guerrilla opera-

tions against North Vietnamese
and Vietcong targets.

Wounded On His Birthday
He was first wounded on Feb-

ruary 3, 1968 (his birthday), and
was wounded a second time while
a patient in the Intensive Care
Unit of the 3rd Surgical (MASH)
Hospital at Dong Tam, Vietnam
during the 1968 Tet Offensive.

In 1990, Cook was called back
to active duty to serve at the U. S.
Special Operations Command,
where he served as a Deputy
Director of Special Operations. He
served in support of Desert
Shield, Desert Storm and Opera-
tion Provide Comfort, which pro-
vided relief and protection to the
Kurds in Northern Iraq.

Cook, a master parachutist, is
a graduate of the U.S. Army Com-
mand and General Staff College
and the U.S. Army Special Forces
School. He is a practicing attorney
and currently serves as a munici-
pal judge in Bay St. Louis, Miss.

Henry J. Cook III: A Profile In Courage

Besides two Purple Hearts,
Colonel Cook’s military decora-
tions include the Bronze Star for
Valor and the Combat Infantry
Badge.

by John Addison
(NAPSA)—If you want to retire

on easy street, have a plan for any
financial roadblocks. 

Soaring health care costs,
endangered pension plans and
other unanticipated expenses
have left many of today’s seniors
with growing debt. In fact, se-
niors age 65 and older are now

the fastest-growing
group filing for
bankruptcy. 

The good news is
that you can protect
yourself with tools,
including an Indi-
vidual Retirement
Account (IRA). Here’s
a closer look:

Tax Benefits
Both Roth and traditional IRAs

come with great tax benefits. Tra-
ditional IRAs often allow you to
deduct your contribution from
your current taxable income. Plus,
your money grows tax deferred
until you reach retirement age (at
that time, the money is taxed).
The Roth IRA does not provide an
immediate tax break, but once
your money is in a Roth, these
contributions will never be taxed
again and any earnings will be
tax-free. 

You Can Play Catch Up
Savers age 50 and older can

take advantage of higher “catch-
up” contribution limits and sock
away an extra $1,000 per year for
tax-advantaged growth.

Now’s The Time
You can sock away up to $4,000

into an IRA for the 2007 tax year.
Contribution limits rise to $5,000
in 2008. 

Getting Started
Once you get going, you can set

up automatic contributions for as
little as $25 a month. Make it
easy to save and you’ll be on your
way to retirement dreams. 

The guidance of a financial pro-
fessional can be helpful when
developing a retirement plan. 

For example, the financial pro-
fessionals at Primerica can help
you set up an IRA. Plus, they
have created a guide that shows
you how to take control of your
financial life. To get a copy of
“How Money Works,” write to
Primerica, 3120 Breckinridge
Blvd., Duluth, GA 30099, ATTN:
Corporate Relations, or call (770)
564-6329. For more information,
visit www.primerica.com.

• John Addison is co-CEO of
Primerica, a subsidiary of Citi-
group, Inc.

Making Retirement Work
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(NAPSA)—Many new hearth
products can be safely—and
affordably—installed in an exist-
ing room without the need for
major remodeling. To learn more,
visit the Hearth, Patio & Barbe-
cue Association Web site at
www.hpba.org.

**  **  **
Metallic glazes such as those in

the Benjamin Moore collection can
be a brilliant way to achieve a chic
effect on your walls. For more
ideas, inspiration, color combina-
tions and techniques, you can buy
a helpful DVD through Benjamin
Moore retailers or online at
www.benjaminmoore.com.




