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(NAPSA)—You may play an
important role in getting the
schools, roads, police and other ser-
vices your neighborhood needs if
you’re ever among the people get-
ting the American Community Sur-
vey from the U.S. Census Bureau. 

The new survey is actually not
“new” at all; the questions are vir-
tually the same as ones answered
in Census 2000 by a sample of the
population. But by surveying a
small percentage of the popula-
tion each year throughout the
decade, people can get a much
clearer—and more timely—look
at how their communities are
changing. This is important,
because decision makers need
current information to meet the
needs of your communities. 

Your answers and those col-
lected from other people in the sur-
vey help federal and state officials
determine where to distribute more
than $300 billion annually for
important services like health care,
education and transportation. 

Your survey answers help local
government and community orga-
nizations locate facilities such as
day care centers, senior citizen
community centers, health care
clinics and even playgrounds. 

The information helps emer-
gency planners speed disaster relief
to areas where people need special
assistance evacuating. Information
about where people live and work
and the times they leave for work is
used to plan highways, roads,
bridges and tunnels in areas that
need them. 

Businessmen and -women can
use the data to: 

1. Determine where to open
new stores, restaurants or day
care centers

2. Determine if a community has
the workforce the company needs

3. Forecast future demand for
products or services. 

“The American Community Sur-
vey signals a dramatic improve-
ment in the availability of local
data used by government, commu-
nities and businesses,” said Census
Bureau Associate Director Preston
Jay Waite. “The data are vital for
the planning, implementation and
evaluation of policies that affect our
daily lives.” 

Responses to the survey are
strictly confidential and protected
by law. No information that can
identify anyone personally may be
used, shared, sold or discussed by
the Census Bureau or its workers. 

By law, if you get the survey, you
have to answer it. If you don’t
answer by mail, a Census Bureau
official may try to reach you by
phone or contact you in person to
complete the survey. 

Only about one in 480 addresses
a month nationwide receives the
survey. If you have any questions
about it, answers can be found on
the Census Bureau Web site at
www.census.gov. Type in “ACS” in
the search bar.  

Help Your Community Get Its Share Of Government Funding

In these fast-paced times, 10
years is too long to wait for
detailed census data. So the gov-
ernment now conducts part of
the census through a survey sent
every year. 

(NAPSA)—Many contact lens
wearers regard their contact lenses
as consumer products that can be
purchased and used with as much
thought and consideration as
toothpaste, sunscreen and other
health and beauty items. However,
it is important to understand that
contact lenses are, in fact, medical
devices and should be used with
the same care and consideration as
other medical products. To remind
contact lens wearers about the
importance of contact lens care,
eye care professionals are encour-
aging people who wear contact
lenses to “get back to basics.” 

“We need to let the public know
that there is a new standard of
care for soft contact lenses, with
the important goal of preventing
infection and promoting eye
health,” said Joe Shovlin, O.D.,
from Scranton, Pennsylvania, one
of the eye doctors participating in
an awareness campaign called
Elevate Your Eye (EYE) Care.

Based on his involvement in
the EYE Care campaign, Dr.
Shovlin offers five tips for lens
wearers:

1) Rub, rub, rub your lenses
clean. In recent years, “no-rub”
cleaning solutions became popular,
but today most eye doctors advocate
using a “rub-and-rinse” approach.
“The latest research found that
nearly all eye care professionals rec-
ommend a rub-and-rinse regimen to
their patients,” said Dr. Shovlin. “I
believe that rubbing lenses clean is
the safest approach, and would say,
simply, ‘no rub, no clean.’” 

It is important to clean lenses
each time they are handled. If you
use a multipurpose solution, place
a few drops of solution in your
palm before placing your contact
lens in your hand, then rub for a
full 10 seconds (about the same
amount of time it takes to send a
text message) on each side of the

lens in a back and forth and up
and down motion across the lens.
Then, rinse the lens with more of
the solution for five seconds on
each side before placing it in your
contact lens case with brand-new
multipurpose solution and allow
lenses to soak for a minimum of
six hours for disinfection, cleaning
and protein removal.

2) Always rinse lenses with
contact lens solution, never
with tap water. Even though tap
water is fine to drink, it may harbor
a microorganism that can cause an
infection in your eye. Consequently,
lenses and tap water should not
mix. Yet a recent survey found more
than one in five contact lens wear-
ers is unaware of the danger.

“Contact lens solutions are spe-
cially formulated to clean your
lenses and guard your eyes,” said
David Hansen, O.D., director of
Professional Services at Advanced
Medical Optics (AMO), an eye
care company that is leading the
efforts behind the EYE Care
awareness campaign. “Using a
quality lens solution, such as
AMO’s new Complete® Multi-Pur-
pose Solution Easy-Rub™ Formula,
not only protects your eyes, but
can also make them feel better,”
said Dr. Hansen. 

3) Avoid wearing contacts
in swimming pools, hot tubs
and showers. Seventy percent of
contact lens users report going
into water while wearing their
lenses. Although no one wants to
be inconvenienced, the risk of tap
water or treated water getting on
your lenses becomes significant in
a wet environment. Other con-
cerns include the chemicals used
in pools and hot tubs, and the risk
of losing your lenses. 

4) Don’t let your lens case
become an infection point. Doc-
tors advise patients to clean out
their lens cases every day with con-
tact lens solution and replace their
cases every one to three months.
Think of your contact lens case as
having an expiration date. A recent
survey, though, found that the
majority of contact lens wearers
does not follow either recommenda-
tion, and some never clean their
cases. 

Contact lens wearers should also
avoid “topping off” the case—that is,
just adding a little new solution,
without emptying the used solution
and rinsing out the case. Used solu-
tion can harbor harmful bacteria,
which can contribute to infection.

5) Listen to your eye doc-
tor—and make sure your eye
doctor listens to you. “Your eyes
are different from mine, so we need
to discuss what works best for you
as an individual,” said Dr. Shovlin.
He has seen problems arise when
patients change disinfecting solu-
tions without talking to their doc-
tors. “Contact lenses are not just
another product, but are more akin
to a sensitive medical device,” he
said. “We need to all take more
time to discuss eye safety—
because our eyes are worth it.”

For additional tips or to down-
load a video podcast of the EYE
Care Guide, visit www.your
healthyeyes.com.

Elevate Your Eye Care—Top Tips To Maximize Contact Lens Safety

Always rinse lenses with contact
lens solution, never with tap
water, doctors advise.

(NAPSA)—There’s a new
online resource that could be the
right prescription for consumers
seeking credible health informa-
tion. Its purpose is to help con-
sumers get accurate information
in a timely fashion via a Web
page and a free monthly elec-
tronic newsletter. 

The Food and Drug Adminis-
tration (FDA) has launched a
new Web page to make it easier
for consumers to find and under-
stand information on the
agency’s Internet site. 

The new Web page, “Con-
sumer Health Information For
You and Your Family”
(www.fda.gov/consumer), will
provide more comprehensive and
timely information than was pre-
viously possible through the
agency’s recently discontinued
bimonthly printed magazine.
Individuals can receive monthly
updates by subscribing to 
the new e-newsletter at  
www.fda.gov/consumer/consumer
enews.html. 

Articles posted on the new
Web page will inform the lay
reader about important public
health developments in language
that is factual and easy to read. 

The page also provides an
array of links to useful informa-
tion about the various products
that FDA regulates, including
medical devices, medicines, food,
vaccines,  radiation-emitting

products, cosmetics, and animal
feed and drugs. In addition, the
page includes links to other FDA
Consumer Newsletters, including
FDA & You (secondary school
students, teachers and parents),
www.fda.gov/cdrh/fdaandyou,
and Maturity Health Matters
(older adults) ,  www.fda.gov/
cdrh/maturityhealthmatters. 

The page also links to some
essential health information in
Spanish. 

One article describes FDA’s
ongoing investigation of the
recent recall of more than 100
brands of pet food. Another arti-
cle gives information about lipo-
suction. FDA will continue test-
ing the usefulness of this Web
page to make sure that con-
sumers find it easy to use,
responsive and comprehensive. 

“The Web page and e-newslet-
ter are important new consumer
resources,” says Andrew C. von
Eschenbach, Commissioner of
Food and Drugs, “that will fea-
ture timely stories on pressing
FDA topics, provide links to our
most requested information, and
include interactive content.”  

Comments and questions 
may be sent via e-mail  to 
fdaconsumerlist@oc.fda.gov or
mailed to FDA Consumer Health
Information, Food and Drug
Administration (HFI-40), 5600
Fishers Lane, Rockville,  MD
20857. 

New Web Site And Newsletter Target Consumers

(NAPSA)—Many holiday deco-
rations can trigger asthma symp-
toms in children. A preventive,
maintenance asthma medicine
indicated for use in children 12
months to 8 years of age can
counter these symptoms. Log on
to www.EVERYDAYKIDZ.com for
more information on pediatric
asthma.

**  **  **
Thousands of Americans

switch medicines throughout the
year—whether it’s switching from
a brand-name drug to a generic
version, or from one brand-name
drug to a different one that’s
meant to have the same effect and
switching could even be danger-
ous. Visit www.RetireSafe.org for
tips on switching safely.

**  **  **
BVA provides direction and

assistance free of charge to any
legally blind veteran, regardless
of how the individual lost his or
her sight. For more information,
visit www.bva.org or call (800)
669-7079.

**  **  **
Just as you’d never consider

going on a job without the tools of
your trade, you should never con-
sider driving your business vehi-
cle without the right insurance
coverage. To learn more about
commercial auto insurance or to
find an independent agent, visit

progressiveagent.com.
**  **  **

For information on diabetes
and American Diabetes Month, or
to join the American Diabetes
Association in the fight against
diabetes, call 1-800-DIABETES or
visit www.diabetes.org. Informa-
tion is available in English and
Spanish.

**  **  **
To see how much money

portable heaters can save you,
you can go to www.honeywell
heatsavings.com, where there’s a
free interactive “savings calcula-
tor.” The site also provide safety
tips, energy-saving guides and a
“how to choose the best heater for
you” section.

(NAPSA)—The Cookware
Manufacturers Association’s
Guide to Cookware and Bakeware
helps you make wise choices
when looking to buy cookware
and bakeware. It also covers vir-
tually everything from materials
and construction to selection and
care. Visit www.cookware.org.

**  **  **
Ming Tsai, chef/owner of Blue

Ginger restaurant and host of
“Simply Ming,” is a master at cre-
ating mouthwatering and healthy
recipes with unique combinations
of ingredients and flavors. You
can master your kitchen with
recipes featuring canola oil, avail-
able at Canolainfo.org.

**  **  **
According to food expert Ted

Allen, an important tip to remem-
ber when working at higher heats
is to use a specially formulated no-
stick cooking spray, such as PAM
Professional, that resists residue
build-up on your cookware. For
more high-heat cooking tips, visit
www.pam4you.com.

**  **  **
Porcelain-on-steel roasters

provide an even heat distribution
for uniformly cooked, beautiful
turkeys. Most hardware and
retail stores carry a line of speck-
led porcelain-on-steel roasters
called Granite Ware.




