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(NAPSA)—For Americans 65
and older, November and Decem-
ber mark Medicare’s Annual
Enrollment Period for stand-alone
Medicare Part D plans. In an
effort to make educated health
care choices when enrolling, many
Medicare-eligible Americans are
trying to learn more about
Medicare Part D prescription drug
plans and how the benefit works.
Medicare Part D is a federal

program that subsidizes the
costs of prescription drugs for
Medicare-enrolled beneficiaries.
The program has been in effect
since January of 2006. Now three
years in, the Medicare Part D pro-
gram offers beneficiaries a myriad
of plan options. Understanding
what’s available is paramount to
making a good plan decision.
To help in the selection process,

one of the best resources a
Medicare-eligible individual or
caregiver can tap into is a local
pharmacist. As a prescription
drug expert, pharmacists can help
make sense of and personalize
Medicare Part D information,
allowing individuals and their
caregivers to make better choices
during Medicare enrollment. Most
pharmacists make it their busi-
ness to understand the Medicare
Part D process and have access to
the plans offered in their specific
market. For people whose phar-
macists know them, know their
health conditions and are aware of
their prescription drug regimens,
this can be helpful when review-
ing the covered drugs and co-pay
of the various plans.
“Choosing an appropriate

Medicare Part D plan requires an
evaluation of an individual’s
health, the medicines they take,
the number and types of drugs
they’ve been prescribed and of
course, the overall cost,” says Sam
Rajan, R.Ph., a registered phar-
macist and vice president of clini-
cal operations for Universal
American—the company that
administers the Community
CCRxSM Part D plan. “The better
informed one is, the easier it is to
compare Part D plan coverage and

understand the products and ser-
vices they’re purchasing.”
When the time comes to enroll

in a Medicare Part D plan and a
plan choice has been made, indi-
viduals can make the process eas-
ier if they gather the necessary
personal information ahead of
time including:
• First, middle and last name
• Date of birth
• Home phone number, includ-

ing area code
• Permanent street address
• Mailing address where corre-

spondence will be sent (caregiver’s
or beneficiary’s)
• Emergency contact information
• Medicare card
• Any additional prescription

plan information, if applicable
• Social Security or checking

account information, if premiums
will be deducted directly from a
personal account.
Finally, it’s important to

remember the Annual Enrollment
Period for Medicare Part D plans
is a short one, lasting only from
November 15 to December 31 for
coverage that takes effect begin-
ning January 1, 2009. For more
information on the Medicare Part
D enrollment process, call (866)
594-0565, or visit www.senior
drugcoverageawarenessmonth.
com.

A Checklist Can Increase Understanding Of
Medicare Prescription Drug Plans

Your pharmacist can help you
determine the drug insurance
plan that’s right for you.

Low-Fat Cooking? GoYogurt
(NAPSA)—Here’s food for

thought: You can make moist and
delicious pastries and other baked
goods with the help of a surprising
ingredient.
Substituting low-fat organic

yogurt for sour cream when bak-
ing saves 46 grams of fat per
cup, while keeping the food moist
and the texture right.

More Yogurt Uses
What’s more, you can use

organic yogurt to reduce the calo-
ries in dips and dressings, by sub-
stituting it for mayonnaise or sour
cream in equal amounts.
Organic yogurt helps tenderize

meats and makes an excellent
marinade.
Organic yogurt can also be used

in place of heavy cream to thicken
a variety of sauces. Just add a
tablespoon of flour for each cup of
organic yogurt.

Free Recipes
You can learn more about

nutritious, delicious organic
yogurt and find some fine recipes
online at the Stonyfield Farm Web
site, www.stonyfield.com.

Using organic yogurt instead of
cream or mayonnaise can help
you keep your cooking light yet
still tasting right.

(NAPSA)—For many people,
the holidays aren’t complete with-
out the scents of the season. No
matter whether it’s baking ginger-
bread or latkes, warming spiced
cider or the natural crispness of
evergreen trees, these heartwarm-
ing scents go a long way toward
completing the celebration.
Don’t have time to buy a

Christmas tree? Working too hard
to think about the holidays?
Behind on the preparations? Now
you can summon the holiday
spirit instantly with Crabtree &
Evelyn. They capture the essence
of holiday with their classic Noel
fragrance of pine boughs, cran-
berry, orange and spices. New this
season is Hearth, a sophisticated
fragrance that captures the
warmth of crackling fires, woods
and spices. An alternative to tra-
ditional fragrances, it is reminis-
cent of a fireside gathering with
friends and family.
Both fragrances are available

in candles, diffusers, environmen-
tal oils, room sprays and scented
botanicals.

Also new this year are three
spirited Seasonal Personal Care
Fragrances, designed to reflect
the warmth, joy and spirit of the
season.
A great hostess gift this year

is their Hand Care Caddy, which
comes in Vanilla Blanc, a creamy
and sweet scent with notes of
vanilla warmed with a touch of
jasmine; Pomegranate Rouge,
fresh and spirited with sparkling
notes of pomegranate and a hint
of mistletoe; and Cacao Noir, rich
and sensuous, with velvety notes
of cacao spiced with pepper
berry.
You can also give richly with

the Big Sur Caddy, filled with
good-for-you Naturals body care
products, or take care of your
loved one’s green thumb with the
Chelsea Cache Pot, chock-full of
hand care goodies and packaged
in a reusable flowerpot. For a gift
of beauty, the Milano Gift contains
an assortment of La Source body
care products and comes in a
sparkly zippered cosmetic bag.
For more information or to pur-

chase products, visit the Web site
at www.crabtree-evelyn.com or
call (800) CRABTREE.

Creating Holiday Atmosphere In An Instant

The holiday season can be a
feast for the eyes and ears, but
the nose truly knows how special
this time is.

Fragrance-filled gifts can be a
wonderful choice for many peo-
ple on your holiday list.

(NAPSA)—It seems video gam-
ers are becoming less like couch
potatoes and more like jumping
beans.
The latest wave in video games

uses a motion-based controller
that players operate by moving
their arms and body, rather than
by simply pressing a few buttons.
The result is a set of new games
that engage players on a number
of levels—and that present both a
physical and mental challenge.
For instance, “Active Life: Out-

door Challenge” for Nintendo Wii
features more than 15 different
outdoor-themed games that re-
quire players to move every part
of their body. It comes with a
game mat that the player stands
on and uses in unison with the
controller while playing.
One of the games is a hurdling

race in which the player runs in
place on the mat, and actually
jumps in the air to make the on-
screen character jump over the
oncoming hurdles. It’s a decep-
tively vigorous experience that
could leave even the most dedi-
cated fitness aficionado with a
quickened pulse.
Plus, there’s enough room on

the game mat for two family mem-
bers to play side by side, which
makes for a wonderfully competi-
tive atmosphere. In fact, many of
the 15 games can be played by two
people and come in competitive

and cooperative varieties, each
focusing on a different task.
For example, one game has two

players hurtling through an
underground track on a mine cart.
One player pumps the controller
up and down to get the cart mov-
ing, while both players shift their
balance to the left or right to
make it through tight turns. At
the end, the players receive a
number of scores and ratings,
including one that tracks the duo’s
teamwork.
The video game is available for

$59.99. For more information, visit
www.namcobandaigames.com.

Active Twists Get Gamers Going

You can find video games that
get the whole family moving.

(NAPSA)—When it comes to hol-
iday shopping, whether it’s online
or in person, consumers look for a
shopping experience that offers both
savings and convenience.
Some say that in challenging

economic times, these two factors
become even more important as
shoppers try to stretch their holi-
day budget and—at the same
time—reduce stress.
Savings and convenience are

also the main reasons an esti-
mated one-third of online shoppers
today visit comparison shopping
sites before making a purchase.
These sites can be useful because
they offer a wide array of products
to compare, helping consumers
quickly identify the best deals. For
example, a leading comparison
shopping site called PriceGrab
ber.com is a destination where
consumers can quickly obtain free,
unbiased information about prod-
ucts, services, merchants and sell-
ers before making a purchase deci-
sion. Many believe the site has “its
finger on the pulse” of the latest
consumer spending trends.
Shoppers are able to compare

millions of products from thou-
sands of different sellers in 25 cat-
egories such as clothing, babies
and kids, jewelry and watches,
computers, TVs, furniture and
cameras. Additionally, PriceGrab
ber.com has thousands of reviews
of products as well as their sellers.

This gives shoppers a way to com-
pare not only prices (in a way that
can help them save 25-30 percent)
but also evaluate online opinions
about the products and sellers
themselves to find the best deal for
them. Plus, more than 1,000 sell-
ers on the site offer free shipping,
just in time for the holidays.
Shoppers feel PriceGrabber.

com is the most comprehensive
comparison shopping site on the
Internet because it includes prod-
ucts from merchants and sellers of
all sizes and scope. These sellers
range from large traditional mer-
chants, such as Best Buy, Office
Depot and Amazon, to smaller
local merchants and individuals
through PriceGrabber Storefronts.
To learn more, visit the Web

site at www.pricegrabber.com.

Web Site DesignedTo HelpYou
Deck The Halls In Savings

Savings and convenience are two
key reasons shoppers like to visit
comparison shopping sites.

***
Economic advance is not the
same thing as human progress.

—John Clapham
***

***
It isn’t so much that hard times
are coming; the change
observed is mostly soft times
going.

—Groucho Marx
***

***
The ability to simplify means to
eliminate the unnecessary so
that the necessary may speak.

—Hans Hofmann
***

***
Life is really simple, but we
insist on making it complicated.

—Confucius
***

***
You can never go home again,
but the truth is you can never
leave home, so it’s all right.

—Maya Angelou
***




