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(NAPSA)—Motorists can do
just about anything from the con-
venience of their cars these days.
Need some money? Visit an ATM.
Getting married?  Stop by the Lit-
tle White Wedding Chapel in Las
Vegas. Planting a garden? Drive
over to Evergreen Nursery in San
Diego. Just thumb through the
Yellow Pages and you’ll find drive-
thru services from A (ATMs) to Z
(zoos, as in Virginia Safari Park in
Natural Bridge, Va.).

“Drive-thru service began as a
convenience for motoring con-
sumers, but it’s become a necessity
today that most people take for
granted,” said Ken Williams, presi-
dent of Jack in the Box restau-
rants, the nation’s oldest major
drive-thru hamburger chain.  

“Businesses recognize that
drive-thru service can give them a
distinct competitive advantage,
not to mention a boost in sales,”
he said. “A drive-thru window can
significantly improve speed of ser-
vice, which enables businesses to
increase sales by serving more
customers, while also satisfying
the customer’s desire to get in and
out quickly.” 

Restaurants began catering to
motorists in 1921, when the first
drive-in opened in Dallas. Called
Pig Stand, its waiters and wait-
resses leaped onto running boards
of Model-Ts to deliver “curb ser-
vice” to motorists as they sat in
their parked automobiles.

As if drive-thru convenience is
not enough, many businesses, Jack
in the Box included, also offer 24-
hour drive-thru service. Are
motorists taking advantage of these
roadside conveniences? According to
Williams, Jack in the Box posted
sales of nearly $2 billion last year,
making it one of the nation’s largest
quick-serve chains. Approximately
two-thirds of those sales were trans-
acted via the drive thru.

Although drive-thru service is
common at quick-serve restau-
rants like Jack in the Box, there
are a number of not-so-common
drive-thru services offered these
days. Consider the following:

• Dog kennel: Benchmark Pet
Services, Reynoldsburg, Ohio 

• Flu shot: Loma Linda Uni-
versity Community Medical Cen-
ter, Loma Linda, Calif.

• Gambling: Lone Star Park,
Grand Prairie, Tex.

• Liquor: Daiquiri Depot, La-
fayette, La.

• Mortuary: GW Thompson
Chapel of Remembrance, Spartan-
burg, S.C.

• Wedding: Little White Wed-
ding Chapel, Las Vegas, Nev.

• X-ray: Pharr-Reynosa Inter-
national Bridge, Pharr, Tex.
(Sorry, big rigs only)

• Zoo: Virginia Safari Park,
Natural Bridge, Va.

Automobile styles may come
and go, and what’s cool to drive
today may be passé tomorrow; but
as long as cars exist and people
are in a hurry, drive-thrus will
remain part of America’s roadside
culture. 

From Weddings To Palm Trees, Drive Thrus 
Peddle More Than Burgers And Fries

Jack in the Box pioneered the
concept of drive-thru dining with
a two-way speaker system and a
clown named Jack.

(NAPSA)—Demonstrating that the 1000’ SCOTT roll towel will dry
more than double the number of hands as a 425’ standard roll towel,
children from the Meadowbrook School in Abington, Pa., gave it the
“hand-paint” test. A case of the extra-long towel dries more than twice as
many hands as a 425’ roll towel—6,834 pairs compared to 3,022. A new
Hydroflex technology enabled the company to increase the length of its
longest towel—from 800 feet to 1000 feet—without increasing the roll
diameter, making this the longest hard roll towel currently available.

A Hand Paint Test

(NAPSA)—Photo buffs are
finally able to get the big picture.
Technology companies are helping
them enjoy PC-based digital photos
on their favorite television or big
screen. What adds to the excite-
ment is that this can now be done
without additional wiring or special
equipment.

How important is this trend?
Important enough for big compa-
nies such as Microsoft to enter the
PC to TV convergence arena and
raise the bar. The result of these
big companies adding their knowl-
edge to this concept lays a founda-
tion for the home of the future.
That home will be a place where
viewers can watch their once-PC-
based digital images and movies
throughout their home on multi-
ple TVs with surround sound and
without wires. 

What is PC to TV convergence?
One user compared it to the photo
slide shows his parents used to
display when he was a kid—but
better. It’s a whole new world,
where photos, even DVDs, are no
longer limited to a small computer
screen.

Now he uses a wireless system
called the X10 Showtime kit. It
includes the hardware and soft-
ware to connect your personal
computer to your television. The
hardware uses a video transmitter

to send the photos to any televi-
sion, while the software allows you
to navigate through pictures and
videos and sort through albums
with ease. According to Com-
putorEdge Magazine, “If you want
an easy way to view and show off
those reams of digital pictures on
your computer’s hard drive, X10’s
ShowTime can do the job.”

Parade magazine called the kit
“the most elegant solution yet for
liberating digital pictures and
movies from the clutches of a com-
puter’s puny 15-inch monitor.”

The bundled X10 remote makes
it possible to wirelessly zoom in,
print and e-mail your favorite fam-
ily vacation bloopers from the com-
fort of your own couch.

For more information about the
X10 Showtime system, go to
www.x10.com on the Internet. 

Show Your Photos On The Big Screen

You can now watch and orga-
nize your digital photos on your
television screen.

“Dr. Donna”Brings Packaging Lessons Back To School

(NAPSA)—“Fresh lunch, Mom...please?” Kids enjoy having a say in
what they eat, and today’s students are more food savvy and curious
than their parents ever were. When included in their own lunch deci-
sions, kids feel good about taking charge of what they eat, and in the
process, learn about how food is safely prepared, stored and handled.
In this photo, Donna Visioli, Ph.D., “food chemist/mom-scientist” and
senior technical programs manager for DuPont Packaging, New Prod-
uct Development, demonstrates the value and importance of quality,
freshness and strength in modern flexible packages with the children.
“Dr. Donna” uses brands packaged with the DuPont Sure Lock Air-
Tight Seal™ as teaching aids for children attending an on-site school
program operated by The Family & Workplace Connection in Wilming-
ton, Delaware. For more information, visit the newly designed DuPont
Packaging Web site, www.dupont.com/packaging.

✁
Note to Editors: For interviews with “Dr. Donna,” call Heide Rowan, DuPont
Packaging, at (302) 992-6678. SureLock Air Tight Seal™ is a trademark of E.I.
duPont de Nemours.

Raise Your
Contact Lens “Eye-Q”

by Dr. Howard Purcell
(NAPSA)—To many people

with vision problems, contact
lenses are the greatest thing since
toothpaste in a tube.

Let’s take a look at some of the
most frequently asked questions

regarding contact
lenses:

Q. Are contact
lenses right for
everybody?

A. Contacts are
used in virtually
every age group,

from infants to the elderly. Some
people, however, are better candi-
dates than others. Consult your
Eye Care Professional to determine
if contact lenses are right for you.

Q. Can contact lenses correct
all forms of vision problems?

A. The broad range of options
allows most of those with an inter-
est to wear contact lenses, e.g.
nearsightedness, farsightedness,
astigmatism (irregularly shaped
eyes) and presbyopia (difficulty
seeing near and far).

Q. Why would I want contact
lenses instead of glasses?

A. Cosmetic reasons, to start
with. Also, there’s no slippage, no
sore ears, no steamed-up lenses,
no misplaced glasses. In addition,
most experience a broader field of
view.

Q. How are today’s contact
lenses different from those of 10
years ago?

A. Technology has enhanced
the quality and consistency of
today’s lenses, allowing us to wear
lenses for a day and discard them.
Throwing your lens away more
often can result in enhanced per-
formance and greater convenience.

For answers to more questions
about today’s easy-to-use contact
lenses, contact your Eye Care Pro-
fessional and schedule an eye
examination. For additional in-
formation about eye care visit
www.acuvue.com.

Howard B. Purcell, O.D.,
F.A.A.O., is Director, Professional
Affairs, for Vistakon, Division of
Johnson & Johnson Vision Care,
Inc., makers of ACUVUE® Brand
Contact Lenses.

Dr. Howard Purcell

✁
Note to Editors: This is the 10th in a
series of 12.

***
Glass, china and reputation are
easily crack’d and never well
mended.

—Benjamin Franklin
***

***
It is better to ask some of the
questions than to know all of
the answers.

—James Thurber
***

***
It is better to know some of the
questions than all of the
answers.

—James Thurber
***




