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(NAPSA)—Like virtually every
company, Ohio-based Strategic IT
Solutions found itself running out
of computer storage for applica-
tions and data. It needed a robust
way to solve this challenge with-
out retooling its entire technology
infrastructure. So Strategic IT
Solutions did what many compa-
nies with exploding computing
needs are doing: It added a server
appliance. 

These single-task appliances
are an alternative to the large file
servers typically used for network-
ing and data storage—an alterna-
tive that allows companies to save
money while improving service to
customers and employees.

“Our server appliance adds
storage, so we don’t need to
upgrade our large, expensive com-
puters,” said Scott Wallace, vice
president and chief technology
officer of Strategic IT Solutions.
“We set up the appliance in 15
minutes, and it’s easy to maintain.
It’s instant gratification.”

Server appliances are hot news
in the business world because
companies are discovering that
they don’t need a full-featured file
server for every task that requires
server technology. Instead, they
can use fixed-function server
appliances that deliver equally
high performance and reliability
at much lower cost. Plus, they’re
quick to set up and require almost
no support. These devices, such as
the Microsoft Windows Powered
NAS (Network Attached Storage)
Appliance used by Strategic IT
Solutions, perform prespecified
tasks without sacrificing power,
availability or high-end features.

“Fixed-function server appli-
ances are great because they’re
focused on doing one thing ex-
tremely well,” said Joseph Landes,
marketing manager in the OEM
Marketing Group at Microsoft
Corp. “Companies also can reduce
the number of servers they need by
consolidating many servers on just
a single storage appliance.”

Networks, which enable em-

ployees to work while away from
the office, are another area where
server appliances provide excel-
lent value. Atoga Systems Inc.
uses a server appliance to enable
employees to easily work from
home or other remote locations. 

“From the start, installation
was a breeze,” said Micheal J.
Bach, Atoga’s information systems
manager. “This server has been a
total ‘setup-and-forget’ appliance:
It’s been running for several
months now without a reboot. It’s
one server I don’t need to worry
about.”

Bach especially appreciates the
way the company’s Windows Pow-
ered Server Appliance practically
eliminates employee support
demands, freeing his time for
other tasks. Atoga employees
access the server appliance via a
file Bach distributed throughout
the company over e-mail. Now,
when employees need remote
access, they forward the file in an
e-mail message to the location
where they will be working. 

“They don’t need support,”
Bach said. “There are only a cou-
ple of solutions I have been this
happy with in my career.”

It may seem almost futuristic
but computer engineers have
come up with an add-on server
that improves storage and save
companies time and money.

Server Appliances Help Companies Tackle 
Targeted Computing Needs
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(NAPSA)—Many people think
of retirement as days of relaxing,
catching up on reading and golf,
days and years for doing every-
thing we always wanted to do but
couldn’t because we didn’t have
the time. We also think we’ll have
a happier retirement if we have
lots of money. Soon enough we
realize these beliefs are not quite
true. Scientific and medical
research suggest that once basic
needs are met, there is no propor-
tional increase in happiness with
further income. Wealth alone does
not produce happiness—happi-
ness can come as a natural conse-
quence of worthy actions.

Harold Koenig, M.D., an expert
in the areas of aging and mental
health, says that buying into retire-
ment myths can lead to emotional
issues, identity crises and problems
with physical health. In his new
book, Purpose and Power in Retire-
ment: New Opportunities for Mean-
ing and Significance (Templeton
Foundation Press, $19.95), he
explains that what people need is a
vision—a goal that takes into
account their experience, wisdom,
strengths and limitations, and
gives purpose to their lives.

Figuring out what kind of work
we want to do in our retirement
years is often the dilemma. The
priorities, values and goals we
had in the past may be less impor-
tant today. Dr. Koenig offers sug-
gestions on how to let go of the old
goals and form new goals that
take into account what we’re good
at, what we enjoy, and our possi-
ble future physical limitations.

Volunteering is one way to
acquire purpose in retirement. Not
only is it fulfilling, it also benefits
the community and nation.
Research suggests that volunteer-
ing is associated with better mental
health, increased levels of life satis-
faction and self-esteem, greater
social networks and more altruistic
behavior. The questions for many of
us come from trying to figure out
what we’d like to volunteer for,

where we can be most effective, and
what best fits our talents and avail-
able time. Dr. Koenig helps people
work through these questions. He
even has tips on how to deal with
any aches and pains we experi-
enced while volunteering.

Scientific research shows that
people who are more involved in
religious and spiritual practices
experience greater well-being, less
depression, and generally fuller
and happier lives. Dr. Koenig has
suggestions for developing spiritu-
ality if it isn’t already part of your
life. He also encourages us to cul-
tivate generosity (you can be gen-
erous with more than money);
gives tips for reducing stress; and
urges people to exercise, eat well
and pay attention to their weight.
He summarizes his guidelines
with “10 Steps to a Purpose-Filled
Retirement.”

Purpose and Power in Retire-
ment is available at bookstores, or
by calling 1-800-621-2736. It can
also be ordered through the Tem-
pleton Foundation Press Web site:
www.templetonpress.org.

Beyond Your Portfolio

A new book can help you to a
better retirement—even if it’s still
years away.

(NAPSA)—A company that’s
been supplying Americans with bath
tissue for 100 years, (it was the first
to feature toilet paper guaranteed
to have no splinters) has continued
that tradition by introducing a
flushable personal wipe that offers
convenience and discretion every
time you use the bathroom.

The new product is lightly scented
and formulated to clean and freshen
better than dry bathroom tissue
alone. It provides, the manufactur-
ers say, an “even fresher clean.” The
wipes contain vitamin E plus an
effective antibacterial ingredient
commonly used in household prod-
ucts. This could be good news for the
78 percent of respondents to a recent
survey who said they are concerned
about germs in bathrooms. Nearly
half (46 percent) frequently use
antibacterial products. 

The wipe was dermatologist-
tested and found to be safe when
used as directed. In addition, it
comes in a patented Quick-Up dis-
penser that makes single sheet
dispensing easy, as well as reseal-
able refill packs so the wipes
won’t dry out when you want to
use them away from home—they
fit easily in a suitcase or office
desk drawer. Many people find

they’re useful for dirty hands and
faces when no water is available,
and parents report it can help in
potty training.

The new wipe, called Quilted
Northern Moist-Ones, was devel-
oped by Georgia-Pacific and intro-
duced as part of its 100 year birth-
day celebration. The company makes
Quilted Northern bath tissue which
offers a soft, clean feel by using thick,
two-ply sheets that are soft, strong
and absorbent. The wipes are avail-
able in retail stores in the Quick-Up
dispenser with 50 sheets and in
resealable packs. 

You can learn more online at
www.quiltednorthern.com.

A Fresher Clean

Healthy Eye Habits
(NAPSA)—Eighty percent of

what children learn, they learn
with their eyes. So keeping kids’
eyes healthy is essential. How-
ever, vision problems affect one in
20 preschoolers and one in four
school-aged children.

Parents should help teach kids
healthy habits early to help pre-
vent serious problems in adult-
hood. These include:

• Regular eye exams—Doctors
recommend eye exams at 6
months, at age 3, and then yearly. 

• Watch for warning signs—
Sitting too close to the TV or hold-
ing a book close; losing place while
reading or using a finger to follow
along; and squinting, head tilting
or eye rubbing.

• Remember “sunblock” for the
eyes—As the effects of UV damage
are cumulative, children should
wear eyeglasses that provide 100
percent UV protection. One option
is Transitions® Lenses. These
everyday lenses are as clear as reg-
ular lenses indoors and get as dark
as sunglasses outdoors. They pro-
vide “all-the-time” UV protection
and built-in scratch resistance.

• Play it safe—Accidents can
happen while playing. Ask your
eyecare professional about the
best eye protection. Children’s
eyewear should be shatterproof.

• Avoid eyestrain at the com-
puter—Make sure children sit 24
to 48 inches away from the moni-
tor, in a chair that’s adjusted for
their height.

• Eat well—A well-balanced
diet is important for children’s eyes
and their overall development.

Educate your child on the
importance of eye health and lead
by example. Your whole family
will see the benefits.

To learn more, visit the Web
site at www.transitions.com.

Healthy eye habits should be
learned at a young age.

A beaver has 20 teeth—four curved front teeth for gnawing and 16
back teeth for chewing.

***
Great ability develops and reveals itself increasingly with every
new assignment.

—Baltasar Gracian
***

***
Maturity is reached the day we don’t need to be lied to about
anything.

—Frank Yerby
***

***
Experience keeps a dear school,
but fools will learn in no other.

—Benjamin Franklin
***

***
Baby: An alimentary canal with
a loud voice at one end and no
responsibility at the other.

—Elizabeth Adamson
***




