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(NAPSA)—A variety of new
programs and opportunities that
will help families immerse them-
selves in the art, history, and
science of  glass can now be
enjoyed at a terrific museum—
the Corning Museum of Glass. 

The Hot Glass Show Preview
will add a “touchable” component
to the Hot Glass Show, a live, nar-
rated, hot-glassblowing perfor-
mance that runs all day, every
day. 

The Hot Glass Show will also
cater to aspiring designers this
summer with the return of You
Design It; We Make It. Offered
three times daily, the program
encourages Museum visitors to
draw an object they would like to
see created on the Hot Glass
Stage in a spontaneous, im-
promptu demonstration. 

In addition to the Hot Glass
Preview, families will find explor-
ing the Museum’s Glass Innova-
tion Center more engaging, with
the introduction of a new layer of
fun interactive elements that
encourage exploration and experi-
mentation. The Glass Innovation
Center showcases innovations
that have changed the way we
live—including the light bulb, the
automatic bottle-making machine,
telescopes, and fiber optics—and
features a working submarine
periscope, walk-on glass floors,
flight simulator mirrors, and
touch-screen interactive displays.

The Walk-in Workshop recently
introduced three new opportuni-
ties for guests to work with
molten glass themselves and
make their own glass souvenirs.
New projects include the opportu-
nity to blow a Roman bottle, fuse
the border for a mirror, and sand-
cast handprints in glass. These
projects are in addition to the cur-
rent opportunities, which include
options for pulling a glass flower,
flameworking glass beads, fusing
glass plates and picture frames,
and sandblasting original designs

on tumblers.
The exhibition, “Robert Will-

son: A Texan in Venice,” with its
bold, colorful, intriguing sculp-
tures, is a wonderful opportunity
for families to share what hap-
pens when a trailblazing Texan
discovers the sophisticated glass
traditions of Venice: the bound-
aries of contemporary American
art and culture are stretched, cre-
ating some of the most unconven-
tional glass of the 20th century.

The synergy created by addi-
tional family programming will
continue with the introduction of a
new promotion. From July 1
through Labor Day, children will be
admitted to the Museum for free.
“Kids Free All Summer” applies to
children and teens (17 and under)
with adult paid admission.

The Corning Museum of Glass
is an independent, nonprofit, edu-
cational institution dedicated to
the art, history, research, and
exhibition of glass. It is open daily
from 9-5. From July 1 through
Labor Day, the Museum is open
from 9-8. For more information,
call 800.732.6845 or visit the Web
site at www.cmog.org.

Glass Museum Announces New Programming For 
Children And Free Admission For Children All Summer

The Glass Museum houses one
of the world’s most extensive
glass collections and has adopted
a “kids free” policy all summer.
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(NAPSA)—When it comes to
driving safely, it’s easy to take
your vehicle’s ability to stop for
granted —until you really need it. 

According to brake expert Ake-
bono, your brakes often reveal possi-
ble serious situations when they
make noise, pull, judder—another
term for vibrate—or feel soft.
Addressing these symptoms prompt-
ly enhances your safety and may
save time and money in the long
run.

Brake Squealing and
Groaning

Squealing noises soon after a
brake job may indicate there is a
problem. You should return to the
shop where the work was done as
soon as possible, to have the
brakes checked out by a techni-
cian. Installing premium brake
pads, calipers and rotors may cost
a bit more up front, but often pro-
vides noise- and vibration-free
operation and longer pad life. 

In some instances, however,
brake squealing simply indicates
the pads are worn down and those
squeaking wear indicators are
doing their job. 

The abrasive nature of many
traditional brake pads against the
rotor may also cause squealing.
Low quality rotors could be the
noise culprit, as well. Neither of
these situations is ideal, but the
resulting noise is more annoying
than anything else.

Groaning noises also can be
caused by low quality or abrasive
brake pads. Squealing and groaning
can both be minimized by installing
premium brake system components.
Have your installer use the same
type of pad fitted as original equip-
ment or an upgrade pad. Ultra-pre-
mium ceramic pads, such as Ake-
bono’s ProACT brand, are now
available for virtually all domestic,
Japanese and European models.

Pulling and Judder
When your brakes are applied

and the vehicle pulls to one side,
low tire pressure may be at fault.
But, it can also mean a brake
caliper is sticking, leaking or not
sliding properly due to corrosion. 

This can lead to uneven brake
pad and rotor wear, reducing the
life of the pads and causing steer-
ing wheel judder or vibration.

The rotor may be able to be
machined smooth, but this is not a
long-term fix. A corroded caliper
or rotor may need to be replaced.
A trained technician can assess
the situation and fix it right the
first time.

Soft-Pedal Feel
When air or water gets into the

brake system, you may experience a
soft-pedal feel. Improper bleeding
and general corrosion are typi-
cally the culprits. Air in the sys-
tem forces you to push harder on
the brake pedal than normal to
stop. 

Water can adversely affect
caliper performance by causing
brake fluid to boil prematurely.
This can result in a significant
loss of stopping power. It’s best to
have the brake fluid changed as
recommended. 

Motorists can learn a lot by
paying attention to what their
brakes have to say. It can be a key
to being both safe on the road—
and with their money.

When Brakes Talk, Drivers Should Listen

(NAPSA)—For more than 35
million Americans, contact lenses
allow them to see and experience
life fully, without the hassles of
eyeglasses. Whether you wear
them to read, play sports, drive or
because they help you feel more
confident compared to wearing
eyeglasses, your contact lenses
probably play an integral role in
your life.  

What you may not realize is
that how you care for your contact
lenses can play a role in the
health of your eyes. An alarming
number of contact lens wearers—
about 50 percent, according to a
recent survey—do not follow the
lens wear and care guidelines rec-
ommended by their eye doctor. In
addition, most contact lens wear-
ers use only about half of the
amount of solution needed to care
for their contact lenses properly.
Improper lens care not only can
make your lenses feel uncomfort-
able and impair their perfor-
mance, it can, in some cases, lead
to serious eye problems.   

It’s estimated that one person
in 10 gives up wearing contact
lenses each year simply because of
troubles resulting from improper
lens care. 

“Many patients do not under-
stand the importance of proper
contact lens care and its link to

greater satisfaction with their
contact lenses and healthier eyes,”
says Dr. Walter Ramsey, an
optometrist in Charleston, W.Va.
To encourage his patients to follow
their prescribed lens care regi-
mens, Dr. Ramsey participates in
the ReNu® Eye Health Rewards™

Program. 
This nationwide program pro-

motes good lens care habits and
eye health by providing valuable
incentives for lens wearers. With
payment of a $20 enrollment fee,
they receive a $20 certificate good
for the purchase of three, 12-
ounce bottles of ReNu MultiPlus®

Multi-Purpose Solution (an
approximate six-month supply)
and free contact lens rewards. 

For more information, talk
with your eye doctor and visit
www.bausch.com or call 1-800-
828-9030.

Linking Contact Lens Care And Eye Healthby Pat Choate
(NAPSA)—Imagine a national

economic whirlpool in which con-
sumer confidence continues to fall,
the supply of goods vastly exceeds
the demand, prices persistently

fall, and no stimulus
can stop an accelerat-
ing financial free-fall.

Such an economic
nightmare has a
name: “Deflation.” 

Japan has been
in its unbreakable
grip for almost a

decade. Now, strong signs suggest
the U.S. economy may be slipping
into a similar vortex.

In June 2003, for instance,
more than a quarter of U.S. indus-
trial capacity is idle. New busi-
ness investment continues to fall
and joblessness is growing.

In a May appearance before the
Joint Economic Committee of the
Congress, Alan Greenspan, the
Federal Reserve’s Chairman,
warned that deflation is now a
possibility, though “minor” he said.

In prior times, the Federal
Reserve could deal with this by
cutting interest rates and thereby
encourage spending by business
and consumers. However, the Fed-
eral Reserve’s short-term rate is
already at 1.25 percent, its lowest
level in more than four decades. 

In addition, the Federal Gov-

ernment could run deficits and
use that extra purchasing power
to stimulate domestic demand.
Yet, the federal debt is now more
than $6 trillion and U.S. govern-
ment is already running budget
deficits that are at historic levels. 

How then can the U.S. encour-
age business to increase spending
in the U.S.A. on factories, equip-
ment and workers?

The answer is obvious: Change
U.S. trade policy.

The current trade policy
encourages ruthless global price
wars. It forces companies to leave
America to stay alive. It pits U.S.
workers against penny-wage labor
in places such as China. And it
compels the persistent price drops
and deflationary pressures that
now threaten the U.S. economy. 

Every day, 365 days of the year,
the United States now imports
almost $1.5 billion more goods
than it makes. This is the eco-
nomic demand the U.S. economy
needs for its stimulation.

Fill most of that demand from
domestic production and the
threats of deflation, recession,
and mass joblessness will quickly
disappear.

Manufacturing in the U.S.A.
matters!

Mr. Choate is director of the
Washington, D.C.-based Manufac-
turing Policy Project.

The “Deflation” Factor

Choate

Renaissance of the
Roller Shade

(NAPSA)—The roller shade is
back in the sun with new patterns,
colors, fabrics and technology. 

A good example of this is the
new Remembrance® window shade
which is not only affordable, it
also provides a bounty of styles,
opacities and updated function,
thanks to a cord loop control and
other new operating features. 

Interior designer Michael Love
points out there are now 200
selections, ranging from sheer to
room darkening. The new designs
include fresh florals, distinctive
jacquards, toiles, screen fabrics
and four children’s prints.

Keeping in mind children and
pets, Remembrance also offers an
all new spring “plus” SoftRise™ lift-
ing option that allows the shades
to easily raise and lower by a gen-
tle tug on a decorative pull. The
system enhances child and pet
safety at the window by eliminat-
ing the loop control.

For additional information or
a free booklet called Solutions,
call 1-800-937-STYLE or visit
www.hunterdouglas.com. 

The old roller shade is now the
new sophisticate.

***
Men count up the faults of those
who keep them waiting.

—French proverb
***

***
I have learned, in whatsoever
state I am in, therewith to be
content.

—St. Paul
***

***
Dreams are the touchstones of
our characters.

— Henry David Thoreau
***


