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(NAPSA)—When the checkered
flag drops on the 2005 NASCAR
NEXTEL Cup Series season, the
roar of engines will be replaced with
holiday bells and songs. NASCAR
fans can get a jump start on their
holiday shopping with gifts that can
be used throughout the year. 

Fans can stay in the know with
a subscription to NASCAR Scene,
which follows all the details of the
NASCAR NEXTEL Cup Series,
including driver and crew chief
changes, race schedules, new
teams, paint schemes and new
sponsorships. One-year subscrip-
tions (50 issues) are available to
fans at www.scenedaily.com at 52
percent off the newsstand price.
Once the dust settles from the off-
season, fans can revamp their
wardrobes with all-new NASCAR
collectibles. T-shirts, hats, jackets
and more are available in
NASCAR Scene, all designed to
keep fans looking their best
throughout the year.

Any racing fan knows it’s never
too early to order tickets for next
season and NASCAR.com is there
to help. Fans can check with their
favorite tracks to find out when
race tickets will be available or log
on to the “RACES” portion of
www.NASCAR.com to find race
tickets throughout the 2006 sea-
son. While planning for next year,
fans can explore the abundance of
new NASCAR.com tailgating
offerings including games, grills,
flags, coolers and more. 

Fans can download Sprint Nex-
tel Driver Voice Tones so they can
hear Dale Earnhardt Jr., Tony
Stewart and six other NASCAR
NEXTEL Cup Series stars every

time their phones ring. Driver
Voice Tones make for a delightful
stocking stuffer. NASCAR NEX-
TEL Cup Series teams are work-
ing hard in the off-season with the
latest technology to gain a com-
petitive edge and fans can update
their own race day gear with a
Nextel 2-Way Communication
Headset. This device can be
plugged into most scanners, let-
ting fans hear live, in-race com-
munication between drivers and
their crews. The product is simul-
taneously linked to the fan’s wire-
less phone, enabling people to
chat, even during the noisiest race
moments, thanks to a noise-can-
celing device. For more informa-
tion on voice tones, headsets and
other racing-inspired Sprint Nex-
tel products and services, visit
www.sprint.com.

Sticking with the tech theme,
fans with a need for speed must get
the EA SPORTS (www.easports.com)
game, “NASCAR 06: Total Team

Control” for the Microsoft Xbox and
Sony PlayStation 2 gaming sys-
tems. The interactive video game
puts fans in the driver’s seat of four
authentic NASCAR series includ-
ing the NASCAR NEXTEL Cup
Series racing machines. For the
first time in a racing game, players
can radio to teammates for assis-
tance while managing on-track
partnerships, or even take the
wheel of a teammate’s car in the
middle of a race to fend off rivals.
With all-new game controls, includ-
ing real-time voice command, com-
municate with your crew chief,
spotters and on-track allies to help
punch your team through the pack.

And for the fan who has every-
thing? How about helping out a
charity by purchasing an authen-
tic item from NASCAR Cham-
pion’s Week in New York City? An
autographed quarter-scale race car
hood and numerous photographs
from some of the most talented
photographers in motor sports will
be featured at an exclusive, invita-
tion-only industry party in New
York City when NASCAR invades
the Big Apple to celebrate the 2005
NASCAR NEXTEL Cup Series
Champion. The items will later be
sold on eBay with proceeds going
to Victory Junction Gang Camp.
Sprint Nextel arranged for a child
from the Victory Junction Gang
Camp to draw a unique design for
the hood of the Nextel show car at
the NASCAR NEXTEL Cup Series
season finale in Homestead, Fla.
The one-of-a-kind hood will be
autographed by the series cham-
pion and will be available on
www.ebay.com during the holiday
season.

Ringing In A New Year Of NASCAR Fun

A NASCAR-themed gift can help
you stay on track with the racing
fans on your gift list.

(NAPSA)—When it comes to an
investment as critical as technol-
ogy, don’t be blindsided by the
cheapest offer. Slashed prices
associated with counterfeit soft-
ware have lured in millions of con-
sumers and businesses around the
world. 

Here’s the catch: All too often,
what appears to be a bargain can
quickly become very costly.

Any savings realized by acquir-
ing software that has been manu-
factured illegally are quickly
eclipsed. Who pays? For starters,
you will.

If you’re using software that
isn’t genuine—even if you’re not
aware of it—you are at much
greater risk for malicious code
such as worms, viruses or spy-
ware. You have no warranty pro-
tection, upgrade options, or access
to the technical support that
comes with genuine software.

Even more frightening is a
growing problem in which individ-
uals who sell counterfeit software
use it as bait in identity-theft
schemes. 

Using pirated software can also
put your company at risk for copy-
right infringement litigation,
which is expensive and can dam-
age your reputation.

But that’s only the beginning.
The community in which you live
and work suffers losses of wages
and salaries, as well as tax rev-
enues that fund schools, health-
care, emergency services, roads
and parks, which are often the
backbone of a good community.
And the companies that develop
technology across the U.S. play a
huge role in the nation’s economy.
When their investments are
diverted from developing new
technologies that employ people,
everyone loses. 

So the next time you think
you’re saving money on software,
consider this: Worldwide, fraud in
the information technology indus-
try has a staggering economic

impact—so much so that research
from IDC on the economic impact
of piracy indicates that lowering
the global PC software piracy rate
by 10 points in four years would
result in an increase of more than
$60 billion in tax receipts. 

Based on cost estimates from
the Organisation for Economic Co-
Operation and Development
(OECD), those funds could provide
more than 30 million computers
for schools, healthcare for 32 mil-
lion people, 7 million college
degrees, four years of Internet
access for more than 20 million
people, and primary education for
approximately 4 million children.
Those are goods and services vital
to all communities—including
yours. 

What can you do to help protect
yourself and your business? A
good starting point is to learn
whether your software is indeed
genuine. If you use Microsoft tech-
nology, you can determine if the
software you’re using is legitimate
by visiting http://www.microsoft.
com/genuine.

If you see a software deal that
looks “too good to be true,” it
probably is. Dealing with only
well-known, reputable resellers
that buy from Authorized Dis-
tributors will help ensure that
you’re protecting yourself and
your business. 

Buyer Beware: Costs of “Bargain” Software Can
Add Up Quickly

Pirated software may seem inex-
pensive, but experts say it could
end up costing you in the long run.

(NAPSA)—We’ve all heard that
40 is the new 30, but is it now 50?
Baby boomers are fervently seeking
out ways to turn back the clock by
living, feeling and looking younger
—acting not as baby boomers, but
“baby groomers.” 

With a higher disposable income
than past generations’, these
“sporty 40s” and “nifty 50s” are
using more beauty products than
generations before them—from
anti-aging cream and teeth whiten-
ers to multifocal contact lenses—to
improve their appearance. 

“This group is far more outgoing
and concerned with looking as
young as they can, which increases
their confidence to lead healthy,
active lifestyles,” said Mark Mon-
tano, host of TLC’s “Ten Years
Younger.” “This is why ‘baby
groomer’ is the new buzzword.” 

Following are Montano’s top-10
ways to lose 10 years in 10 minutes: 

10. Use a tooth whitener to
increase your number of smiles per
day. 

9. Lose the bifocals! Instead, use
Bausch & Lomb’s SofLens Multifo-
cal contact lenses to go from look-
ing like grandma to being a hot
momma! 

8. Use an anti-aging cream on
your face and hands. Pay careful
attention to your hands, as they
can show age more than your face.

7. Use your eyebrows to your
advantage. For women, enhance
thinning brows with a brow brush
and a powder just a shade lighter
than your natural brow color. For

men, be sure to keep them neat
and trimmed. 

6. For men, facial hair should be
the first thing to go. That salt-and-
pepper beard or goatee is sure to
age you—as well as other
unwanted (nose and ear) hair. 

5. Wearing brighter colors that
complement your eye color is one of
the best and easiest ways to take
off the years. 

4. Update your accessories—
having modern jewelry will help
you look years younger. 

3. Apply more natural-looking
makeup that complements your
hair and skin tones. 

2. Head high and shoulders
back! Good posture instantly
makes you look younger and
healthier. 

1. Reduce dark undereye circles
by applying a lighter concealer or
makeup under the eyes. 

Practicing a few of these tips can
help anyone walk out the door feel-
ing more youthful and confident.
Pass the tips on to a friend or try
them yourself to turn back the clock
today. For more information 
o n  m u l t i f o c a l  l e n s e s ,  v i s i t
www.bausch.com or your eye doctor. 

Lose 10 Years In 10 Minutes

(NAPSA)—In addition to their
role as traditional Christmas
decorations, poinsettias can
serve as tokens of goodwill,
friendship and joy during the
holiday season and beyond. More
than 50 million Americans will
purchase a poinsettia plant this
holiday season. While 75 percent
prefer the familiar red version,
there are currently more than
100 varieties available. White,
pink, yellow and even variegated
poinsettias are gradually gaining
popularity. For tips on how to
care for your poinsettia, visit 1-
800-FLOWERS.COM.

The holidays can be a whirl-
wind of activity and it’s important
to avoid that frantic pace on the
highway—speeding greatly de-
creases fuel economy in addition
to your safety. Fuel efficiency
decreases significantly at speeds
in excess of 60 miles per hour.
Observing the speed limit can
increase fuel economy 7 to 23 per-
cent. Other aggressive driving
techniques like tailgating or rapid
acceleration and braking can also
lower gas mileage.

Since Congress enacted the
Energy Policy Act of 1992, compe-
tition in the electricity industry
has evolved and, today, produces
significant cost savings and effi-
ciencies. The new federal energy
law enacted in August 2005 will
allow these benefits to continue as
companies work to increase sup-
plies, moderate demand and uti-
lize the most efficient and techno-
logically advanced methods for
saving energy in their operations.

New laptop computers are
made to be lighter and thinner
than ever before. Laptops, such as
the HP Compaq nx6125 Notebook
PC, are designed specifically with
the mobile small- and medium-

business customer in mind. It
offers high-tech security such as
an easy-to-use integrated finger-
print sensor, wireless connectivity
and enhanced battery life. It even
features a scroll zone within the
recessed touchpad that’s designed
to make users feel like they are
working at a desk. For more infor-
mation and gift ideas, visit
www.hp.com.

A new Web site, www.Looks
TooGoodToBeTrue.com, offers con-
sumers in-depth information on
the latest Internet scams ranging
from auction fraud to identity
fraud, and from reshipping scams
to foreign lotteries. It also pro-
vides prevention tips to Web
users, links to file complaints and
you can order “Web of Deceit,” a
free DVD on Internet fraud pre-
vention from the US Postal In-
spection Service.

Good news for anyone who
would rather live the American
dream than just dream about it is
a new book, “Ordinary to Extraor-
dinary” (Life Motivations, $24.95)
by self-made millionaire Step
Jones. His book provides a road
map for identifying what you need
to succeed in business and in all
aspects of your life. Both the book
and a DVD/CD set, “Life Coach in
a Box,” are available by calling
800-297-7887 or by visiting
www.LifeMotivations.com.

(NAPSA)—Even though most
homes get a lot of foot traffic
many homeowners don’t like the
idea of cleaning their carpets with
strong chemical solutions that can
leave a harsh residue. Fortu-
nately, Mohawk FloorCare Essen-
tials provide a safe alternative for
periodic cleaning or emergency
spills. For more information about
Mohawk FloorCare Essentials,
visit www.mohawkflooring.com or
call 1-800-2MOHAWK.

Energy savings are kind to the
environment and can save home-
owners money. Homeowners
spend an average of $1,500 a year
on energy bills, nearly half of
which goes to heating and cool-
ing. By following a few home
improvement project ideas from
the EPA, you can save as much as
20 percent on utility bills. For
more tips and a “Guide to Energy-
Efficient Heating and Cooling,”
visit www.energystar.gov/heating.




