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(NAPSA)—Here’s news that
may make you feel like applaud-
ing. Second Chance Armor, Inc., a
leading manufacturer of conceal-
able body armor, announced that
it has reached an historic mile-
stone. Its bullet-resistant vests
have now saved the lives of 1,000
law enforcement personnel.

The milestone was reached
when a police officer from Ac-
worth, Georgia was shot in the
chest during a traffic stop.
According to the Acworth Police
Department, Officer James Van
Alstine’s Second Chance vest
“absolutely, without a doubt”
saved his life. The body armor
manufacturer, Second Chance,
has been tracking its documented
“saves” since 1972, and is cur-
rently observing over 30 years of
providing superior protection for
law enforcement personnel. 

In another incident, Sergeant
Ed Hinchey, a Pennsylvania
police officer, explains how a bul-
let-resistant vest saved his life:
“An ex-husband took his wife and
little girl hostage. They managed
to escape. I got in between him
and the mother-in-law and was
not able to de-escalate the situa-
tion. He drew a gun—shot me
three times. And my vest saved
my life.” 

According to the International
Association of Chiefs of Police/
DuPont Kevlar Survivors’ Club,
there is a total of 3,003 docu-
mented saves throughout the body
armor industry. A “save” is defined

as an incident when body armor
has prevented its wearer from
being disabled or killed. 

“We’re dedicated to saving
lives, and being able to say that
we have saved 1,000 officers, more
than any body armor manufac-
turer in history, is quite a mile-
stone,”  said Gary Lemanski,
division vice president, Armor
Holdings Products Group, which
includes Second Chance Armor,
Inc. “We are fully committed to
providing law enforcement officers
with vests that are manufactured
of the highest quality, and this
milestone shows the value of that
enduring commitment.”

To learn more,  visit  www.
secondchance.com. 

Bullet-Resistant Vests: 1,000 Lives Saved

A major safety milestone was
reached when police officer
James Van Alstine became the
1,000th person whose life was
saved by a Second Chance bul-
let-resistant vest.

(NAPSA)—For a growing num-
ber of people, a career as an inter-
nal auditor is adding up.

Internal auditing provides
assurance that an organization’s
internal controls are in place, its
governance processes are effective
and efficient, and organizational
goals and objectives are met. 

The internal audit profession is
growing faster than ever, accord-
ing to The Institute of Internal
Auditors (IIA), a global profes-
sional association for internal
auditors. 

Experts point to a renewed
focus on protecting stakeholder
interests as spurring the creation
of a record number of jobs for
internal auditors, higher salaries
for internal audit practitioners,
and an enhanced perception of
internal auditing’s true value. 

Common misconceptions of what
internal auditors do include nega-
tive stereotypes such as “the finan-
cial police” and “the IRS,” when in
actuality, internal auditors are
business generalists who specialize
in efficiency and effectiveness for
the good of the organization. 

Says IIA Chief Advocacy Officer
Dominique Vincenti, CIA, “The
global business community is
starting to understand that inter-
nal auditors serve as a safety net
and sounding board for manage-
ment and the board.”

According to Vincenti, not only
do internal auditors bring impro-
prieties to light, but they also add
value by examining and assessing

the organization’s strategic, opera-
tional, information disclosure and
compliance risks. 

According to a 2007 survey by
Robert Half, Inc., an international
recruiting and placement firm,
internal auditing is one of the top
five high-growth professions of the
year. On average, salaries for
internal auditors have increased
by approximately 18 percent since
2004. 

To fill the projected need for
internal auditors as baby boomers
retire, The IIA is working with
colleges and universities around
the world to develop internal
audit curriculum.

To learn more about internal
auditing and The Institute of Inter-
nal Auditors, visit www.TheIIA.org.

Salaries For Internal Auditors Post Gains

Dominique Vincenti, Chief Advo-
cacy Officer for The Institute of
Internal Auditors. 

(NAPSA)—If you’re looking for
a vacation offering something dif-
ferent, here are a few unexpected
ideas likely to make memories for
a lifetime. 

• A culinary vacation—
something unique to combine
passions of food, wine and
traveling. Consider a cooking
class in Napa or immerse yourself
in the wines of Argentina. Perfect
for foodies.

• Be kind to the environ-
ment with an eco-friendly
vacation. Take a safari to see the
wilderness of Africa, visit the
ancient Mayan ruins or go fly-
fishing in Western streams. 

• Make a splash. Stay cool and
have fun by taking everyone to a
waterpark. Check out the Wiscon-
sin Dells—the self-proclaimed
Waterpark Capital of the World. 

• Seek a sensory experience.
Omni Hotels offers a Sensory Scav-
enger Hunt encouraging visitors to
sample the sights, sounds and
tastes unique to each city. For
example, families can listen to the
sea lions at Fisherman’s Wharf in
San Francisco, taste the soda fla-
vors at Atlanta’s new World of
Coca-Cola Museum or see Chicago
from the top of the John Hancock
building.

Guests can capture their hunt
with a free disposable camera
and families will also receive a
coupon for an in-room movie,
popcorn, and milk and cookies.
Lastly, their new Sensational
Kids program gives kids a goody
bag filled with toys for each of
the senses.

Not traveling with kids? Check
out these fun vacation ideas for
guys and gals. 

• Take on the Big Apple. The
city that never sleeps is the per-
fect location for men and women,
offering 24 hours of fun. High-end
shopping and a relaxing spa day

make New York the perfect girl-
friends’ getaway. And you can bet
on plenty of fun for guys…from
the perfect steak to a show, there’s
lots to love in New York.

• Get your Game On for
Guys, your Glam On for Girls.
If the only vacation you get—or
want—is a night out with your
pals, check out Omni Hotels’ “Get
Your Glam On” and “Get Your
Game On” packages; available
until Labor Day. 

The Glam and Game packages
allow guests to enliven their
senses with complimentary in-
room Sensation Bars geared to
men and women. Men receive
items like the Art of Shaving
travel kit and local microbrewed
beer while the ladies bars include
an array of treats such as a chick-
flick DVD and fun lip glosses. A
pre-call from the concierge allows
for package personalization—from
booking a spa day and private
hair and makeup team for in-room
styling to a game of golf, poker
cards or private mixologist.

For more information about
the packages mentioned, visit
www.omnihotels.com or call (800)
THE-OMNI. 

Spice Up Travel With An Out-Of-The-Ordinary Vacation

Whether you’re traveling with the
kids or going out with your gal or
guy pals, hotels offer fun vaca-
tion programs.

(NAPSA)—You may think all
you can expect from your glasses
is vision correction. As a result,
you may miss out on features that
can greatly enhance visual com-
fort and eye protection. 

Ensuring protection from the
sun’s eye-damaging rays should be
a top consideration when selecting
eyewear. Research indicates that
cumulative damage from exposure
to ultraviolet (UV) rays may con-
tribute to serious sight-threaten-
ing diseases, such as macular
degeneration, cataracts and even
blindness. 

With so many options—from
UV protection to lens materials
and designs to anti-reflective coat-
ing—knowing what to buy may
seem confusing.

Here are four things to know
when selecting proper eyewear:

1. Focus on the lenses first.
Consider what you will need

them for and discuss this with
your eyecare professional. Some
factors to consider are your pre-
scription, lifestyle and your eye
and medical histories. 

Bothered by glare and reflec-
tion on your lenses? An anti-
reflective treatment works to pro-
vide the clearest, sharpest vision.

Sit in front of a computer for
several hours a day? There are
lenses created to relieve both eye
strain and tiredness. 

Want comfort, flexibility and
protection all rolled into one
everyday lens? Consider pho-
tochromic lenses. They are clear
until dangerous UV rays are pre-
sent. They turn as dark as sun-
glasses by automatically adjust-
ing their level of darkness based
on the amount of UV radiation.
Transitions® lenses are the No. 1
eyecare professional-recom-
mended photochromic lenses
worldwide.

2. Choose your frame. 
Ask your eyecare professional to

help you choose a frame that will
work well with your prescription.
Your frame should match your face
and personality. You should con-
trast the shape of your frame with
the shape of your face. For exam-
ple, rectangular works well for
round faces, round for square
faces. Your frame size should be in
scale with your face size, and the
color should complement your skin
tone and hair color.

3. Are Transitions® lenses
right for you? 

Transitions lenses are a conve-
nient, everyday solution as they
fit in virtually every frame and
block 100% of UVA and UVB rays,
while reducing discomforting and
disabling glare. 

4. Is more than one pair
necessary? 

One pair of glasses can’t do it
all. Even if your primary pair of
glasses is photochromic, it’s helpful
to have sunglasses for the car.
Occupational safety glasses, com-
puter glasses and specialized sports
glasses can also all be invaluable. 

For more information on eye
health and eyewear, visit
www.eyeglassguide.com.

Photochromic lenses are clear
indoors and darken when ex-
posed to the sun’s rays.

A New View On Eyewear
Four Things To Know Before Buying Your Next Pair Of Eyeglasses

(NAPSA)—Make sure your
sunscreen offers stabilized lasting
protection. Some, such as Neutro-
gena’s Ultra Sheer Dry-Touch
Sunblock SPF 55/70 and Healthy
Defense SPF 45 Daily Moistur-
izer, now feature a technology
called Helioplex, with highly
effective and long-lasting UVA
protection. For more information,
visit www.neutrogena.com.

**  **  **
For information about boat

insurance coverages, talk to an
independent insurance agent,
who can provide you with the
combination of price, coverage
and service that’s right for you. To
find an independent agent, visit
driveinsurance.com.

**  **  **
To help grilling enthusiasts get

the most from their grills, Rick
Rodgers, a grilling expert and
author of over 30 cookbooks, has
teamed up with the Kingsford
Charcoal Company to create the
“Kingsford Complete Grilling
Cookbook” (Wiley).

**  **  **
According to the highway

safety experts at GEICO, parents
should provide clear driving rules
for their teens’ very first months
of solo driving to help them
develop the right habits. For
more safe driving information for
teens and parents, go to
www.geico.com/auto/safety.

***
We win half the battle when we
make up our minds to take the
world as we find it, including
the thorns.

—Orison S. Marden
***

***
There are two ways of meeting
difficulties: you alter the diffi-
culties, or you alter yourself to
meet them.

—Phyllis Bottoms
***

***
Life is 10 percent what you
make it, and 90 percent how you
take it.

—Irving Berlin
***

***
Flow with whatever may hap-
pen and let your mind be free.
Stay centered by accepting
whatever you are doing. This is
the ultimate.

—Chuang-tzu
***




