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(NAPSA)—Despite years of re -
search, restless legs syndrome
(RLS) is often undiagnosed or mis-
diagnosed, but a new educational
initiative aims to change that. 

What Is RLS?
RLS is a serious condition that

has affected people for many
years, but it has not always been
taken seriously, and is often undi-
agnosed or misdiagnosed. Approxi-
mately 10 percent of American
adults suffer from this neurologi-
cal sensorimotor disorder, which
causes uncomfortable and some-
times painful creeping, crawling
and tugging sensations in the legs. 

People with RLS often feel as
though they have to move their legs,
by walking or stretching, in order to
make the uncomfortable feelings go
away. These sensations tend to get
worse with inactivity, sitting for a
long time or even just relaxing, like
when watching television or taking
a long car ride. Because the symp-
toms usually intensify in the
evening and at night, they often
interfere with the ability to sleep. 

What’s Being Done
The Restless Legs Syndrome

Foundation (RLS Foundation) and
National Sleep Foundation (NSF)
have partnered on an educational
initiative in an effort to increase
awareness of RLS and help people
better understand that they are
not alone and that there are ways
to successfully manage their
symptoms. The initiative, which is
sponsored by Boehringer Ingel-
heim Pharmaceuticals, Inc., fea-
tures the stories of people living
with RLS as well as a unique edu-
cational Web site.

One Woman’s Story
Among those featured on the

Web site is Lynne, who is living
with RLS, and explained: “I would
be up pacing at night while my

family was sleeping. By the time
my symptoms subsided and I
could fall asleep, it was time for
my family to get up. I felt like I
lived alone, living on the sidelines
of my own life.” 

To help people living with RLS
like Lynne, the Web site features
a search tool for finding health
care professionals who specialize
in RLS and related conditions, a
symptom diary, and tips to help
start a conversation about RLS
with a health care professional.
Everyone experiences RLS differ-
ently, so it is important for a
health care professional to diag-
nose and determine the best way
to control RLS symptoms. 

Learn More
For more information, visit

WhatisRLS.org.

Taking Steps Against Restless Legs Syndrome

You may not be able to tell by
looking at her, but this woman
suffers from severe restless legs
syndrome, or RLS, which causes
aching sensations in her legs. 

(NAPSA)—Could color be the
secret ingredient to helping your
business survive in a down econ-
omy? Yes, according to a study on
color and its impact on small busi-
nesses conducted by Xerox and
International Communications. It
found that color has a strong abil-
ity to attract new customers, make
companies appear larger, increase
customers’ memory retention and
make marketing collateral and
presentations more effective. 

Leslie Harrington, Ph.D., di -
rector of the Color Association of
the United States, has teamed up
with color experts from Staples,
Inc. to offer these tips to help com-
panies make smart color decisions: 

1. Know Your Audience:
Research which colors are associ-
ated with specific emotional re -
sponses or meanings. For exam-
ple, purple is often used to convey
prestige, while green is seen more
as a neutral color. Red is symbolic
of leadership and strength; yellow
is seen as intellectual and innova-
tive. The color orange is vibrant,
which is why it’s often used to rep-
resent cleaning products. 

2. Present in Color: Color is
the fastest and strongest touch
point with people. According to
the study, 90 percent of small
businesses surveyed believe cus-
tomers remember presentations
and documents better when color
is used. Other research shows
that 60 percent of customers base
their purchasing decision on color. 

Research also reveals that
readers decide whether to read or
reject pamphlets and direct-mail
pieces in just 2.5 seconds, and
that 55 percent of people are more
likely to pick up a full-color piece
of direct mail first. Color can help
keep your materials out of the
junk mail pile. 

Color also increases readers’
attention spans and recall by 82
percent and makes an impression
that is 39 percent more memo-
rable than black and white. 

3. Get Creative: Some compa-
nies select nontraditional colors
for their products to get cus-
tomers’ attention. Think about
how you can differentiate a spe-
cific product or service with bold,
out-of-the-ordinary uses of color to
make them memorable.

4. Less Is Often More: Color
is a powerful way to communicate,
so be careful not to overdo it. Use
one key color and a few accents.
Simple, strong color messages can
keep your brand memorable. Work
with no more than three colors to
keep things clean and concise. 

To give businesses innovative
ways to bring projects to life
through color, Staples offers a wide
range of color printing services for
everything from business cards to
proposals as well as Xerox-trained
color ex perts and Xerox equipment
at 1,500 Copy & Print Centers in
stores nationwide. 

For more information, visit
www.office.xerox.com and www.
staples.com/copyandprint.

The Color Of Success

When selecting pens, notepads
and marketing materials, be con-
sistent with the colors that repre-
sent your business to build
brand recognition.

(NAPSA)—While decorative
contact lenses are a popular way
to change one’s eye color or com-
plement a costume, the American
Optometric Association (AOA)
warns there are risks of wearing
these contact lenses without a
prescription from an eye doctor.
The noncorrective lenses are
designed only to change the
appearance of the eyes and are,
unfortunately, easily accessible to
consumers. 

According to the AOA, only a
proper medical evaluation from an
optometrist can determine whether
people are viable candidates to
wear contact lenses, that the
lenses fit properly and if a person
can wear lenses without problems.

Federal law requires the Food
and Drug Administration (FDA) to
regulate decorative lenses as a
medical device, similar to correc-
tive lenses; however, decorative
lenses continue to be illegally
marketed and distributed directly
to consumers through a variety of
sources including flea markets,
the Internet, beauty salons and
convenience stores. 

Purchasing contact lenses with-
out a prescription can result in
serious eye health and vision dam-
age, since wearers have not been
properly educated on cleaning and
disinfecting, and in proper
removal and application of the
contact lens, states the AOA. With-
out a prescription and wearing
instructions from an optom etrist,
consumers who wear these contact
lenses put themselves at risk of
serious bacterial infection or even
significant damage to the eye’s

ability to function, with the poten-
tial for irreversible sight loss.

This warning comes at a time
of heightened consumer interest
in changing one’s eye color. New
results from the AOA’s American
Eye-Q® survey indicate that more
than half of all Americans would
consider changing the color of
their eyes with colored lenses.

Other risks associated with the
improper use of decorative contact
lenses include conjunctivitis,
swelling, allergic reaction and
corneal abrasion due to poor lens
fit. Additional medical problems
may result in a reduction of visual
acuity (sight), contrast sensitivity
and other general eye and vision
impairments.

Even though decorative con-
tact lenses carry no prescription
and may be worn for short peri-
ods of time, they carry the same
risks as corrective contact
lenses. The AOA advises con-
sumers using these lenses to
familiarize themselves with the
information available from their
eye doctor, so as to reduce the
risk of infection.

Recommendations For
Decorative Contact Lens

Wearers

1. Always see an optometrist for
a prescription and proper fitting.

2. Always wash your hands
before handling contact lenses. 

3. Carefully and regularly
clean contact lenses, as directed
by your optometrist. Rub the con-
tact lenses with fingers and rinse
thoroughly before soaking lenses
overnight in sufficient multipur-
pose solution to completely cover
the lens. 

4. Store lenses in the proper
lens storage case and replace the
case at a minimum of every three
months. Clean the case after each
use, and keep it open and dry
between cleanings. 

5. Use only products recom-
mended by your optometrist to
clean and disinfect your lenses.
Saline solution and rewetting
drops are not designed to disinfect
lenses. 

6. Only fresh solution should
be used to clean and store contact
lenses. Never reuse old solution.
Contact lens solution must be
changed according to the manufac-
turer’s recommendations, even if
the lenses are not used daily. 

7. Always follow the recom-
mended contact lens replacement
schedule prescribed by your
optometrist. 

8. Remove contact lenses before
swimming or entering a hot tub.

9. See your optometrist for
your regularly scheduled contact
lens and eye examination.

For more information about
decorative contact lenses and to
find additional resources pertain-
ing to contact lens hygiene and
compliance, visit www.aoa.org.

Don’t Get Contact Lenses Without A Prescription 

(NAPSA)—BEN 10 ALIEN
FORCE The Game, developed by
D3Publisher, is a fast-paced, 3D
side-scrolling action adventure. It
is available for Wii, PlayStation
2, Nintendo DS and PSP game
systems. To learn more, visit the
Web site at www.ben10thevideo
 game.com. 

**  **  **
Because skin infections caused

by methicillin-resistant Staphylo-
coccus aureus (MRSA) are increas-
ing, the Centers for Disease Con-
trol and Prevention (CDC)
launched a new campaign to edu-
cate families about MRSA. For
more information on the CDC’s
campaign, visit www.cdc.gov/
 MRSA.

**  **  **
“Today’s laminate decors can

add a rich, sophisticated sense of
style to any room in a house,”
explains Don Cybalski, director of
design for Pergo, LLC, the inven-
tor and leading brand of laminate
flooring. For more information,
visit www.pergo.com.

**  **  **
When selecting a cereal, look

for the words “whole grain” near
the top of the ingredients list. All
cereals with the whole grain
“check mark” on the front of the
package have at least eight grams
per serving. For more tips, visit
www.GrowUpStrong.com.

**  **  **
A healthy diet is a key compo-

nent of diabetes management.
The Journey for Control campaign
encourages people with type 2
diabetes to recognize that small
changes can add up to a big differ-

ence. Visit www.JourneyFor
 Control.com for nutritional
advice, exercise tips and flavorful
recipes. 

**  **  **
Many believe the single most

important factor in building mate-
rials is durability. They say a
building product has to be able to
strongly resist water, heat, UV
radiation and all other natural
elements in order to last. Learn
more at www.westcoastgreen.com.

**  **  **
Not all the health information

you find online is reliable, says
Health Net, Inc., and some misin-
formation could even be harmful
to your health. For more informa-
tion on how to make an informed
choice, consult your physician.

**  **  **
“The Heirloom Tomato: From

Garden to Table,” written by
renowned horticultural preserva-
tionist Dr. Amy Goldman, exam-
ines the heirloom tomato, a
locally grown alternative to
mass-produced tomatoes. It pro-
vides tips, facts, recipes and sto-
ries behind some of the most
unique heirloom varieties. Visit
www.rareforms.com.

***
It is absurd to divide people into
good and bad. People are either
charming or tedious.

—Oscar Wilde
***

***
If you follow reason far enough
it always leads to conclusions
that are contrary to reason.

—Samuel Butler
***

***
Reason:  The arithmetic of the
emotions.

—Elbert Hubbard
***

***
Reason is the shepherd trying
to corral life’s vast flock of wild
irrationalities.

—Paul Eldridge
***




