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(NAPSA)—Sally Hunter’s story
is one of determination and persis-
tence. She created a lovable ele-
phant character, Humphrey, when
she was a single mom struggling to
make ends meet. Now the books,
greeting cards, plush animals and
room décor based on her characters
are helping to bring life’s lessons to
children around the globe.

Sally’s circumstances drove her
to establish her-
self as a chil-
dren’s writer
and illustrator.
The dream, she
hoped, would
help them “get
out of the pit we
were in.”

H u m p h r e y
was inspired by

her son. When he was three, Sally
recalls “a soft, gentle little boy,”
while her daughter, at the age of
five, was the model for Humphrey’s
sister, Lottie, “very sweet and
kind.” The youngest member of the
family is Baby Jack, “my sweet,
sunny one year old.”

Through her work, Sally says
she wishes to represent what every
parent feels, the natural protection
towards their child and provide a
place where they can grow in inno-
cence with nature, color and imagi-
nation. She says she hopes with
her books and cards an essence of
this comes through.

Childlike Innocence
“Humphrey’s Corner is a nos-

talgic, simple world, which may be
a little too idealistic, but it is a
reminder in fast-paced everyday
life of the importance of childlike
innocence and wonder, and maybe
what life’s all about,” said Hunter.
“Through Humphrey’s experi-
ences, young children relate and
learn in a safe, wonderfully nur-
turing environment along with

their pal, Humphrey, and his little
toy rabbit friend, Mop, whose ear
has been ‘loved off ’.”

An Overnight Success
Hunter’s main concern was the

family income but after a visit to a
greeting card company, who loved
the idea and offered to buy the
rights, she knew Humphrey was
“not for sale.” She called a second
company, insisting to meet with
the art director the next day. She
had the meeting and left with an
order for the first Humphrey’s
Corner greeting cards. After the
sale of two million cards in Eng-
land, making it an instant hit,
Sally wrote her first Humphrey’s
Corner book, which became a huge
success with preschoolers. The
rest is marketing history.

Since then, the Humphrey’s
Corner line has been signed up by
top children’s companies around
the world and the response has
been overwhelming. Humphrey’s

Corner and Humphrey’s Bedtime
are published by Henry Holt in the
U.S. and are also available in stores
in England, Australia and Japan. 

Hunter has written three more
books set for distribution and is
writing a sixth. To add to the suc-
cess of the books there has been
the introduction of Gund’s plush
toys, C.R. Gibson’s baby acces-
sories, Michel and Co.’s children’s
room décor and Wonderful Wishes
range of greeting cards. FAO
Schwarz’ FAO Baby Catalogue
features the little elephant on the
front and has posted information
about Humphrey’s Corner at
www.fao.com/children.

Celebrating Imagination
Publisher ’s Weekly described

the book as “Gently celebrating
toddlers’ independence and imagi-
nation, as well as a mother’s com-
forting presence, Hunter’s art and
words shape a story that is ,
indeed, just right.”

Little Elephant Spreads Life’s Lessons Around The Globe

Sally Hunter
An adorable elephant, Humphrey (and his family), featured in books,

greeting cards, plush animals and room décor have begun to inspire
children around the globe.

(NAPSA)—True or false? It’s OK
to ease up on your depression treat-
ment once your symptoms go away.
False: Staying on a treatment plan
even after symptoms subside is a
key requirement for life-long man-
agement of depression.

Get straight about some com-
mon myths about depression by
visiting LearningWellness.com, a
unique new Web site designed for
people who have been treated for
clinical depression and want to get
and stay well.

Leah Darby, Miss Kansas 1999,
was caught unaware when her
depression hit. Today, she is under-
going treatment and living the life
she’s always wanted. “Through my
treatment, I’ve returned to being
the person I was before my depres-
sion. I participated in Learning
Wellness.com to remind people
with depression that hope exists,
and that resources are available,”
says Leah.

Bylinda Brown and Zach
Collins join Leah on the Web site
to offer visitors an intimate look
at how depression took its toll on
their lives. Bylinda’s depression
affected nearly every aspect of her
life until she was finally diag-
nosed and treated. Zach suffered
from depression for seven years
prior to diagnosis.

Clinical depression is a chronic
health condition that affects as
many as one in eight Americans.
For most people with the condition,
depression is a life-long illness that
comes and goes. Given the chronic
nature of depression, people need
to understand how to manage it for
the long-term.

Useful Tips and Strategies
LearningWellness.com addres-

ses common concerns in a confiden-
tial and easy to navigate environ-
ment. Personal conversations
among participants guide visitors
through important topics like
understanding depression, working
with your doctor, understanding

medication and building a support
network. LearningWellness.com is
so enlightening that most visitors
would recommend the site to some-
one else with depression.

Although many visitors to
LearningWellness.com have experi-
enced a depression relapse at some
point, 80 percent said the site
helped them understand how to
avoid a future relapse.

LearningWellness.com also fea-
tures Dr. Noel Gardner of the Uni-
versity of Utah and Celeste Giroux,
a psychiatric nurse in Sarasota,
Florida. Together, they provide
patients with strategies for main-
taining wellness throughout life.

“Patients often stop taking med-
ication and start missing appoint-
ments with their physicians as
soon as their symptoms abate,” Dr.
Gardner warns. “Getting well and
staying well after a diagnosis of
depression requires dedication and
ongoing care.”

Dr. Gardner suggests that
patients actively contribute to
treatment success by working
with their doctor to simplify treat-
ment and make it as convenient
as possible.

To learn more from Leah,
Bylinda and Zach about how to
manage depression, log on to
LearningWellness.com.

New Tool for Managing Depression

A new Web site may provide
valuable insights for people liv-
ing with depression.

(NAPSA)—Location...location
...location. The best location on the
Internet has moved for those who
weren’t able to get a good part of
.COM, the old Internet real estate.
A new Web space called .INFO has
opened and many are finding this
is the best time to get a new
address.

What is .INFO? “.INFO implies
information—something everyone
is looking for on the Internet,” said
Roland LaPlante, chief marketing
officer for Afilias, the company run-
ning the registry for .INFO names.
“Information is globally recognized,
which means having a .INFO
address for your e-mail or Web site
will truly bring the world to you.”

A new address usually proves
important for those kicking off new
campaigns or product promotions.
According to Afilias’ research, more
than 54 percent of Internet users
who know about the .INFO domain
said they were likely to look for
information there.
How Do You Get A New Name?

According to experts, it’s easy.
You register the name of your
choice with a domain name regis-
trar. Registrars typically sell
domain names for about $10 to
$35 a year, depending on service
offerings and packages. They in
turn submit the name to a reg-
istry (Afilias, for .INFO), who

manages all the names and
processes your request.

Presto...you have a new name
in minutes.

To find a registrar simply visit
the list of registrars at www.
info.info.

“People should shop around to
find the registrar whose prices
and services best fit their needs,”
said LaPlante. “As with every-
thing on the Internet, every regis-
trar serves the global market and
therefore each will offer their own
unique value that may make them
the right choice for you.”

For  more  in f o rmat i on  on
how to obtain a .INFO, visit
www.info.info. 

Relocate Your Business...In Minutes

WHAT’S IN A NEW NAME? A
lot if you are kicking off a new
campaign or product promotion.

(NAPSA)—Growth funds tend to
invest in stocks of companies that
have a potential for revenue or earn-
ings increase. A fund that employs
this strategy and has a long per-
formance history is the $3.1 billion

Kaufmann Fund, recently acquired
by Federated Investors, Inc. To learn
more about the Federated Kauf-
mann fund, ask for a prospectus
containing more complete informa-
tion from your investment profes-
sional or call Federated Investors
at 1-800-341-7400. Read the prospec-
tus carefully before investing.
Federated funds are distributed by
Federated Securities Corp. Visit the
Web site at www.federatedinv.com
or call for current fund performance.

(NAPSA)—While good fences
and walls are said to make good
neighbors, a growing number of
homeowners are finding stone
walls can add beauty and value to
a home and garden.

Fortunately, many do-it-your-
selfers are learning that building
a stone wall to enhance the looks
of their garden is a project they
can undertake with some success.

Here are some ideas from
experts on how to get started on
your stone wall:

• Start by determining the
length of the wall in feet and and
the height of the wall in feet.
According to one rule-of-thumb, if
the wall is designed to be no more
than four feet high, it will be pos-
sible to use stones that are one
foot thick.

• Next, visit a stone dealer to
see what types and colors of mater-
ial best suit your garden design.
Materials used to construct stone
walls often include granites, lime-
stones, sandstones, quartzites,
flagging and other specialty stones.

• Remember, stone is heavy so
don’t be shocked when the dealer
starts to quote prices per ton of
stone. For example, a wall that’s
50 feet long and 2 feet wide is 100
cubic feet. Most stone weighs an
average of 125 pounds per cubic
foot. This means the wall would
weigh approximately 6.25 tons.

Costs for stone are likely to

range anywhere from $100 to
$200 per ton—depending on the
type of stone selected.

• When building a stone wall,
begin by stacking the wall, working
from one end to the other. For best
results, lay the stones flat, as they
would lie naturally on the ground.

Try to avoid continuous hori-
zontal and vertical joints by
breaking them up with larger
and smaller stones. Fill in the
area behind the wall with dirt
and compact it as the building
progresses. 

Finally, take the flattest pieces
of stone to cap off the wall on top.

To learn more including wall-
building instructions, visit the Web
site at www.buildingstone.org.

Adding A Stone Wall To Your Garden

Stone walls can enhance the
look and value of many gardens
and homes.


