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(NAPSA)—The Department of
Energy estimates that a typical
U.S. family spends close to $1,300
a year on home utility bills. Part
of this cost is a direct result of air
that has been heated or cooled for
the inside, escaping to the outside.
With this in mind, homeowners
planning to remodel should con-
sider different steps to increase
the energy efficiency of their
homes.

While increasing home energy
efficiency may make a project
seem more costly at the begin-
ning, it will increase the return on
investment by lowering monthly
bills and possibly increasing the
value of the home. Consider the
following home improvements
that will not only make a home
look better, but also feel better by
improving energy efficiency:

• Adding insulation in the attic
is the easiest and most cost effec-
tive way to improve the energy
efficiency of a home. After deter-
mining how much insulation is
necessary based on the local cli-
mate and building design, home-
owners can use rolled or blown
insulation in the attic. If a home is
still drafty, it may be necessary to
hire a contractor to add insulation
to the exterior walls as well. If an
attic is already well-insulated,
make sure there is proper ventila-
tion, which will contribute to
moisture control and reduce sum-
mer cooling bills. 

• Re-siding a home can also
increase energy efficiency. For
example, CraneBoard Solid Core
Siding, a new insulated siding pro-
duced by Crane Performance Sid-
ing, has a rigid insulation backing
to increase energy efficiency,
impact resistance and noise reduc-
tion over traditional siding. Solid
core siding carries the Energy Star
Logo, which means it meets the
energy efficiency guidelines set by
the EPA and Department of
Energy. And, it has an R-value of
up to 4.0 compared to 1.0 or less
for traditional vinyl, fiber cement,

or wood. R-value is a measure
used for insulation that denotes
how much insulating power the
product has. The higher the R-
value, the better the insulation.

• Replacing old doors and win-
dows with energy efficient prod-
ucts that carry the Energy Star
logo can also save money. This kind
of upgrade should be considered if
the current windows are single
pane or if the doors are not filled
with proper insulation. If existing
doors and windows are in good
shape but feel drafty, simply caulk
around the seams to seal off the
cracks where air enters the home.

• Upgrading appliances such as
refrigerators, clothes washers, dry-
ers, and dishwashers and compar-
ing their EnergyGuide labels can
increase energy savings. The Ener-
gyGuide label provides important
information such as estimated
energy consumption compared to
similar models and estimated
yearly operating cost. Appliances
account for 20 percent of household
energy consumption, and by utiliz-
ing the information on the Ener-
gyGuide label, it is possible to com-
pare similar models and decide if it
is better to pay a little more now
and save in the long run.

Interested in learning more
about energy and cost savings with
solid core siding? Call Crane Per-
formance Siding at 1-800-366-8472
or visit www.cranesiding.com to
receive a free brochure on solid
core siding.

Hot Ideas To Save Cold Hard Cash

M a k i n g  yo u r  h o m e  m o r e
energy efficient can save money
on monthly bills.

Answers To Burning
Heartburn Questions

(NAPSA)—Got heartburn? In an
effort to educate Americans about
the potential dangers of nighttime
heartburn, the American Gastro-
enterological Association (AGA) is
providing a free, call-in service called
Dial-ogue on Heartburn: The
Difference Between Night and Day
on Tuesday, May 21st from 8 a.m.
to 5 p.m. Pacific time. On this day,
consumers can call 1-877-GUT-9800
(1-877-488-9800) to speak directly
with a gastroenterologist about
heartburn, the differences between
daytime and nighttime symptoms,
and treatment options.

“Nighttime heartburn is a pre-
valent, sometimes serious condition
that affects millions,” says Dr. Jon
Isenberg, AGA President. “Heart-
burn sufferers, their family and
friends should take advantage of
this valuable, free service and call
on May 21st to learn more.”

An astonishing 50 million
Americans experience nighttime
heartburn, and many are un-
aware of its potentially serious
consequences, including sleep
deprivation, respiratory prob-
lems, and in extreme cases, can-
cer of the esophagus. 

Following Dial-ogue, consumers
can call 1-877-GUT-9800 (1-877-488-
9800) year-round to request a free
brochure on nighttime heartburn or
can learn more by logging onto the
AGA’s Web site at www.gastro.org
and viewing an educational video
on the topic.

Get answers to burning ques-
tions during a one-day, free, phone-
in event by calling 1-877-GUT-9800.

The World’s First Diamond To Be Scientifically Proven For 
Its Superior Fire, Sparkle And Brilliance Launches Nationwide

(NAPSA)—As the bridal season
and other diamond gift-giving
occasions are upon us, individuals
may not be able to quantify the
sparkle in the recipient’s eyes or
smile. Now, however, they can sci-
entifically prove greater brilliance
in their diamond gift choices with
the new Leo Diamond.

Consumers seeking to purchase
diamonds should be prepared with
the basic knowledge of the “4 Cs:”

Carat—a diamond’s size is
measured in carat weight. Since
larger diamonds are more rare
than smaller diamonds, diamond
value tends to rise exponentially
with carat weight. 

Color—the natural body color
visible in a diamond. It’s the one
characteristic determined com-
pletely by nature, not man. Color-
less diamonds are most highly
valued and are priced accordingly. 

Clarity—an indication of a
diamond’s purity. When a rough
stone is formed from carbon, deep
beneath the earth, tiny traces of
natural elements are almost
always trapped inside. These are
called inclusions and make a
stone unique.

Cut—the term cut commonly
refers to the proportions and
shape of a diamond, such as
round, pear or oval.

Beyond the basics, cut also
refers to the craftsmanship of the
diamond cutter or the ability to
take a rough stone and cut indi-
vidual precise facets. It takes the
hands of a highly-skilled diamond
cutter to release a finished dia-
mond’s true beauty. Diamondaires
painstakingly examine a rough
stone to determine how to cut it in
order to bring you a diamond of
the highest brilliance possible.

The Leo Diamond was created

by Leo Schachter, The World’s
Diamondaires, and is recognized
as a breakthrough in the tech-
nique and craft of diamond cut-
ting. Its unique, patented cut
reveals a sparkle and brilliance
that has been scientifically
proven greater than comparable,
conventional diamonds. The
Leo’s symmetrical cut allows the
maximum amount of l ight to
enter the stone and be reflected
back in a brilliant visual display. 

Every Leo Diamond comes
with double certification: a
GemEx report that objectively
measures the diamond’s brilliance
using state-of-the-art optical tech-
nology, and the International
Gemological Institute (IGI) grad-
ing that certifies the traditional 4
Cs. In addition, the Leo Diamond
provides another level of con-
sumer confidence, as each Leo
Diamond is marked with a unique
I.D. number visible only under
10x magnification. Each diamond
and its history can be traced to
ensure proper craftsmanship.

Kay Jewelers is an authorized
Leo Diamond jeweler. The Leo
Diamond is available in cities
across the United States. For more
information, visit www.kay.com.

The Leo Diamond is visibly
more brilliant than a comparable
diamond of equal 4 Cs.

(NAPSA)—It’s bound to happen
.—a leaky roof, a burst pipe, melt-
ing snow, excessive bathroom mois-
ture —all leading to one of the most
common household problems—
water stains on walls or ceilings.

You might be tempted to cover
a water stain by applying a fresh
coat of paint. Chances are, it won’t
work. Most water stains will bleed
right through ordinary paints.
They also can create an ideal envi-
ronment for the growth of mold
and mildew.

Here’s some advice from ex-
perts to help you deal with water
stains and mildew on painted
surfaces:

• First, make sure the surface
is sound. Identify and fix the
source of the moisture or leak or
you’ll soon have another unsightly
water stain.

• Clean the surface thor-
oughly to remove dirt and the
unsightly deposits that can result
from the leak. Use a bleach and
water solution to remove mildew.
Rinse the surface thoroughly.
Note: To avoid creating high
moisture conditions beneath the
surface, avoid “flooding” the area
with water, bleach or cleaning
solutions.

• Dry the surface thoroughly.
Use a hair dryer to dry small
areas. Larger areas may require
the use of a dehumidifier, heater
or fan to ensure the surface is
completely dry before priming.

• Prime the surface with a
shellac-base primer-sealer such as
Zinsser ’s B-I-N Primer-Sealer.

Available in pints, quarts or gal-
lons, B-I-N seals the stain and
prevents it from bleeding through
the topcoat. For small or hard to
reach stains, use B-I-N in a conve-
nient aerosol spray. 

• In high humidity areas, like
bathrooms, repaint with a product
that prevents future mildew
growth on the paint film. Zinsser’s
Perma-White Mildew Proof Bath-
room Paint is guaranteed to pro-
tect itself against unsightly
mildew for five years. It’s low odor
and water-based for easy applica-
tion. Its fast-dry, stain-resistant
finish is available in bright white,
which also can be tinted to pastel
colors.

For information about dealing
with water stains and mildew—or
for more helpful home improve-
ment tips, visit www.zinsser.com;
or, call 732-469-8100.

Tips For Dealing With Water Stains And Mildew

Water stains don’t have to put
a damper on your decor if you
know how to handle them.

(NAPSA)—You probably spend
a lot of time working on your
lawn to make sure it’s the best it
can be. It’s a place for your family
and pets to spend time relaxing
and playing. You have competi-
tion, however, from all kinds of
pests looking to move in on your
turf, including ants, fleas, spi-
ders, ticks, mosquitoes, grasshop-
pers, and beetles. They can cause
trouble.

Insects can hurt
your plants or your
grass. Some try to
get into your home
while others can
attack your family

and pets. For example, ants can
crawl indoors and make a restau-
rant out of your pantry, fleas can
cause allergies, spiders can bite,
ticks can carry Lyme Disease and
Japanese beetles feed on the
foliage of most plants.

What can be done to protect
your family and your property
against insects?

For years,  the ingredients
Dursban® and diazinon have
been popular chemicals for get-
ting rid of insects. Now, since
Dursban® is no longer available
for consumer lawn and garden
use and diazinon is being phased

out, gardeners are looking for
alternatives. 

Bayer Advanced™ Powerforce™

Multi-Insect Killer, with its propri-
etary insecticide cyfluthrin, offers
highly effective protection. In fact,
the ready-to-spread product actu-
ally kills insects up to four times
faster than leading granules. The
product is also available in liquid
concentrate formulas. A ready-to-
use spray is available that can be
used in your vegetable garden. 

“Bayer Advanced™ products
continue to offer effective, easy
solutions for lawn and garden
needs,” said Lance Walheim, a
noted horticulturist and Bayer
Advanced™ spokesman. “The prod-
ucts represent a new generation of
chemistries, and consumers are
much better off as a result.”

To learn more about caring for
your lawn, garden and home and
about discounts on products, visit
www.bayeradvanced.com or by
calling 1-877-BAYERAG.

Keep The Bugs From Taking Over

The $100,000 bil l , with
Woodrow Wilson’s portrait on
the front, was printed only for
use in transactions between the
Federal Reserve System and the
Treasury Department.

Food was first served on a
commercial airplane in 1919.




