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(NAPSA)—As the baby boomers
reach their mid-50s, they are chal-
lenging existing norms about incon-
tinence and driving a change in
medicine, attitudes and products. 

Overall, the boomer genera-
tion approaches incontinence
with fewer stigmas than previous
generations. This is likely due to
several factors, including adver-
tisements for medications and
the prominence of absorbent
products in retail stores, accord-
ing to Diane Newman, RNC,
MSN, CRNP, FAAN, co-director
of the Penn Center for Conti-
nence and Pelvic Health at the
University of Pennsylvania. 

“It is also compounded by the
fact that baby boomers want to
be involved in their medical
treatment decisions,” said New-
man. Moving beyond the tradi-
tional stigma has allowed women
to take an active role in control-
ling incontinence through behav-
ior modifications. 

Behavioral changes include los-
ing weight; quitting smoking;
improving physical conditioning
through pelvic exercises or blad-
der retraining; and changing diet
by reducing caffeine and alcohol
intake, avoiding beverages that
can irritate the bladder and eat-
ing foods high in fiber.

Incontinence and overactive
bladder is much more common
among women than men. One in
three women start experiencing
incontinence when they’re preg-
nant, according to Newman. 

Seniors and baby boomers are
different in their expectations of
treatment for incontinence, said
W. Conrad Sweeting Jr., M.D.,
director of urogynecology for the
Permanente Medical Group Inc.
at Kaiser Medical Center in San
Francisco. Boomers demand treat-
ment, he says. Previous genera-
tions just accepted incontinence as
a part of aging and had no expec-
tations that treatment could help.

“However, baby boomers are
also demanding more conservative
treatment options as an alterna-
tive to surgery,” said Dr. Sweeting. 

In addition to behavioral mod-
ification, conservative treat-
ments include biofeedback and
implantable materials. One of
the most significant factors in
treatment has been the creation
of urogynecology as a specialty
within obstetrics and gynecology. 

Boomers will also not settle for
the bulky “diaper” products of 10
or 20 years ago, said Bruce Payn-
ter, president of the Adult Care
Sector for Kimberly-Clark Corpo-
ration. Boomers are looking for
lifestyle-enabling, comfortable,
more discreet products. 

For example, Poise Pantiliners
are designed for light inconti-
nence, while Depend Guards for
Men are for men who may experi-
ence incontinence after prostate
surgery. 

A new generation of absorbent
underwear is Depend Refasten-
able Underwear. This product pro-
vides the option of being more like
underwear with the pull-on/off
feature, and has the convenience
of refastenability. This gives con-
sumers a more underwear-like,
clothlike, thinner, quieter product.

Debunking Myths About Incontinence

Baby boomers are demanding
more and better treatments for
incontinence.

(NAPSA)—Whether you are an
experienced or novice antique col-
lector hunting for that unex-
pected-and-valuable piece, there is
no better place than a state rich in
American history, craftsmanship
and tradition: Massachusetts.

The Bay State is home year-
round to hundreds of antique
stores and dealers. Visitors can
hunt for treasures on the city
streets of Boston or Cambridge or
discover bargains on the back
roads of Massachusetts.

The state even plays host to
the now well-known Brimfield
Antique Show—declared the
world’s largest outdoor antiques
and collectibles fair. 

Until recently, few people who
were not “insiders” (decorators,
designers, architects and dealers)
knew about the show. Today, it
spreads out over 20 fields, attracts
5,000 dealers, occurs three times a
year for six days and draws
upwards of 100,000 attendees for
each show.

One of the best-kept secrets in
Western Massachusetts is the
wealth of antique and collectible
shops in Franklin County. Not far
from Historic Deerfield—a mile-
long street of restored homes and
a world-class collection of early
Americana—is 5&10 Antiques,
with 70 dealers on two floors offer-
ing glass, furniture and rugs. In
Greenfield, treasure hunters can
pair a stop to check out the “olde
furnishings and accoutrements” at
The Horseshoe Antiques, with a
visit to Old Greenfield Village and
the Historical Society of Green-
field’s Victorian mansion.

Another fairly well-guarded
secret is the fine antiquing that
exists in the lower Berkshires,
“America’s Premier Cultural
Resort.” For example, the pic-
turesque town of Sheffield has
shops that specialize in virtually
everything from antique wicker to
clocks—all within a 10-mile
stretch.

The seaside towns north of
Boston are rich in history and
antique shops that tell of times
gone by. Visitors traveling down
the picturesque Routes of 1A, 133
and 97 from the shores of Beverly
to Salisbury and through Glouces-
ter, Havervill and Lawrence will

discover antique stores, used
bookstores, flea markets and
more. The town of Essex boasts of
being “America’s Antique Capi-
tal.” The quaint New England
town has more than 35 antique
stores, with many close enough
together on Route 133 to walk
between. According to a local
shopkeeper, “Essex is the kind of
place where you can spend a dol-
lar for a postcard or $50,000 for a
painting.”

Cape Cod and the islands of
Nantucket and Martha’s Vineyard
also mix a rich maritime history
and gorgeous scenery with excel-
lent antiquing. Route 6A, the
scenic Old Kin’s Highway, mean-
ders through the historic towns of
Cape Cod Bay and is packed with
antique shops. The Antique Cen-
ter of Cape Cod in Dennis has
more than 140 dealers and
Eldred’s Auction Gallery has been
holding auctions on Route 6A in
East Dennis for more than 50
years.  There are also large
antique centers in Orleans, Den-
nisport, Sandwich and many other
towns. Tonkin of Nantucket has a
10,000 square foot showroom spe-
cializing in fine English antiques.

For more information go to
www.massvacation.com or call
800-227-MASS ext. 300 for a free
Massachusetts Getaway Guide.

Searching For Antique Finds

Massachusetts is known for
its rare, interesting and valuable
antiques.

(NAPSA)—If you want to
branch out with your gardening
skills, you may enjoy planting a
container garden—gardens that
have been planted in pots, rather
than the earth.

The gardens are relatively easy
to care for, but both the indoor
and outdoor varieties are vulnera-
ble when first planted or trans-
planted. Noted horticulturist
Lance Walheim has a few tips to
help them thrive:

• Start with a high-quality pot-
ting soil that holds adequate mois-
ture, but is well aerated and
drains well. Many potting mixes
now include fertilizer that pro-
vides nutrients necessary for opti-
mum plant growth.

• It’s critical to provide protec-
tion from insects for young flowers
or plants. Commonly found insects
such as aphids, thrips, and white-
flies can stunt the growth of flowers
or plants, or even kill them.

• Choose a potting mix that
contains water-release polymers
that store excess water and then
release it when the soil dries. This
will help prevent over- or under-
watering.

“Indoor and outdoor container
gardens will grow bigger, look

healthier and last longer when
these steps are taken,” said Wal-
heim. He recommends Bayer
Advanced Garden 3-in-1 Multi-
Purpose Potting Mix. It combines
a high-quality growing medium
with fertilizer, insect protection
and a water polymer. 

The mix has timed-release
nutrients that continue feeding
plants for up to nine months. It’s
also the only potting mix available
in the United States that contains
insect protection—the mix’s pro-
prietary ingredient, imidacloprid,
protects plants from insect pests
for up to four months. 

You can learn more about car-
ing for your lawn and garden by
visiting www.bayeradvanced.com
or calling 1-877-BAYERAG.

Helping Container Gardens Grow

Container gardens can be a
fun way to cultivate your garden-
ing skills.

(NAPSA)—Insurance compa-
nies frequently recommend home-
owners use a process called whole-
structure fumigation if they
discover drywood termites. Fumi-
gation with Vikane* gas fumigant
can completely eliminate drywood
termites, even in areas not acces-
sible to spot treatments (a tech-
nique occasionally offered by pest
management professionals). For
more information on drywood ter-
mite treatment options, visit the
University of Florida’s Web site at
www.ftld.ufl.edu/dry wood.htm or
www.dowagro.com.

Your office equipment needs
may change with time, so ensure
that your equipment will grow
with you. Your computer may ini-
tially support your needs with
64MB of memory but this may
soon be insufficient. Another
example is the Lexmark Z65
Color Jetprinter, which can be

upgraded to have network capa-
bilities—allowing more than one
user to print to the unit. Instead
of purchasing a new computer or
printer, a user can upgrade for a
nominal charge—which saves
both time and money. For infor-
mation on setting up a home
office and for all your printing
needs, visit www.lexmark.com.

(NAPSA)—Until recently, no
Internet sites catered to job seek-
ers in agriculture. Jobhog.net,
launched in 2001, boasts a large
network of partnerships with
companies that need profession-
als in the agriculture, food, life
sciences and natural sciences
industries. For employers, job-
hog.net offers a service for post-
ing open positions that’s more
economical than alternatives with
the benefit of a targeted applicant
pool. For job seekers, the site pro-
vides a free job search agent,
resume posting and, after regis-
tering, e-mail alerts when job
matches are found.

One of the nation’s newest
attractions, the Pope John Paul II
Cultural Center in Washington,
D.C., is a modern museum that
offers an environment for people of
all ages and denominations to
explore spirituality through state-
of-the-art technology. In the Cul-
tural Center’s hands-on interac-
tive galleries, visitors learn about
religions throughout the world
and enjoy stories of creation from
various ancient cultures. The Pope
John Paul II Cultural Center also
offers a traditional museum expe-
rience through its extraordinary
exhibits from the world-class Vati-
can Museums and other art
exhibits. This unique spiritual
journey can be an adventure of  a
lifetime. For more information,
visit www.jp2cc.org.

***
I like to give my energy to activ-
ities that affirm the oneness of
humankind.

—Claire Randall
***

***
I’ve believed as many as six
impossible things before break-
fast. 

—Lewis Carroll
***

***
Courage is the virtue which
champions the cause of right.

—Cicero
***




