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(NAPSA)—People are paying
more and more attention to how
well American students are learn-
ing in school. This can be seen in
the federal No Child Left Behind
Act, which focuses on making sure
that all children meet rigorous
academic standards. Every state
has increased what is expected of
students and therefore of teachers.

Congress and the President
have called for every classroom to
have a “highly qualified” teacher
within a few years. There are no
silver bullets to create better
schools but there is a very simple
research-proven truth—the best
thing we can do to help every stu-
dent succeed is to provide good
teachers.

Teachers need and want help to
do their jobs well. Good training
in college is important but it is not
enough. Teachers want the kind of
professional development that will
give them the knowledge and
skills to help their students meet
these new academic standards.
They want good diagnostic infor-
mation that allows them to be bet-
ter at adjusting their teaching for
individual students.

Good professional development
is an investment worth making,
and one we need to make if we are
to realize our goal of providing a
high quality education—not just
time in school—to all students.

Educational Testing Service
(ETS) does research into teaching
and learning—not just how to
make improved tests, but also a
large amount of public opinion
research into how teachers, par-
ents, and taxpayers feel about key
education issues.

For example, ETS has found
that nine out of 10 teachers feel
that they need professional devel-
opment to help them motivate
their students, and more than
eight in 10 say professional devel-
opment is needed to help them

diagnose and address the learning
needs of their students.

For decades, ETS has worked
with classroom teachers to under-
stand what teachers need and to
develop products that can help
them be more effective. Teachers
have a very tough job, one that is
the basis of democracy. America
depends on its teachers.

Every state is wrestling with
how to meet the achievement
goals of No Child Left Behind.
And, unfortunately, every state is
facing significant budget prob-
lems resulting in pressure to cut
education budgets. As hard as it
will be, this is a time to increase
our investment in the profes-
sional development of the teach-
ing force. It is one investment
that we can be sure will pay the
dividends we all need.

To make sure that we leave no
child behind, we must also make
sure that no teacher is left behind.
Providing high quality profes-
sional development, adequately
funded and well managed, is
absolutely required to reach the
goals we all share.

To learn more about this issue,
visit www.ets.org/testing.

Providing Teachers The Help They Need...And Want!

Improving education standards
starts with getting teachers the
help they need.

New Black Beauty
(NAPSA)—Discussion is flower-

ing among gardeners and horticul-
turalists about Black Beauty. The
new ornamental Elder with black
leaves was introduced by England’s
East Malling Research Station,
world-renowned for hybridizing
new plants.

The plant is the first of its kind
to possess dark-black foliage or to
sport pink-colored flowers. English
gardeners have been growing
Black Beauty for two years, but
this marks the first time it will be
available in the U.S. 

Bold 12-inch diameter pink
blooms jump out against the dark
foliage in early summer, followed
by a display of dark purple berries
that can be made into jelly or
wine. Black Beauty grows in most
any soil type but requires full sun
to show its darkest leaf color. 

It can be grown as a shrub, or
as a bold perennial by cutting it
back each year. It is available at
better garden centers. To learn
more, visit www.ColorChoice
Plants.com. 

Black Beauty breaks new
ground  w i th  i t s  dark -b lack
foliage.

(NAPSA)—What could be bet-
ter than a screen door—a design
feature that has long provided
homes with a breath of fresh air
free from intruding insects?

The answer: a better screen
door.

While it is hard to improve on
the simplicity of design and func-
tionality—one company has dra-
matically advanced this American
classic.  

Screen Tight, the company that
reinvented the way the screen is
attached to a screened-in porch,
has introduced a screen door that
looks better and lasts longer than
the traditional wood screen door.

The new screen door, made
from solid cellular vinyl, offers the
classic look and feel of wood with
the low maintenance characteris-
tics of solid vinyl.  

Each door can be cut and
trimmed like wood for proper
installation. Best of all, there is no
need for painting, and over time,
your door will last longer and
retain a cleaner finish.

Value-conscious consumers are
increasingly turning to products
that require less in the way of
maintenance and replacement.
With a retail price in the range of
$50 to $120, the Better Board
Screen Door competes favorably

with medium-priced wood screen
doors that have a shorter life span
because of their tendency to warp,
rot and come apart.

Each Better Board screen door
incorporates the famous Screen
Tight “spline-in screen” method for
easy screen repair or replacement

Free brochure:
For a free brochure, call 1-800-

768-7325 or visit the company at
www.screentight.com.

How To Improve An American Classic

One company has improved
on the screen door’s simplicity of
design and functionality.




