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(NAPSA)—Increasingly, home-
owners who need money for home
repairs or to pay bills are turning
to home equity loans as a way to
solve their problems.

Unfortunately, not all loans and
lenders are the same. It’s wise to
shop around. In fact, the cost of
doing business with high-cost
lenders can be excessive and some-
times abusive—even dangerous. 

Borrowing from an unscrupu-
lous lender who offers you a high-
cost loan using your home as
security is risky business. You
could lose your home and your
money. 

Before you sign on the line:
• Think about your options—If

you’re having money problems,
consider other options before you
put your home on the loan line.

Talk with your creditors or
budget counseling organizations
to work out a plan that reduces
your bill payments to a more man-
ageable level.

Remember, if you decide to get
a home equity loan and can’t
make the payments, the lender
could foreclose and you would lose
your home.

• Do your homework—Contact
several lenders. Ask friends and
family for recommendations of
lenders. Talk with banks, savings
and loans, credit unions, and
other lenders before you proceed. 

• Think twice before you
sign—Have a knowledgeable
friend, relative, attorney, or hous-
ing counselor review the Good
Faith Estimate and other loan
papers before you sign the loan
contract. 

Make sure all promises are put
in writing. It’s only what’s in writ-
ing that counts.

• Know that you have rights
under the law—If you’re using
your home as security for a home
equity loan—or for a second mort-
gage loan or a line of credit—fed-
eral law gives you three business
days after signing the loan papers
to cancel the deal, for any reason,
without penalty. 

You must cancel in writing.
The lender must then return any
money you have paid to date.

More information about credit
and home equity loans is available
from the Federal Reserve Board.
Visit www.federalreserve.gov/
pubs/riskyhomeloans.

Home Equity Loans Can Be Risky Business

If you’re using your home as
security for a home equity loan,
federal law gives you three busi-
ness days to cancel the deal.

(NAPSA)—Given the roller
coaster stock market of the last few
years, it should not be surprising
that investors have become
increasingly risk-averse. According
to the fifth annual investor survey
commissioned by Boston-based
investment manager Eaton Vance,
two-thirds of investors (67 percent)
say they have less appetite for
investment risk-taking than in the
past due to stock market volatility.
Nine of 10 investors (89 percent)
say that minimizing risk is an
important consideration for them
in making investment decisions.

The nationwide survey, con-
ducted by Penn, Schoen and
Berland Associates, reveals that
most investors continue to be
sensitive to the risks of investing
a large portion of their assets in a
single company’s stock. Nearly
nine of 10 investors (88 percent)
believe that it is too risky to have
a large percentage of their per-
sonal assets invested in a single
stock. Further, nearly two-thirds
of investors (63 percent) say that
the recent stock market volatility
and highly visible scandals
involving leading corporations
have changed their views on the
risks of single-stock investing.

Among investors who have
received stock options or other
stock-based compensation, over
half (51 percent) express concern
about having significant financial
exposure to their current or for-
mer employer.

Risk considerations are causing
more investors to consider using a
financial advisor. A majority of
direct investors (52 percent) say
that the greater perceived risks of
investing in the stock market make
them more likely to consider using
a financial professional to manage
their portfolios than previously. 

Despite the significant stock
market rise in the past year and
the reported increase in risk-sen-
sitivity, most investors seem to be
standing pat with their invest-
ment programs. Only four in 10
investors (42 percent) say they
have reallocated any of their
investments in the past year. 

Among investors who did reallo-
cate their portfolios, 40 percent
increased their exposure to stocks
and about a third (32 percent)
reduced their stock exposure. Only
six percent increased allocations to
cash and other short-term invest-
ments, compared to 19 percent who
reduced cash and other short-term

investment allocations. Twenty-
five percent of investors who did
reallocate increased their exposure
to bonds and other fixed-income
investments, while 22 percent cut
their fixed-income exposure. 

“There is an apparent contradic-
tion between investors’ growing
concern about risk and their lack of
action to lower the risk profile of
their portfolios,” stated Thomas E.
Faust Jr., Executive Vice President
and Chief Investment Officer of
Eaton Vance. “Investors say they
want to lower risk but don’t seem
to be acting in a way that achieves
that objective.” 

Eaton Vance and its affiliates
manage approximately $85 billion
in assets as of March 31, 2004, for
more than 70 mutual funds and
thousands of individual and insti-
tutional accounts, including those
of corporations, hospitals, retire-
ment plans, universities, founda-
tions and trusts.

For more complete information
about any Eaton Vance fund,
including investment objectives,
risks, and charges and expenses,
call or write your financial advisor
for a prospectus. Read the pros-
pectus carefully before you invest
or send money.

Investors Increasingly Risk Averse;
Little Reallocation Taking Place Despite Stock Market Rise

(NAPSA)—With over 50 per-
cent  of new vehicles sold in the
United States turning out to be
sport utility trucks, pickups and
minivans, owners of traditional
two- and four-door passenger cars
are now alarmingly at risk for
fatal or serious head injuries in a
side-impact crash.

According to the Insurance
Institute for Highway Safety
(IIHS), 51 percent of all driver
deaths in vehicle-to-vehicle
crashes occurred in side impacts
(in recent-model cars during 2000
to 2001). This is up from only 31
percent during 1980 to 1981. In
2000 to 2001, almost 60 percent of
the driver deaths in cars struck on
the driver side were due to colli-
sions by an SUV or pickup.  
Government’s Crash Ratings

Misleading
The government has not

updated its side-impact crash rat-
ing system to even measure head
injuries. A vehicle that offers vir-
tually no head protection in a side
impact crash can still receive a “5
Star” in the government test. Its
vehicle ratings can therefore be
misleading to consumers who
desire a safe vehicle in case of side
impact protection.

What Can Consumers Do To
Protect Themselves?

If you still prefer a passenger
car, there are actions you can take
to protect yourself and your fam-
ily. According to the IIHS, side
“head” airbags are as important in
a side-impact crash as seatbelts

are in a frontal crash. Side “head”
airbags are different from tradi-
tional side airbags that were origi-
nally introduced to protect only
the chest in a side-impact crash.
The most common form of side
“head” airbag is called a Side Cur-
tain Airbag. The bag deploys
downward from above the doors to
provide a 4” - 6” wide cushion for
the head. This cushion provides
significant protection for the head
from an intruding vehicle.

For a large number of vehicle
models, Side Curtain Airbags are
optional equipment. For a specific
model, dealers will often have 10
percent to 15 percent of the vehi-
cles equipped with Side Curtain
Airbags to cater to consumers who
are educated about the product’s
benefits and willing to pay the
$350 to $600 additional cost for
the vehicle.  

To address the alarming
increase in fatalities and serious
brain injuries, the Alliance of
Automobile Manufacturers (AAM),
which represents nine of the
world’s largest automobile manu-
facturers, announced in December
2003 that it would enhance side-
impact protection for its vehicles.
By the fall of 2007, the AAM
stated that at least 50 percent of
vehicles produced would meet new
head protection requirements and
that by the fall of 2009, 100 per-
cent of vehicles would meet these
requirements.

If a consumer desires side head
protection before 2009, it’s a mat-
ter of finding a vehicle that offers
optional Side Curtain Airbags and
then finding a dealer that has one
of these properly equipped vehi-
cles on its lot. 

Tips On Protecting Yourself From Big SUVs And Trucks 

If you drive a passenger car,
there are actions you can take to
protect yourself and your family.

(NAPSA)—As concern grows
about the use of pesticides and her-
bicides in yards and gardens, man-
ufacturers are responding with a
new generation of less toxic lawn
care products. If you have children
or pets, these products should be of
particular interest to you.  

While historically, green prod-
ucts have been less effective and/or
slower working than their tradi-
tional counterparts, that is no
longer the case.

Phosphate-free fertilizers lead
the list in popularity, as many com-
munities now forbid the use of any
phosphate on lawns. There are also
several insecticides available
which use soap to kill a wide range
of bugs. One company makes a
weed and crabgrass pre-emergent
herbicide made from simple corn
gluten.  

Perhaps the most interesting
product of all is a new non-selec-
tive herbicide formula that is
deadly to weeds, yet is made
entirely of ingredients that are
anything but deadly.

Called AllDown Green Chem-
istry Herbicide®, it contains a mix
of components including vinegar,
garlic and other ingredients.
While it sounds like it belongs on a
salad, it can kill weeds within
hours, especially when applied on
warm, sunny days.

It works well to kill unwanted
vegetation around patios, along
driveways, fences, walls and in
mulch landscaping beds where
weeds and grass have begun to
appear.  

Many homeowners who are try-
ing to “go organic” on their lawns
can also use it to kill individual
weeds by “spot” spraying. Since
AllDown kills on contact, spot
treating simply requires that the
user get as close to the weed as
possible, spraying very carefully to

avoid hitting grass or other desir-
able vegetation near the weed.

Tony Kirsch, owner of Summer-
set Products, the Minnesota-based
company that produces AllDown, is
himself the owner of a small hobby
farm which he is currently convert-
ing to an organic operation. Accord-
ing to Kirsch, the product was orig-
inally designed for use on organic
farms, but is getting a lot of atten-
tion from environmentally-con-
scious consumers who want to cut
out the use of toxic chemicals in
and around their homes.

In addition to being used by
consumers, many governmental
entities are being required to use
products like AllDown around
schools, parks, and other public
places. 

For consumers, AllDown is
available in 32 oz. and one-gallon
containers designed for home and
garden use. It is also available in
five-gallon cases, 55-gallon drums,
and 275-gallon bulk “totes” for use
on organic farms, orchards, and
vineyards. AllDown is the first her-
bicide to have earned an OMRI
(Organic Materials Review Insti-
tute) listing.

For more information, call (800)
820-4817 or visit www.summerset
products.com.

Going “Green”With Non-Toxic Lawn Products

A new generation of lawn care
products works well without
toxic chemicals.




