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Using Automotive
Touch-Up Paint

(NAPSA)—Here’s news you
may want to brush up on: Using
touch-up paint on your car can be
an inexpensive way to protect its
value. Some scratches can remove
all the paint down to the metal
and the area can begin to rust,
causing permanent damage. 

There are several choices for
applying touch-up paint. Spray
cans can be used for large areas
and with patience and practice
you can achieve excellent results.
For smaller chips and scratches,
you can brush the paint or use a
paint pen. Often, a paint pen will
be easier to apply to very small
chips, as you can apply the paint
more precisely. 

Women find using touch-up
paint is easy because they have
had so much practice applying
nail polish. In fact, according to
paintscratch.com, some women
have even painted their nails with
automotive touch-up paint to
match their vehicles. 

The easiest place to find touch-
up paint is on the Web. First you
have to know your color code.
There are sites where the paint col-
ors are broken down by year, make
and model, so finding your color
code is easy. With the correct paint
and good instructions, applying
touch-up paint should be no more
difficult than coloring your nails.

With the right paint and good
instructions, applying touch-up
paint to your car can be as easy
as coloring your nails.

(NAPSA)—You can get the bet-
ter of grubs, though they’re among
the most damaging lawn pests in
the United States. According to
the U.S. Department of Agricul-
ture, Americans spend millions of
dollars a year replacing the lawns
that grubs destroy. They’re small,
white insects with a brown head
curled into a “C” shape. 

White grubs live a few inches
under your lawn and feed on the
roots of your grass. Grubs are the
larvae—or “juvenile” stage—of var-
ious kinds of scarab beetles, includ-
ing Japanese beetles, chafers, and
June and May beetles. 

“When grubs are close to the
surface, starlings and crows, as
well as moles, shrews and skunks,
can be seen digging them up
because they’re a food source,”
says Bayer Advanced™ lawn expert
Lance Walheim, who wrote the
book “Lawn Care for Dummies.”

Identifying grub damage can be
tricky. Look for:

• A general thinning and
weakening of the lawn

• A wilted or dried-out look to
your grass, even when soil is moist

• Large ,  brown,  i rregular
patches of grass

• Large patches of dead turf
that can easily be pulled up in one
piece, like a piece of carpet.

“Grub damage is most severe in
late summer, but problems can
begin as early as mid- to late
spring. Grubs are easiest to con-
trol when they are young, so pre-
vention is key by taking action
starting in May through early

summer,” says Walheim. 
One preventive measure is

Bayer Advanced™ Season-Long
Grub Control, which contains
Merit®. It’s the only active ingredi-
ent guaranteed to kill all common
types of grubs and is the #1 choice
among turf professionals. Simply
apply to your lawn and water it in
to form a protective zone against
grubs that protects all season
long.

If your lawn is already under
attack, Bayer Advanced™ 24-Hour
Grub Killer Plus provides a quick
solution. It contains the propri-
etary active ingredient Dylox®,
which works faster than any other
grub killer on the market. In fact,
grubs usually stop feeding and
start to die within 24 hours. It
also kills sod webworms, mole
crickets and cutworms.  

All Bayer Advanced products
carry a money-back guarantee.
Visit www.bayeradvanced.com or
call 1-877-BAYERAG for more
information.

Grubs—A Small Pest That Can Devastate Your Lawn

(NAPSA)—Some home im-
provement/repair projects are
necessary regardless of cost, such
as installing a new hot water
heater when the old one stops
working. Others, such as updat-
ing the kitchen or windows, are
more a function of having the
money to do so—and how much
they add to a home’s value when
it comes time to sell.

According to the most recent
“Cost Vs. Value Report” published
by Remodeling magazine, the
most cost-effective remodeling job
is redoing the bathroom, with an
estimated 102.2 percent of costs
recouped in the home sale. But
the number-two project may sur-
prise you: siding replacement.

The report found that, when
mid-range siding products are
used, homeowners can expect to
get 95.5 percent of costs back
when they sell. For upscale siding,
the expected payback is even
higher: 103.6 percent.

And while many indoor pro-
jects have fluctuated in their over-
all value—between 2002 and
2005, bathroom remodels have
recouped as little as 79.1 percent
of costs—siding has been a rela-
tively steady earner, increasing in
value each year over that period.

In addition, since the exterior
of your home is the first thing peo-
ple see, the charm and character
that show through with quality
siding speaks volumes about the
pride you have in your home. The
decision to re-side your home is,
more than likely, one you’ll make
once and live with for a long time.
That’s why it’s so important to get

all of the facts and make the right
siding choice.

One of the most popular siding
choices—both for mid-range and
upscale projects—is fiber-cement
siding from James Hardie.
Whether you’re building a new
home or remodeling, fiber-cement
siding provides low maintenance
yet doesn’t sacrifice the beauty
and character of wood. The siding
resists rotting or cracking and it
resists damage from rain and hail.

In addition, James Hardie® sid-
ing is available pre-finished with
a 15-year finish warranty. Best of
all, the siding is noncombustible,
with a limited, transferable war-
ranty for up to 50 years.

James Hardie is a worldwide
leader in the manufacturing and
development of technologies,
materials and manufacturing
processes of durable building
materials. For over 20 years, the
company has operated one of the
largest research and development
facilities devoted solely to fiber-
cement technology. To learn more,
visit www.jameshardie.com.

Sizing Up Siding: Recouping Remodeling Costs

Fiber-cement siding offers a
number of benefits, including
resistance to fire, rotting and
cracking.

(NAPSA)—To help educate
high school students on the fun-
damentals of responsible and sen-
sible money management, Cham-
pion Mortgage and Family, Career
and Community Leaders of Amer-
ica (FCCLA) have teamed up to
create SPEND SMART, a national
public awareness campaign. At in-
school events designed to educate
and entertain, teens and their
parents learn about managing
their money, setting up a budget
and building good credit. To learn
more, visit www.champion.com.

**  **  **
Today’s yard furniture is more

attractive, more durable and less
work to maintain than previous
generations’. There’s also more
to choose from. Companies such
as Wood Classics, a New York-
based manufacturer of fine teak
garden furnishings,  have
expanded their product line to
include much more than the typ-
ical Adirondack chair. For more
information regarding the
increasing number of teak out-
door furniture styles available,
visit www.woodclassics.com.

**  **  **
Blindness affects one in every

30 Americans, meaning that
chances are you’re going to
encounter someone who has
impaired vision. Not everyone
knows the proper way to behave
around such people. The most
important thing to remember
about the blind is that they’re just
like anyone else, only they can’t
see. For more tips, call the Blinded
Veterans Association at (800) 669-
7079 or visit www.bva.org. 

**  **  **
Nearly 60 million people visited

an online photo service in the past
year. Many have discovered the
only service with free, unlimited
storage, Shutterfly at www.shut
terfly.com.

**  **  **
Parents can help protect their

children from the drowning risk
caused by entrapment. Entrap-
ment can happen when a part of a
child’s body or hair gets attached
to a pool or hot tub drain because
of its powerful suction. Safe Kids
Worldwide recommends installing
anti-entrapment drain covers in
pools and hot tubs. They have
also called for child-safety legisla-
tion. For more information, visit
www.usa.safekids.org or call (202)
662-0600. 

**  **  **
The latest Retirement Confi-

dence Survey showed many Amer-
icans’ retirement expectations are
like a piece of Swiss cheese—full
of holes. For example, many have
accumulated only modest retire-
ment savings, underestimating
the share of their preretirement
income they are likely to need in
retirement, and have made no
estimate of how much they will
need to live comfortably once they
retire. To learn more, visit
www.ebri.org.

(NAPSA)—Studies show the
dream of homeownership is be-
coming a reality for a growing
number of Americans.

For example, according to the
2005 Harvard Joint Center for
Housing Studies State of the
Nation’s Housing Report, minori-
ties are making inroads into all
housing market segments across
the United States. 

This trend is expected to con-
tinue with minorities making up a
growing share of the homeowner
population with each successive
generation. The study reveals that
nearly 35 percent of all first-time
homebuyers are minorities and
more than 40 percent of all rent-
ers are minorities—these could be
or will be the homeowners of the
future.

Companies in the housing and
mortgage industries are taking
notice of this trend and are mak-
ing efforts to meet the needs of
today’s prospective homebuyers. 

“Mortgage lenders need to have
people who reflect the communi-
ties they serve located in the
neighborhoods that we want to
serve if we want to inspire people
to become first-time homeowners,”
said Jackson Cosey, senior vice
president of Emerging Markets
for Wells Fargo Home Mortgage.

For instance, Wells Fargo re-
cently introduced a program
designed to help serve consumers
with down payment difficulties or
lack of traditional credit history
by helping them qualify for loans
they can afford.

Called the Home Opportu-
nitiesSM program, it includes quali-
fying debt-to-income ratios that
address the growing reality that
homeowners need to spend a

greater percentage of their income
on housing. 

Also, it provides for nontradi-
tional credit references that
enable consumers who do not
have traditional or lengthy credit
histories to qualify for the pro-
gram. In addition, flexibility on
down payments and closing costs
allows customers to purchase a
home without a down payment. 

“Home-financing options such
as this program will allow more
people including first-time home-
buyers and low- to moderate-
income borrowers to do something
they have only dreamed about:
owning a home,” added Cosey.

For more advice on home
financing, visit Wells Fargo Home
Mortgage at www.wellsfargo.com,
or call (800) 222-3408 for the
nearest Wells Fargo Home Mort-
gage office. 

A New Program To Assist First-Time Homebuyers

Minority Groups Are An Increasing 
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ter for Housing Studies State of
the Nation’s Housing Report.

(NAPSA)—You can save your-
self time and trouble and help your
family’s health by going a little
nuts—with almonds. Almonds are
a marvelously multifunctional food,
packed with vitamin E, magne-
sium, fiber, protein, calcium and
other nutrients and minerals. For
almond facts and recipes, visit
www.almondsarein.com.

**  **  **
On Friday, June 23 and Sat-

urday, June 24, 2006, all “Piz-
zAchievers,” elementary school
students with A’s and B’s, can get
a free slice of pizza and a soda for
themselves and one parent when
they bring a recent report card to
national Italian restaurant chain
Sbarro and say “A’s and
B’s…Pizza Please!” For more
information and to find the clos-
est Sbarro participating in the
PizzAchievers program, visit
www.Sbarro.com.

**  **  **
A two-cup serving of water-

melon is an excellent source of vit-
amins A, B6 and C and it provides
7 percent of the recommended
daily value of potassium, with only
80 calories. For more information
about watermelon, visit the
National Watermelon Board Web
site, www.watermelon.org. For
information about a colorful vari-
ety of fruits and vegetables, go to
www.5aday.org.




