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(NAPSA)—According to the
most recent study by the U.S.
Department of Agriculture,
Japanese beetles cause more than
$420 million in damage annually
to trees, plants, flowers and veg-
etables. But did you know that
Japanese beetles actually begin
their lives underground as grubs?
If left unchecked, grubs will dam-
age your lawn. This one-two
punch can create havoc in your
landscape and cost you a bundle of
money.
Japanese beetles are in most

states east of the Mississippi River,
and partial infestations have
occurred to the west in Arkansas,
Iowa, Kansas, Minnesota, Missouri
and Oklahoma. They entered the
country before 1912.
“The beetles like to eat the

leaves and flowers of more than
300 plants and trees by eating the
tissue between the veins,” says
Bayer Advanced garden expert
Lance Walheim, co-author of
“Landscaping for Dummies.” “It’s
a process called skeletonizing.
That’s just another way of saying
the pests like to destroy all of your
hard work.”
Destructive Grubs Become
Destructive Japanese Beetles
Japanese beetles start out as

grubs that eat your grass roots in
the spring. Symptoms include
dead grass in brown patches. You
can literally lift up the grass if
you have serious damage. The
grass wilts even when it’s
watered. You’ll also see animals
such as skunks and birds visiting
your lawn to feed on the grubs.
By summer, the grubs become

Japanese beetles that feed on
flowers, plants and trees. By late
summer and fall, Japanese beetles
lay eggs that become grubs, and

the destructive process begins all
over again. 
Bayer Advanced™ (bayer

advanced.com) offers several DIY
products that stop grubs before
they destroy your lawn. Season-
Long Grub Control protects your
lawn during the critical spring,
summer and fall feeding and
development period. (This product
isn’t registered in Long Island,
New York.) The 24-Hour Grub
Killer Plus (not available in Cali-
fornia or Maine) kills grubs
overnight if you discover a prob-
lem and need to act fast. The com-
pany also offers a number of other
products that prevent Japanese
beetles from damaging your gar-
den or trees. Always read and fol-
low all label directions.
One thing to keep in mind:

Japanese beetles release chemi-
cals called pheromones into the
air that attract other beetles. So if
you have a grub or Japanese bee-
tle problem, Walheim says you
need to attack it early. Otherwise,
your landscape will suffer the con-
sequences. 

Protect Your Expensive Landscape
From Japanese Beetles

Damaging Japanese beetles
actually begin their lives under-
ground as grubs. 

(NAPSA)—A new program is
helping to improve the odds for
children in developing countries
who have type 1 diabetes.
It is estimated that some

38,000 African children ages 14
and younger have type 1 diabetes.
Sick children are particularly vul-
nerable in poor countries. A child
in sub-Saharan Africa diagnosed
with type 1 diabetes has a life
expectancy of less than one year. 
A child with the same condition

in the developed world has the pos-
sibility to live a full life. Fortu-
nately, a health care company,
Novo Nordisk, is helping to
improve those odds by offering dia-
betes care, including free insulin,
to 10,000 children in some of the
world’s poorest countries.

The five-year program, called
“Changing the Future for Children
with Diabetes,” will begin in 2009
with an initial rollout in Uganda,
Tanzania, Guinea-Con akry and
the Democratic Republic of the
Congo.
“The premature death of a child

caused by lack of insulin is unac-
ceptable, when a lifesaving solu-
tion is available. We must work
together across borders to keep
these children from dying; this is
why I welcome this new program

being launched by Novo Nordisk
today,” says Professor Jean Claude
Mbanya, president-elect of the
International Diabetes Federation
(IDF).
The program will be based on a

hub-and-spoke concept (satellite
centers around existing hospi-
tals/clinics) aimed at building long-
term solutions for improving avail-
ability, accessibility, affordability
and quality of diabetes care for
children with type 1 diabetes.
“As a diabetes care company, we

have an obligation to use our
resources and expertise to help
these children,” says Lars Rebien
Sorenson, president and chief exec-

utive officer of Novo Nordisk A/S.
“This project will not only provide
insulin free of charge to an
extremely vulnerable group, it is
also designed to build long-term
solutions for insulin distribution
and sustainable diabetes care for
all people with diabetes in the
world’s poorest countries.”
To this end, the project’s aim is

to collaborate with as many local
partners as possible, including
governments and diabetes associa-
tions, regional chapters of the IDF
and key opinion leaders. Efforts to
improve the health care infra-
structure of participating coun-
tries will also help the program to
survive after the project period
ends.
“The World Diabetes Founda-

tion is committed to funding
capacity building, awareness cre-
ation and development of sustain-
able infrastructure within existing
structures to improve the care for
children with diabetes in develop-
ing countries. We will work with
Novo Nordisk and other relevant
stakeholders to achieve this objec-
tive,” says Anil Kapur, managing
director for the World Diabetes
Foundation.
The program was announced in

connection with the 60th anniver-
sary of the United Nations Univer-
sal Declaration of Human Rights.
For more information, visit

www.novonordisk.com.

Children In Poor Countries To Get Free Insulin And Diabetes Care

The future may be changed for
poor children with diabetes who
live in developing countries. A five-
year program will offer free care.

A program is reaching across
borders to provide help for poor
children with type 1 diabetes.

(NAPSA)—Although schools
are increasingly adding “green”
aspects to their curricula, it is
ultimately up to parents to help
foster their children’s passion for
protecting the environment.
Here are some ways to get
started:
• Establish a “tree-free” home.

Replace napkins and paper towels
with cloth alternatives. Use toilet
paper, notepads and printer paper
made from recycled, bleach-free
materials. And leave messages for
family members on a reusable
message board.
• National Environmental

Education Week (EE Week) is the
largest organized environmental
education event in the United
States. Made possible by Canon, it
increases the educational impact
of Earth Day by creating a full
week of educational preparation,
learning and activities in K-12
classrooms, nature centers, zoos,
museums and aquariums. By par-
ticipating in EE Week, teachers
encourage their students to make
a difference in their schools,
homes and communities. 
EE Week was developed by the

National Environmental Educa-
tion Foundation, an organization
that promotes daily actions for
helping people protect and enjoy
the environment. To learn more,
visit www.eeweek.org.
• Get involved on a broader

scale through programs like the

Canon Envirothon. The Envirothon
is one of North America’s largest
high school environmental educa-
tion competitions—a program
designed to enhance students’ prob-
lem solving and critical thinking
skills. It is reflective of the com-
pany’s philosophy of “kyosei,” which
means “all people, regardless of
race, religion or culture, harmo-
niously living and working together
into the future.”
Through the Canon Envi-

rothon, thousands of teachers and
professionals throughout the
United States and Canada guide
high school students through an
environmental education competi-
tion that combines classroom
learning with outdoor activities.
This exposure to nature from a
critical perspective and its inter-
relationship with human impacts
on the natural world provides
invaluable lessons and develops
an understanding of ecosystems
and the environment.
But the Canon Envirothon is

more than a competition. It helps
develop knowledgeable citizens
who can make informed decisions
that affect the quality of life in our
communities. Since 1997, it has
been the launchpad for many envi-
ronmental careers. Ultimately, the
program creates new leaders who
will provide the vision for our
future and well-being.
To learn more, visit the Web

site at www.envirothon.org.

Teaching Children To Be Environmentally Conscious

Environmental education starts at home.(NAPSA)—No child should
have to grow up hungry—espe-
cially in the world’s wealthiest
country—yet 12.4 million Ameri-
can children remain at risk.
The best way to help these chil-

dren get the help they need may
be a tried-and-true method of
fundraising—annual bake sale
events—organized on a national
level. To raise money to fight
hunger in communities across the
country, the nonprofit organiza-
tion Share Our Strength will hold
its annual event, the Great Ameri-
can Bake Sale campaign.
So far, over 1.3 million people

have taken part in the bake sale
event, raising nearly $5 million
that is used to increase access to
programs providing food to
 children and their families;
strengthen community resources
that connect children to healthy
food; and help families learn how
to get the most from limited
resources.
Sponsored by Domino® Sugar

and C&H® Sugar, the campaign
raises funds that support summer
and after-school feeding programs
for low-income children. Without
school lunch programs, many chil-
dren do not have lunch options
during the summer. 
Only 7 percent of the children

who are eligible for summer lunch
programs participate in them and
just one summer of poor nutrition
can negatively affect a child, caus-
ing the next year’s school grades
to suffer.

Since it began in 1984, Share Our
Strength has raised more than $245
million and supported more than
1,000 groups, working to end hunger.
It’s easy to do your share. Organiz-
ing a bake sale is easier than you
might imagine and can be fun.
“Everyone in your community

and workplace can get involved by
baking their Semi-Homemade
recipes,” said Sandra Lee, cam-
paign spokesperson and star of
the Food Network’s “Semi-Home-
made Cooking with Sandra Lee.”
Even a small contribution can

help make a difference. For exam-
ple, $50 can help provide 48
preschool children lunch for a day,
while $100 can help provide 25
bags of age-appropriate, nutri-
tious foods for toddlers whose par-
ents rely on food banks. 
For information and  recipes,

visit greatamericanbakesale.org,
dominosugar.com and chsugar.com.

Bake Sales Make A Big Difference

Kids are the big winners in a
bake sale that helps raise money
for kids who are at risk for
hunger.

The state flower of both Con-
necticut and Pennsylvania is the
mountain laurel. It’s actually a
type of evergreen shrub.

Since 1928 Olympic medals
have featured the same design
on the front: a Greek goddess,
the Olympic Rings, the coliseum
of ancient Athens, a Greek vase,
a horse-drawn chariot, and the
year, number of the Olympiad
and host city.
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