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(NAPSA)—Like most families,
you probably have a bookshelf
dedicated to family memories on
VHS tapes and in photo albums.
Did you know that as you read
this article, your videos and pic-
tures are deteriorating?

You can prevent this deteriora-
tion by converting these precious
memories into digital format.
Videos and pictures stored in a
digital format are shown to have
longer durability than traditional
VHS tapes and photo albums.
With the help of a digital cam-
corder, camera, or scanner, your
memories are not only preserved
but can easily be shared when you
burn them onto a CD or DVD.

Burning your memories onto
CD or DVD is easy. Simply use
your computer and DVD creation
software, such as Ulead DVD
MovieFactory, or DVD Picture-
Show. DVD MovieFactory lets you
turn home movies into polished
DVDs with menus and scene
selections just like the DVDs you
rent or buy. DVD PictureShow lets
you organize digital images, as
well as add music and menus to
create multiple digital slideshows.

If you have a DVD burner, you
can burn your creation to a
DVD—just follow the step-by-
step instructions in the software.
Saving your video on DVD will
preserve it in the highest quality.
A typical 4.7 GB DVD holds
about 60 minutes of high-quality
video. You can then pop your
homemade DVD into your DVD
player and watch your video or
digital slideshow in the comfort

of your living room.
What if you only have a CD

burner? No problem. You can burn
your family memories onto a CD
to create either a Video CD (VCD)
or Super Video CD (SVCD). This
is a more affordable option since
the price of DVD burners is rela-
tively high for many consumers.

The main difference among
VCDs, SVCDs and DVDs is qual-
ity. A VCD is VHS quality, while an
SVCD is near-DVD quality. A VCD
holds approximately one hour of
video, while an SVCD holds about
30 minutes. Both can play on most
DVD players that are less than
three years old.

Preserving and sharing family
memories has never been simpler
with affordable and easy-to-use
tools like Ulead DVD MovieFac-
tory and DVD PictureShow. These
software products are available
for under $50 at neighborhood
computer stores or directly from
Ulead by visiting the Web site at
www.ulead.com.

Don’t Let Vacation And Holiday Memories Fade

New software makes it easy to
archive and share memories on
CD or DVD.

(NAPSA)—Thousands of home-
owners purchase a new door every
year whether it’s for a newly con-
structed home or a remodeling
project. In fact, purchasing a new
door or window is one of the top
five most popular remodeling pro-
jects according to the National
Association of Home Builders. To
help homeowners make the most
informed decision about purchas-
ing a new patio door, consider the
following tips.

• Pick a theme for your new
home or remodeling project. For a
more traditional look, select a
swinging or sliding French door
with extra-wide stiles. Choose a
wood exterior to complement your
traditional theme. For a more con-
temporary flair, consider a Trim-
line patio door with narrower sight
lines and extruded aluminum
cladding for low maintenance.

• Consider your home’s traffic
patterns and living space. Looking
to create a more open, spacious
look in a room? Select a sliding
door to add extra space for furni-
ture. Inswinging and sliding doors
are also popular choices for
entrances to a patio or deck, leav-
ing more space for grills and
tables.

• Check the performance rat-
ing on your clad exterior. If you
opt for a clad exterior, make sure
the finish meets the toughest
standards set by the American
Architectural and Manufacturers
Association—2605-98. This finish
offers defensive protection
against fading, chipping and
chalking.

• Look for a multi point lock-
ing system for added security. The

most practical and secure doors
come with a totally concealed lock-
ing system that locks at a mini-
mum of two or three points.

• Don’t underestimate the im-
portance of structural durability.
Look for structural materials that
provide a rugged, solid foundation
and perform well under daily
wear and tear. A significant
advancement in creating a worry-
free door is Ultrex®—a highly
durable material that is not
affected by heat, cold or foot traf-
fic. Look for Ultrex in doors manu-
factured by Marvin Windows and
Doors.

• Boost your home’s energy
efficiency. Add a low E II coating
with argon gas to your glazing to
help lower heating and cooling
costs.

• Select top-hung screens on a
sliding screen door. A top-hung
design keeps the screen door track
free of dirt and debris, allowing
the door to perform effortlessly.

For more information about
purchasing a new patio door for
your new home or remodeling pro-
ject, call Marvin Windows and
Doors at 1-888-537-8268 or visit
www.marvin.com. 

Tips for Purchasing A Door To Suit
Your Lifestyle

(NAPSA)—As many women
can attest, having your legs give
out before you do can put a seri-
ous cramp in your day. 

A recent study conducted by
RoperASW for L’eggs Sheer
Energy® Sheer Vitality™ pantyhose
found that more than 59 percent
of the women surveyed said that
the one thing they would like to
change about their legs was better
stamina and energy. Surprisingly,
this ranked higher than sexier
looking legs (26 percent) and
younger looking legs (14 percent).

With leg stamina and energy
ranking highest for women, it’s no
surprise which female celebrities
were recognized as having the
most leg vitality. 

Thirty percent of the women
surveyed chose tennis pro, Serena
Williams, followed closely by
Olympic Gold Medal figure skater,
Sarah Hughes (27 percent), and
Charlie’s Angels star, Lucy Lui (14
percent).

Why are women so concerned
with leg energy and stamina? One
reason is that more than 87 per-
cent of women surveyed experi-
ence leg fatigue. 

This issue is compounded for
women who are constantly on the
go juggling kids, work, family and
self-interests. 

Women may be able to achieve
better leg stamina and energy
with new Sheer Energy Sheer
Vitality pantyhose by L’eggs.
Sheer Vitality combines gentle all-
over support with a beautifully
sheer leg. 

This balance of sheerness and
light compression helps reduce leg
fatigue, making legs look and feel
beautiful and healthy. 

“Our survey revealed that an
overwhelming 94 percent of
women feel that healthy looking
and healthy feeling legs are
important to them,” says L’eggs

marketing manager, Sheila Lam-
bert. “If you're going to be on your
feet the entire day, whether you
are at work or at a social event,
it’s refreshing to know that after
wearing Sheer Vitality, your legs
will look and feel great.” 

Since the 1970s, women have
known that support pantyhose can
make a difference in leg energy,
but were sometimes reluctant to
wear them because they lacked
the sexy look of ultrasheer hosiery. 

According to the survey, women
today definitely see the benefits of
the new breed of sheerer support
hosiery, such as Sheer Vitality.

More than 72 percent of women
surveyed agree that wearing sup-
port pantyhose can help your legs
look healthier and more beautiful.

Sheer Vitality is conveniently
sold at food, drug and mass stores
for less than $5 a pair, in four
sizes and five shades.

So, with this latest leg innova-
tion, women should be running,
jumping and kicking all day
long—just like Serena, Sarah and
Lucy. 

Survey Says Women Want Stamina Over Sexy Legs

Support pantyhose are now
available with the attractive look
of ultrasheer hosiery.

(NAPSA)—Now that summer
vacation is ending and children
are heading back to school, mil-
lions of parents are searching for
safe, enriching afterschool care for
their children.  There are some
smart solutions to an important
challenge facing American fami-
lies—afterschool care.

Nationwide, as many as 15 mil-
lion “latchkey” children have no
adult supervision during non-
school hours. Fortunately, some
innovative groups have designed
afterschool programs meant to
give children safe, fun and enrich-
ing places to go when school lets
out.

One initiative—the Afterschool
Ambassador program, sponsored
by JCPenney Afterschool—uses
community leaders (or “ambas-
sadors”) to promote afterschool
programs. The Ambassadors serve
one-year terms that involve lead-
ing the programs, organizing pub-
lic events, communicating with
policy makers and building com-
munity support for afterschool.

“Our Ambassadors are after-
school trailblazers,” says After-
school Alliance Executive Director,
Judy Y. Samelson. “They demon-
strate in their daily work the
wonderful services that afterschool
provides—keeping kids safe, giving
them academic help and enrich-

ment opportunities.”
Each Ambassador plans a

major event for “Lights On After-
school!,” the Afterschool Alliance’s
annual celebration to be held on
October 10 this year, when pro-
grams across the country turn
their lights on and rally commu-
nity support for afterschool.

JCPenney Afterschool is the
National Presenting Sponsor for
“Lights On Afterschool!,” and each
of the retailer’s more than 1,000
department stores in the U.S. pro-
vides an “Afterschool Community
Zone” where parents can find
information about afterschool pro-
grams in the area.

For more information, visit
www.afterschoolalliance.org.

Learning After School

Afterschool programs improve
student grades and teach chil-
dren social skills and conflict
resolution.

Give Thanks America
(NAPSA)—To honor those who

lost their lives on September 11,
2001, as well as men and women
in uniform who fight terror, a per-
manent high-tech Give Thanks
America memorial kiosk has been
opened in the main lobby of the
Pentagon in Washington, D.C. 

At the kiosk, visitors can view
archives of video e-mail messages
of thanks and support sent by
thousands of Americans to mili-
tary troops and others in uniform. 

Give Thanks America is a non-
profit program created last
December. Since its inception, the
program has appeared in more
than 100 cities with some 10,000
messages recorded by military
families, firemen, police officers,
emergency medical technicians,
celebrities, sports figures, politi-
cians and the general public.

Give Thanks America grew out
of a desire by former Compaq
employees to honor the memory of
five employees who were victims
of the terrorist attacks on the
World Trade Center, and to show
support for the military effort.
Compaq recently merged with
Hewlett-Packard Company.

“We’re extraordinarily pleased
to share the HP Give Thanks
America memorial kiosk with the
thousands of citizens who visit the
Pentagon,” said HP President
Michael Capellas. “We believe the
heartfelt messages have provided
a significant morale boost to
Americans in uniform around the
world.”

Digital video messages recorded
by friends and families are edited
on an HP Presario 6000 computer
using My Movie Studio software.
They are sent in compressed video
form over the Internet using a
Web-casting service provided by
Sorenson Media. Messages are
stored, managed and delivered
through media services provided
by Exodus, a Cable & Wireless
company. They also are made
available for public viewing on
www.givethanksamerica.com.

The average American house-
hold uses about 110,000 gallons
of water a year.

***
Be what nature intended for
you and you will succeed.

—Sydney Smith
***

***
It is no profit to have learned
well, if you neglect to do well.

—Publius Syrus
***




